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FOREWORD

One of the strategic objectives of MRDI is to work towards gender equity in media, using a
gender transformative approach. Rather than confining its position within the sphere of a
gender-sensitive organisation, MRDI aspires to integrate gender in its projects and programmes
with an 'out-of-the-box' perception that gender is not an issue concerning women only.

In terms of presence in newsrooms and coverage in contents, women's space in Bangladeshi news
media is very limited, and is often ignored. It is difficult even to get accurate statistics of women's
presence in the male-dominated newsrooms. The people of non-binary genders are almost
nowhere in the scene-neither in the newsrooms, nor in news contents.

Equal representation in media fosters recognition of equal rights of men, women and people of
non-binary genders, and their equal contributions to social development and changes. Fair and
inclusive media coverage, mainstreaming of the genders and diverse identities who face
discrimination, and plurality are essential for fair and ethical journalism.

This news content analysis study looks into issues of representation of women and people of non-
binary genders, and integration of their concerns and perspectives in news contents and coverage
practices. This appears to be the first study to include the perspectives of non-binary genders in
content analysis.

Findings of the study will hopefully set a benchmark for similar content monitoring and analysis
in future. It will also help news outlets develop gender guides for desired practices and trends in
news and feature coverage.

Both quantitative and qualitative research methods were applied in conducting the study. In total
4530 news and regular feature stories published in 15 mainstream news media were thematically
selected and analysed through a gender-equality and gender-sensitivity lens. The samples were
checked against extensive sets of indicators to generate data for quantitative analysis. Selected
stories from the same samples were reviewed in-depth for qualitative analysis.

The study yields quite a few recommendations on how MRDI can utilise the findings generated
from the analysis. It also suggests follow-up actions including further research.

MRDI is thankful to Qurratul-Ain-Tahmina, the principal investigator, and her team for this
analysis of media contents, exploring gender perspectives. The study has generated new
knowledge that, we hope, will shed lights on how Bangladeshi media is dealing with diversity and
gender equity. This in turn could inspire discussions and dialogues on how to bring about desired
changes.

The study has been conducted under the Improving Qualitative Journalism in Bangladesh project
of MRDI, implemented in partnership with Fojo Media Institute.



ABSTRACT

This study thematically selects and analyses 4,530 news items from 15 mainstream
news outlets of Bangladesh through a gender-equality and gender-sensitivity lens. It
tries to ascertain baseline practices and coverage trends concerning women and
people of non-binary genders.

The study scanned contents of 21 days for each selected newspaper, television
bulletin and online news portal. The days spanned 2019 and 2020 for print and TV,
and November-December 2021 for online news portals.

It sampled all news items, which featured or were produced by people of female and
non-binary genders, especially hijra (a transgender and intersex community) or
covered their perspectives. A minor portion was selected for excluding them, even
when they were essential stakeholders.

Quantitative analysis found that at least 70 percent to nearly 90 percent of the news
coverage ignored these people. Even the samples, selected mainly for their
representation, carried voices of men more. Voices of the hijra or the non-binary
people were nearly absent.

While blatant gender-insensitivity was not high statistically, qualitative analysis of
selected stories showed subtle violations. Comparison with the findings from a
related study suggested that in-house editorial guidelines have positive impacts. It
also emphasised that newsrooms are still male-dominated.

The study recommends similar and more thematic content analysis as follow-up,
and qualitative studies of smaller samples. It recommends advocacy for ethical
guidelines stressing gender and diversity as core requirements, and for enabling
policies to ensure equal representation of genders in newsrooms. These steps could
help news media contribute to ending discriminations prevailing in society on
grounds of gender and diversity.






BACKGROUND

1.1 Introduction

This study tries to discern the broad trends in news coverage by mainstream print, television and online
news outlets of Bangladesh through a gender-equality and gender-sensitivity lens. The study is
conceived as the Baseline News Media Content Analysis for MRDI (BNMCA MRDI).

The study looks into representation of women and people of non-binary genders, as well as integration
of their concerns and perspectives into news content and coverage practices. This appears to be the
first study to include perspectives of non-binary genders, especially hijras (a transgender and intersex
community), in content analysis.

This study scanned all news and feature content on regular news pages, primetime bulletins and
homepages of 15 mainstream print, television and online news outlets respectively. It scanned 21 days
of content of each individual outlet. Then it thematically selected 4,530 items as samples for scrutiny.

The samples comprised all items, which were created by women or journalists of non-binary genders,
or where people of these genders were subjects, significantly present, or were essential stakeholders.

The sampled items were checked against sets of indicators generating quantitative data for each type of
media as well as for individual outlets. Coding of some of these indicators required qualitative
assessment.

The indicators looked into basic information about the stories, certain gender-sensitivity aspects
including those concerning the people featured in the stories, content-creators and basic journalistic
qualities. Visual elements of the samples were scrutinised separately, as they have special significance
for any gender-focused analysis.

The data allowed limited assessment of impacts of selected pertinent regulatory provisions. Besides, it
allowed for comparison, to some extent, between performance of those news outlets who have self-
regulatory ethical guides and those who do not.



Besides quantitative data analysis, qualitative review of selected stories was done to help deepen
understanding of the issues.

This content analysis study is a sequel to Gender Equality and Media Regulation Study Bangladesh
(GMR, Bangladesh)' and formulation of a Gender Guide (GG) in the context of journalism ethics and
standards titled Sangbadikotar Neeti-Noytikotar Digonte Gender/Poth Khonjar Nirdeshika". Both
aided the content analysis with valuable insights.

All three works were conducted by MRDI under its project Improving Qualitative Journalism in
Bangladesh (1QJB), implemented jointly with the Fojo Media Institute of Linnaeus University in
Sweden.

The GMR Bangladesh was conducted as part of a global study by Fojo and Gothenburg University of
Sweden. Some of the media institutions, whose contents we monitored, had responded to a survey for
GMR Bangladesh.

That survey had covered issues involving gender diversity in newsrooms, as well as ethical guidelines
for coverage concerning women and people of non-binary genders.

The Gender Guide stressed that news outlets need to reflect gender and diversity in their internal
structure and in the contents they generate. The guide had benefited from inputs provided by a diverse
group of stakeholders, who participated in an exhaustive consultative meeting.

1.2 Context

Bangladesh recognises three genders—female, male and Hijra, a community of intersex and
transgender people. The last sex or gender gained state’s recognition in 2014 by a gazette notification
and has been variously termed as the ‘hijra’, ‘third’ or ‘others’ in provisions of some relevant laws."

According to the preliminary report of the 2022 census, women slightly outnumber men in Bangladesh
— 98 males per 100 females. The report finds the number of Hijra people to be 12,629."

Both groups face inequality and discrimination in different spheres of public and private life, Hijras
more so. This is also the case for their representation in media organisations, and in media content.
Moreover, their representation is often limited to certain compartments of issues.

Country reports of the Global Media Monitoring Project (GMMP) and other studies of content
analyses show that Bangladeshi news media largely ignore fair mainstreaming of women in
newsrooms and in news contents. No content analysis could be found concerning the non-binary sex
and gender of Hijra.

The estimated number of women journalists in the country is around 1000. In 2021, women members
comprised less than 10 percent in Dhaka Union of Journalists (DUJ) and Dhaka Reporters Unity
(DRU). This proportion was 13 percent in Dhaka Sub-Editors Council (DSEC). Only one transgender
person had joined a TV newsroom. The 18 institutions who had responded to the media survey for
GMR Bangladesh did not evenly give gender-disaggregated data on their journalists. However, this
data suggests that around 6 percent reporters and 14 percent senior content producers could be women.
The tables by other counts also provide a similar rough idea."
10



Bangladeshi society is defined as a classic patriarchy, where male domination and control is deep
rooted. Its values and norms perpetuate inequality of and discrimination against women (and people of
non-binary gender)."

Journalists are products of the same values and norms and thus media often carry on the existing
inequality and discriminatory practices as regards gender and diversity. On the other hand, gender-
insensitive journalism further enhances and strengthens exclusionary and discriminatory social norms.

Representation in media contributes to social recognition and empowerment."" Equal and fair coverage
of genders and diversity is integral to journalism ethics. Discussions on media ethics in Bangladesh
often neglect this issue. Women, people of non-binary gender identities, and other diversity groups
who face discrimination, tend to be excluded from news. Criticisms on ethical lapses rarely focus on

the problem of the lopsided news agenda.""

Gender-equality and sensitivity in media institutions and in media contents could help the overall
process of transformation in society. There could be a link between gender equality or diversity in
newsrooms and generation of gender-sensitive contents.”™

This content analysis study explored the existing trends of news coverage, with a goal to find ways for
changing the discriminatory and harmful practices.

1.3 Objectives

This content analysis study has the following objectives:

1. To set up a baseline for similar content monitoring and analysis.

2. To help build on the Gender Guide for desired practices and trends in news coverage, which
individual news outlets could follow in order to address gender and diversity concerns.

3. To help foster gender-equality and gender-sensitivity as an integral part of ethical journalism.

4. To help develop a gender advocacy strategy for MRDI through all its current and future
partnerships and other work with news outlets and relevant stakeholders.

11
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METHODS

The study aimed to facilitate detailed and deeper understanding of how mainstream media in
Bangladesh handle news stories, in which women and people of non-binary genders are represented or
they essentially have a stake.

This study strived to assess the scales of coverage of such stories and their responsiveness to gender-
related concerns by discerning the prevailing trends. The goal, in a nutshell, was to suggest scopes and
ways to change discriminatory and harmful practices.

For nearly two years, the content analysis explored:

1. Whether the regular news and feature items on mainstream print, television and online media in
Bangladesh ensure equal and fair representation of women and non-binary genders including
hijras.

2. What specific trends and issues mark the thematically selected samples, i.e., stories which are
created or represented by women and people of non-binary genders, or where they have
essential stakes.

3. Whether the relevant samples show any impact of pertinent regulatory provisions, and from the
presence or absence of in-house self-regulatory guidelines to ensure just and sensitive treatment
to gender and diversity.

The study used mixed methodology, both quantitative and qualitative:

e We selected and reviewed existing works of content analysis on gender and news media to get
an idea of the issues involved.
e We designed the content analysis by fixing:
v' the types of media and number of outlets for monitoring.
v'the number of days and the span of the monitoring period.
v' indicators accommodating the features of each type of media, some of which covered
qualitative assessment.
v" online data entry forms, databases, data processing and analysing methods.
13



e We trained coders, ran test coding and checked for intercoder reliability.

¢ Finally, we checked, corrected and analysed the data.

e We conducted qualitative review of selected stories from the same samples, along with
incorporating relevant information and observations from the two connected works (GMR
Bangladesh and GG).

e The coders submitted notes on their observations. The notes helped explain some issues while
analysing the data, pointed out some limitations of the study and provided inputs to
recommendations. These notes also afforded insights into the qualitative analysis.

e To help understand the coverage trends, we made lists of key events during the monitoring
period. Please see Annexes 1A and 1B.

2.1 Content Analysis

2.1.1 Deciding on outlets and monitoring period

We selected three types of mainstream news media for monitoring—newspapers, television stations
and online portals. We decided to monitor 21 days of news coverage for each outlet, ensuring
representation of all days of the week.

For television stations and newspapers, we roughly covered two consecutive days every other month,
through 21 months. We wanted to capture both the pre-Covid and Covid periods. We skipped March as
this is the month of International Women’s Day, which typically increases coverage of gender-based
issues. On another front, we wanted to capture the reports on national budget, which is announced in
the first week of June. To accommodate all our requirements period-wise, we started going backwards
from the first week of December 2020.

Not all issues of the designated days could be collected for every outlet, especially for the Covid
period. We made necessary adjustments, taking care to ensure inclusion of every day of a week for
three weeks. In this sample, Covid-days outnumbered pre-Covid days by 12 to 9 (12:09). For one
regional daily (Purbanchal), one day’s issue could not be collected for the designated month. So, for
this daily, the monitoring days numbered 20.

For online news portals, one cannot go backwards. We monitored online content for 21 consecutive
days from 29 November 2021. This was a time when media attention towards the pandemic had begun
to abate.

Online portals publish news round the clock but we decided to monitor them for four hours every day
in two slots — 9am-11am in the morning and 7pm-9pm in the evening.

14



2.1.2 Sampling criteria

We drew our samples in three stages, starting with the selection of media outlets. During that period,
Bangladesh had 1,323 daily newspapers,* 30 private and four state-run television stations and 177
online news portals. "

We selected 15 mainstream outlets — nine national and regional newspapers, four national TV stations
and two national online news portals. The selection was done on the basis of audience reach and
diversity of language, ownership, political leaning, and nature of popularity.

The newspapers were Prothom Alo, Dhaka Tribune, Naya Diganta, Manabzamin, Bangladesh
Pratidin, Sonali Sangbad, Purbokone, Sylheter Dak, and Purbanchal. The last four are regional dailies
representing north, south, east and west. Prothom Alo and Bangladesh Pratidin are the highest
circulated Bengali dailies. Manabzamin prioritises popularity for news coverage. Dhaka Tribune is the
only English language paper we sampled. We did not select The Daily Star, the highest circulated
English daily, as Prothom Alo and Daily Star are largely financed by the same business group.

The four television stations were Somoy TV, Bangladesh Television (BTV), Independent Television,
and Jamuna Television. Although BTV is a public service broadcaster, it functions more as a state-
controlled outlet.

The two online-only news portals were bdnews24.com (Bangla) and jagonews24.com. The
bdnews24.com was the first news portal to be launched in Bangladesh and enjoys wide readership,
while jagonews24.com is a new-generation well-circulated outlet.

We, however, did not monitor the online editions of the newspapers and television channels. Nor did
we scrutinise the contents on social media platforms of any of the outlets.

After selection of the outlets, we selected the areas we would monitor or scan for thematic sampling of
stories. For newspapers, we decided to scan the regular news pages covering news reports and feature
stories. We also scanned regular news sections like business, entertainment and sport. Additionally, we
checked the editorials. For online, we scanned the same sections on the homepage and the top story
list. Here we, however, excluded the editorial or opinion section. For television, we scanned primetime
news bulletins only.

In the final stage of sampling, we thematically selected for coding only those regular news and feature
stories, analytical pieces, interviews, photo or infographic stories and editorials (newspapers), which
were:

e Created by women and people of non-binary genders, or had their clear presence and/or
significant mention of them, or included their voices or perspectives.

e On issues/subjects where women/non-binary genders were essential stakeholders, but the
content neither included their perspective nor their voices. We termed it as ‘missed

5> Xiii

opportunity’.

15



2.1.3 Developing indicators for coding

Setting the indicators for marking and coding the sampled stories took a good amount of time and
thought. We studied the tools used by earlier studies of content analysis on gender and media. We
particularly studied the tools used by the Global Media Monitoring Project (GMMP)."

We incorporated indicators from previous content analyses by MRDI on other areas. A consultative
meeting with experts, journalists and other stakeholders provided insight, practical suggestions and
specific directions. Please see Annex 2A.

Although we could not accommodate all the suggestions, the bulk and the essence of the discussion
was very useful. Thus, we finally set the indicators and prepared same coding sheets but adapted them
to fit the characteristics of each type of media.

The coding sheets had seven distinct sections:

e Measurement:

v" To measure the total news space on selected pages of newspapers and the duration of
primetime bulletins on TV; to count the number of stories on the designated areas of the
online homepages (during two specific timeslots per day)®.

v' To measure the space or time allocated to sampled stories; to count the number of
sampled stories on online homepages.

v To find out the share of the samples.

e Story basics: Name of the outlet; placement of the story by pages or sections or layers; scope
of the story; type of the story; kind of treatment; subject matter of the story defined by
categories of issues and specific topics; and basic journalistic qualities of the story.

e Journalists: Number; role and gender of content-creators who got byline credits; in general,
the named and unnamed types of credits.

e People in the story: Number, gender, age, occupation, role and nature of representation of
persons who featured in the story; predominant gender of groups of people who often enter
stories only as a list of names with designations.

e Content matter, tone and gender implications: The focus or reach of the story by gender;
reference to gender and human rights legislation or policies; reflections on gender equality and
stereotypes; and gender-sensitivity of words in the story.

e Photos/Visuals: Number and types of visual elements; gender of persons in visuals; overall or
predominant contents and tone of pictures; and reflections on gender equality or stereotypes in
photo captions.

! We sampled stories only from the selected areas on home pages and from the top story lists, if provided. We took stories daily
from the morning and evening slots, alternating between each of the online media on our list. We kept html link for each slot we
checked (42). Eight of them could not be retrieved or found later. So, we counted all stories on the selected areas of the available
34 slots and calculated an average of story number per slot for each outlet. We estimated the total number of all stories by
multiplying the average number with 42—the total number of slots we covered. This allowed us to figure out the share of our
sampled stories in the total number of stories comprising our population.

16



e Other issues: Compliance to legal provisions and ethical norms of identity protection of the
victims in crimes including sexual violence, children in conflict with the law, and people
accused of rape; recommendations for case studies; defining the story by thematic criteria of
sampling.

Please see Annexes 2B, 2C, 2D and 2E

2.1.4 Coding the samples

A coding team? was developed with new members joining it in two rounds to speed up the work. The
team adopted online data entry forms developed by two web developers®. The web developers also
managed the databases and provided outputs according to our requirement.

The coders monitored and measured the selected areas of each outlet and carried out the final sampling
of stories. Once the sampled stories were selected and online data entry forms were developed, they
started collecting data following the coding indicators under the direction of the principal investigator.
Special care was given to coding the indicators which required qualitative assessment.

The principal investigator trained the team through several workshops and one-to-one consultations, as
and when needed. The first major workshop was held on 26 June 2021. It was refreshed again in
September 2021 after the team was expanded. These aside, the team regularly met once a week.

Each team member began with test coding. Coding on the data entry forms was tested thoroughly and
necessary adjustments were made. The training and test runs continued until everyone’s understanding
reached the same level.

At the beginning of final coding, intercoder reliability was checked in July 2021 for the initial team
and in early October for the newcomers. Four stories of each type of media (newspapers, television
stations and online portals) were randomly selected for testing intercoder reliability.

2.1.5 Data monitoring and analysis

We first collected the samples from newspapers and television bulletins. By June 2021, the final crop
of thematically selected newspaper stories was ready. Sample collection and coding for TV was done
later and simultaneously.

The online samples were collected towards the end of the year, followed by coding soon afterwards.
This monitoring and data collection process continued till February 2022.

2 A K M Atikuzzaman, Atiqur Rahman, Modina Jahan Rime, Muslima Jahan Setu, and Pronab Bhowmik did the main coding,
while Umme Rayhana assisted in sampling and space measurement. A K M Atikuzzaman and Atiqur Rahman also assisted
significantly in data analysis and report preparation.

% Md Jamal Hossain, Senior Manager, MIS and Data Management, BRAC; Ariful Islam, Data Management and Web Developer,
Freelancer.
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The online data entry forms were developed by the web-based Kobo toolbox. The databases were
managed by Microsoft Excel and analysed on SPSS 22.0 version. We corrected and adjusted data entry
forms and data quite a few times.

Our analysis for the report followed a simple structure. We analysed the data in eight clusters and four
sections. The first section was a comparative analysis of data from all three types of media. The other
three sections separately looked into newspaper, television and online sets of data.

2.1.6 Intercoder reliability check

Intraclass correlation coefficient (ICC) is a widely used reliability index in test-retest, intercoder, and
interrater reliability analyses. Reliability is defined as the extent to which coding or marking by
different coders match.

In other words, it reflects not only the degree of correlation between the coders but also compatibility
of their understanding in measurements. Mathematically, reliability represents a ratio of true variance
over true variance plus error variance. This means, calculating the rate of matches and mismatches
between coding by different coders.

A desirable measure of reliability would incorporate both the degree of correlation and compatibility in
measurements. ICC is one index for checking this reliability.

We selected four stories each from newspaper, television and online samples to calculate ICC. All five
of the main coders scored them. We picked their scores of seven different sets of indicators for
measuring intercoder reliability. We considered the mean value of multiple coders and the consistency.

The sets of indicators were for:

Discerning the story type

Assessing basic journalistic qualities of the story

Defining the role of the journalists, who are credited by name, in creating the story
Defining the clear portrayal of persons in the story

Discerning the reach or focus of the story

Assessing gender equality and stereotypes in the story

7. Discerning the predominant contents and tones of visuals

ok ownPE

Thus, we had 12 stories and 84 indicator sets in total.

SPSS software is widely used to
calculate ICC value with 95 percent
confidence interval, indicating the
strength of consistent responses. The
following table shows the intraclass
coefficient

18



Values less than 0.5 are indicative of poor reliability, values between 0.5 and 0.75 indicate moderate

reliability, values between 0.75 and 0.9 indicate good reliability, and values greater than 0.90 indicate
excellent reliability.

2.2 Qualitative Study of Cases

e We carried out qualitative study of quite a few stories, selected on the basis of their gender-
related performance.

e The qualitative discussion drew from information gathered for the GMR Bangladesh report i.e.,

from its media survey and semi-structured interviews and formal or informal consultation with
journalists and other stakeholders.

e The qualitative discussion also drew from the directions provided by the GG and ideas from the
consultative meeting of stakeholders for reviewing it.

Timeline of the study

March 2021
April 2021
May 2021
June 2021
July 2021
August 2021
September 2021
October 2021
November 2021
December 2021
January 2022
February 2022
March 2022
April 2022
May 2022 to
September 2022
October 2022 to
January 2023

Pre-study
planning and
test
exercises

Consultation
with 18
journalists
and experts
for indicator
setting

Preparing
coding
sheets for
three media

Sample
collection

Online

Data entry
forms
developed

19



Workshop
on coding
guidelines
and data
forms

26

Test coding

Newcomers

Online

data form
corrections

Online

Inter-coder
test

Newcomers

Online

Data
collection

Workshop
on coding
guidelines
and data
forms (new
and old
coders)

Data
correction
and analysis

Correction
revision
finalising
tables and
figures: 1%
draft of the
report

Write up for
final draft
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2.3 Limitations

1. The indicators for coding were rather extensive and exhaustive. This made it time-consuming
to code the samples and process the data. This also limited the scope of detailed and
concentrated analysis of gender-focused issues.

2. The coding indicators had options for comments from coders to help analysis. But coders said,
these options could not be fully utilised as they were bogged down by the extensive sets of
indicators to code.

3. Some fields like sampling criteria, treatment and special treatment, and scope of the story
needed to have fewer or, in some cases, more indicators, as well as specific indicators. The
treatment and special treatment indicators, particularly for television, needed to be more
precise.

4. Two coders felt, a tiny proportion of the samples did not really fit either of the criterion for
thematic sampling. On the other hand, some eligible stories were not included as a sample. The
sampling could take in more stories marked by the missed-opportunity factor. The coding of
sampling criteria had the option for multiple choices (as opposed to a single one), but coders
rarely made use of it. Multiple indicators might have made it possible to better estimate the
factor of missed opportunity among the sampled stories.

5. Despite thorough training and intercoder compatibility checking exercises, one coder continued
to have a basic misconception, which affected coding of one indicator in one set for
newspapers. We ran a random check to find the extent of error but could not correct it. Instead,
we noted down the error along with the corresponding table.

6. We maintained a secondary database for the measurement coding. Two stories were assigned to
a wrong newspaper in the main database. The mistake was noticed at the last stage of analysis.
As it had no impact on the trends, we did not change it but noted down the point along with the
corresponding table.

7. To find out the subject matter of the stories, we had intended to pick and rank up to three topics
which fit the story best and mark their corresponding categories. Because of a misconception,
the online data entry form ranked categories, instead of topics. Our analysis therefore had to be
readjusted and could not ascertain the top rank topics.

8. We monitored only two online news portals, which needed to be more. Besides, the monitoring
needed to go beyond the homepages.

9. For indicators requiring qualitative assessment, we had opted for coding based on broad and
clear perceptions. This we did to avoid complex value judgements and risks of subjectivity. We
therefore needed to study more stories qualitatively, as our content coding might have left
subtle aspects of gender-insensitivity unmarked.
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10. Representation or the nature of participation by women or journalists of non-binary gender
could only be discerned for content-creators who got byline credits. Content monitoring cannot
really yield much information on this issue. One needs to use tools such as Key Informant
Interviews (KII), Focus Group Discussions (FGD) or semi-structured interviews. Our content
analysis study did not have these components. We could only try to get some insight from the
media survey, semi-structured interviews, formal and informal consultation with stakeholders
carried out for the two linked studies (GMR Bangladesh and GG). We also got inputs from
notes submitted by the coders. Nonetheless, gaps will be there.
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REVIEWING EXISTING
LITERATURE

We selected ten content analysis studies on gender and media-related issues in Bangladesh for
literature review. We wanted to consult their methodology and check their findings about
representation and participation of women in the media establishments and contents.

Almost all of these studies found newsrooms to be overwhelmingly male. The studies also found that
women did not get their fair share or proper coverage in news items. None of these studies, however,
looked into the issues concerning people of non-binary genders.

1. The Global Media Monitoring Project (GMMP), which began in 2000, monitors gender-
representation and gender-sensitivity issues as reflected in major news items of one day in
many countries throughout the world. Bangladesh has been participating in this exercise since
2005.

The 2015 monitoring report found that only 18 percent of the news stories of 23 news outlets
presented women as subjects or interviewees. The selection comprised newspapers, television
and radio stations.

Women came into stories mostly as narrators of personal experience and eyewitnesses. They
rarely came as knowers. Their presence was the lowest in news on politics and governance and
highest in news on crime and violence. Women’s presence in economic news was noticeably
low. Gender stereotypes and derogatory portrayal were detected.”"!

The last global report of the GMMP published in 2021, includes the data from Bangladesh. It
shows that overall presence of women as subjects and sources went down by 2 percentage
points. However, women’s presence in stories on politics, governance and economy increased
considerably. The proportion remained less than 25 percent though. The proportion of women’s
representation in crime stories went down significantly. "

Both these two rounds of the GMMP study in Bangladesh found that women appear more
frequently as presenters on television and radio.
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. A gender content monitoring in 2021, led by Syed Kamrul Hassan and supported by the BBC
Media Action, found that, men got ten times more story credits than did women. Women were
far behind men in being quoted or as spokespersons in the stories. Women were largely
introduced in relation to their male family members, e.g. by their husband or father. The study
had monitored two newspapers, two television stations and two online portals.*"

. A study on the role of newspapers in resisting sexual harassment found that such stories
comprised less than 2 percent of the news. Published in 2018 and conducted by Kamrul Haque,
this study monitored seven newspapers for 18 weeks, spread over three years (2008 to 2010).

Sensational descriptions of sexual harassment were found to be a problem. The study saw a
gradual increase in coverage of such stories over the span of its monitoring period.

Interview with the authorities of the newspapers was another part of the study. It showed that
newspapers had no specific policy on reporting sexual harassment issues. Some newspapers
had such a provision combined with other policies.™

. A study on the portrayal of women in the media conducted by the South Asia Centre for Media
in Development (SACMID) in 2017 found that only 10 percent news reports covered women.
Women appeared more in stories about politics and government activities. The study specified
some national and international high-ranking female political leaders as getting more coverage.
Gender-related stories covered mostly rape, violence against women, sexual harassment, and
suicide. Women’s success and positive activities gained very little coverage. Led by Assistant
Professor Md. Mamun Abdul Kaioum, the study monitored six news outlets.”

. A 2017 study on gender representation in Bangladeshi media and its influence on youth found
that women as journalists were relatively invisible in the print media. Their presence was also
negligible in private broadcast media.

Led by Professor Jude W.R. Genilo, the study incorporated both content analysis and survey of
youth in some localities of Dhaka. The content analysis found three types of portrayal of
women in news coverage—a) politicians aged 60 and over, who were found in neutral and
medium shot compositions in photographs, b) stars, aged 20 to 39 who were extremely
attractive, appealingly attired, usually presented in half or full shots with the whole body
visible, ¢) students, who were victims of sexual offence.

The survey part of the study found the audience dissatisfied with the portrayal of women in
media.!

Professor Mofizur Rahman monitored and analysed media content on women and gender-based
violence in 2016. The study found that a few very exceptional cases aside, women were
portrayed as victims. More than 10 percent of such stories in newspapers and online portals
published photographs of victims. He monitored newspapers, television channels and online
portals—five each—over a period of 15 days.*"
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7.

9.

10.

Professor Robaet Ferdous and Associate Professor Muhammad Anwarus Salam published their
study on portrayal of violence against women and children in newspapers in 2015. The content
analysis showed that less than 5 percent of the stories related to violence against women or
children made the front or the back page. Investigative, in-depth or follow-up stories were
rarely carried out. The study monitored five newspapers over seven months (June to December
2011).XX"|

A study on rural women’s representation in news, conducted by Professor Gitiara Nasreen,
showed that rural news comprised only about 10 percent of stories in newspapers and on
television. Of them, women got only around a 15 percent share. None of the sampled stories
challenged gender stereotypes or promoted equality. Professional identities of women were
rarely mentioned in the news items. The study covered 10 newspapers, five television channels
and one radio.*"

A study by Arifa Sharmin and Robaet Ferdous, published in 2002, focused on the problems
related to representation and portrayal of women in newspapers. The study showed that news
about women got less importance. Women did not get proper treatment on the front page.

They were mostly portrayed as victims. Investigative or in-depth stories were very rare. Media
coverage of disasters portrayed women as helpless and weak. Newspapers were also more
interested in publishing photos of women rather than covering gender-related issues. The study
monitored contents of eight newspapers in 2000 and interviewed different stakeholders to
pinpoint the problems and recommend measures.™"

A study conducted by Sima Moslem and Kamrul Haque of the Press Institute of Bangladesh
(P1B) focused on evaluating the photographs published in newspapers. Conducted in 1997 by
monitoring 44 newspapers for one month, the study was published in 1999.

The study found that newspapers published photos more on political issues. Photos on women’s
rights were rarely published. Besides, newspapers tended to publish photos of an accused
before being proven guilty.

The study also extensively interviewed readers, journalists, and photo journalists across the
country. The interviewees thought, newspapers did publish photos of women’s rights
movements but they also used photos of women to attract readers."'
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FINDINGS FROM
CONTENT ANALYSIS

4.1 Comparative Findings

Key findings

Proportions of the thematically selected samples and their analysis find absence or omission to
be the first and foremost concern regarding representation of women and non-binary genders in
news content.
The people of non-binary genders were almost invisible even in the thematically favourable
samples. The sampled stories had fairly good representation of women, who, however, mostly
came as subjects or narrators of personal accounts. Moreover, among the people featured in the
stories, men greatly outnumbered women. Not all stories featured people though.
Gender of content-creators could only be discerned for byline credits, i.e., which provided
names. In all three types of media, no item could be credited to a person of non-binary gender.
Besides, men greatly outnumbered women—even in TV stories, where women’s share in
named credits were comparatively better.
In-depth stories had small or very small shares across all three types of media, indicating a lack
of planned and thorough coverage.
Other concerns were much less present, at least statistically, as analysis of the data on all
indicators showed across the three types of media covered in this analysis. There were some
variations, especially between television and the other two types of media, nhamely newspapers
and online news portals.
Though statistically not very significant, the presence of gender-insensitivity and perpetuation
of inequality, discrimination or stereotyping in contents is still a harmful trend for major
mainstream news outlets. This was better revealed when we studied cases qualitatively.
Earlier studies have said that there could be a link between gender equality or diversity in
newsrooms and generation of gender-sensitive contents. The presence of some sort of ethical
guidelines — written, followed and monitored — were also seen to have similar positive
impacts. "

27



This monitoring had to depend on limited data for the gender of content-creators. This data
found women content-creators performing better on scores of gender equality and stereotyping
in newspapers but in TV stories it was just the opposite. Ironically, TV had more byline-
credited women journalists. Online stories had just a handful of named women journalists, so
this dimension could not be assessed properly.

Based on comparison with data gathered earlier for the GMR Bangladesh, this content analysis
indicates that news outlets with ethical codes or guidelines tend to be less gender-insensitive in
their content.

Share and nature of the samples

Our samples covered close to one-third of the designated spaces on newspapers. For TV, this share
came down to one-fourth of the total duration of the bulletins. For online news outlets, this share
(calculated by story numbers) dropped down to a little over 12 percent only. Please see figure 1.

Figure 1

Media-wise share of thematically sampled stories representing women and hijras

Note: Newspaper stories were measured by space in column/inches. Television stories were measured by
duration in seconds. Proportion of online stories were calculated by the number of stories.
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This data show that vast areas of news and features, stories outside our thematic sampling, excluded
women and more so, the non-binary genders including hijras. This was most pronounced in the online
news portals. Additionally, a relatively small proportion of sampled stories could not have included the
perspectives of any of these genders either.

For newspapers, we extensively monitored all regular news and feature pages of the day’s main edition
along with the editorials. For television, we monitored all news and features accumulated on the most
significant bulletin of the day.

By contrast, the online samples came from the most important and latest news stories of the day —
meaning the stories featured in the homepage during typically high traffic hours, according to
anecdotal experience of news managers of online news outlets. This would amount to monitoring the
most important stories on newspapers or TV bulletins. The picture might have changed if more layers
were monitored. Please see Table 1.

Table 1: Media-wise share of total sample stories

Media Number of Number o_f Share of _
Outlets sample stories total sample stories
Newspaper 9 3736 82.47%
Television 4 378 8.34%
Online 2 416 9.18%
Total 15 4530 100.00%

While newspapers and television stories were measured by spaces, the online analysis of this
phenomenon was based on story counts. Wordcounts of sampled stories, however, suggest they could
not have occupied considerable space.

The two broad themes for selecting the sampled stories were, a) representation of women or non-
binary gender as creators, subjects, clear presence or significant mention and b) missed opportunities,
meaning that women or people of non-binary gender were clearly stakeholders, but contents did not
include their perspective, nor their voices.

The bulk of the samples were, however, selected by the first criterion. The second criterion did not
even make 5 percent of the samples across media.

Generally speaking, all stories need to explore the perspectives of diverse genders and ensure their fair
and appropriate representation. But there are issues, where it would be essentially relevant. If such
stories did not fulfil this need, we described the phenomenon as a missed opportunity and took them in
our samples.

Even if a story is created by a woman or a person of a non-binary gender, it could miss their
perspectives. The gender of journalists could only be judged if they were credited by name. Our
samples across media did not have any byline of a non-binary journalist, so far as we could ascertain.
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For online news outlets and newspapers, the percentage of bylines for women content-creators was
negligible and proportion of stories having their names was rather low. Although still much less than
men’s, these rates were comparatively higher in TV. Television, therefore, could potentially have more
possibility of missed opportunities in the sample.

In our thematically focused samples, people of non-binary genders were absent in TV stories. There
were three mentions of non-binary persons in two stories in newspapers and one was interviewed in an
online story. Women were visible in about 60-80 percent stories across media and mostly for being
involved in an event or issue.

However, among the people featured in the stories, men were more or less 1.5 times higher than
women. This ratio was the highest in newspapers, and lowest in online (1.25). Not all stories featured
people though.

Clear representation or mention of at least one woman, however, was found most frequently in TV
stories, followed by online stories. The newspaper stories lagged a bit behind. Some stories across
media might have included a name or voice but missed their perspectives. In other words, even
representation may not ensure focused and sensitive attention to gender-based discrimination or
deprivation.

Other indicators show, even the sampled stories might not really indicate inclusion or mainstreaming
of perspectives of marginalised genders in a focused and sensitive way. Analysis of topics and people’s
occupation would show a sizeable contribution from stories concerning the female prime minister of
Bangladesh, which did not necessarily highlight concerns of gender discrimination or inequality.

The sampled stories reached out to or focused more on all genders together, or men, or they covered
general concerns. This phenomenon was more prevalent in print and television stories. Compared to
them, online portals had more women-focused stories.

Although not all stories might have relevance for these, reference to gender equality or human rights
legislation or policy was an indicator that we checked. This phenomenon was nearly absent in TV
stories, and barely present in newspaper and online stories.

Cateqgories and topics of stories

What were the sampled stories about? We used 16 broad categories comprising 121 topics, with a
provision for accommodating others outside our list to appropriately ascertain the subject matter of a
story. One story could be coded under, at most, three categories (with ranking) and three topics. But
the trend shows, the majority of the stories could be marked under one category and even by a single
topic.

The subject category most prevalent for the sampled stories, three ranks accumulated, was politics and
governance. The prime minister of Bangladesh is a woman, and as our data found, PM stories claimed
a considerable share of coverage. This could be one reason why politics and governance had the
highest prevalence. The category of gender-based issues took a backseat in all types of media.
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For newspapers and online outlets, three categories of crimes and violence (including sexual offence)
taken together would probably claim more prevalence than politics and governance. This sadly reflects
the reality, considering that violence against women, especially by partners is high in Bangladesh.”""

For television, however, the prevalence scenario is different and so is the ranking of categories. While
politics remains at the top, health and vulnerability come second and third respectively.

The common topics highly prevalent across newspapers, online and TV were: national and local
politics, healthcare system and physical violence including murder. Rape or gangrape was one of the
top-prevalent topics in newspapers and television, but not in online.

One should keep in mind that the sampling period for online outlets had to be different from that of
newspapers and TV and might not have a similar trend of stories on rape. Besides, we had not checked
online stories which did not appear on the homepages during the designated timeslots.

The zero-coverage individual topics for newspapers, online and television include sexual violence by
husbands. Partner violence, especially if it is sexual in nature, seems to go underreported. The last
survey by the government on violence against women (2015) had found that nearly three-fourths of the
women who are or have ever been married reported violence by partners at least once in their lifetime.
Nearly half had experienced either physical or sexual violence.”™

For newspapers and television bulletins, the monitoring days over the pre-Covid period (2019) were a
little less than those covering the pandemic years. For online, all 21 days were much later in the Covid
period (end of 2021), when the crisis was subsiding. Compared to newspapers, the proportion of stories
which related to COVID-19 were almost double on TV bulletins. Interestingly, a very small proportion
of online stories related to Covid. Please see table 2.

Table 2: Media-wise share of total corona-related stories

eda | mberof | Number of sors SRS g
Newspaper 3736 466 12.47
Television 378 87 23.02
Online 416 26 6.25
Total 4530 579 12.78

As we mentioned, less than 5 percent of the stories were sampled for specifically missing the
opportunity to represent the perspectives or voices of women or non-binary genders. Newspapers
recorded a small share for such stories, while television and online outlets recorded tiny shares. Going
by the rank-1 categories of topics, these missed-opportunity stories across media were on politics and
governance, economy and economic activities, development, crime and violence, law and justice,
health and education, celebrities, vulnerability, sexual crimes, media and information.
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Importance given to the sampled stories

A considerably good share of the samples was allotted front or back pages in newspapers and were at
the opening segment in television bulletins. It seems, the stories in our online sample got less
importance compared to TV and newspapers.

For online, we only checked the homepages. If a teaser or summary accompanied the headline, we
took that as an indication of importance. For technical reasons explained earlier in the ‘Methods’
section, we could only measure this factor approximately.

In terms of importance, national and local politics was followed by healthcare in newspapers and on
TV. While the top topic remained constant, the topic claiming second highest coverage on online was
on entertainment issues.

Size of a story, the space it occupies, is one yardstick for gauging its importance. In newspapers, the
large majority of the stories were small or smallish, while another considerable proportion was of
medium size. The television samples were more on the longer ranges. The online stories were mostly
small to medium in size, while a sizeable proportion was longish.

Another yardstick that allows comprehensive assessment of importance given to the stories is to gauge
whether it is an in-depth or investigative story, or a follow up or just a spot story generated in an event.
In all three types of media, scarcity of in-depth reports is a major concern. While online has a bare
minimum share, newspapers are not much better performers. Television however yielded a
considerable crop of in-depth stories. This factor can however be open to debate as opinions on what
constitutes ‘in-depth’ may vary.

Healthcare had the most in-depth stories in newspapers and on TV. For online, the topic shifted evenly
to national, local and international politics, trade and governance. One coder noted that stories on
violence against women were more based on information gathered from the police or court
proceedings, rather than through in-depth reporting.

In newspaper and TV samples, daily event-based reports claimed similar overwhelming shares. Both
had small shares of follow-up reports.

Online outlets had far lower shares of event-based reports, but higher proportions of follow-up stories.
Because of the nature of online, both these types are mostly based on daily events.

Gender sensitivity and journalistic quality

We checked if stories clearly promoted gender equality and challenged stereotypes or did the opposite
— promoted inequality and strengthened stereotypes. A fair proportion of all stories on different media
were too short or irrelevant for such a judgement. These phenomena appeared the most in newspaper
samples and the least in online stories.

Issues concerning equality and stereotyping were not clear in a small section of stories across all
media.
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One could analyse these four criteria in two groups of positive and negative phenomena. In newspaper
samples, the positive indicators were higher. This was the same for online and TV, with the latter
showing no negative indicator.

Notes from different coders suggest that it was difficult to ascertain whether there was clear promotion
of inequality or stereotypes. On the other hand, coverage concerning women in significantly
authoritative positions in an unconventional sector, high-profile women or women celebrities could be
marked as breaking stereotypes. The prime minister of Bangladesh was one such position, but this was
not the only one. These stories did not always promote equality though, coders noted.

One coder found culture and sport reports often tried to cover women stars in a positive manner. The
coder marked several such stories as ‘clearly challenging stereotypes’. The coder wrote that when the
Bangladesh women’s cricket team excelled in South Asian Games 2019, the players received positive
and inspirational coverage.

While one cannot rule out subjective judgement, all coders had more than once said, the quality of
stories were not bad. At least few clear problems could be discerned.

Stories were scanned for gender-insensitive words or phrases against eight types of problematic words
given. Coders noted down additional words, if found. A little more than 10 percent of newspaper and
online stories showed such problems. Nearly none of the stories on television used such words.

The most common problem were words unnecessarily denoting male or female genders. Online
registered insensitivity in detailed harmful depictions. Across media, additional words further
elaborated the problems.

Stories involving crimes under The Prevention of Oppression of Women and Children Act of 2000
strictly mandates absolute protection of the identities of victims or survivors. Sexual violence including
rape comprise the major crimes to be tried under this act. The Children Act 2013 mandates absolute
protection of a child in conflict or contact with the law. Identity protection in all such cases is an
ethical mandate too.

Journalism ethics also require protection of identities of persons accused of sexual violence until it’s
evidential, proven or officially and formally disclosed. Ethics prescribe strict caution against media
trial and such cases are especially sensitive.

Overwhelming majority of the stories disregarded these legal and ethical bindings. It was most
pronounced in cases of protecting the identity of an accused. One coder however felt, mainstream news
outlets avoid graphic description and victim-blaming nowadays.

Journalistic quality of stories was judged broadly, based on the most prominent understanding and an
overall impression, since nit-picking details could usher in more subjective conclusions. The majority
of the stories did pretty well journalistically, i.e., in terms of story organisation, clarity, impartiality,
proper attribution, evidence citing and language.

One coder noted that broadly speaking, stories in mainstream newspapers have achieved a certain level
of quality by these yardsticks. There is, however, much room for improvement.
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For all three types of media, the highest proportion (less than one-third to more than one-third) of
problematic stories suffered from partiality or bias. This problem was most prevalent in television
stories.

People in the story

People enter stories as subjects, sources, experts or even as names or nameless references. They
provide more than one way of judging gender representation. The people in the stories were checked
against their gender, age, occupation, role and portrayal factors.

Across media, women constituted less than half of the people featuring in the stories, although they
were represented in a higher proportion of the sampled stories. The presence of non-binary gendered
people could be counted on the fingertips. Please see table 3 and table 4.

Table 3: Media-wise people in the story by gender

Media Total Female | Percent | Male | Percent Hijra or Percent Gender | Percent

persons (%) (%) non-binary (%) Unknown (%)
Newspaper 6331 2514 39.71 3800 60.02 3 0.05 14 0.22
Television 1162 480 41.31 682 58.69 0 0.00 0 0.00
Online 813 361 44.40 450 55.35 1 0.12 1 0.12
Vol el 8306 3355 40.39 | 4932 | 59.38 4 0.05 15 0.18
in the story

Table 4: Media-wise share of stories featuring at least one person by gender against total stories

Media Number | Female | Percent | Male | Percent | Hijraor | Percent Gender Percent Stories Percent
of (%) (%) non- (%) Unknown (%) without (%)
Stories binary people
Newspaper 3736 2132 57.07 2183 58.43 2 0.05 12 0.32 683 18.28
Television 378 306 80.95 269 71.16 0 0.00 0 0.00 15 3.97
Online 416 287 68.99 265 63.70 1 0.24 1 0.24 52 12.50
Total 4530 2725 60.15 | 2717 | 59.98 3 0.07 13 0.29 750 16.56

* The table denotes number of stories. In some cases, at least one female, male, hijra or unknown person could feature in
the same story.
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Females came more as subjects and pathetically less as spokespersons or experts. They were shown
more often as victims and caregivers. Females, however, also appeared as strong leaders or achievers,
which could indicate an influence of the female prime minister of Bangladesh.

Across media, age and occupation were mentioned more often when it concerned women. Men
outnumbered women as politicians. Nearly all prime ministers appearing in the sampled stories were
female. Although the share of stories with prime ministers is less than 10 percent, this raises the
coverage of politics and governance issues.

The presence of females is far higher amongst the students, homemakers, children or youth and ready-
made garment (RMG) workers in news stories. Males have a higher presence amongst the police,
security personnel, business persons and such occupations.

The highest share of people in the entertainment world is in online stories. Newspapers also covered
them considerably. Their presence is much less on television, presumably because TV has special
programmes on entertainment.

Stories sometimes had long lists of names usually towards the end. These referred to people present or
speaking at an event, a group voicing protests, or people in similar roles. We wanted to check their
gender representation, since this marks another aspect of inclusion. Across media, the majority of
people included in these lists were male.

Bvlines and story credits

Gender identification of content-creators was only possible if they were given byline credits.
Therefore, their gender was mostly presumed from the names published, but coders generally checked
in case of confusion.

While stories with bylines constituted between 10 and 15 percent of the online and newspaper stories
respectively, this was close to 90 percent for television. Please see table 5.

Table 5: Media-wise share of stories with bylines

Media Number of Number of Percentage (%)
sampled stories stories with bylines
Newspaper 3736 556 14.88
Television 378 326 86.24
Online 416 42 10.10
Total 4530 924 20.40

Male journalists outnumbered females by a wide margin in newspaper and online named credits or
bylines. Although the proportion of female creators was better in television, they were still lower than
men.
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No journalist of a non-binary gender could be found. It is difficult to discern one’s gender from the
name only. However, the media survey conducted earlier for GMR Bangladesh under this project also
had not found any non-binary person employed as a journalist. Please see table 6 and table 7.

Table 6: Media-wise byline credits by gender

Media Total Female Percent Male Percent(%)
byline credits (%)

Newspaper 623 95 15.25 528 84.75

Television 347 119 34.29 228 65.71

Online 44 3 6.82 41 93.18

Total byline 1014 217 21.40 797 78.60

credits

Table 7: Media-wise at least one named content-creator by gender in stories with bylines

Media Total byline | Female | Percent | Male | Percent | Stories without | Percent
stories (%) (%) named credits (%)
Newspaper 556 93 16.73 | 477 85.79 3180 85.12
Television 326 119 36.50 | 210 64.42 52 13.76
Online 42 3 714 | 39 92.86 374 89.90
Total 924 215 23.27 | 726 78.57 3606 79.60

*The table denotes number of stories with bylines. None of the persons credited in bylines were hijras or of
uncertain genders. In some cases, females and males shared bylines.

A single story can potentially have several credits — reporters/writers, editors, contributors or
photographers. Content-creators credited by name were overwhelmingly reporters. Among the
reporters, men outnumbered women by 13 to 1 in online portals and 5 to 1 in newspapers.

In television, however, women reporters accounted for almost half the byline credits for reporting.
Besides they were credited as anchors and for their voice-overs. Incidentally, TV samples showed no
problems concerning promotion of inequality or stereotypes. The credit for performing well on counts
of promoting equality and challenging stereotypes, however, goes to the male reporters.
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Anchors were checked separately as per entire bulletins. The female to male ratio among the anchors
were 09:11. The proportion of males were more pronounced among the anchors, who were middle-
aged in appearance.

In general, stories from districts were low in proportion in the samples. District news comprised less
than 10 percent of our TV samples. In cases of online and newspapers, it ranged from around one-fifth
to around one-fourth of the samples. Both these types of media have special pages or tabs for district
news. Television, too, has similar provisions, but that comes as a separate bulletin, usually once a day.
Relatively few district stories find space in regular news bulletins, especially in the primetime ones.

Across media, female content-creators were credited for far fewer district stories.

What visuals show

People register visuals before reading or listening. They stand out and leave lasting impressions.
Stereotyping, sexual objectification and other harmful portrayals have stronger impact as visuals.

The sampled stories featured many photographs. For the television samples, continuing video images
were generally regarded as one visual. Besides coding visuals separately, photographs of people were
checked separately for portrayal or presentation issues.

In newspapers and television stories, images of individual women were significantly more than those
of men. They underscore some interesting pseudo contrasts. For example, photographs depicting happy
and positive images of women were more frequent in newspapers and online. Visuals of people crying
or lamenting were mostly of women, except in television. So were images of exposed body and
sexually provocative shots (none on TV though). Images of strong, fighting, or powerful people too
mostly featured females. One is reminded of the prime minister phenomenon. But such images were
not high in number.

Interestingly, visuals across newspapers, television stations or online news portals were recorded more
to be promoting gender equality and challenging stereotypes and rarely doing the opposite. The total
number of such visuals were reasonably small though.

But one needs to judge the predominant contents and tone of visuals comprehensively, by checking
and comparing all indicators. While generally, the larger proportion of visuals seem not to be blatantly
problematic, there are subtle harmful phenomena. Qualitative case study is a more appropriate tool to
analyse that.

Highlights of performance by individual media houses

This analysis is provided along with the findings of each media type separately.
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4.2 Newspapers

Nine newspapers, 21 days, 188 issues
[For tables, please see Annex 3]

Share and nature of the samples

The sampled stories covered 30 percent of the space for news items (news hole) on the selected pages.
They were 3736 in number. Our analysis of the sample is mainly based on the number of stories.

The data show that stories outside our thematic sampling, which occupied 70 percent of the news
space, excluded women and more so, the non-binary genders. Additionally, a small proportion of
samples could also not have included the perspectives of any of these genders.

In total, 96 percent of our sampled stories had representation of women and very few non-binary
people. They featured as creators or stories clearly included their perspectives, voices or names. Only 4
percent, 165 stories, were sampled as missed opportunity—the second sampling criterion.

The gender of content-creators could only be determined for those who had been given byline credits.
Only 95 women, and no non-binary person, had been credited by name. Although stories produced by
women too could be afflicted by ‘missed opportunity’, the proportion would be negligible.

So, one could conclude that the overwhelming bulk of the samples did ensure representation or
mention of female or non-binary gender.* In our thematically focused samples, hijras featured in two
stories. But at least one woman featured in close to 60 percent of the stories.

However, among the people featured in the stories, men were 1.5 times higher than women. Not all
stories featured people though. The women came mostly as subjects. Some of the stories might have
included a name or voice but missed their perspectives.

In other words, even representation may not necessarily ensure gender-equal or gender-sensitive focus
in coverage. For example, one in every four stories reached out to women or persons of non-binary
genders. The rest reached out either to all genders or men or had a general focus.

On another front, very few stories referred to gender equality or human rights regulation or policies.
One should keep in mind though, that this reference may not be applicable to perhaps many news
stories.

Cateqgories and topics of stories

Politics and governance, the most prevalent subject category comprising all three ranks, was a feature
of about one in every five stories. The prime minister of Bangladesh is a woman, who receives
considerable media coverage. The stress on politics and governance was to some extent inevitable.

! Two coders, however, felt a small share of the sampled stories did not fit either of the two sampling criteria.
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The second most prevalent was the category which grouped topics of crime, violence, antisocial
activities and accidents. Sexual crimes were marked separately and so were conflicts within family—
the category grouping various forms of crime and violence. These three categories combined, crime
would probably top the list.

The third most prevalent category comprised stories on celebrities, sport or lifestyle. This was closely
followed by health. In comparison, gender-based issues were touched upon by only 81 stories.

It would be interesting to compare categories marked as rank-1. They emphasise the trend discussed.
For example, only 49 stories had gender-based issues as their main subject.

Lists of most and least prevalent individual topics present a more nuanced picture. For example, while
national and local politics remain at the top, the sample also shows a consistent presence of
entertainment and celebrity news. Rape or gangrape and women’s political role joins the top-ten list of
topics.

There were 12 least prevalent topics and all of them were covered by one or two stories. Five topics
had not been touched at all. These included partner violence, sex trafficking and female-headed
households.

About 12 percent stories in the sample were related to coronavirus. More than half of these stories
were on healthcare, while nearly one in ten stories covered issues related to poverty and its alleviation
measures. The only topic on this list, which had clear gender implications included garment industry
issues.

The small share of stories which missed perspectives or voices of women or non-binary gender, despite
them being clear stakeholders, covered a few important issues. Going by the rank-1 categories of
topics, large shares of these missed opportunity stories were on politics and governance, economy and
economic activities, health, and development. Other subject categories included crime, education,
celebrities, security law and justice, vulnerability and sexual crimes.

Importance given to the sampled stories

More than one-third of the sampled stories were on front and back pages. Nearly the same proportion
appeared on regular news pages. Culture and entertainment led among the beat pages (11%), while
shares were meagre for business and sport pages.

The topics most frequent on front and back pages were related to national and local politics. National
and local politics was frequent in general news pages as well. Healthcare, the second most frequent
topic, showed the same trend.

Rape and gangrape stories had smaller shares on the front and back pages, but this made up close to
half the total stories on these issues. They had similar smaller share in the general news pages as well.
However, their share in district news pages was slightly higher and these issues claimed a good share
of the editorials.
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Stories on physical violence (by people outside the family) including murder, made to the front, back
and news pages with similar ratios. These also featured in the district news pages and claimed a fair
share of editorials.

Interestingly, stories concerning law and justice were less frequent on front, back and district news
pages.

More than three-fourths of the stories got single or double-column headlines — a standard treatment.
Only two percent of the stories got five-column treatment or more. In total, 26 stories made banner
headlines.

The highest number of banners covered topics related to celebrities (not in sport), and entertainment.
Topics that were particularly significant from the gender equality perspective, rarely or never made the
banner. Nearly one-fifth of the stories got multiple special treatments — about three per story.

More than half the samples were very small or smallish, occupying 10 or less column-inches. Next in
prevalence were medium-sized stories. Around a hundred stories occupied more than 40 column-
inches.

The type of a story comprehensively indicates how much importance it is given. Three in every four
stories routinely covered daily events, compared to which, follow-up stories were far fewer. Even
fewer were in-depth stories (fractionally less than 5 percent), which mostly appeared on front, back
and news pages.

The most frequent topic covered in-depth was healthcare. The other top topics, though much less
frequent, were national and local politics, entertainment, literacy and, urban infrastructure and
transports. Women’s political role saw nine in-depth reports.

In comparison to the relatively highly covered topics, issues such as sexual harassment, rape,
abduction and physical violence within or outside the family were rarely covered in-depth. The
missed-opportunity factor for in-depth stories was higher than it was for all stories combined.

Gender sensitivity and journalistic quality

Around 80 percent of the stories were not eligible for a check on gender-equality or stereotype. A
small proportion could not be judged clearly. Around one in ten stories clearly challenged stereotypes
or promoted equality, the former group being significantly larger.

Interestingly, far fewer stories clearly promoted inequality or strengthened stereotypes. Headlines
show similar patterns.

The positive trends were most pronounced in features and analytical pieces, followed by reports on
daily events and editorials. 1t was low for in-depth and follow-up reports. Interestingly, negative trends
too were most pronounced in features.

Stories using gender-insensitive words or phrases were relatively small in number. However, all
newspapers had at least a few problematic stories. The most prevalent type is use of male-denoting
words unwarrantedly, followed by words denoting female or non-binary genders unwarrantedly.
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Coders found a good number of words, other than those provided in the coding list. The number of
stories with such new words are more than a hundred and the words exemplify wide dimensions of
insensitivity. These are provided at the end of the relevant table in Annex 3.

Stories involving sexual violence and children in conflict with the law are crucial tests for gender
sensitivity. The relevant samples badly failed these tests.

Absolute protection of identities of victims or survivors in crimes covered by the Prevention of
Repression Act 2000 has not been maintained in more than half of the relevant stories. These crimes
include sexual violence. Identities of more than 80 percent of persons accused of committing sexual
violence have been fully exposed.

Identities of children in conflict with the law have been protected absolutely in half of the relevant
stories. This protection is mandated by the Children Act 2013.

In general, significantly more stories came across as being journalistically good rather than bad. Stories
performed best in use of language, followed by availability of supporting information and clarity.
Stories lacked most in impartiality (28%). Near about the same proportion of stories had problems with
clarity.

People in the story

In total 6,331 persons featured in the sampled stories. Females made up 40 percent, while only three
persons were of non-binary gender. There were 14 persons, whose gender identity could not be
ascertained.

While women accounted for 40 percent of the people, they featured in a higher percentage of stories.
The three hijras appeared in two stories as spokespersons and narrators of personal experience.

More than half the people came into the stories as subjects with a female to male ratio of 56:44. Other
than this role, incidentally present, or irrelevantly photographed females outnumbered males. In the
last case, photographs irrelevant to the story were only of females.

About 11 percent of females came as spokespersons, while 6 percent were experts. Female to male
ratio for spokespersons was 15:84 and that for experts or commentators was 23:75. The rest comprised
either people of non-binary gender or whose gender could not be ascertained.

Slightly less than 10 percent were included on account of their personal experiences — nearly 60
percent of them being males.

The data show close to three-fourths of the people being directly or indirectly quoted. The female to
male ratio was 32:68. There were some coding errors for two newspapers, which had some influence
on the results.

Only women were portrayed as mothers (29) and sexual objects (6). Other ways of portrayal, where
females outnumber males, include victims, survivors, vulnerable and caregivers. Mid shots, full body
shots and portraits of females were much more prevalent than those of males.
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Interestingly, portrayal of a strong personality, a leader or an achiever featured more women than men.
This is perhaps because of the stories of Bangladesh’s female prime minister. Almost a tenth of the
stories featured a prime minister.

Almost all persons portrayed as a knower were males. Other portrayals with a higher male share
include criminals, negative role models and immoral individuals.

Age was given in less than 1,000 cases, with over half of them being women. The largest group (one-
third) of these people were 19-34 years. Men outnumbered women in this group. For the younger
people, however, females were significantly higher.

Occupations of much less than 20 percent were not mentioned, and more than half of them were
females. By occupation, the largest group was politicians with a female to male ratio at 44:56. The
second largest group were people in showbiz with females commanding a higher presence at 61:39.
Understandably, 87 percent instances of prime ministers’ mention are females, as most such stories
featured the Bangladeshi premier.

Other occupations, where share of females is disproportionately higher than males include
homemakers, students, children or youth, and RMG workers. Occupations where share of males is
significantly higher include police, military or security personnel, factory workers (other than RMG
workers), science and technology, religious figures, local government representatives, ministers and
MPs, teachers, judicial and legal professionals, criminals, social workers, business persons,
academicians, public servants, and doctors.

The pattern of prevalence of occupations coincide with that of story subjects discussed earlier.

Stories with long lists of names towards the end further highlight absence of females or non-binary
persons. Nearly 80 percent of these lists were overwhelmingly male, while about a tenth had some
gender balance.

Bvlines and story credits

Gender of content-creators could be ascertained with byline credits, which accounted for about 15
percent of the content. Around 17 percent byline credits belonged to females. No content-creator could
be identified as being of a non-binary gender. Nor did the coders register any confusion in ascertaining
the gender of the journalists credited in bylines.

A single story could mention several people in credits as writers, editors, contributors or
photojournalists. There was one case, where a male got double credit in the same story.

Most of the bylines belonged to reporters or writers, of whom women constituted less than one-fifth.
Greater proportions of women journalists dealt with issues of equality and stereotyping positively.
They did not do anything negative on these counts. Males on the other hand, scored worse.

Close to two-thirds of the sampled stories were national in scope, while a much smaller proportion
were local news stories from districts. Female content-creators who got bylines, covered mostly
national stories. Even there, they accounted for less than a fourth of their male counterparts.
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Less than 10 percent women did local (district) stories. Women journalists covered health-related
stories most. They also covered politics and governance, celebrity, economic activities and such
diverse issues but the number of stories is very low.

One-third story credits went to unnamed ‘staff reporters’. Desk credits got a share of around 15
percent. Compared to the proportion of district correspondents, stories from the districts were of a
higher proportion.

What visuals show

Less than 4 percent of the sample were stand-alone photographs or visuals. In addition, 43 percent of
the stories came with photographs. Thus, nearly half the stories featured photographs or other images.

The total number of images stood at 1,932. Share of individual women were close to triple than that of
men. Among the images of groups of people, however, male-dominated photos were double that of
female-dominated photos. There was one non-binary individual and one such group.

Checking against a set of indicators, nearly one-fourth of the images depicted no notable elements.
People were shown in mid shots in nearly one-third of the photographs. Five percent of the images
clearly promoted gender equality or challenged stereotypes, while clear promotion of inequality or
stereotypes was rare. But as other indicators suggest, subtle promotion could be there.

In total, 21 photos showed exposed bodies, physical intimacy or were sexually provocative. Only three
of them depicted balanced groups. All others were of females. Some 98 images promoted gender
equality or challenged stereotypes. They overwhelmingly showed women, while a good proportion
showed balanced groups.

The female to male ratio of happy positive individual images is 41:09. The ratio is more balanced for
group photos. The one photo of non-binary people is a group photo of a demonstration.

In total, 31 images showed crying or lamenting individuals and groups. The individuals are
overwhelmingly females and so are the groups. Images showing victims are mostly of females. But the
groups are more balanced. Images of females shown as strong, powerful, sporty or defiant are triple
those of men. Coders note that these photos were often of the prime minister of Bangladesh. In cases of
groups, the exact opposite is found.

Not all photographs, especially those in entertainment stories, had captions. Nearly ninety percent of
the captions have no relevance for gender equality or stereotypes. In total only 187 captions do have
such relevance. Captions clearly promoting equality or challenging stereotypes far outnumbered those
doing the opposite.
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Highlights of performance by newspapers

Sampled stories in Naya Diganta occupied the largest space in total. Prothom Alo and Manabzamin
were close followers.

The share of space occupied by samples of a newspaper against that outlet’s news hole was the highest
for Manabzamin. This was followed by Prothom Alo. The share was much smaller for Naya Diganta.

Among the regional dailies, this share was the highest for Sylheter Dak, although only one-fourth of its
news hole. Sampled stories in the other three regional dailies accounted for less than a fifth of their
news space. Purbanchal from the southwest city of Khulna and Sonali Sangbad from the northern city
of Rajshahi had the lowest share (17 percent).

Finding printed or online issues of the dailies proved to be difficult, especially during the Covid
pandemic. The four regional dailies were more irregular. We could not find one issue of Purbanchal
for one of our sampled monthly slot.

In general, all the dailies cut down pages during the Covid period. Usually, regional dailies have less
pages and shorter stories compared to national ones. That trend is evident from the page distribution of
stories, the total number of stories per newspapers, and from the trend of story lengths.

On another front, Naya Diganta claimed the highest share of the sampled stories in terms of number. It
was followed by Prothom Alo and Manabzamin. Regional dailies Purbokone and Sylheter Dak
surpassed two other national dailies in this score. Purbanchal and Sonali Sangbad contributed the least
number of stories. Page-wise distribution of Purbokone was similar to that of a national daily.

While the scope of stories for all national newspapers was largely national, this was 90 percent for
Naya Diganta, far higher than the others. This scope was pronouncedly high even in one local daily
(Sonali Sangbad). In the other three regional dailies, local news claimed the highest share.

The percentage of in-depth stories was the highest in Prothom Alo. It was followed by Naya Diganta
and Manabzamin. The percentage of follow-up stories was the highest in Manabzamin, followed by
Purbanchal and Naya Diganta.

The sampled stories in Bangladesh Pratidin had the highest proportion of celebrity news, followed by
Prothom Alo. For sexual crimes, Purbanchal came first, followed by Bangladesh Pratidin. The coder
for Naya Diganta however mentioned that the paper carried many stories on rape and sexual violence,
especially as long compilations. Gendered issues had the highest share and number of stories in Sonali
Sangbad.

Dhaka Tribune had the highest share of tiny stories in its sampled stories. Naya Diganta and Prothom
Alo led in terms of the number of such stories. The share of journalistically acceptable stories, broadly
speaking, were more among the sampled stories of Manabzamin, Bangladesh Pratidin, Purbanchal
and Prothom Alo. Purbokone, Sonali Sangbad and Dhaka Tribune had the highest shares of stories that
were deemed impartial.

Notably, Dhaka Tribune gives more byline credits compared to its number of stories. Share of byline

female content-creators is also the highest in Dhaka Tribune, followed by Bangladesh Pratidin and

Manabzamin. Dhaka Tribune led the table in terms of number of stories followed by Prothom Alo,
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Manabzamin and then Bangladesh Pratidin. Proportion of female byline credits were nil in Sonali
Sangbad and Sylheter Dak. There was just one female byline in Purbokone and two in Naya Diganta.

Purbanchal, Purbokone, Bangladesh Pratidin and Dhaka Tribune had female representation in over 65
percent of their stories featuring at least one person. This proportion ranged from 53 percent (Naya
Diganta) to 85 percent (Purbanchal). From another perspective, Manabzamin led by the number of
stories, followed by Prothom Alo and Naya Diganta.

The share of celebrities and media professionals amongst people in the story was the highest in
Bangladesh Pratidin followed by Purbokone and Manabzamin. Bangladesh Pratidin led in number of
such stories too, followed by Manabzamin and Prothom Alo. The presence of prime ministers as
persons is higher in proportion in regional newspapers.

Dhaka Tribune performed best on counts of equality and challenging stereotypes. Naya Diganta and
Prothom Alo followed closely. Bangladesh Pratidin and Purbokone had reasonably good shares of
such stories.

Proportions of stories using words with sexual innuendos, though low in number, were the highest in
Sylheter Dak, Sonali Sangbad, Purbanchal, Manabzamin and Purbokone. Five percent stories in
Purbanchal used words defining gender roles without context.

Photos of single females, far more than those of males, were in significant proportions in Bangladesh
Pratidin, Purbanchal, Purbokone, and Manabzamin. Types of photographs which overwhelmingly
showed females in probable questionable light were found more in Bangladesh Pratidin, Purbokone,
Dhaka Tribune, Prothom Alo, Naya Diganta, Manabzamin.

Except for Prothom Alo all other newspapers had a high proportion of stories (one-third to nearly cent
percent) not absolutely protecting identities of women and children in cases, where it is so mandated
by law. For Prothom Alo this was 17 percent. Identity protection of children in situations mandated by
the Children Act shows a roughly similar pattern.

4.3 Television stations

Four television stations, 21 days, 84 primetime bulletins
[For tables, please see Annex 4]

Share and nature of the samples

The sampled stories covered one-fourth time of the total duration of primetime bulletins. They
numbered 378. Our analysis of the sample is mainly based on the number of stories.

The data show that stories outside our thematic sampling, which occupied three-fourths of the total
duration of bulletins, excluded women and the non-binary genders. Additionally, a sizeable but
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relatively small proportion of sampled stories could also not have included the perspectives of any of
the marginalised genders.

Of the total number of sampled stories, 98 percent had representation of women but not of hijras. The
stories featured women as creators or stories clearly included their perspectives, voices or names.
Barely 2 percent, six stories, were sampled as missed opportunity—the second sampling criterion.

The gender of content-creators could only be determined for those who had been given byline credits.
Unlike newspapers or online outlets, an overwhelming bulk of the stories had byline credits. There was
no content credited to a non-binary creator.

The share of females getting bylines and their stories, though nearly half than that of men, constituted
about one-third of the TV samples. These stories by females could have the missed-opportunity factor
and the proportion could be sizeable. However, it was small in the sample.

Our thematically focused samples had no story featuring a hijra or any people of non-binary genders.
But at least one woman featured in slightly more than 80 percent of the stories.

However, among the people featured in the stories, men were 1.4 times higher than women. Not all
stories featured people though. The women came mostly as narrators of personal experience or as
subjects. Some of the stories might have included a name or voice but missed their perspectives.

In other words, even representation may not necessarily ensure gender-equal or gender-sensitive focus
in coverage. For example, the reach of one in every five stories was women. The rest reached out either
to all genders together or men, or had a general focus.

On another front, only one story referred to gender equality or human rights regulation or policies. This
reference, however, may not be applicable to perhaps many news stories.

Cateqgories and topics of stories

The subject category most prevalent for the sampled stories comprising all three ranks was again
Politics and Governance. It touched upon nearly one-fourth of the stories. The prime minister of
Bangladesh is a woman, and gets considerable media coverage. Moreover, the state-run BTV was
included in our sample of television channels. The stress on politics and governance was to some
extent inevitable.

Closely following in subject category was health. Vulnerabilities and rights was the next category.
Right behind were stories comprising crime, violence and accidents. Sexual crimes were marked as a
separate category, claiming less than a tenth of the stories. Both education and gender-based issues had
a meagre share. Categories marked as rank-1 support the cumulative trend discussed.

Lists of most and least covered topics give a more nuanced picture. For example, healthcare systems
and national and local political issues switched places. Of the vulnerability and rights category, the
most prevalent topic concerned cultural rights. Economic policy, budget and state of the economy
claimed a similar prominence. Crime-related topics comprised physical violence including murder,
rape, and police custody and prison. Only a handful of stories covered gender-based issues.

46



Least prevalent topics numbered 27 and each was covered by one story only. As many as 47 topics had
not been touched at all. These included rape and murder, sexual violence by partner, sexual violence
against children, reproductive health, women’s participation in economy, domestic workers, war, rights
of non-binary sexual minorities, sex workers, female-headed households, and stories on academic
achievement.

In the 21 days covered, nearly one in four stories were related to coronavirus. Nearly three-fourths of
these stories were on healthcare. The topics on this list, which had clear gender implications included
primary and secondary education, lockdown, poverty alleviation measures, social protection and
special allowances.

The tiny share of stories which missed to cover perspectives or voices of women or non-binary
persons, despite them being clear stakeholders, covered a few important issues. Going by the rank-1
categories of topics, these comprised politics and governance, development, law and justice, and media
and information.

Importance given to the sampled stories

More than 40 percent of the stories appeared in the first part of the bulletins (10-12 minutes). A large
majority of the stories were aired within the first two parts of the bulletins.

The topics most frequent in the first part of the bulletins comprised issues related to national and local
politics. Healthcare, the second most frequent topic in the first part of the bulletin, led the latter
segments of the bulletins. Other topics in the first part, in order of frequency, included physical
violence including murder, economic policy, epidemic (other than Covid and HIV/AIDS), rape and
women’s movement. Stories concerning law and justice system were very few and almost all of them
were aired in the first segment of the bulletins.

Less than one-fifth of the sampled stories were relatively small, up to 1 minute in duration. The bulk of
the stories were medium to fairly long. Nine stories (2 percent) exceeded 4 minutes.

A little less than half of the sampled stories were packages. A package signifies special treatment,
though it may not be in-depth. One in five stories made headlines. Two became lead news in every five
bulletins that we monitored. Close to half of the stories were OOV — out of vision (meaning voiced
over) — with recorded footage, sound or bites. These aside, the duration pattern of the stories show
that the thematically sampled stories were not ignored.

Packages claim longer durations and could combine a number of diverse elements. We checked the
primary or rank-1 categories of topics for packages. Close to one-fourth of the packages primarily dealt
with health and healthcare. National and local politics followed at a considerable distance.

The type of coverage comprehensively indicates how much importance it is given. Close to three-
fourths of the stories were daily event reports. Follow-up stories were far fewer, whereas in-depth
stories, although very few, claimed a larger share (9 percent) than that in newspapers. The bulk of them
were in the last parts of the bulletins.
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The most frequent topic covered in-depth was healthcare. The other top topics, very few in frequency,
included economic policy and strategy, national and international trade, physical violence by partner
including murder, education, street life, and disaster-related stories.

In comparison, topics like sexual violence or dowry did not get any in-depth attention. Only one in-
depth story could be classified as missing opportunities for gender equality.

Gender sensitivity and journalistic quality

Around three-fourths of the stories were not eligible for a gender-equality or stereotype check. Of the
rest, no television story could be perceived as clearly supporting inequality or stereotypes. The prime
minister factor becomes more pronounced in these two aspects of television story, especially on the
state-run BTV, as coders noted.

The positive trends were most pronounced in daily event reports but low in features and in-depth
stories. While one cannot rule out subjective judgement, all coders had more than once said, the quality
of stories were not bad. At least few clear problems could be discerned.

Only two stories used gender-insensitive words or phrases. One used male denoting words
unwarrantedly. The other phrase — bibostro kore (clothes were stripped off) — was repeated quite a
few times in a story on sexual and physical violence.

Stories involving sexual violence and children in conflict with the law are crucial tests for gender
sensitivity. The relevant sampled stories failed these tests.

Absolute protection of identities of victims or survivors of crimes covered by the Prevention of
Repression Act 2000 have not been maintained in more than one-fourth of the relevant stories. These
crimes include sexual violence. Identities of more than 80 percent people accused of sexual violence
have been fully exposed.

Identities of children in conflict with the law have been protected absolutely in half of the relevant
stories. This protection is mandated by the Children Act 2013.

A majority of the stories did not have much problem journalistically. However, the two coders marking
journalistic quality differed on this point. They also differed in their marking of impartiality in a story.

The one who did Somoy TV and the state-run Bangladesh Television (BTV), recorded markedly higher
positive trends compared to the other coder who checked Independent Television and Jamuna
Television.

The coder for Somoy and BTV noted that broadly speaking Somoy TV stories were mostly okay. As for
BTV, the coder found, it mostly broadcast simple positive stories about activities of the government
and its leaders or officials.

These stories were not done badly, rather the problem lied in the news agenda, the coder noted.
Partiality entered at the agenda-setting stage. Critical issues that may need diverse voices and views,
were simply ignored.
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Stories performed best in language. The two coders, more or less, agreed on language-related
indicators. Stories lacked most in impartiality (more than one-third). About one-fifth of the stories had
problems with clarity.

People in the story

In total, 1162 persons featured in the sampled stories. Females made up 41 percent, while there was no
non-binary person or anyone whose gender identity could not be ascertained. Any one story could
potentially accommodate more than one person. Nearly all stories featured people.

Women were sparsely spread across a greater number of stories, while men were concentrated in a
lesser number of stories. Hijras were nowhere in the scene though.

People were included in TV stories mostly for their personal experiences (nearly 40 percent). The
female to male ratio was 43:57. About one-fifth of the people were subjects with female to male ratio
at 66:34. The share of experts or commentators amongst the people was about the same, but the female
to male ratio plunged down—18:82. The representation of women as spokespersons was somewhat
better. In fact, three-fourths of the women came in stories for their personal experiences and as story
subjects.

The data shows more than three-fourths of the people being directly or indirectly quoted in the story.
The female to male ratio was 37:63. Around one-tenth was portrayed as leaders and achievers, and the
same share of people was depicted as strong or positive role models. In both categories, more than
three-fourths were females. This perhaps reflects an influence of the country’s female prime minister.

Other ways of portrayal, where share of females is higher than that of males include victims and
caregivers. Males were overwhelmingly higher in portrayal as criminals. Mid shots, full body, and
video images did not show any remarkable gender-bias. Portraits however were overwhelmingly of
males (70%).

Age could be ascertained for nearly all the people from their appearance — more than half were
women. The largest group (one-third) of these people looked 50-64 years of age. Men were nearly
three times in number than women in this group. The second largest age group was 35-49 years, where
the share of women increased. For the younger looking people, females were higher in proportion. The
same is true for the elderly.

Occupations of nearly 30 percent people were not mentioned. Less than half were females. By
occupation, the largest group was of politicians, the female to male ratio being 28:72.

The second largest group was prime ministers, accounting for less than 10 percent stories. Close to half
of the PM stories came courtesy to the BTV. The BTV stories also accommodated MPs and ministers
more. In the sampled TV stories, all the PMs were marked as women.

Females outnumbered males as students. This trend was higher for children or young people. A stark
difference from the newspapers and online portals could be marked in the share of people in showbiz.
Less than 40 persons were of this profession, and men were more than double in number than women.
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This too, gives an opposite picture from newspapers and online outlets. Television mostly covers
entertainment in programmes other than news.

Other occupations, where share of females was disproportionately higher than males included
homemakers and RMG workers. Occupations where share of males were significantly higher, included
police, military or security personnel, judicial and legal professionals, ministers and MPs, business
persons, criminals, doctors, academicians, and local government representatives.

The pattern of the occupations of people in the story goes with the story subjects as discussed earlier.

Stories with long lists of names towards the end also show less presence of the female or non-binary
people. More than half of these lists were overwhelmingly male, while a quarter had some gender
balance. The rest of the lists were female-dominated.

Bvlines and story credits

Gender of content-creators could only be marked for byline credits, which constituted 86 percent of the
TV content. Almost 9 in every 10 content-creators were credited by name. Around one-third of them
were females. This was much greater than the rate in newspapers, and phenomenally higher than that
found in online outlets. No content-creator could be identified as non-binary, nor did the coders
register any confusion over their gender identity.

One story could generate several credits as writers, editors, contributors, or photojournalists. No byline
creator took a double role.

Nearly all the content-creators credited by name were reporters or writers. Analysis shows, slightly
more than one-third of them were females. Even then they were less than half of their male
counterparts. Notably, the few camerapersons named, were all males.

Ages of one-fifth of the content-creators could be judged by their appearance. All of them belonged to
19-49 age group. Males were double the females.

Interestingly, greater proportions of male journalists dealt with issues of equality and stereotyping
positively. Neither males nor females did anything negative on these counts.

Close to eight in every ten of the sampled stories were national in scope, whereas less than one-tenth
was local stories from districts. Female content-creators who got bylines, covered mostly national
stories. They rarely did district stories.

One-fifth of them got credited for international stories. This could mean a presence of female creators
in international original stories, but more probably, this indicates women creators doing desk jobs.

From another perspective, named female content-creators overwhelmingly outnumbered their male
counterparts in international stories outside the sub-continental region only. In national and district
stories, as well as in regional international stories, male credits claimed overwhelming shares.

Women journalists covered health-related stories most. They also covered national and international
politics and governance, cultural rights issues, economic policies, crime and rape stories.
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Almost all the other credits went to unnamed district correspondents. Compared to the meagre share of
district stories, credits to local correspondents, however, were more in proportion. This is because they
sometimes get credits for providing information and visuals.

The total of 84 bulletins monitored had 144 anchors. The female to male ratio was 9:11. Two-thirds of
the bulletins had more than one anchor. Nearly two-thirds of the anchors looked young, among whom
females were close to half. By all counts of age and gender, males were more than women. However,
when it came to middle-aged anchors, the proportion of males became more pronounced.

What visuals show

All but one story featured still or video images. To avoid unnecessary cluttering and duplication with
presentation of people in the story, the coding chose to treat the entire story as one visual, unless clear
cut-off could be determined. In one story two photographs were distinctively set apart from the rest of
the visual and they were marked as an additional image. Thus, the total number of images matched that
of the stories—378.

The share of individual women were nearly four times than that of men. Among the images of groups
of people, however, the proportion took an opposite turn. There were no non-binary people or group.

Checking against a set of indicators, more than half of the images depicted no notable elements. More
than one-fourth of the images promoted gender equality or challenged stereotypes. The images
overwhelmingly showed single women and no single men. A good proportion, however, showed
balanced groups. Visuals supporting inequality or stereotyping were overwhelmingly of male-
dominated groups.

There were very few images of happy people, and none was of individual females or males. The
female-dominated happy positive groups were double than male-dominated groups. Clear promotion of
inequality or stereotypes qualities were rare.

No photos showed exposed bodies, physical intimacy or were sexually provocative.

In total, 11 visuals showed crying or lamenting groups. Male-dominated and balanced groups
outnumbered female-dominated groups. Same is true for people shown as victims or helpless.

Highlights of performance by television

Sampled stories in Bangladesh Television and Independent Television occupied the largest space in
total, which incidentally tied.

The share of space occupied by sampled stories against one’s own bulletin span was the highest for
BTV. The rest followed at a distance.
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On another front, Somoy and BTV claimed the highest share of the sampled stories in terms of number.
But the proportions in all four were in close range.

While scope of stories for all national newspapers was largely national, this was 90 percent for BTV,
but this was generally high for all.

The percentage of in-depth stories was the highest for Jamuna Television. It was followed by Somoy
and Independent, but not closely. The percentage of follow-up stories was the highest for Somoy,
followed by Jamuna.

The sampled stories in BTV had an overwhelmingly high proportion of politics and governance issues.
The state-run station routinely covers events concerning the prime minister, MPs, ministers and ruling
party leaders. Sexual crimes were seldom covered by all four stations. But Independent and BTV did
only one and two stories respectively.

Somoy had the highest share of stories of up to 30 seconds in its sample. A fourth of BTV stories were
in the 31-60 second range. Nearly two-thirds stories of Independent and Jamuna were more than 2
minutes in duration with a few running beyond 8 minutes. The bulk of the stories of Somoy ranged
between 1-4 minutes.

The share of journalistically acceptable stories, broadly speaking, were more among the sampled
stories of Somoy and BTV. (Please see the general discussion on this.) Impartiality and lack of clarity
and information gap marked the highest shares of stories on Independent television (57%), followed by
Jamuna.

Share of female bylines is the highest in Independent at more than 50 percent. Share of male bylines is
the highest on BTV (78%). On the other hand, more than half the people visible on BTV stories are
women.

The presence of the prime minister as a person is noticeably higher on BTV, by share and by the
number. The share of celebrities and media professionals amongst people in the story was the highest
on BTV. Students were more frequent on all the stations except for BTV.

Stories positive on counts of equality and stereotyping was present in the highest proportion on BTV.
The other stations had few such stories.

Photos of single females were far more than those of males on BTV. All other stations too had this
trend, while Somoy showed no individual males. Types of photographs which overwhelmingly showed
females in probable questionable light were found more on Somoy and Jamuna.

Jamuna and Somoy did not (33% to 40%) provide absolute identity protection to women and children
in cases where it is mandated by law and ethics. Identity protection of children in situations mandated
by Children Act concerned only one story on Somoy. It was not maintained.

52



4.4 Online News Portals

Two portals, 21 days, 42 slots
[For Tables, please see Annex 5]

Share and nature of the samples

The number of sampled stories were around 12 percent of the total number of stories on the homepage
slots we monitored. The remarkably small share, compared to TV and newspapers, perhaps owes to
sampling being carried out from only the homepages—the most important news during the monitoring
times.

This data show that stories outside our thematic sampling, which comprised close to 90 percent of the
news space, excluded women and more so, the non-binary genders. Additionally, a small proportion of
sampled stories could also not have included the perspectives of any of the marginalised genders.

Ascertaining the share of sampled stories in the selected online news spaces was difficult for us.
Online contents cannot be measured in column-inches or by duration. Counting words for all stories on
the space posed a mammoth task, which we could not afford.

We only counted words of our sampled stories for certain analysis. But our main analysis, including
that of the share of sampled stories had to be done by the number of stories.

As explained in the ‘Methods’ section, we gathered samples only by scanning the homepages during
two time slots every day. For assessing the share of our sample, we had to calculate the number of total
stories on the basis of their average per slot®.

Of the total number of sampled stories, 99 percent had representation of women or people of non-
binary gender. They could come as creators or stories could clearly include their perspectives, voices
or names. Only 1 percent, five stories, was sampled as missed opportunity—the second sampling
criterion.

The gender of content-creators could only be determined for those with byline credits. Only three
women, and no journalist of non-binary gender, had been credited by name. Although their stories
could have the missed-opportunity factor, the proportion would be less than 1 percent in the sample.

It does seem that near about all the sampled stories ensured representation or mention of females or
non-binary persons. In our thematically focused samples, hijras made only one story. But at least one
woman featured in nearly 70 percent of the stories.

However, among the people featured in the stories, men were 1.25 times higher than women. Not all
stories featured people though. The women came mostly as subjects. Some of the stories might have
included a name or a voice but missed their perspectives.

2 For explanation, please see footnote #2 on Measurement in section 2.1.3 in the ‘Methods' section.
53



In other words, even representation may not necessarily ensure gender-equal or gender-sensitive focus
in coverage. For example, the reach of nearly four in every 10 stories was mostly women. The rest
reached out either to all genders together or men or had a general focus.

On another front, only 1 percent of the stories gave reference to gender equality or human rights
legislation or policies. One may keep in mind though, that this reference may not be applicable to
perhaps many news stories.

Categories and topics of stories

The subject category most prevalent for the sampled stories across all three ranks was politics and
governance. This category was relevant for more than one-fourth of the stories.

The prime minister of Bangladesh is a woman, and she gets considerable media coverage. The stress
on politics and governance was to some extent inevitable.

The second highest was the category which grouped crime, violence, antisocial activities and accidents
together. Sexual crimes were separately marked, so were conflicts within family—the category
grouping various forms of crime and violence. These two categories taken together, crime would
probably top the prevalence list.

Next in line was the category comprising celebrities, sport or lifestyle. This was closely followed by
media and information. In comparison, gender-based issues were touched by only nine stories. The
trend was similar for categories marked as rank-1.

Lists of top and least prevalent individual topics in stories give a more nuanced picture. For example,
while national and local politics remained at the top, a consistent presence of entertainment and
celebrity news was marked in the sample.

Women’s political role joined the top-ten list of topics. So did healthcare. In total, 19 topics were
covered only once. These topics included rape, dowry killing, child marriage, inequality in personal
laws, media portrayal of gender and related issues, and science and technology.

As many as 50 topics on our list did not have any coverage at all. These topics included rape and
killing, partner violence, pornography-related crimes, maternal and child nutrition, maternal health and
mortality, and Rohingya refugees.

One needs to bear in mind that unlike the other two types of media, online sampling period was in the
waning days of the Covid pandemic. In the 21 days covered, 26 stories in the sample were related to
coronavirus issues. Nearly two-thirds of these stories were on healthcare. Next in line was education.

The issues missed-opportunity stories covered fall in categories of politics and governance, crime and
violence, and macro economy.
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Importance given to the sampled stories

More than half of our sampled stories made the morning slot. However, only one-tenth of the stories
had teasers on homepages—designating them the importance of being on layer-1. Because of a small
number of missing html addresses, this assessment is based on a slightly smaller section of the
samples.

It seemed pertinent to consider the morning slot as the relatively more important one. As we scanned
only homepages, strictly speaking we sampled only from layer one, i.e., stories which were one click
away. So, we later had to devise a way of judging the importance given to our thematically sampled
stories.

On some sites of Bangladesh, some stories might have the opening paragraph posted on homepages.
Generally speaking, homepages have teasers or summaries to go with some stories.

Teasers do not really mark the beginning of a story, but they do assign importance and give a brief idea
about it. Thus, we took teasers as a yardstick of importance and designated them as layer-1 stories. All
the rest could be termed as layer-two stories.

Half of the sampled stories were in the national or Bangladesh section. The second bulk share, one-
fifth of the stories, came from the culture and entertainment section. One-third of the stories were
found on different news sections. Sections which featured very few stories included environment,
longreads or specials, sport, health, law and justice, and education.

More than half of the sampled stories were small, up to 250 words. Longreads exceeding 1200 words
had a share of 4 percent.

The type of coverage comprehensively indicates how much importance a story is given. Around half of
the stories were daily event reports. Follow-up stories were also quite frequent, much higher than their
shares in newspapers and television. Daily events keep on getting updated in online outlets, which
could explain the rise in follow-up stories. Similar to a low rate of longreads, in-depth stories also had
a tiny share. Newspapers and television had larger shares.

The topics covered in-depth were national and local politics, international politics and regional politics,
national and international trade, bad governance and start-up ventures.

Gender sensitivity and journalistic quality

Close to 70 percent of the stories were not eligible for a gender-equality or stereotyping check. A small
proportion could not be judged clearly. At the most, 15 percent of the stories clearly challenged
stereotypes or promoted equality, the first group being significantly larger.

Interestingly, far fewer stories clearly promoted inequality or strengthened stereotypes. Headlines
show similar patterns.

The positive trend was most pronounced in interviews, followed by daily events coverage. One out of
five in-depth stories were positive. Features showed more negative tendencies.

55



Compared to newspapers and television, stories using gender-insensitive words or phrases were
relatively higher in online outlets. The most prevalent type was use of male denoting words
unwarrantedly. A number of stories carried harmful, insensitive, or negatively provocative unnecessary
detailed description. Coders found more words as ‘others’ outside the examples provided in the coding
sheet. These are provided at the end of the relevant table.

Stories involving sexual violence and children in conflict with the law are crucial tests for gender
sensitivity. The relevant sampled stories badly failed these tests.

Absolute protection of identities of victims or survivors in crimes covered by the Prevention of
Repression Act 2000 have not been maintained in 60 percent of the relevant stories. These crimes
include sexual violence. Identities of almost all of the persons accused of committing sexual violence
have been fully exposed.

Identities of children in conflict with the law have been protected absolutely in half of the four relevant
stories. This protection is mandated by the Children Act 2013.

In general, significantly more stories came across to be good rather than bad journalistically. Stories
performed best in language. Stories lacked most in impartiality (30%). A lesser proportion of stories
had problems with clarity.

People in the story

In total 813 persons featured in the sampled stories. Females made up 44 percent, while there was one
non-binary person and one whose gender identity could not be ascertained. One story could
accommodate more than one person.

Women however were represented in more stories compared to their share among the people in the
stories. The one and only hijra was the subject of a story. Only one story had a long list of names
towards the end and it was overwhelmingly male.

Nearly three-fourths of the people came into stories as subjects with the female to male ratio at 53:47.
Half of the personal experience came into stories from females. But then, the total count of personal
experience was negligible anyway.

About 4 percent of females came as spokespersons, while 5 percent were experts. Female to male ratio
for spokespersons was 11:89 and that for experts or commentators was 30:70. The ratio for female
experts is the highest for online outlets. The ratio for personal experience narrators is much less in
newspaper stories.

The data show, about half of the people being directly or indirectly quoted in the story. The female to
male ratio was 1:2. Portrayals where share of females is higher than males included vulnerable,
victims, and leaders or achievers. The last one is probably influenced by the prime minister factor.
Males prominently outnumbered females as criminals.

Age was given for only 114 people with more than half being women. The largest group (more than
one-third) of these people were 19-34 years of age, where females were considerably more in
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proportion. Compared to newspapers and television, young children were featured much more here —
female to male ratio was 3:1.

Occupations of much less than 20 percent were not mentioned, female to male ratio being 3:2. By
occupation, the largest group was of politicians, males were a little more than females. There were 34
mentions of prime minister. All but one of them were females, as most such stories featured the PM of
Bangladesh.

The second largest group were people in the entertainment world. The female to male ratio was 3:2.

Other occupations, where share of females is disproportionately higher than males include students,
homemakers, and children or youth. Occupations where share of males is significantly higher, include
business persons, police, military or security personnel, criminals; ministers and MPs, academicians,
public servants, doctors and judiciary.

The pattern of the occupations of people in the story goes with the story subjects as discussed earlier.

Bvlines and story credits

Gender of content-creators could be marked for byline credits only. Less than 10 percent of them were
females. They created less than 1 percent of the stories. No content creator could be identified as being
of a non-binary gender and coders registered no confusion concerning gender identity of the bylines.

One story could generate several credits as writers, editors, contributors, or photojournalists, but there
was no such case for a byline creator.

Most of the content-creators getting bylines were reporters or writers. Analysis shows they were
overwhelmingly male with only three women journalists getting named credits. Their stories had no
implication, good or bad, for gender equality and stereotyping. In fact, those were marked as too short
or irrelevant for this assessment.

Nearly two-thirds of the sampled stories were national in scope, whereas less than 20 percent was local
stories from districts. Regional and international stories made one-fifth of the sample — higher than
their shares in newspapers and television.

Two of the named women journalists did stories of national reach, while the third did a district story.
Women journalists covered politics and governance, health and education.

Photojournalists, three in number, were all males.

Less than half of the story credits went to unnamed staff reporters. Close to one-fifth were desk credits.
Byline credits were only one-tenth of the total credits. Just as stories with a local scope comprised
quite a good share, so did corresponding credits to local correspondents.
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What visuals show

Nearly all the stories featured photographs or other images. The total number of images stood at 599.
Share of individual women was half that of men. Among the images of groups of people, however,
female domination was slightly more than male domination. There were no non-binary people or

group.

Checking against a set of indicators, nearly one-third of the images depicted no notable element or was
neutral in tone. Slightly more than one-tenth of the images were ornamental or feel-good type. Similar
proportions showed people in outdoor activities including sport or were happy positive images.

As individuals and by groups, ornamental images and happy positive images were overwhelmingly of
females. So were images showing victims, and vulnerable people. The outdoor and sport images were
rather balanced, when taking in group images.

Photos showing groups were much more in number. And female-dominated groups appeared a little
more often than did male-dominated groups.

In total 16 photos showed exposed bodies, physical intimacy or were sexually provocative. Six of them
were balanced groups, while the rest were of females. In total 12 images showed crying and lamenting
people. All of them were either individual females or female-dominated groups.

The female to male ratio of images of strong, powerful, sportive or defiant people is 4:1. Notes of
coders say that these photos were often of the prime minister of Bangladesh. The ratio for female-
dominated to male-dominated groups is 2:3.

Not all photographs had captions. Three-fourths of the captions had no relevance for gender equality or
stereotypes. Captions clearly promoting equality or challenging stereotypes slightly outnumber those
doing the opposite.

Highlights of media performance

Jagonews24 claimed 60 percent of the sampled stories. Its share of national stories was slightly less
than that of Bdnews24. Notably scope of stories for all national newspapers was largely national.

In-depth stories, though only a handful, were higher on Bdnews24. The share of follow-up stories was
also more there.

The sampled stories on Bdnews24 had higher proportion of political and sexual crime related stories.
Celebrity news, and stories on conflicts within family were more on Jagonews.

Jagonews had the higher share of tiny stories in its sampled stories. Bdnews had higher shares in
medium and long stories. The shares of journalistically acceptable (broadly speaking) were more or
less equal for the two outlets. More stories on Jagonews were impartial and used adequate data or
evidence. Larger proportions of stories on Bdnews scored higher on negative counts.

Both the outlets have equal number of byline content-creators, of them only three are females. All of
them are in Bdnews.
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Bdnews had female representation in 80 percent of their stories featuring people. This proportion was
over three-fourths for Jagonews.

The share of celebrities and media professionals amongst people in the stories was much higher on
Jagonews. Bdnews had the larger shares of persons coded as ministers and MPs, children and youth,
and academicians.

Stories positive on counts of equality and stereotyping was present in the highest proportion on
Jagonews, but so were negative stories. Bdnews carried all the 10 stories containing harmful,
insensitive, or negatively provocative unnecessary detailed description.

Photos of single females, a little more than those of males, were in Bdnews. In Jagonews, the share of
males was much higher. The types of photographs which overwhelmingly showed females in probable
questionable light were found mainly on Jagonews. Bdnews showed more pictures of crying and
lamenting.

Bdnews had a higher number of stories (64%) which did not provide absolute identity protection to
women and children in cases where it is mandated by law and ethics. Identity protection of children in
situations mandated by Children Act concerned only one story on Bdnews. It was not maintained.
Whereas Jagonews had put out three such stories, maintaining the required identity protection in two.

4.5 Qualitative Analysis of Selected Stories

Our limited qualitative analysis focuses primarily on issues such as blatant and subtle aspects of gender
stereotyping, equality, representation and portrayal, as well as exclusion of women and people of non-
binary genders.

We also studied cases to specifically look into issues of objectification or trivialising of them.
Alongside, we checked the journalistic qualities of stories. We also checked some stories on sexual
violence for assessing gender-awareness factors.

Gender stereotypes

Bangladesh Pratidin published a small story on the marriage between a gender-transferred couple (6
August 2019, page 3) in West Bengal, India. The story does not promote blatant or subtle stereotypes,
rather addresses a taboo issue in a professional manner.

Bdnews24.com published a positive story (28 November 2021), when a person of ‘third gender’ was
elected as a union council chair, defeating a ruling party candidate.

Prothom Alo published a three-column photo on the lower section of the front page (7 April, 2020),
which very clearly challenged gender stereotypes in an interesting scenario. This was the time when
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there were Covid restrictions on people’s entry into the capital. The photo shows a group of police
officers controlling the movement. The only woman in the group was in fact the superior officer
leading the roadblock. The angle and the framing of the photo positively depicts her as a powerful
character.

But we found stories in opposite directions too.

A double-column story in Manabzamin (7 October 2019, page 7) centred around the issue of an inter-
religion marriage. The story is full of gender and religious stereotypes and ideas. The couple of
hundred words of the story strengthen conservative and hateful attitudes. The incident should not have
been reported from privacy perspectives of the two main characters, whose mugshots are also given.
The story uses religious sentiments to make it juicy and sensational. Another brief story on the same
page (‘Haripure Ma Shomabesh’) harps on the virtues of motherhood strengthening the traditional
patriarchal social norms. Ironically, this is a report of a government programme.

One story on the sport page of Dainik Purbokone (6 April 2020, page 5) demonstrates that negative
stereotypes about women’s roles often enter stories through the comments by characters in them. In
this story, the reporter interviewed a star cricketer of West Bengal, India, on how he was spending time
during COVID-19 lockdown—if he was sharing housework. The headline of the story and the
questions were not provoking stereotypes as such, but the answers reflect natural acceptance of
traditional gender roles.

A story on bdnews24.com (11 December 2021) reported on suicide of a woman. The headline would
translate to Housewife commits suicide jumping under a running train. The identification as
‘housewife’ was totally unnecessary.

News media reflect society. One man has three wives. When the eldest is elected as a union council
member in reserved seats, her husband and his co-wives celebrate her victory. This Jagonews24 story
(29 November 2021) focuses on the fact of co-wives celebrating one’s success. The use of the term
shotin, co-wife in Bengali, in the headline of the story subtly supports the provision of polygamy for
men, while making a joke by playing on the stereotype of presumed enmity amongst co-wives. In
another video story, a step-mother is portrayed as evil.

In the quantitative part of the content analysis, we came across small proportions of words or phrases,
which are gender insensitive or stereotypical. One such word found in a jagonews24.com (2 December
2021) story is lady biker, which becomes stigmatising as well, since this girl was accused in a drug
case. The portal had other stories using words denoting seductive women (along with tantalising
photos), two-timing or extramarital affairs, savage husband, and woman drug dealer.

Sexual innuendos, trivialising or juicy portrayal in words and images are often common in
entertainment stories. A Jagonews story (19 December 2021) on a celebrity scandal subtly did all
these.
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Equality, representation and portrayal

The lead story on economy page of Prothom Alo (6 December 2020, page 13) focused on the negative
impacts of COVID-19 on economic opportunities for women and youth. The report stressed the need
to address unemployment and lack of training of women. Although the report was a coverage of a
webinar, it had comprehensive and detailed information. The story did not promote gender stereotypes
blatantly. However, one comment by a researcher, who happened to be a woman, missed the
opportunity to challenge one traditionally expected role of women at home.

Naya Diganta published a story on the victory of Bangladesh’s women’s cricket team in a regional
tournament (6 December 2019, page 14). It was a positive story, free from any stereotypical or
patronising elements. The accompanying photograph of two key players, however, did not do justice to
them. There was no caption to identify them. Their faces were unclear, the pose looked set up and did
not do justice to the victory and strength they represented.

Sport pages of all the newspapers gave positive and inspiring coverage to winning women in any field.
They published happy strong images of the teams and team members. For example, Prothom Alo
published nearly a quarter page of photographs (7 December 2019, page 18) on the team winning gold
in a regional competition.

When four Bangladeshis working in Lebanon died from an explosion, a report in Prothom Alo had a
photograph (6 August 2020, page 2) showing the sister of one victim crying. A front-page report on the
crisis of cremation of Covid-deads in India, Dainink Purbanchal (6 April 2020) published a photo
showing four lamenting daughters taking their father’s body for cremation. The crying women here
convey an impression of being incredibly strong. In the lead report on the front page, covering dengue
casualties (7 August 2019), Manabzamin put a prominent profile photograph of a crying woman.

While it may be true that news media show more women crying than men, this feature needs to be
perceived contextually. There are cases, where the image of a crying woman may be justified. But
there are also occasions, as the Manabzamin photograph shows, when this is completely irrelevant and
amounts to looking down on women as weak and vulnerable.

In a photograph on blanket distribution amongst the destitute, Sylheter Dak (6 February 2020, page 3)
highlighted queues of women. Such photographs more often appear in local newspapers, but they are
also seen in national dailies. Using photos which show victimised or vulnerable women, reveals the
attitudes of journalists and their audiences.

On the other hand, a photograph published on Jagonews24.com (5 December 2021) shows a group of
girls leading a public demonstration. In our samples, we came across a good number of such
photographs. A photo story on bdnews24.com showed women taking part boldly and efficiently in
cotton production. We found more such visuals, where women are shown in non-traditional work.

Some newspapers are prone to publishing photographs of people arrested for violation of law or for
being accused of crimes. Sylheter Dak published such a photograph (14 June 2019, page 3), where the
police presented a group of women as sex-workers arrested in a raid. Although rare, one does see such
portrayal of women in news media. One photo on Jagonews however blurs the face of a woman
arrested for drug dealing.
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Exclusion and missed opportunities

Stories on the liberation war of Bangladesh and memoirs of the freedom fighters appear in the
newspapers on many occasions and throughout March, the month of declaration of independence, and
December, the month of victory. These accounts rarely mention women or their roles in the war.

A story in Dhaka Tribune (6 December 2020, page 5) covered the war in sector-6 in detail. But that
story made no mention or reference to any women. Nor did the reporter interview a woman even as a
survivor or expert. This trend was found in stories of different newspapers.

A long interview of the education minister published on bdnews24.com (6 December 2021) discussed
reforms in secondary and higher secondary education in detail. The issues discussed generally covered
students of all genders. However, no special focus related to gender and diversity could be found in the
report. A few other discussants took part in the live discussion. The minister happens to be a woman.
Other than she, the interviewer and the discussants were all men.

A Somoy TV report (6 October 2019) focused on student politics and the role of Dhaka University
Central Students Union. Women are also active in student politics, but the story did not talk to any
woman.

Other stories studied for missed opportunity suggest that often the omission is ingrained and not even
noticed. It also shows a lack of planning and agency to ensure gender representation.

Objectification

Manabzamin published a story of a woman portrayed as a desperate ‘gold-digger’ and financial fraud.
The story was based on vague, unnamed and unofficial sources of the law enforcing agencies. The long
story narrated juicy tales of her sexual and criminal life. The obvious focus was more on character
assassination than on proving her alleged crimes. A glamorous and sexually appealing full-body image
of the woman accompanied the story.

Journalistic qualities including gender-sensitivity of lanquage or visuals

A double-column story on Manabzamin (6 October 2019, page 3) elaborates new decisions in Saudi
Arabia allowing unmarried foreign men and women to share hotel rooms. The story is originally done
by Reuters. In Bengali translation, the facts are stated in a conservative and critical, but sensational
tone. At the same time, the story omits the word ‘foreigner’ from the headline, thus distorting the facts,
seemingly to make the story catchier.

A sport story in Manabzamin (6 June 2020, page 14) was based on the comments of a former cricket
star of Bangladesh on Pakistani celebrity cricketer Afridi. He used a cliché stereotype about women to
describe Afridi’s character. While this in itself was problematic, the headline used the comment
partially and thus misled the readers.
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Sexual violence

A story on the back page of Dainik Purbokone (6 December 2020) was about a rape survivor’s
marriage with the perpetrator, who was serving prison terms. The story did not give the name of the
woman but named the man and provided unnecessary detailed descriptions. This made jigsaw
identification of the woman easy. At the same time, it served the purpose of making the story juicy and
titillating.

The same incident was reported on the front page of Sonali Sangbad (6 December 2020), much in the
same way but made even juicier and more harmful by quoting jokes in reference to the small boy born
out of the rape.

One of the most discussed incidents of the coding period was a rape case in Begumganj, Noakhali,
where alleged perpetrators had connections with the local leaders of the ruling party. One follow-up
report on the front page of Purbokone (7 October 2020) brought up detailed descriptions of the case
insensitively more than once. An editorial published that day, used emotionally charged stereotypical
phrases like protecting chastity or dignity.

The woman had been undressed and assaulted along with being raped. And reference to the
undressing, phrased as ‘stripped off her clothes’, was made too many times in this report.

This reference was prevalent in reports on the incident in other news media—newspapers, TV and
online. It was being used as a flag to define and differentiate this particular case from other cases of
sexual violence. A story on Independent Television (7 October 2020) used the words, ‘Torture after
stripping naked’ as a logo, which stayed on the screen all through the report.

Two stories broadcast by the state-run Bangladesh Television—BTV (6-7 October 2020), showed
protests against rape by the ruling party’s women associates and a webinar conducted by the minister
for women and children affairs. This was the time when the Begumganj rape case was raving. The
BTV seemed to refrain from pointedly referring to that case.

A tiny story in Dainik Purbokone (7 December 2020, page 4) handled a case of allegation of incest in a
most insensitive and harmful manner. Since the report gave out the name and kinship identity of the
accused, the identities of the two child victims were disclosed by default. We found other stories in this
newspaper to be providing detailed descriptions of rape and other assaults using insensitive and
harmful words and phrases.

But jigsaw identification of rape survivors and clear identification of dead victims of rape is more or
less common. Two stories in Dhaka Tribune (6 June 2020, page 5) did the same thing in two cases.
Online stories also showed this problem.

Prothom Alo published a compilation of several incidents of rape, one of which was a case of incest
(13 June 2019, page 5). While the report ensured full protection of identity of the survivor in the incest
case, in other cases jigsaw identification was very much possible.

This story identified the men accused of rape by name. This phenomenon is found across all types of
media. A Jamuna Television story (6 December 2019) seemed to support a case of extra-judicial
killing of persons accused of rape in India.
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On another front, the rape stories studied in-depth, rarely tried to get the versions or perspectives of the
survivors. The stories were largely built up on information provided by law enforcers, lawyers, legal or
human rights workers and in some cases, one or two relatives.

Ethical quides

The media survey conducted for the GMR Bangladesh included five of the news outlets whose
contents we monitored. Three of them, Prothom Alo, Dhaka Tribune and BTV have written ethical
guides or style guides for coverage of gender related issues. Our monitoring finds that on counts of
basic journalistic and ethical standards, their performance was comprehensively positive. The
qualitative analysis of this study also emphasises this point. Please see Annex 6

The Gender Guide (GG) published earlier, had made use of the preliminary findings of this content
analysis. Our qualitative analysis in turn got valuable insights from formulating that guide. This
analysis could feed into further development of the guide.
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WAY FORWARD
AND RECOMMENDATIONS

1. A follow-up content analysis should be planned after five years.

e The database of this content analysis could be reanalysed to find trends from before Covid
and during Covid, something we could not manage to do.

e Design of such an analysis must resolve the methodological limitations of this study as
described in the ‘Methods’ section.

e One coder recommended that any follow-up monitoring should recruit fewer but more
experienced coders, preferably familiar with journalism. It should engage a data
management team available for fulltime support and coordination with the monitoring team.
Special attention needs to be given to synchronise online data forms with the coding sheets.

e This research team agrees that coding should address fewer fields and indicators to allow
more gender-related focus.

e The sample should include same number of outlets from each type of media.

e It should incorporate KlIl, FGD and both formal and informal interviews with journalists
and experts.

e It should increase the volume of qualitative case-studies.

2. We could not monitor the online editions or social media platforms of the news outlets in our
sample. Journalists, experts and stakeholders at the indicator-setting consultation meeting and other
informal consultations or interviews had strongly suggested we do that, as these stories and teasers
on social media are more problematic:

e A thorough analysis of online news outlets, along with readers’ comments needs to be done.
e Social media platforms of news outlets, along with readers’ comments, could be monitored
separately.
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10.

e Contents on violence against women and people of non-binary genders including hijras
should be monitored separately. This study should also include coverage issues concerning
boys and men who have experienced such violence.

e Women’s Day, women’s page and lifestyle coverage could be monitored and analysed
separately.

e Exclusive content monitoring of state-run television and radio could lead to focused
advocacy for activating their public service role in the context of gender and diversity.

In-depth and detailed qualitative analysis of small samples of stories on gender-based issues would
provide deeper insight.

Issues concerning representation of non-binary genders in news outlets should be explored in a
detailed study using the tools of content analysis, qualitative study of contents, KIl, FGD, formal
and informal consultation and interviews.

MRDI should regularly monitor news outlets to find lapses regarding gender and diversity in
stories and share the observations with a designated persons of the outlets concerned.

MRDI needs to break down the findings of this study into easy-to-digest formats and share them
widely.

MRDI should seek partnership with news outlets we monitored and further analyse the data on
their individual performances on gender representation and sensitivity. This could be a basis for
new advocacy work. Issues concerning content-creators could be explored in-depth then.

MRDI should use audience survey data, along with the findings of this survey in its advocacy work
to establish the point of missed clients. Advocacy should stress that coverage of gender and
diversity could earn new readers or audiences.

MRDI should use the findings of this study to keep updating the Gender Guide developed for
addressing gender and diversity concerns in news and everyday feature coverage.

MRDI should use the findings of this study as evidential basis and facilitate individual media
houses to formulate and implement ethical guidelines for news coverage, which will have gender-
equality and gender-sensitivity as an integral part. Advocacy should also focus on adoption of
enabling policies for ensuring equal and fair representation of women and people of non-binary
genders in newsrooms and other internal structures. The ultimate goal is contributing to social
transformation for elimination of discriminations on grounds of gender and diversity.
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Annex 1A
Key events of 2019-20

AL in power for the third consecutive term (January 2019)

2019 started with a lot of controversies regarding the national elections and the results. Dr. Kamal
Hossain-led Gano Forum got only 7 seats, which politically upset BNP and the BNP-led national
alliance. AL formed government amid allegations of controlling the elections.

13 workers dead in Comilla (January 2019)
On 25 January at 5 am, at a brickfield in Comilla’s Golpasha union, a truck carrying coal overturned,
killing 13 workers on the spot. They were sleeping in the brickfield in a makeshift shanty.

Fire in Churihatta (February 2019)
The fire at Chawkbazar, Churihatta on 20 February was a great tragedy. The fire at the four-story
building beside the Churihatta Shahi mosque killed 78 people. Five other buildings were affected.

DUCSU Election (March 2019)
Dhaka University Central Student Union (DUCSU) election was held after 28 years on 11 March 2019.
This election and the election result was one of the most talked issues this time.

Nusrat Murder (April 2019)

On 27 March 2019, police detained the principal of Feni’s Shonagazi Islamia Fazil Madrasah upon
allegations of sexual assault of an Alim exam candidate, Nusrat Jahan Rafi. On 6 April, the principal’s
cronies, during exams, called Nusrat up to the roof and set her on fire which led to her death.
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Minni-Rifat issue (June 2019)

On 26 June 2019 in Barguna district town, Rifat Sharif was hacked and wounded in front of his wife
Minni in broad daylight. Later, while undergoing treatment at Barisal Sher-e-Bangla medical college
hospital, he died.

Renu, a woman, being lynched by mob (July 2019)
On 20 July, while seeking information regarding admission to north-east Badda primary school for her
child, Taslima Begum Renu was beaten to death by a mob on suspicion of her being a child kidnapper.

‘Zero tolerance’ against corruption (September 2019)

Awami League’s election manifesto had promised ‘zero tolerance’ against corruption. Starting from 18
September, a countrywide operation by the law enforcing agencies resulted in the arrest of Jubo
League leader Ismail Hossain Samrat and 18 others.

Onion Crisis
Onions were sold at extremely high price across the country. The price had gone up from 29
September after India stopped exporting this item to Bangladesh.

Abrar Murder (October 2019)

On the night of 6 October 2019, a few Chhatra League activists called BUET student Abrar to a room
and beat him to death. All academic activities came to a stop as students launched widespread protests
demanding justice. Only after a charge-sheet was issued against the accused persons on the 37" day of
the murder, the campaign came to a halt.

Shakib banned (October 2019)
International Cricket Council (ICC) banned world famous all-rounder Shakib Al Hasan from cricket
for two years from October 2019 onwards, on charges of not notifying the authority about a match-
fixing proposal. However, as he admitted to this lapse, his ban was reduced to a year. Hence, he could
return to cricket from October 2020.

Mithila Issue (November 2019)

On 4 November, film director Iftekhar Ahmed Fahmi and actress and singer Rafiath Rashid Mithila
were seen in intimate photos across social media sites causing controversy. Later, amid various
speculations, Mithila got married to the popular Indian director Srijit Mukherjee on 6 December.

SA Games (December 2019)

Bangladesh won gold in 10 events in archery at the South Asian Games. Shoma Biswas won gold for
Bangladesh in women’s round. Additionally, Bangladesh women’s cricket team won gold after
defeating Sri Lankan women’s team by two runs.
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JU vice-chancellor (2019)

A group of students and teachers demanded the removal of Farzana Islam, the vice-chancellor of
Jahangirnagar University, from her post. From 5 November 2019, the university was declared closed
for an indefinite period.

Death of public figures in 2019

Politicians Hussein Md. Ershad, Syed Ashraful Islam and Sadeque Hossain Khoka; literary and
cultural celebrities Momtazuddin Ahmed, Shahnaz Rahmatullah, Subir Nandi, Al-Mahmud, and
Ahmed Imtiaz Bulbul.

COVID-19 pandemic (March 2020)
At the beginning of the year, the world saw a coronavirus pandemic. Originating in China in December
2019, the virus spread all over the world. The first case in Bangladesh was detected in March 2020.

Educational Institutions shut down because of the pandemic (March 2020)

In 2020, educational institutions remained closed due to the COVID-19 situation. Due to the crisis, all
classes and examinations of schools and colleges were cancelled but students were promoted to the
next class.

Mujib Year (March 2020)

In March 17, government announced this year as the Mujib Year. The government organized various
programmes widely in the country and abroad to celebrate the year. However, due to the pandemic, the
celebrations had to be cut short.

Launch sunk in Buriganga (June 2020)

A launch carrying more than 150 passengers sank in Shyambazar area of Dhaka on June 29. The
double-decker launch from Munshiganj was hit by a Chandpur-bound launch just before it entered
Kathpatti ghat in the Sadarghat area. 34 dead bodies could be recovered.

Sinha Assassination (July 2020)
Sinha Md. Rashed Khan, an ex-major of the Bangladesh army, was killed by police firing at Teknaf in
Cox’s Bazar on July 31.

Fake coronavirus testing (July 2020)

Chairman of Regent Hospital, Md. Shahed used to give fake certificates of coronavirus being negative.
On July 6, a raid was conducted at Uttara’s Regent Hospital based on allegations of rampant
irregularities and misdeeds. After that, sensational information about Shahed’s fraudulent deeds started
to come out. He was finally arrested in the early hours of July 15 while fleeing to India by boat through
the Debhata border area of Satkhira wearing a burga.
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Narayanganj Mosque Blast (September 2020)

One of the most talked about events in the country was the explosion of a mosque in Narayanganj from
gas leakage. On 4 September, 37 worshipers were burnt to death at Baytus Salat Jame Mosque in West
Talla area of Narayanganj city.

Amendment to Prevention of Violence against Women and Children Act (October 2020)
The ‘Prevention of Violence against Women and Children Act, 2000’ was amended in 2020. On
October 4, a video of a woman being stripped naked, tortured and raped in Noakhali went viral on
social media. Protests against rape and violence erupted across the country. The protesters demanded
death penalty as the maximum penalty for rapists. The government conceded and amended the law
accordingly.

Beaten to death on charges of blasphemy (October 2020)
Shahidun Nabi Jewel from Patgram, Lalmonirhat was beaten to death and his body was burnt on
charges of committing blasphemy.

Sculpture Issue (December 2020)

Awami League and the Islamist parties fought over the construction of a sculpture of Sheikh Mujibur
Rahman at Dholaipar of Dhaka. Several Islamist groups organised protests trying to stop the
construction of the statue.
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Annex 1B
Key events of November-December, 2021

Deaths, clashes, irregularities in 3™ phase of UP elections
3" round of union council elections was held on 28 November 2021. Several political activists and
members of Border Guard Bangladesh were killed and dozens injured in violence over the elections.

Half-fare movement by students and a death by accident

When fares for public transports rose, students of all over the country organised movements
demanding half-fares during November-December. In the same period, several students including one
called Mainuddin were killed in road accidents, which brought more angry protests.

Murad Hassan resigned from the cabinet
MP Murad Hasan was forced to resign from the cabinet for a few controversial comments early in
December.

Sanction on RAB
The USA imposed sanctions on the elite law enforcement agency Rapid Action Battalion (RAB) on 10
December, accusing them of human rights violation.

Victory Day

16 December is the victory day of Bangladesh—the day the country was liberated from Pakistani
occupation. The celebration continued for several days.
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Annex 2A

Consultation meeting on
research tools and indicator setting

18 April 2021
Participants
SL | Name & Designation
1. | Dr. Gitiara Nasreen
Professor, Department of Mass Communication and Journalism, University of Dhaka
2. | Dr. Umme Busra Fateha Sultana
Associate Professor & Chairperson, Department of Women & Gender Studies,
University of Dhaka
3. Ms. Taslima Yasmin
Associate Professor, Department of Law, University of Dhaka
4. | Afsan Chowdhury
Researcher and writer
5. | Syed Ishtiaque Reza
CEO & Chief News Editor, Global TV
6. | Shahnaz Munni
Chief News Editor, News24
7. | Md. Sohel Rana
Deputy Police Commissioner, Chattogram Metropolitan Police
8. | Golam Mortuja
Senior Correspondent, bdnews24.com
9. Nina Goswami
Director (Programme), Ain O Salish Kendra
10. | Sima Moslem
Joint General Secretary, Bangladesh Mohila Parishad
11. | Shameem Ara Sheuli
Country Representative- Bangladesh, Internews
12. | Umama Zillur
Founder and Director, Kotha, Bangladesh
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Annex 2B
Coding sheet for Newspapers

Period: 21 Days spread over 2020 and 2019
1% week of December 2020 backwards to 1% Week of April 2019

[1% Sunday and Monday, December 2020; 1% Tuesday and Wednesday, October 2020; Thursday and
Friday, August 2020; 1* Saturday and Sunday, June 2020; 1% Monday and Tuesday, April 2020; 1%
Wednesday and Thursday, February 2020

1% Friday and Saturday, December 2019; 1% Sunday and Monday, October 2019; 1% Tuesday and
Wednesday, August 2019; 2" Thursday and Friday (1% Thursday and Friday were EID holidays), June
2019; 1% Saturday, April 2019]

Purposive and Thematic Sampling Note

1. Code only regular-page News/Feature Stories, Analysis, Interviews, Standalone Photo/Infographic
Stories and Editorials: a. Which are created by women/non-binary other gender; b. Which feature clear
presence and/or significant mention (inclusion) of women or non-binary other gender as
subjects/stakeholders or otherwise; and/or include their voices or perspectives; ¢. On issues/subjects
where women/non-binary gender are clearly/significantly stakeholders, but the contents do not include
that perspective nor their voices (Missed Opportunities). You will need to specify your selection
criteria in #36.

2. Do not code: a. Stories/Photos in Weekly or other Supplements/Special Issues b. Advertisements/
Advertorials/Native Advertisements; c. Story Listings d. Commentaries or Columns; e. Opinion/
Personality Interviews; f. Letters to the Editor; g. Story Listings; h. Standing Matters; i. Cartoons,
Comic Strips, Jokes

1. Coder Name, Publication Date, Tracker

Coder Publication Story Serial Number (Paper Alphabet + Story
Name Date Number = Al, A2,.../B1, B2...)

*Please note that for each Newspaper you have an alphabetical code (Prothom Alo=A, Dhaka Tribune=B, Naya Diganta=C,
Sonali Sangbad=D, Manabzamin=E, Bangladesh Pratidin=F, Purbokone=G, Sylheter Dak=H, Purbanchal=I). For each
newspaper, you number the stories chronologically (Al to as many you get in 21 days; B1 to as many you get in 21 days;
and so forth).

X. SPACE OF STORIES by PAGE
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2. Measurement by Page

Page Number | Width of | Length | Print Areaon | Advertisem | Advertisem | Advertisement | News-hole on
on Paper Page in | of Page Page in entin entin in Column Page in
(1t0 30, AAL Column in Column Inches Column Inches Inches Column
AA2,... ABI, Inches (Insert (Insert formula: inches
AB2... formula: Colum 5 (Insert
BA1. BA2 Colum 2 multiplied by Formula:
’ multiplied by Column 6) Column 4
And_for the Column 3) minus
Tribune Column 7)
Business page
BAX...
BBX... to
BQX)**

* For each date, you will have an additional alphabetical code: A to Q. You will add the printed page number to the
alphabetical codes for paper and date. For example, Prothom Alo day-1 (7 December, 2020) page 1 will be coded as: AAl

and so forth.)

** This page has an irregular number. So, this will be numbered as ‘X’.

***Don’t measure the entire Editorial Page. Measure only the area accommodating the editorials. Alongside, note down the
count of total number of editorials for comparing it with that of editorials included in the sample (if we want).

3. Measurement by Page (Cotnd). [Multiple Stories]

Sampled | Sampled | Sampled | Sampled Sampled Sampled Story | Sampled | Sampled Sampled
Complete | Complete | Complete Story Story Appearance Story Story Story Jump
Story on | Story on Story on | Appearan | Appearance | Partin Column | Jumped Jumped Part in
Page in Page in Page in | ce Parton Part on Inches Part on Part on Column
Column inches Column Page in Page in Page in Page in Inches
Inches Column inches (Insert Column inches
(Insert formula: (Insert
formula: Colum 4 formula:
Colum 1 multiplied by Colum 7
multiplied Column 5) multiplied by
by Column 8)
Column 2)

FOR THE STORY SECTION, ALL EXCEPT THE LAST FIELD (Remarks: Overall) IS MANDATORY. IF NONE OF
THE INDICATORS IN ANY FIELD FIT THE STORY, CODE ‘Not Applicable’.
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A. STORY BASICS Sport Page 24
. . Sport Page/News Page 25

4. Which newspaper? [Single Code] P g d

Prothom Alo (A) 1 Sport Page/News Page 26
Dhaka Tribune (B) 5 Comment on Pages, if any 27
Naya Diganta | 3
Sonali Sangbad, Rajshahi (D) 4 6.Scope of the story [Single Code]
Manabzamin | B Local (District) 1
Bangladesh Pratidin (F) 6 National 2
Dainik Purbokone, Chattagram (G) 7 Regional/Sub-regional 3
Sylheter Dak, Sylhet (H) 8 International 4
Dainik Purbanchal, Khulna (1) 9

5. Which page? [Single Code] 7. What type of story? [Single Code]

*Note: Not the number printed on page. Daily Events Report 1
Front Page 1 Follow-up Report 2
Back Page 2 In-depth Report 3
News Page 1 3 Feature g
News Page 2 4 Editorial 5
News Page 3 ) Standalone Photos/ Photo Stories 6
News Page 4 6 Standalone Infographics/Illustration 7
News Page 5 7 Analysis/Opinion Report 8
News Page 6 8 News/ Feature Interview 9
News Page 7 9 Others (Specify in comments) 10
News Page 8 10 General Comments (For all, excluding o
National Page (District News) 11 Others)

National Page (District News) 12
National Page (District News) 13 8. Codes for Span of Headline [Single Code]
Editorial 14 Single-Column (S/C) 1
International page/News Page 15 Double-Column (D/C) 2
International page/News Page 16
bad g 3/C, 4/C, 5/C 3/4/5

Culture, Entertainment/News Page 17

- Above 5/C 6
Culture, Entertainment/News Page 18
Business Page 19 Banner !
Business Page 20 )

- Note: Prothom Alo, Samokal, Dhaka Tribune and
Business Page/News Page 21 Manabzamin have six columns, while Bangladesh
Business Page/News Page 22 Pratidin, Naya Diganta, Sonali Sangbad, Sylheter Dak
Sport Page 23 and Dainik Purbanchal a have eight columns.
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9. Any special treatment? [Multiple Code]

Boxed 1
Italic Heading 2
Colored Heading 3
Reversed Heading 4
Screen 5
Logo/Lebel 6
Deck/Summary 7
Insert/Highlights 8
Report with Photographs 9
Report with Infographics/Illustrations 10
Report with QR Code for Video 11
Part of a Package 12
Teaser/Listing* 13
Series 14
Multiple Special Treatment 15
Others (Specify in comments) (Comments

needed) 16
No Special Treatment 17
General Comments (For all, excluding

Others) 18

*Also check Teasers on Page Top.

**|f Photo/lllustration accompanying a story is full page
or exceptionally big, mention in General Comments.

10.1s the story related to coronavirus?

(* If “Yes’, make sure not to check Topic 34,
Category D on the Topics/Category List)
[Single Code]

Yes 1
No 2

11.Pick and Rank up to three Topics and mark their
corresponding Categories which fit the story best.
Try to choose the most specific topic applicable and
avoid overlapping with similar topics unless
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essential. If you overlap such codes, explain in
General Comments. Choose broader topics only if
essential. For examples and directions for
overlapping topics see Coding Guidelines.

Be careful to maintain the ranking across
categories. For example, if the primary/foremost
topic fits in Category A, rank it as number 1 there.
If the secondary topic fits in Category C, rank it as
number 2 there. Rank the tertiary topic in the same
way. (Online data entry forms mistakenly ranked
only the categories.)

[Multiple Codes]

A. Sexual Crimes

1. Rape/Gangrape (Only)

2. Rape (Incest)

3. Rape and Killing

4. Rape Attempt/Sexual Assault

5. Rape or Other Forms of Sexual Violence by
Partner/Husband (Domestic Violence)

6. Sexual Harassment/
‘SHLILOTAHANTI/#Metoo/Bullying/Exploitation/Blac
kmailing

7. Sex Trafficking/Missing

8. Rape and Other Forms of Sexual Violence (Children)

B. Conflicts within Family

9. Dowry Killing

10. Dowry Physical and/or Psychological Violence

11. Physical Violence Including Killing; by Partner; for
reasons not related to dowry

12. Physical Violence Including Killing; by Family
Members Other Than Partner; not related to dowry
(Honour Killing/Conflicts)

13. Psychological Violence by Partner; for reasons not
related to dowry

14. Psychological Violence by Family Members Other
Than Partner; not related to dowry

15. Child Marriage/ Resistance to Child Marriage

16. Family Relations, Intergenerational Conflicts,
Parents

17. Extramarital Relationships




C. Crime/Violence/Antisocial Activites/Accidents

18. Acid Attacks and Other Burning

19. Pornography-related Crimes

20. Cyber crime

21. Abduction/Kidnapping

22. Suicide, Incitement to Suicide

23. Physical violence including murder (outside the
family and not for dowry) Note down in General
Comments if the violence is dictated by fatwa

24. Psychological violence; (outside the family and not
for dowry) Note down in General Comments if the
psychological violence is dictated by fatwa

25. Petty/Non-violent Crimes

26. Death and Injury in Accidents

27. Accidents and Impacts

28. Drug Peddling and Conflict

29. Drug Abuse/Related Problems

D. Health

30. Healthcare System: Medicine, Hygiene, Safety (not
related to Reproductive Health and HIV/AIDS)

31. Reproductive Health and Healthcare System: Family
Planning (birth control, fertility, sterilisation,
termination) Adolescent health)

32. Maternal and Child Nutrition

33. HIV/AIDS: Treatment, Healthcare, Response

34. Other Epidemic, Virus, Contagions, Malaria,
Dengue, Tuberculosis (Not COVId-19 or HIV/AIDS)

35. Maternal health and Mortality

E. Education

36. Childcare/Nursery

37. Literacy/Primary and Secondary Education

38. Tertiary and Higher Education

39. Qawmi Madrasa

40. Vocational Training

F. Macro Economy

41. Economic Policy, Strategies, Budget, Modules,
Taxes, and similar issues related to the state of the
economy
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42. National and International Trade, Trade deals,
Markets

43. Consumer Issues, Consumer Protection, Fraud

44, Investments/Stock Markets/Banks

45. Micro and Mobile Financing

46. Strikes, Lockdowns, Impediments to Economic
Activities

47. Economic Crisis, State bailout of companies,
Company takeovers or mergers, Incentives

G. Economic Activities

48. Employment

49. Women’s Participation in Economic Processes

50. Entrepreneurs, Business Ventures, Start-ups,
Innovation

51. Informal Work/Irregular Workers and Trade (Street
vending, Day-labourer, and such)

52. Rural Economy/Agriculture, Fishing, Fisheries,
Poultry, Cattle Raising, Forestry

53. Garment Industry: Wages, Working condition, Safety
and Labour Issues Including Movement, Rights and
Trade Unions

54. Garment Industry: Economic Situation, Market and
Other Issues

55. Other Industries and Factories: Wages, Working
condition, Safety and Labour Issues Including
Movement, Rights and Trade Unions

56. Other Industries /Factories: Economic Situation,
Market and Other Issues

57. Domestic workers

58. Migrant labour

H. Politics and Governance

59. International and Regional Politics, Peace and
Conflict, Negotiations, Treaties, Cooperation, Summit,
UN-led Processes, Global Partnerships

60. National and Local Politics, Elections, Peace and
Conflict, Negotiations, Cooperation, Partnerships

61. Women’s Political Role, Participation, Women
Candidates in Elections

62. Bad governance: Inefficiency and Negligence

63. Financial Corruption (In government, business, NGO
sectors) and Bribery




64. Liberation War/Muktijoddha/War crimes

65. Political Corruption, Abuse of Power, Inefficiency
and Negligence

I. Security, Law and Order

66. International and Regional Security Issues

67. Police, Military, Para-military, Ansar, VDP

68. UN Peackeeping force

69. War, Genocide, Civil War, Insurgency, Terrorism—
Other than religious

70. Religious Militancy

71. Extra-judicial Killing or Abduction, Disappearance,
Impunity (Perpetrated by state bodies)

72 Riots, Demonstrations, Public Disorder

J. Media and Information

73. Freedom of Expression, Freedom of Assembly,
Media Freedom, Right to Information

74. Creative Arts, Creative and other Writing; Books

75. Entertainment, Cinema, Theater, Television;
Performing Arts (Music, Dance, Acting and others

76. News Media and Media Workers

77. Social Media

78. Fake News, Misinformation, Disinformation, Mal-
information

K. Vulnerabilities and Rights

79. Labour Trafficking

80. Living on the Street

81. Gypsies and Other Marginalised Ethnic and
Religious Minority Groups

82. Rights of Non-binary Sexual Minorities,
Controversies

83. Xenophobia, Racism and Ethnic Conflicts

84. Natural Disaster, Climate Change and Displacement

85. Disasters Caused by Human Activities Including
Famine, Development disasters. Displacement

86. Rohingya Refugees

87. Migration and refugees

88. Human rights

89. Cultural Rights, Conflicts with Traditions,
Controversies
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L. Gender-based issues

90. Government Policies/Strategies/Laws Related to
Women/Non-binary Gender

91. Sex-workers and Sex-work

92. Women’s Movement, Feminist Activism,
Demonstrations, Gender Equality Campaigning, Rights
Associations/Organisations

93. Global, Especially UN-led Processes and Treaties for
Gender Equality/Women’s Rights

94. Economic Inequality between Women and Men

95. Inequality in Personal Laws, Inheritance, Marriage,
Custody

96. Media Portrayal of Gender and Related Issues (Also
as reflected in internet and social network)

97. Female Foeticide and infanticide

M. Law and Justice

98. Law and Justice System (Criminal and Civil cases)

99. Juvenile Justice and Courts

100. Shelter Homes/Correction Centers/Help/
Rehabilitation/Assistance/Medical and Legal Aid

101. Police and Judicial Custody, Prison

N. Development

102. Economic, Social and Human Development
Indicators; SDGs;

103. Environmental Pollution, Natural Resources and
Sustainability,

104. Climate Change and Global Warming

105. Mineral Resources, Energy, and Power

106. Government’s Development Policies, Strategies,
Goals, Plans

107. Poverty and Alleviation Measures: Housing and
Aid, Social Protection, Welfare, Special Allowances and
Endowment

108. Female-headed Households

109. NGO/CBO Initiatives

110. Urban Roads and Infrastructure, Transports

111. Rural Roads and Infrastructure, Transport

O. Celebrity, Sport, Lifestyle

112. Celebrity News (not Sport), Birth, Death, Marriage,
Royalty, Scandals




113. Sport: Events, Players, Facilities, Training, Funding

114. Sport Celebrities: Birth, Death, Marriage, Royalty,
Scandals

115. Traveling/Tourism

116. Leisure and Hobbies

117. Fashion, Beauty Contest, Models

P. Science, Achievements

118. Science, Technology, Research, Innovation

119. Creativity, Discovery and Innovation (Other than
Science-Technology and Business Enterprise)

120. Social Enterprise, Individual Social Contribution

121. Academic Achievements

Q. Other

122. Other with Comment (Mention Category and define
Topics in Comment)

123. General Comments (For all, excluding Others)

12.1s the story too short (less than 100 words) and
without any other elements

Yes 1

No 2

13.How does the story score in terms of clarity,
sourcing, fairness and readability?
[Multiple Code]

Clear, Complete, Logical, Well-organized 1

Has problems with clarity, Has information 2
gaps, Not logical, Not Well-organized

Impartial, Well-sourced, Well-established

All essentially involved parties not covered, 4
Right of reply not given

Vague or generalized/sweeping attribution 5
Supporting evidence cited, Adequate data 6
used.

Supporting evidence not cited, Adequate 7
data not used.

Language easy and flowing 8
Language difficult (Jargons/ Long complex 9
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sentences, Difficult words, Too many

Numbers, Lacks in style and flow)

Too short for assessment 10
Other (specify in comments) 11
General Comments (For all, excluding 12
Others)

B. JOURNALISTS

Choice needed: One or more than one Reporter/s,
editor/s, photographers or writer/s credited by name
has to be coded for their role and gender. Each
person should take a separate row.

For visuals accompanying a story, code
photographer/cameraperson if credited by name. If
not, you don’t need to code credits for such visuals
separately. Standalone photographs/visuals/photo
stories may have more than one photos. If anyone is
credited by name for at least one photo, code the
story as a byline. If no one is credited by name,
simply credit the story accordingly.

14.What role in creating the story (for byline credits
only)? Code the role/s as given.
[Multiple Code]

Reporter and Writer

Photographer

Graphic Designer/Artist

Editor/Rewriter

Contributor of Information

Other (Specify in a comment)

~N| oo B~ W) DN

Not Applicable

15. Gender of Content-creators (for byline credits
only). Judge preliminarily by the name/s, and check
with the media house as and when needed.

[Single Code]
Female 1
Male 2
Non-binary Other 3




Unknown 4

Not Applicable 5

16. Specify the story credit
[Single Code]

Byline

Staff Reporter

Special Correspondent

Feature Writer

Desk Compilation/Report

District Correspondent

Foreign Correspondent

O N[O Bl W| N[ -

Staff Photojournalist/Artist

Wire Services (News Agencies)/ Other
Media

Press Release/Handouts 10

Editorial Writer 11

Other (Specify in a comment) 12

C. PEOPLE IN THE STORY

Choice needed: One or more than one

Each individual who is clearly a subject (even if not
guoted); and/or interviewed; directly or indirectly
guoted; significantly discussed in the story and/or
clearly and relevantly visible in the photo as well as
mentioned in the caption (even if not by name) has
to be coded for her or his gender, age, occupation,
role in the story, and the way s/he is presented.
Code each person in a separate row and in order of
their appearance in the Story. Photo-Only should be
placed last.

Do not code unnamed/unmentioned groups of
persons (for example a group of garment workers or
a group of people, even if named, in collaged
photos), unnamed or unmentioned people in
organizational/collective gatherings. Do not code
novel/movie/deceased historical characters/figures
if they are not the subjects of the story and only
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mentioned or shown in passing reference or as
examples.

When people appear in a story only in an appended
list of names/designations as ‘other speakers/
participants/ audience members/group members’,
code them separately as a group by gender #22.
More than one person make a group.

17. Gender of Persons in the Story:
Judge preliminarily by the name/s and also by the
reference or pronouns (if in English). [Single Code]

Female

Male

Non-binary Other

Unknown

gl B~ WO N[ -

Not Applicable

18. Age of Persons in the Story
If given, or as s/he looks in photo [Single Code]

0-12

13-18

19-34

35-49

50-64

65-79

80 +

Do not Know

Ol N OO0 B~ W DN

Not Applicable

19. Occupation of Persons in the Story
[Multiple Code]

Not stated

Royalty/ Monarch/ Deposed Monarch

Politician

Prime Minister

Minister, MP

| O B W[N] -

Local Government Representative

Government Official/ Public Servant/
Spokesperson




Business Person/ Business Owner/ 8 Student 32
Executive/ Manager/ Stock-broker Sportperson/Athlete 33
Business Forum Leader 9 Sex Worker 34
Other Private Sector Non-management 10 Religious figure 35
Employee -
Homemaker; Works in Home* 36
Cottage/SM Entrepreneur 11
— Unemployed 37
Doctor/ Health Specialist 12 - -
- Retiree/ Pensioner 38
Nurse and Paramedic 13 — -
- - - Criminal/Suspect/Jailed/ * 39
Health and Family Planning Fieldworker 14
- - Child, Young Person* 40
Social Worker, Childcare Worker, 1 -
Community Worker 5 Others (Explain as a comment) 41
Academician 16 Not Applicable 42
= - —
Development/ Technical Expert 17 Only if no other occupation is given.
NGO/ CBO Organizer/Worker 18
Rights Activist/Trade Union/ Advocate in 19 20. Role of Persons in the Story
Civil Society Organization [Multiple Codes]
Judge/Lawyer/Magistrate/Other Legal 20 Subject 1
Professional Spokesperson >
Media Professional / Journalist/ Reporters/ Expert or Commentator 3
Photo Journalist/Visual Journalist/ Desk 21 :
people/ Anchor/ presenter / Personal Experience 4
Editors/ News or Content Manager/ Media - Eyewitness 5
Owners/ Owner-editor Local Resident, Neighbour, Villagers,
Entertainment Media Executive/ Townspeople, Slum-dweller—as informed 6
Professional (Celebrity, Actor, Model and 22 people
Other Performing Avrtist) Popular Opinion 7
Other Employee in News and Entertainment 23 Minimally or Scarcely Mentioned, .
Media Incidental Presence
Science and Technological Professional 24 In Image Only 9
Police, Military, Security Personnel 25 Do not Know 10
Garment Worker 26 Others 11
Oth_er Factory Worker/ Trade Person 97 Not Applicable 6
Avrtisan/ Labourer
Big and Medium Farmer (Agriculture, 28

Fisheries, Forestry) 21. How Persons are clearly being presented in the

" .
Small and Landless Farmer (Agriculture, story? [Multiple Codes]

. . 29

Fisheries, Forestry) *If there is any element of glamour in the
Land and Agricultural Labourer (Including 30 presentation of person/people in the story, please
Mining, Fishing/Fisheries, Forestry) notedown ‘G.” in the general comments.
Teacher 31
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Directly or indirectly Quoted 1
Photo—Portrait 2
Photo—Mid Shot 3
Photo—Full Body 4
Portrayed as Knower 5
Portrayed as Victim 6
Portrayed as Survivor 7
Portrayed as Criminal 8
Portrayed as Caregiver 9
Portrayed as Mother 10
Portrayed as Vulnerable 11
Portrayed Sexually / as Sexual Object 12
Type of Clothing Mentioned, (without 13
contextual relevance)
Age Clearly Highlighted or Explicitly
mentioned (when it is contextually 14
irrelevant)
Mentioned by Family Relation Irrelevantly,

. - 15
Exclusively and Explicitly.
Portrayed as Leader / Achiever 16
Portrayed as Morally Negative, Negative 17
Role Model
Disclosure of Identity which might Clearly 18
Cause Social Stigma or Other Risks
Portrayed as Strong/Morally 19
Positive/Positive Role Model
Too Short for Assessment 20
No Notable Feature in Presentation 21
General Comments (For all, excluding

23

Others)
Not Applicable 23

22. People who Appear in the Text of a Story only
as an Appended list of Names/Designations as
‘other speakers/participants/audience ~members/
group members’ by Gender. More than one person

make a group.

If the list bear same number of people for different
genders (cople or more), code as ‘Balanced Group’.
If very different persons are named together in a list
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and any significant information is provided
individually, you may want to code them as
individuals. This should happen in very rare cases.

Code ‘Others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#22...)

Overwhelmingly Male

Overwhelmingly Female

Overwhelmingly Non-binary Other

Not Clear

Not Applicable

Balanced Group

Nl ool Al W|IDN|

Others

D. CONTENT MATTER, TONE:
GENDER IMPLICATION;

23. The Reach of the Story

[Single Code]

If one woman/non-binary other person is the subject/
focus of the story, code the first indicator. If the
subject/focus of the story is a group of women/non-
binary others (where one woman/non-binary other may
feature as a member of the group) code the second
indicator. If the subject/focus of the story is a man/men;
or both man/men and women/non-binary other
(individuals or groups), code three. Also code three if the
reach of the story is general (such as a story on cyclone
warnings).

One Woman or non-binary other 1
Group of women or non-binary other 2
Men/Both/Generalised 3

24. Reference to Gender Equality or Human Rights
Legislation/Policy
[Single Code]

Yes 1

No 2




25. Gender Equality, Stereotypes in Stories
[Multiple Code]

*If subtly doing any of these, consider suggesting the
story for further analysis—# 35.

Clearly Promoting Inequality

Clearly Strengthening Stereotypes

Clearly Promoting Equality

Clearly Challenging Stereotypes

Not clear

ol bl wW|IDN]| P

Too Short for Assessment/Irrelevant

General Comments (For all, excluding
Others)

26. Gender Equality, Stereotypes in Headlines
[Multiple Code]

Clearly Promoting Inequality

Clearly Strengthening Stereotypes

Clearly Challenging Stereotypes

1
2
Clearly Promoting Equality 3
4
5

Not clear/Irrelevant

General Comments (For all, excluding

Others) 6

*If subtly doing any of these, check ‘not clear’ and you
may consider suggesting the story for further analysis—#
35.

27. Scanning the Language for Gender Sensitivity
[Multiple Code] *If too problematic or near perfect,
you may consider suggesting the story for further
analysis—#35.

Scan and code the following words and phrases if
found in the text (Story, Headline, Photo Caption).
Judge them in a gendered context. Some words
could be intrinsically problematic, irrespective of
their context. While context could add gender bias
to many common words and expressions. Note
down if you find new words as comments in
‘Others’. If you have any other comment, note that
down in ‘General Comments’.

A=1
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(Story uses words or phrases with sexual
innuendos: Raped/Rape Victim; Eve Teasing;
Luscious; Glamorous; Buxom; Hot; Cleavage;
Blonde Beauty; Dark Beauty; Flirt; Extramarital
Affair; Having a Lover; «f¥er; sierader; (@m=@s a3;
ARG €5t Torfoiy «el, qroea «fel, Roaa aremen
@RTT S, @IeR; SAwAEn; ARy (el
IR R Eer; @SN se FEE
SICIA/SARIGTF; T USSP
) PR v e P < E 1 < ) [ R PR M OO
ioifera ST SR/ (2R FwW; WS w3
GRS GeTl; (ATRT 4l I 10T €1o; ey g
RF (R F40; D =

B=2
Story uses tigmatizing words or phrases:

Immoral Relationship; Illicit Relationship; Whore;
“Mother of three elopes with lover;” Prostitute

ARSF T AT AT ;SO PP
Tioe SRFE; WEEAe; weTel; e wofa/
Tofan; Ao, EwRl; @i WO TG,
RO AR SIBIT TSl A== (0F; ed T I
orel; IFFer; SR @ IEEARTE @En ] e
11 PO | e S [ M PRSP 1 I S I
feroii/orare/ Ar-fiere!; TNews & I
TR AT, TACE; QroA=FeTr; FIr=AroreT

C=3

Story uses words or phrases as gendered insults/
mud slinging/hints:

Catty/Querulous/ Querulous Voice; Fiesty; Shrill;
Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar
Daddy; Sugar Baby/Girl; Lady Love; Swifesiar
ol THRRE  WIbACT  SeRs/Sbad;  iicEe/
AFAETO/AFA;  AFT AAFBA; AR,
R Rl ¥ TS YA TR YO AT
Fof/Fhe; e W@l @I SreeRife;  Tme
AN TME AYIG; (@2MT; AR S, Qe
GIw; PAICR; FAfe dT; TSy f4ifder; st awe;
G Y40 ©IRf; Bl efpfon Wikem; vdwa wikem;




ANEIB (AR TF); GRS ARG Sedl, W,
MM, o T

D=4

Story uses prejudicial, blaming, derogatory or
condescending words or phrases in a gendered
context: Lovely Wife; Little Lady; Better Half;
Homely; Career Woman; Careerist; Maid f&e;
ReE; SO A9, Teel; ek, @@ A @R
*-RerEe Tge I a9 ANewR AT Gk
qow @, freme P e @ Eiewes;
IER; (P GE;  SPRE; @S wiRe;
TRITENF; DIERS;

E=5

Story uses words or phrases to uphold or promote
gender-defined roles: Matronly, Motherly; Mr and
Mrs Chowdhury; Old Maid type; Housewife &«I< @
RO SIF; (T <[Pl Seed & &/ g e
I, TR ACH |

F=6
Story uses words/phrases denoting ‘female’/
‘women’/Hijra or ‘third gender’/ or adds

‘Lady/Woman’ or ‘Female’ to gender-neutral words
when it is contextually irrelevant. Example:
Business woman, police woman, delivery woman,
chairwoman, heroin, -Doctor, -Nurse, -voice artist, -
singer, -politician, -engineer, -scientist, -artist, -
architect, -leader, -activist, writer, -journalist, etc .
(T, Poamfe, wpifw, @RS T&y/aE-
quf*l, -, -war 2egi)

G=7

Story uses words/phrases denoting ‘male’ or ‘men’
instead of gender-neutral words by default and
when the context does not warrant it.: Businessman;
Newsman; Policeman; Mailman; Chairman;
Delivery man; Mankind; Man/men; best man for
the job; Pronouns He/his; Hero;
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(FrerEel, erife, v, werafe, fomefs, Figeifs,
AEfS)

H=38

Story contains harmful, insensitive or negatively
provocative unnecessary detailed description of
events/crimes/people

1=9
Other words to be noted down as comments

J =10 Not Applicable

K = General Comments

E. PHOTOS/VISUALS

27a. Is there any photo/illustration/
graphics/footage?

Yes 1

No 2

* The codes to open up in the form only if ‘Yes’
Choice needed: One or more than one

28. Photograph or Illustration/Graphics. Code each
one in a different row.

If more than one photo of the same nature/scene are
collaged or placed together as a group, it may be
treated as one photograph/illustration/graphics. If
photo of any person of the same group are placed
separately outside the collage, count it as a separate
photo.

Do not code Logos. [Single Code]

Photographs 1
Ilustration/Graphics 2
Not Applicable 3




29. If relevant people or figures are clearly visible,
as individuals or as groups, in the photo or
Illustrations/Graphics, provide gender
identification. Code each picture and illustration in
a separate row. [Single Code]

More than one person make a group. When
thumbnails or portraits are collaged, and if they
belong to a same category (i.e. doctors died in
Covid; Garment Workers protesting job loss etc.)
the collage should be considered as one group. But
if collaged photographs of speakers in a rally or
roundtable or seminar are from different
sectors/represent different interest groups, then you
may treat each as a separate person. You need to
consider the presentation using your news sense and
consult. If it is not clear, better treat them as a
group. If photographs of some are placed
separately, not in a collage, treat those people or
photos as individuals.

If photographs or collages (where people are/can be
treated as a group) show same number of people
(two or more) for different genders, check if any of
a particular gender is specially focused (named in
caption, shown clearly etc). You may judge
dominance of a gender in this way, but only if it is
very clearly obvious. Or else simply judge by
number and code it as a ‘balanced group’.

If a group balanced by number has imbalanced
presentation, code it according to the dominance
and keep a note ‘in Remarks: Overall’ in this way:
#29 No. E. Also check coding guidelines for some
more details.

Code ‘others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#29...)

Male

Female

Non-binary Other

Male-dominated Group

g | W N[ PP

Female-dominated Group
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Non-binary Other Dominated Group 6
Not Clear/No people 7
Not Applicable 8
Balanced Group 9
Others 10

30. Overall/Predominant Contents and Tone of
pictures. Code each picture and illustration in a
separate row.

[Multiple Codes]

*If there is any element of glamour in the presentation of
person/people/subjects in the visual, please notedown
‘G.” in the general comments.

Violent/Traumatic Images; Dead Bodies; 1
Blood

Crying and Lamenting People 2
People as Victims/Helpless/Weak/In Distress 3
People Shown as
Strong/Powerful/Sportive/Fighting/ Resisting 4
(Mention in General Comments if PM)
Ornamental, Dressed-up, Decorative, Feel- 5
good Images

People in Outdoor Activities/Sport 6
Images not Relevant to nor Mentioned in the 7
story

Exposed Body/Images of Physical Intimacy/ 8
Sexually Provocative Images

Portraits 9
Mid Shot 10
Full Body 11
Pictured as Criminals 12
Glorifying Crime/criminals 13
Clearly Promoting Inequality/ Stereotypes 14
Promoting Gender Equality/Challenging 15
Stereotypes

Happy, Positive Images 16
Neutral Tone / No Notable Elements 17
Cannot Judge 18
Other (Specify in a comment) 19




General Comments (For all, excluding 20
Others)
Not Applicable 21

* If you check #7 and #8, add a brief description in
General Comments. If you check #14 and 15, you may
consider suggesting the story for further analysis—# 35.
Same goes for #16 if the subjects are women.

31. Gender Equality/Stereotypes in Photo Caption

Clearly Promoting Inequality/ Stereotypes 1
Clearly Promoting Equality/Challenging )
Stereotypes

Not clear/Not Relevant 3
General Comments (For all, excluding 4
Others)

Not Applicable 5

*If subtly doing any of these, check ‘not clear’ and you
may consider suggesting the story for further analysis—#
35.

F. OTHER ISSUES

32. Absolute protection of identities of
victims/survivors in crimes covered by the Nari o
Shishu Nirjaton Domon Ain 2000. (Ethically
binding in cases of sexual violence and mandatory
by the law).

If ‘No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable. If novel/movie/ deceased historical
characters/figures (for example, in 1971), mention
that in General Comments.

[Multiple Code]

Yes
No
Photo
Dead

g B WO N[ -

General Comments (For all, excluding
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Others)

Not Applicable 6

33. Absolute protection of identities of children in
conflict with the law. (Ethically binding and
mandatory by the law).

If “No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable. [Multiple Code]

Yes

No

Photo

Dead

g | W[ DN -

General Comments (For all, excluding
Others)

Not Applicable 6

34. Protection of identities of persons accused of
committing sexual violence.

If ‘No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable If novel/movie/ deceased historical
characters/figures (for example, in 1971), mention
that in General Comments. [Multiple Code]

Yes

No

Photo

Dead

g b W N[

General Comments (For all, excluding
Others)

Not Applicable 6

35. Does this story warrant further analysis? [Single
Code]. If so, please mention the main reason in
General Comments.

Yes 1
No 2
General Comments (For all, excluding 5
Others)




A story warrants further analysis if it:

Clearly perpetuates or clearly challenges gender
stereotypes or inequality

Depicts or focuses on inequality or equality
including women'’s rights

Uses language and tone  derogatory,
condescending or discriminatory to any of the
genders

Includes women’s opinions, experiences, voices
in a significant way

In cases of sexual violence or other sensitive
issues, discloses identities of the victim/survivor
and or blames them
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36. SAMPLE CRITERIA

Women/Non-binary gender clearly
stakeholders, but content does not include
that perspective, nor their voices. —MISSED
OPPORTUNITY

Created by women/non-binary gender and/or
they are the subject of the story/have a clear
presence or significant mention in it.

37. Remarks:
Overall Any explanation or point to be noted.




Annex 2C
Coding sheet for Television

Period: 21 Days spread over 2019 and 2020

1% week of December 2020 backwards to 1% Week of April 2019

[1% Sunday and Monday, December 2020; 1% Tuesday and Wednesday, October 2020; Thursday and
Friday, August 2020; 1% Saturday and Sunday, June 2020; 1% Monday and Tuesday, April 2020; 1%
Wednesday and Thursday, February 2020

1% Friday and Saturday, December 2019; 1% Sunday and Monday, October 2019; 1% Tuesday and
Wednesday, August 2019; 2" Thursday and Friday (1* Thursday and Friday were EID holidays), June
2019; 1% Saturday, April 2019]

Purposive and Thematic Sampling Note:

1. Code only Primetime Bulletin’s News/Feature Stories including accompanying Interviews/Studio
Discussions, Standalone Visuals/Graphics/infographics/Arts Stories: a. Which are created by
women/non-binary other gender; b. Which feature clear presence and/or significant mention
(inclusion) of women or non-binary other gender as subjects/stakeholders or otherwise; and/or include
their wvoices or perspectives; c. On issues/subjects where women/non-binary gender are
clearly/significantly stakeholders, but the contents do not include that perspective nor their voices
(Missed Opportunities). You will need to specify your selection criteria in #36.

2. Do not code: a. Advertisements/Advertorials/Native Advertisements; b. Any Special Programme; c.
News Headlines (including visuals); d. Any Teasers/‘Coming Up’; e. Scrolls or Breaking News
Notification; f. Any form of Standing Matter

3. Carefully separate stories on the same issue or similar issues. The trick would be understanding
when such a story introduces a new dimension or aspect or clearly takes a new turn. Listen for any
sting or separating signs.

X. SPAN OF STORIES by BULLETIN

1.Coder Name, Broadcast Date, Tracker

Coder Name Broadcast Date Story Serial Number (TV Alphabet + Story
Number = Al, A2,...up to A30)**
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*Please note that for each TV you have an alphabetical
code (Somoy=A, BTV=B, Independent=C and
Jamuna=D). For each bulletin you can number up to 30
stories (Al to A30). For the next bulletin, you start
numbering from 31 up to 61 (A31 to A61). And so on.
For the next TV you start from the scratch (B1 to B30 for
the first bulletin and so on.)

** This has been moved to Story.

**Story serial number now only to be coded in the Story
section

2. Number of Anchors by Gender on Bulletin

Number of Number of Number of Non-
Male Anchors Female Binary Anchors
Anchors

3. Age of Anchors on bulletin [Multiple ENTRY]

Young 1
Middle-Aged 2
Older 2
Cannot decide 4
4.Duration of Bulletin
Bulletin Duration of Duration of
Begins* bulletin: bulletin in
. Seconds (Insert
bz ¢ Sumto get it in
Seconds

Seconds)

FOR THE STORY SECTION, ALL EXCEPT THE
LAST FIELD (Remarks: Overall) IS MANDATORY. IF
NONE OF THE INDICATORS IN ANY FIELD FIT
THE STORY, CODE ‘Not Applicable’.

A.STORY BASICS
5.Which TV? [Single Code]

Somoy TV A
Bangladesh Television B
Independent Television C
Jamuna Television D
6. When in the Bulletin? [Single Code]
*Approximately divide in Three timeslots
1% Part 1
2" Part 2
3" or Other Part 3
7. Duration of Sample Stories [Single Code]
Story Story Sampled Sampled
start end time Story Story
time Duration Duration
(Insert in Seconds
subtraction:
C2-C1)
Minutes &
Seconds
8. Duration Range [Single Code]
0-30 Seconds 1
31 sec-1 minute 2
1 — 2 minutes 3
2 to 4 minutes 4
4 to 8 minutes 5
> 8 minutes 6
Other/Longer (Mention time and 7
explain as a Comment)
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9. Scope of the story [Single Code]

Local (District)

National

Regional/Sub-regional

International

Bl W N -

10.What type of story? [Single Code]

Daily Events Report

Follow-up Report

In-depth Report

Feature

Al W DN]| -

Standalone
Visuals/Graphics/Infographics/Art

Others (Specify in comments)

General Comments (For all, excluding
Others)

11.Treatment and Special Treatment of News

[Multiple Code]
In Vision (1V) 1
IV + Sync (SOT/Sync—Bite) 2
IV + Gfx 3
IV + Out of Vision (OOV—Footage 4
without SOT/Pic)
In Vision + Out of Vision (OOV—Footage 5
[Pic+ SOT)
IV+ OOV/Phono With Reporter or 6
Involved People. (Special Treatment)
Lead News (Special Treatment) 7
Headlines (Special Treatment) 8
Teaser (Special Treatment) 9
IV + Package (Graphics, Sync, Phono, 10
Vox-pop) (Special Treatment)
Series (Special Treatment) 11
Studio Discussion (Special Treatment) 12
Special Sting (Special Treatment) 13
Breaking News/ Scroll (Special Treatment) 14
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Live (Special Treatment) 15
No Special Treatment 16
Multiple Special Treatment 17
Others (as Comments) 18
General Comments (For all, excluding 19
Others)

12. Is the story related to coronavirus?

(* If “Yes’, make sure not to check Topic 34, Category D on

the Topics/Category List) [Single Code])

Yes 1

No 2

13. Pick and Rank up to three Topics and mark their
corresponding Categories which fit the story best.
Try to choose the most specific topic applicable and
avoid overlapping with similar topics unless
essential. If you overlap such codes, explain in
General Comments. Choose broader topics only if
essential. For examples and directions for
overlapping topics see Coding Guidelines.

Be careful to maintain the ranking across
categories. For example, if the primary/foremost
topic fits in Category A, rank it as number 1 there.
If the secondary topic fits in Category C, rank it as
number 2 there. Rank the tertiary topic in the same
way. (Online data entry forms mistakenly ranked
only the categories.) [Multiple Codes]

A. Sexual Crimes

1. Rape/Gang rape (Only)

2. Rape (Incest)

3. Rape and Killing

4. Rape Attempt/Sexual Assault

5. Rape or Other Forms of Sexual Violence by
Partner/Husband (Domestic Violence)

6. Sexual Harassment/ ‘SHLILOTAHANI’/#Metoo/
Bullying/Exploitation/Blackmailing




7. Sex Trafficking/Missing

8. Rape and Other Forms of Sexual Violence (Children)

B. Conflicts within Family

9. Dowry Killing (by Partner and/or others)

10. Dowry Physical and/or Psychological Violence

11. Physical Violence Including Killing; by Partner; for
reasons not related to dowry

12. Physical Violence Including Killing; by Family
Members Other Than Partner; not related to dowry
(Honour Killing/Conflicts)

13. Psychological Violence by Partner; for reasons not
related to dowry

14. Psychological Violence by Family Members Other
Than Partner; not related to dowry

15. Child Marriage/ Resistance to Child Marriage

16. Family Relations, Intergenerational Conflicts,
Parents

17. Extramarital Relationships

C. Crime/ Violence/ Antisocial Activites/Accidents

18. Acid Attacks and Other Burning

19. Pornography-related Crimes

20. Cyber crime

21. Abduction/Kidnapping

22. Suicide, Incitement to Suicide

23. Physical violence including murder (outside the
family and not for dowry) Note down in General
comments if the violence is dictated by fatwa

24. Psychological violence; (outside the family and not
for dowry) Note down in General comments if the
psychological violence is dictated by fatwa

25. Petty/Non-violent Crimes

26. Death and Injury in Accidents

27. Accidents and Impacts

28. Drug Peddling and Conflict

29. Drug Abuse/Related Problems

D. Health

30. Healthcare System: Medicine, Hygiene, Safety (not
related to Reproductive Health and HIVV/AIDS)
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31. Reproductive Health and Healthcare System: Family
Planning (birth control, fertility, sterilisation,
termination) Adolescent health)

32. Maternal and Child Nutrition

33. HIV/AIDS: Treatment, Healthcare, Response

34. Other Epidemic, Virus, Contagions, Malaria,
Dengue, Tuberculosis (Not COVId-19 or HIV/AIDS)

35. Maternal health and Mortality

E. Education

36. Childcare/Nursery

37. Literacy/Primary and Secondary Education

38. Tertiary and Higher Education

39. Qawmi Madrasa

40. Vocational Training

F. Macro Economy

41. Economic Policy, Strategies, Budget, Modules,
Taxes, and similar issues related to the state of the
economy

42. National and International Trade, Trade deals,
Markets

43. Consumer Issues, Consumer Protection, Fraud

44, Investments/Stock Markets/Banks

45. Micro and Mobile Financing

46. Strikes, Lockdowns, Impediments to Economic
Activities

47. Economic Crisis, State bailout of companies,
Company takeovers or mergers, Incentives

G. Economic Activities

48. Employment

49. Women’s Participation in Economic Processes

50. Entrepreneurs, Business Ventures, Start-ups,
Innovation

51. Informal Work/Irregular Workers and Trade (Street
vending, Day-labourer, and such)

52. Rural Economy/Agriculture, Fishing, Fisheries,
Poultry, Cattle Raising, Forestry

53. Garment Industry: Wages, Working condition, Safety
and Labour Issues Including Movement, Rights and
Trade Unions




54. Garment Industry: Economic Situation, Market and
Other Issues

55. Other Industries and Factories: Wages, Working
condition, Safety and Labour Issues Including
Movement, Rights and Trade Unions

56. Other Industries /Factories: Economic Situation,
Market and Other Issues

57. Domestic workers

58. Migrant labour

H. Politics and Governance

59. International and Regional Politics, Peace and
Conflict, Negotiations, Treaties, Cooperation, Summit,
UN-led Processes, Global Partnerships

60. National and Local Politics, Elections, Peace and
Conflict, Negotiations, Cooperation, Partnerships

61. Women’s Political Role, Participation, Women
Candidates in Elections

62. Bad governance: Inefficiency and Negligence

63. Financial Corruption (In government, business, NGO
sectors) and Bribery

64. Liberation War/Muktijoddha/War crimes

65. Political Corruption, Abuse of Power, Inefficiency
and Negligence

I. Security, Law and Order

66. International and Regional Security Issues

67. Police, Military, Para-military, Ansar, VDP

68. UN Peackeeping force

69. War, Genocide, Civil War, Insurgency, Terrorism—
Other than religious

70 . Religious Militancy

71. Extra-judicial Killing or Abduction, Disappearance,
Impunity (Perpetrated by state bodies)

72. Riots, Demonstrations, Public Disorder

J. Media and Information

73. Freedom of Expression, Freedom of Assembly,
Media Freedom, Right to Information

74. Creative Arts, Creative and other Writing; Books

75. Entertainment, Cinema, Theater, Television;
Performing Arts (Music, Dance, Acting and others
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76. News Media and Media Workers

77. Social Media

78. Fake News, Misinformation, Disinformation, Mal-
information

K. Vulnerabilities and Rights

79. Labour Trafficking

80. Living on the Street

81. Gypsies and Other Marginalised Ethnic and
Religious Minority Groups

82. Rights of Non-binary Sexual Minorities,
Controversies

83. Xenophobia, Racism and Ethnic Conflicts

84. Natural Disaster, Climate Change and Displacement

85. Disasters Caused by Human Activities Including
Famine, Development disasters. Displacement

86. Rohingya Refugees

87. Migration and refugees

88. Human rights

89. Cultural Rights, Conflicts with Traditions,
Controversies

L. Gender-based issues

90. Government Policies/Strategies/Laws Related to
Women/Non-binary Gender

91. Sex-workers and Sex-work

92. Women’s Movement, Feminist Activism,
Demonstrations, Gender Equality Campaigning, Rights
Associations/Organisations

93. Global, Especially UN-led Processes and Treaties for
Gender Equality/Women’s Rights

94. Economic Inequality between Women and Men

95. Inequality in Personal Laws, Inheritance, Marriage,
Custody

96. Media Portrayal of Gender and Related Issues (Also
as reflected in internet and social network)

97. Female Foeticide and infanticide

M. Law and Justice

98. Law and Justice System (Criminal and Civil cases)

99. Juvenile Justice and Courts




100. Shelter Homes/Correction
Centers/Help/Rehabilitation/Assistance/Medical and
Legal Aid

101. Police and Judicial Custody, Prison

N. Development

102. Economic, Social and Human Development
Indicators; SDGs;

103. Environmental Pollution, Natural Resources and
Sustainability,

104. Climate Change and Global Warming

105. Mineral Resources, Energy, and Power

106. Government’s Development Policies, Strategies,
Goals, Plans

107. Poverty and Alleviation Measures: Housing and
Aid, Social Protection, Welfare, Special Allowances and
Endowment

108. Female-headed Households

109. NGO/CBO Initiatives

110. Urban Roads and Infrastructure, Transports

111. Rural Roads and Infrastructure, Transport

O. Celebrity, Sport, Lifestyle

112. Celebrity News (not Sport), Birth, Death, Marriage,
Royalty, Scandals

113. Sport: Events, Players, Facilities, Training, Funding

114. Sport Celebrities: Birth, Death, Marriage, Royalty,
Scandals

115. Traveling/Tourism

116. Leisure and Hobbies

117. Fashion, Beauty Contest, Models

P. Science, Achievements

118. Science, Technology, Research, Innovation

119. Creativity, Discovery and Innovation (Other than
Science-Technology and Business Enterprise)

120. Social Enterprise, Individual Social Contribution

121. Academic Achievements

Q. Other
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122. Other with Comment (Mention Category and define
Topics in Comment)

123. General Comments (For all, excluding Others)

14.How does the story score in terms of clarity,

sourcing, fairness and readability/Listenability?
[Multiple Code]

Clear, Complete, Logical, Well-organized 1

Has problems with clarity, Has 2

information gaps, Not logical, Not Well-

organized

Impartial, Well-sourced, Well-established 3

All essentially involved parties not 4

covered, Right of reply not given

Vague or generalized/sweeping 5
attribution

Supporting evidence cited, Adequate data 6
used.

Supporting evidence not cited, Adequate 7
data not used.

Language easy and flowing 8
Language difficult (Jargons/ Long 9

complex sentences, Difficult words, Too
many Numbers, Lacks in style and flow)

Too short for assessment 10
Other (specify in comments) 11
General Comments (For all, excluding 12
Others)

B. JOURNALISTS

Choice needed: One or more than one
Reporter/s, editor/s, camerapersons or anchors/
presenter/s credited by name has to be coded for
their role and gender. Each person should take a
separate row.



15. What role in creating the story (for byline
credits only)? Code the role/s as given. [Single
Code]

For visuals accompanying a story, code
photographer/cameraperson if credited by name. If
not, you don’t need to code credits for such visuals
separately. Standalone photographs/visuals/photo
stories may have more than one photos. If anyone is
credited by name for at least one photo, code the
story as a byline. If no one is credited by name,
simply credit the story accordingly.

Reporter

Anchor

Cameraperson

Graphic Designer/Artist

Editor/Rewriter

Video Editor

Voice

Other (Specify in a comment)

© || N|o| 0| b W|[DN| P

Not Applicable

16. Gender of Content-creators (for byline credits
only). Judge preliminarily by the name/s (when not
viewed) and check with the media house as and
when needed. [Single Code]

Female 1
Male 2
Non-binary Other 3
Unknown 4
Not Applicable 5

17. Specify the story credit [Single Code]

Credited by Name

Staff Reporter

Special Correspondent

g1l W | N| -

Desk Compilation/Report
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District Correspondent

Foreign Correspondent

Cameraperson/ Graphics Artist

©O© | 0| N | O

Wire services (News Agency)/ Other Media

Press Release/Handouts 10

Other (Specify in a comment) 11

18. Age of Content-creators:
If given, or as s/he looks [Single Code]

0-12

13-18

19-34

35-49

50-64

65-79

80 +

Do not Know

O | 0| N[O 0| | W| N[ P

Not Applicable

C. PEOPLE IN THE STORY

Choice needed: One or more than one

Each individual who is clearly a subject (even if not
shown or interviewed); and/or interviewed;
indirectly quoted; significantly discussed in the
story or clearly and relevantly visible or heard has
to be coded for her or his gender, age, occupation,
role in the story, and the way s/he is presented.
Code each person in a separate row and in order of
their appearance in the Story. Visual-Only should
be placed last.

Do not code unnamed/unmentioned groups of
persons (for example a group of garment workers or
a group of people, even if named, in collaged
photos), unnamed or unmentioned people in
organizational/collective gatherings. Do not code
novel/movie/historical characters/figures if they are




not the subjects of the story and only shown in
passing reference or as examples in clips.

When people appear in a story only in an appended
list of names/designations as ‘other speakers/
participants/audience members/group members’,

code them separately as a group by gender (#24).
More than one person make a group.

19. Gender of Persons in the Story:
Judge preliminarily by the appearance/s, name/s
and also by the reference or pronouns (if in
English).
[Single Code]
Female

Male

Non-binary Other

Unknown

a|l | WO N P

Not Applicable

20. Age of Persons in the Story:
If given, or as s/he looks [Single Code]

[EEN

0-12

13-18

19-34

35-49

50-64

65-79

80 +

Do not Know

O | 0| N[O | B W DN

Not Applicable

21. Occupation of Persons in the Story:
[Multiple Code]

Not stated 1

Royalty/ Monarch/ Deposed Monarch 2

Politician 3
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Prime Minister 4
Minister, MP 5
Local Government Representative 6
Government Official/ Public Servant/ 7
Spokesperson
Business Person/ Business Owner/ 8
Executive/ Manager/ Stock-broker
Business Forum Leader 9
Other Private Sector Non-management 10
Employee
Cottage/SM Entrepreneur 11
Doctor/ Health Specialist 12
Nurse and Paramedic 13
Health and Family Planning Fieldworker 14
Social Worker, Childcare Worker, 15
Community Worker
Academician 16
Development/ Technical Expert 17
NGO/ CBO Organizer/Worker 18
Rights Activist/Trade Union/ Advocate in
L . o 19
Civil Society Organization
Judge/Lawyer/Magistrate/Other Legal 20
Professional
Media Professional / Journalist/ Reporters/
Photo Journalist/Visual Journalist/ Desk 21
people/ Anchor/ presenter /
Editors/ News or Content Manager/ Media
. 21
Owners/ Owner-editor
Entertainment Media Executive/ Professional
(Celebrity, Actor, Model and Other 22
Performing Artist)
Other Employee in News and Entertainment
. 23
Media
Science and Technological Professional 24
Police, Military, Security Personnel 25
Garment Worker 26
Other Factory Worker/ Trade Person Artisan/ 97

Labourer




Big and Medium Farmer (Agriculture,

Fisheries, Forestry) 28
Small and Landless Farmer (Agriculture,
Fisheries, Forestry) 29
Land and Agricultural Labourer (Including 30
Mining, Fishing/Fisheries, Forestry)
Teacher 31
Student 32
Sportperson/Athlete 33
Sex Worker 34
Religious figure 35
Homemaker; Works in Home* 36
Unemployed 37
Retiree/ Pensioner 38
Criminal/Suspect/Jailed/ * 39
Child, Young Person* 40
Others (Explain as a comment) 41
Not applicable 42

*Only if no other occupation is given.

22. Role of Persons in the Story:

[Multiple Codes]
Subject 1
Spokesperson 2
Expert or Commentator 3
Personal Experience 4
Eyewitness S
Local Resident, Neighbour, Villagers,
Townspeople, Slum-dweller—as informed 6
people
Popular Opinion 7
Minimally or Scarcely Mentioned; Incidental 8
Presence
Visual Presence Only 9
Do not Know 10
Others 11
Not applicable 12
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23. How Persons are clearly being presented in the

story? [Multiple Codes]

*If there is any element of glamour in the
presentation of person/people in the story, please

note down ‘G.’ in the general comments.

Directly or indirectly Quoted 1
Still Photo—Portrait 2
Still Photo—Mid Shots 3
Still Photo—Full Body 4
Video Images 5
Portrayed as Knower 6
Portrayed as Victim 7
Portrayed as Survivor 8
Portrayed as Criminal 9
Portrayed as Caregiver 10
Portrayed as Mother 11
Portrayed as Vulnerable 12
Portrayed Sexually / as Sexual Object 13
Type of Clothing Mentioned (without 14
contextual relevance)
Age Clearly Highlighted or Explicitly
mentioned (when it is contextually 15
irrelevant)
Mentioned by Family Relation Irrelevantly,

. - 16
Exclusively and Explicitly.
Portrayed as Leader / Achiever 17
Portrayed as Morally Negative, Negative 18
Role Model
Disclosure of Identity which might Clearly 19
Cause Social Stigma or Other Risks
Portrayed as Strong/Morally 20
Positive/Positive Role Model
Too Short for Assessment 21
No Notable Feature in Presentation 22
General Comments (For all, excluding

23

Others)
Not Applicable 24




24. People who Appear in the Text of a Story only
as an Appended list of Names/ Designations as
‘other speakers /participants/ audience members/
group members’ by Gender.

More than one person make a group.

If the list bear same number of people for different
genders (97ouple or more), code as ‘Balanced
Group’. If very different persons are named
together in a list and any significant information is
provided individually, you may want to code them
as individuals. This should happen in very rare
cases.

Code ‘Others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#24...)

Overwhelmingly Male

Overwhelmingly Female

Overwhelmingly Non-binary Others

Not Clear

Not Applicable

Balanced Group

~N| o gl W] N| R

Others

D. CONTENT MATTER, TONE:
GENDER INPLICATION

25. The Reach of the Story [Single Code] If one
woman/non-binary other person is the subject/focus
of the story, code the first indicator. If the
subject/focus of the story is a group of women/non-
binary others (where one woman/non-binary other
may feature as a member of the group) code the
second indicator. If the subject/focus of the story is a
man/men; or both man/men and women/non-binary
other (individuals or groups), code three. Also code
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three if the reach of the story is general (such as a
story on cyclone warnings).

One Woman or non-binary other 1
Group of women or non-binary other 2
Men/Both/Generalised 3

26. Reference to gender equality or human rights
legislation/policy [Single Code]

Yes 1
No 2
27. Gender Equality, Stereotypes in Stories

[Multiple Code] *If subtly doing any of these,
check ‘not clear’ and you may consider suggesting
the story for further analysis—# 35.

Clearly Promoting Inequality

Clearly Strengthening Stereotypes

Clearly Promoting Equality

Clearly Challenging Stereotypes

Not clear

ol B~ W|N]| P

Too Short for Assessment/lIrrelevant

General Comments (For all, excluding

Others)

28. Scanning the Language for Gender Sensitivity
[Multiple Code] *If too problematic or near perfect,
you may consider suggesting the story for further
analysis—#35.

Scan and code the following words and phrases if
found in the text (Story, Headline, Photo Caption).
Judge them in a gendered context. Some words could
be intrinsically problematic, irrespective of their
context. While context could add gender bias to many
common words and expressions. Note down if you
find new words as comments in ‘Others’. If you have



any other comment, note that down in ‘General
Comments’.

A=1

(Story uses words or
innuendos: Raped/Rape Victim; Eve Teasing;
Luscious; Glamorous; Buxom; Hot; Cleavage;
Blonde Beauty; Dark Beauty; Flirt; Extramarital
Affair; Having a Lover; «fSet; sagdel; (eiaeda q3e;
AreTERe <, SR «der, Aroer «fo, [ ewereT
@R e, @GR AW AR QTSI
FNAE R R N sireid w4m
SCN/PIGTT; T FAELS AT ARG
IfES; ToNE; ARSI BNA; Wl Gl sAreT;
ioifera OB SR/ AT (AR Fw; NS w4
@R Gy (MRF 4l SPTF 10T 6 e Fia;
®F RS F40; D T

phrases with sexual

B=2
Story uses 98tigmatizing words or phrases:

Immoral Relationship; Illicit Relationship; Whore;
“Mother of three elopes with lover;” Prostitute
HATSF FTHF/AOF SATT AW; WO F FIEFAICH
Gfee SRER; oA SeTel; el wHR@/
Tofa; ey, TENRE; @i WO FoRs;
B TR ST Tl A= (0 e M5 0T
Iel; ISl W @ IER/ATE @E; R’ e
TR AN SIE W g o 9w 3
fereifsf/ermere/ TRi-fiere:; awewis [ AN
TR T, B AT FR=AToTeT

C=3

Story uses words or
insults/mud slinging/hints:

phrases as gendered

Catty/Querulous/ Querulous Voice; Fiesty; Shrill;
Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar
Daddy; Sugar Baby/Girl; Lady Love; Swifesar
oFdl; TRWE Wb WeRs/AbAc; HAiEer/
HFACETO/AFA;  AFT AFBIAn AR,
TN RSN B ST AR A Y AT
Fof/F0e; aFRe; @l @ R Tve

98

Rt e FRR L e v P ) PR K [ IREICE R S [ )
GIRe; PoTeTC; At w0 ATy fifeet; =il qwe;
TSN 33l ©IEf; ST aigfen Wikem; ndwa Wiz
ATSIE (TR TR); GRS TR Sear, W,
MR, coNEfEne; o

D=4

Story uses prejudicial, blaming, derogatory or
condescending words or phrases in a gendered
context: Lovely Wife; Little Lady; Better Half;
Homely; Career Woman; Careerist; Maid f&eh;
RElfE; SRR 714, 7o RER, @SR A @R
sf-RerEen Tge e a9 WA AT Gk
o I, Fema Praw Femiz @ wdieoen
PIFE; (P GEe; SPRE; (@IS WiRe;
TRITEAF; DILETRS;

E=5

Story uses words or phrases to uphold or promote
gender-defined roles: Matronly, Motherly; Mr and
Mrs Chowdhury; Old Maid type; Housewife &9 @
N TP (ICAET; P A an; Fl/A - I
I, T AT |

F=6

Story uses words/phrases denoting ‘female’/
‘women’/ Hijra or ‘third gender’/ or adds ‘Lady/
Woman’ or ‘Female’ to gender-neutral words when
it is contextually irrelevant. Example: Business
woman, police woman, delivery woman,
chairwoman, heroin, -Doctor, -Nurse, -voice artist, -
singer, -politician, -engineer, -scientist, -artist, -
architect, -leader, -activist, writer, -journalist, etc .
(=T, foamifit, s, RS w9y wfe-
a4, -eiqiaEt, -var 2wy

G=7

Story uses words/phrases denoting ‘male’ or ‘men’
instead of gender-neutral words by default and
when the context does not warrant it.: Businessman;
Newsman; Policeman; Mailman; Chairman;



Delivery man; Mankind; Man/men; best man for
the job; Pronouns He/his; Hero; (Ft9sel, erife,
=@, weeifs, forefe, fRgelfe, a@-ifs)

H=8

Story contains harmful, insensitive or
provocative  unnecessary  detailed
events/crimes/people

negatively
description  of

1=9
Other words to be noted down as comments

J =10 Not Applicable

K = General Comments

E. PHOTOS/VISUALS

28a. Is there any
photo/illustration/graphics/footage?

Yes 1

No 2

* The codes to open up in the form only if ‘Yes’

Choice needed: One or more than one

29. Does the story contain Video, Still Photo or
Graphics in which people or figures can be clearly
marked as individuals or as groups? Code each
segment in a different row. [Single Code]

If more than one photo of the same nature/scene are
collaged or placed together as a group, it may be
treated as one photograph/illustration/graphics. If
photo of any person of the same group are placed
separately outside the collage, count it as a separate
photo.

Video Images 1

Still Photos 2

99

Graphics 3

Not Applicable 4

30. If relevant people or figures can be clearly
marked as individuals or as groups in Video, Still or
Graphics of the story, provide the predominant
gender identification for each image segment in a
separate row. Take help from the Story. [Single
Code]

More than one person make a group. When
thumbnails or portraits are collaged, and if they
belong to a same category (i.e. doctors died in
Covid; Garment Workers protesting job loss etc.)
the collage should be considered as one group. But
if collaged photographs of speakers in a rally or
roundtable or seminar are from different
sectors/represent different interest groups, then you
may treat each as a separate person. You need to
consider the presentation using your news sense and
consult. If it is not clear, better treat them as a
group. If photographs of some are placed
separately, not in a collage, treat those people or
photos as individuals.

If photographs or collages (where people are/can be
treated as a group) show same number of people
(two or more) for different genders, check if any of
a particular gender is specially focused (named in
caption, shown clearly etc). You may judge
dominance of a gender in this way, but only if it is
very clearly obvious. Or else simply judge by
number and code it as a ‘balanced group’.

If a group balanced by number has imbalanced
presentation, code it according to the dominance
and keep a note ‘in Remarks: Overall’ in this way:
#30 No. E. Also check coding guidelines for some
more details.

Code ‘others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#30...)



Male

Female

Non-binary Other

Male-dominated Group

Female-dominated Group

Non-binary Other Dominated Group

Not Clear/No people

Not Applicable

Ol o Nl | W| DN| PP

Balanced Group

[
o

Others

31. Overall or Predominant Contents and Tone of
visuals [Multiple Codes]

*If there is any element of glamour in the
presentation of person/people/subjects in the visual,
please notedown ‘G.’ in the general comments.

Violent/Traumatic Images; Dead Bodies;

Blood 1
Crying and Lamenting People 2
People as Victims/Helpless/Weak/In 3

Distress

People Shown as Strong/Powerful/
Sportive/Fighting/ Resisting (Mention in 4
General Comments if PM)

Ornamental, Dressed-up, Decorative, Feel-

good Images S
People in Outdoor Activities/Sport 6
Images not Relevant to nor Mentioned in 7
the story

Exposed Body/Images of Physical 3
Intimacy/ Sexually Provocative Images

Pictured as Criminals 9
Glorifying Crime/criminals 10
Clearly Promoting Inequality/ Stereotypes 11
Promoting Gender Equality/Challenging 12

Stereotypes
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Happy, Positive Images 13

Neutral Tone / No Notable Elements 14
Cannot Judge 15
Other (Specify in a comment) 16
General Comments (For all, excluding 17
Others)

Not Applicable 18

* If you check #7 and #8, add a brief description in
General Comments. If you check #11 and 12, you may
consider suggesting the story for further analysis—# 35.
Same goes for #13 if the subjects are women.

F. OTHER ISSUES

32. Absolute protection of identities of victims/
survivors in crimes covered by the Nari o Shishu
Nirjaton Domon Ain 2000. (Ethically binding in
cases of sexual violence and mandatory by the law).

If ‘No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable. If novel/movie/ deceased historical
characters/figures (for example, in 1971), mention
that in General Comments. [Multiple Code]

Yes

No

Photo

Dead

General Comments

[o2 T (& 2 I (R ~ N (T B T I

Not Applicable

33. Absolute protection of identities of children in
conflict with the law. (Ethically binding and
mandatory by the law).

If “No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable. [Multiple Code]

Yes 1

No 2




Photo 3 A story warrants further analysis if it:
Dead 4 e Clearly perpetuates or clearly challenges
gender stereotypes or inequality
General Comments 5 . . . .
e  Depicts or focuses on inequality or equality
Not Applicable 6 including women’s rights
e Uses language and tone derogatory,
condescending or discriminatory to any of
34. Protection of identities of persons accused of the genders
committing sexual violence. e Includes women’s opinions, experiences,

No’ ¢ ) . , voices in a significant way
If “No’, check the boxes ‘Photo’ and ‘Dead’ where e In cases of sexual violence of other

applicable If novel/movie/ deceased historical sensitive issues, discloses identities of the
characters/figures (for example, in 1971), mention victim/survivor and or blames them
that in General Comments. [Multiple Code]

36. SAMPLE CRITERIA

Yes 1 X

Women/Non-binary gender clearly
No 2 stakeholders, but content does not 1
Photo 3 mc:lude that perspective, nor their

voices. —MISSED OPPORTUNITY
Dead 4 -

Created by women/non-binary gender
General Comments 5 and/or they are the subject of the 2

- story/have a clear presence or

Not Applicable 6 y P

significant mention in it.

35. Does this story warrant further analysis? [Single
Code] If so, please mention the main reason in
General Comments.

37. Remarks: Overall Any explanation or point to
be noted.

Yes 1
No 2
General Comments 3
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Annex 2D
Coding sheet for Online

Period: 29 th of November 2021 and continued for 21 days in a row

[As there is no going back in time for retrieving online webpages, the monitoring was done consecutively for 21
days, starting on the 29™ of November 2021 and ended on the 19" of December, 2021. The monitoring was
done in two slots. First one started at 9 am and ended at 11 pm. Second slot of monitoring started at 7 pm and
ended at 9 pm.]

Purposive and Thematic Sampling Note:

1. Code only regular News/Feature Stories, Analysis, Interviews, Standalone Photo/Video/Infographic
Stories: a. Which are created by women/non-binary other gender; b. Which feature clear presence and/or
significant mention ((inclusion) of women or non-binary other gender as subjects/stakeholders or
otherwise; and/or include their voices or perspectives; c. On issues/subjects where women/non-binary
gender are clearly/significantly stakeholders, but the contents do not include that perspective nor their
voices (Missed Opportunities). You will need to specify your selection criteria in #32.

2. Scan Homepage Regular News Areas and Top Story Lists. Take only those Standalone Photos, Photo
Stories and News or Feature Video Stories, which are there.

3. Do not code: a. Stories/Photos in Weekly or other Supplements/Special sections even if displayed on
Homepage b. Advertisements/Advertorials/Native Advertisements; c¢. Story Listings, Teasers; d.
Breaking News Scrolls; e. Commentaries or Columns; f. Opinion/Personality Interviews; g. Reader’s
Comments; h. Standing Matters; i. Cartoons, Comic Strips, Jokes j. Stories and Videos from other
sites/YouTube, if displayed

4. Count all stories on the selected areas of the homepage. For sampled stories, count the ones with teasers
or excerpts or summaries on the homepage as layer-1 stories. Count all the others as layer-2. Count
every story only once. Be very careful not to overlap counts.

X.NUMBER OF STORIES by Page

1. Coder Name, Date and Time of Monitoring, Tracker

Coder Date Online Slot-1 Slot-2 Story Number (AAL, Story Access
Name [Accessed | Portal Code | Access Time Access AA2...ABI1, AB2...BAl, Time
Starts 9am | Time Starts 7:30 BaZ.
pm

*Column 6 and 7 are for the coders coding stories only.

*Please note that for each Online Portal you have an alphabetical code (bangla.bdnews24=A, www.jagonews24=B. For
each date, you will have an additional alphabetical code: A to Q. For each day you number the stories chronologically
through the two slots (AA1, AA2, AA3...). For the next day, you start afresh from number 1 (AB1, AB2, AB3...). Be very
selective and careful not to overlap. You will enlist link to each story along with this number.
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2. Number of Stories on Page (Homepage News
Areas, Top Stories Listing and Story pages Teasers)

Full Page Screenshot | All Stories All Sampled
Number on Page Stories on Page
(AAL, AA2...
ABI, AB2...)

* Please note that for each date, you will have an
additional alphabetical code: A to Q. For example,
Bdnews day-1 slot-1 Homepage will be coded as: AAL,
the next page will be coded as AA2. And so forth. For
day-2 this number would be AB1 and so forth. You
number pages chronologically through the two slots. The
next day, you start afresh from number 1 (AB1, AB2...).
You will be numbering each page in the filename of the
screenshot.

FOR THE STORY SECTION, ALL EXCEPT THE
LAST FIELD (Remarks: Overall) IS MANDATORY. IF
NONE OF THE INDICATORS IN ANY FIELD FIT
THE STORY, CODE ‘Not Applicable’.

A. STORY BASICS

3.Which Website? [Single Code]
https://bangla.bdnews24.com 1

https://www.jagonews24.com 2

4 Webpage layer number: The Layer number refers
to those stories with summaries or texts attached.
Layer-2 refers to those with only headlines. Since
we are checking only the homepage, all stories will
technically be one click away. [Single Code]

Layer-1 1

Layer-2 2
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5.Which Tabs? [Single Code]

Homepage

Editor’s Pick/Most Read/Top Story

National/Bangladesh

District/Country

International

Economy/Business

Politics

Sport

O O N[O 0| | W[ DN| P

Culture, Entertainment

[y
o

Environment

[N
[EEN

Longreads/Specials

[N
N

Other (in Comments)

*Note: Put the Tab displayed on the Story

6. Size of the Story [Single Code]

Copy and paste on a word file. If too complicated,
then count words in a line and lines in total to get
size approximately.

0-250 Words 1
251-450 Words 2
451-650 Words 3
651-850 Words 4
901-1200 Words 5
Other/Longer (Mention words and explain 6
as a Comment)

7. Scope of the story [Single Code]
Local (District)

National

Regional/Sub-regional

Al W DN| -

International



https://bangla.bdnews24.com/
https://www.jagonews24.com/

8. What type of story? [Single Code]

Others)

Daily Events Report 1
Follow-up Report 2
In-depth Report 3
Feature (Not those on Weekly or Special 4
Sections)

Standalone Photos/ Photo Story Videos 5
Standalone Infographics/Illustration 6
Analysis/Opinion Report 7
News/Feature Interview 8
Hyperlinks Embedded

Story with at least One Photograph 6
Teaser on Homepage or Headline on Top 7
Story List

Headline on Homepage or Teaser on a 8
Related Page

Logo/Lebel 9
Deck/Summary 10
Insert/Highlights 11
Embedded Documents and Other Elements 12
Interactive Elements 13
Infographics/Illustrations Embedded 14
Live Feed/Live Blog 15
Special Corner 16
Multiple Special Treatment 18
Series 19
Others (Specify in comments) (Comments

needed) 20
No Special Treatment 21
General Comments (For all, excluding 29

*If Photo/lllustration accompanying a story is

exceptionally big, mention in General Comments.
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Others (Specify in comments) 9

General Comments (For all, excluding 10

Others)

9. Any special treatment? [Multiple Code]

Video Embedded

Audio Embedded

Colored Heading

Al W NP

Hero Image (large photo spanning the top)

10.Is the story related to coronavirus? (* If ‘Yes’,
make sure not to check Topic 34, Category D on the
Topics/Category List) [Single Code]

Yes 1

No 2

11.Pick and Rank up to three Topics and mark their
corresponding Categories which fit the story best.
Try to choose the most specific topics applicable
and avoid overlapping with similar topics unless
essential. If you overlap such codes, explain in
General Comments. Choose broader topics only if
essential. For examples and directions for
overlapping topics see Coding Guidelines.

Be careful to maintain the ranking across
categories. For example, if the primary/foremost
topic fits in Category A, rank it as number 1 there.
If the secondary topic fits in Category C, rank it as
number 2 there. Rank the tertiary topic in the same
way. (Online data entry forms mistakenly ranked
only the categories.) [Multiple Codes]

A. Sexual Crimes

1. Rape/Gangrape (Only)

2. Rape (Incest)

3. Rape and Killing

4. Rape Attempt/Sexual Assault

5. Rape or Other Forms of Sexual Violence by
Partner/Husband (Domestic Violence)




6. Sexual Harassment/ ‘SHLILOTAHANTI’/#Metoo/
Bullying/Exploitation/Blackmailing

7. Sex Trafficking/Missing

8. Rape and Other Forms of Sexual Violence (Children)

B. Conflicts within Family

9. Dowry Killing (by Partner and/or others)

10. Dowry Physical and/or Psychological Violence

11. Physical Violence Including Killing; by Partner; for
reasons not related to dowry

12. Physical Violence Including Killing; by Family
Members Other Than Partner; not related to dowry
(Honour Killing/Conflicts)

13. Psychological Violence by Partner; for reasons not
related to dowry

14. Psychological Violence by Family Members Other
Than Partner; not related to dowry

15. Child Marriage/ Resistance to Child Marriage

16. Family Relations, Intergenerational Conflicts,
Parents

17. Extramarital Relationships

C. Crime/ Violence/ Antisocial Activites/Accidents

18. Acid Attacks and Other Burning

19. Pornography-related Crimes

20. Cyber crime

21. Abduction/Kidnapping

22. Suicide, Incitement to Suicide

23. Physical violence including murder (outside the
family and not for dowry) Note down in General
Comments if the violence is dictated by fatwa

24. Psychological violence; (outside the family and not
for dowry) Note down in General Comments if the
psychological violence is dictated by fatwa

25. Petty/Non-violent Crimes

26. Death and Injury in Accidents

27. Accidents and Impacts

28. Drug Peddling and Conflict

2. Drug Abuse/Related Problems
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D. Health

30. Healthcare System: Medicine, Hygiene, Safety (not
related to Reproductive Health and HIVV/AIDS)

31. Reproductive Health and Healthcare System: Family
Planning (birth control, fertility, sterilisation,
termination) Adolescent health)

32. Maternal and Child Nutrition

33. HIV/AIDS: Treatment, Healthcare, Response

34. Other Epidemic, Virus, Contagions, Malaria,
Dengue, Tuberculosis (Not COVId-19 or HIV/AIDS)

35. Maternal health and Mortality

E. Education

36. Childcare/Nursery

37. Literacy/Primary and Secondary Education

38. Tertiary and Higher Education

39. Qawmi Madrasa

40. Vocational Training

F. Macro Economy

41. Economic Policy, Strategies, Budget, Modules,
Taxes, and similar issues related to the state of the
economy

42. National and International Trade, Trade deals,
Markets

43. Consumer Issues, Consumer Protection, Fraud

44, Investments/Stock Markets/Banks

45. Micro and Mobile Financing

46. Strikes, Lockdowns, Impediments to Economic
Activities

47. Economic Crisis, State bailout of companies,
Company takeovers or mergers, Incentives

G. Economic Activities

48. Employment

49. Women’s Participation in Economic Processes

50. Entrepreneurs, Business VVentures, Start-ups,
Innovation

51. Informal Work/Irregular Workers and Trade (Street
vending, Day-labourer, and such)




52. Rural Economy/Agriculture, Fishing, Fisheries,
Poultry, Cattle Raising, Forestry

53. Garment Industry: Wages, Working condition, Safety
and Labour Issues Including Movement, Rights and
Trade Unions

54. Garment Industry: Economic Situation, Market and
Other Issues

55. Other Industries and Factories: Wages, Working
condition, Safety and Labour Issues Including
Movement, Rights and Trade Unions

56. Other Industries /Factories: Economic Situation,
Market and Other Issues

57. Domestic workers

58. Migrant labour

H. Politics and Governance

59. International and Regional Politics, Peace and
Conflict, Negotiations, Treaties, Cooperation, Summit,
UN-led Processes, Global Partnerships

60. National and Local Politics, Elections, Peace and
Conflict, Negotiations, Cooperation, Partnerships

61. Women’s Political Role, Participation, Women
Candidates in Elections

62. Bad governance: Inefficiency and Negligence

63. Financial Corruption (In government, business, NGO
sectors) and Bribery

64. Liberation War/Muktijoddha/War crimes

65. Political Corruption, Abuse of Power, Inefficiency
and Negligence

I. Security, Law and Order

66. International and Regional Security Issues

67. Police, Military, Para-military, Ansar, VDP

68. UN Peackeeping force

69. War, Genocide, Civil War, Insurgency, Terrorism—
Other than religious

70. Religious Militancy

71. Extra-judicial Killing or Abduction, Disappearance,
Impunity (Perpetrated by state bodies)

72. Riots, Demonstrations, Public Disorder
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J. Media and Information

73. Freedom of Expression, Freedom of Assembly,
Media Freedom, Right to Information

74. Creative Arts, Creative and other Writing; Books

75. Entertainment, Cinema, Theater, Television;
Performing Arts (Music, Dance, Acting and others

76. News Media and Media Workers

77. Social Media

78. Fake News, Misinformation, Disinformation, Mal-
information

K. Vulnerabilities and Rights

79. Labour Trafficking

80. Living on the Street

81. Gypsies and Other Marginalised Ethnic and
Religious Minority Groups

82. Rights of Non-binary Sexual Minorities,
Controversies

83. Xenophobia, Racism and Ethnic Conflicts

84. Natural Disaster, Climate Change and Displacement

85. Disasters Caused by Human Activities Including
Famine, Development disasters. Displacement

86. Rohingya Refugees

87. Migration and refugees

88. Human rights

89. Cultural Rights, Conflicts with Traditions,
Controversies

L. Gender-based issues

90. Government Policies/Strategies/Laws Related to
Women/Non-binary Gender

91. Sex-workers and Sex-work

92. Women’s Movement, Feminist Activism,
Demonstrations, Gender Equality Campaigning, Rights
Associations/Organisations

93. Global, Especially UN-led Processes and Treaties for
Gender Equality/Women’s Rights

94. Economic Inequality between Women and Men

95. Inequality in Personal Laws, Inheritance, Marriage,
Custody




96. Media Portrayal of Gender and Related Issues (Also
as reflected in internet and social network)

97. Female Foeticide and infanticide

M. Law and Justice

98. Law and Justice System (Criminal and Civil cases)

99. Juvenile Justice and Courts

100. Shelter Homes/Correction Centers/Help/
Rehabilitation/Assistance/Medical and Legal Aid

101. Police and Judicial Custody, Prison

N. Development

102. Economic, Social and Human Development
Indicators; SDGs;

103. Environmental Pollution, Natural Resources and
Sustainability,

104. Climate Change and Global Warming

105. Mineral Resources, Energy, and Power

106. Government’s Development Policies, Strategies,
Goals, Plans

107. Poverty and Alleviation Measures: Housing and
Aid, Social Protection, Welfare, Special Allowances and
Endowment

108. Female-headed Households

109. NGO/CBO Initiatives

110. Urban Roads and Infrastructure, Transports

111. Rural Roads and Infrastructure, Transport

O. Celebrity, Sport, Lifestyle

112. Celebrity News (not Sport), Birth, Death, Marriage,
Royalty, Scandals

113. Sport: Events, Players, Facilities, Training, Funding

114. Sport Celebrities: Birth, Death, Marriage, Royalty,
Scandals

115. Traveling/Tourism

116. Leisure and Hobbies

117. Fashion, Beauty Contest, Models

P. Science, Achievements

118. Science, Technology, Research, Innovation
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119. Creativity, Discovery and Innovation (Other than
Science-Technology and Business Enterprise)

120. Social Enterprise, Individual Social Contribution

121. Academic Achievements

Q. Other

122. Other with Comment (Mention Category and define
Topics in Comment)

123 General Comments (For all, excluding Others)

12.How does the story score in terms of clarity,
sourcing, fairness and readability? [Multiple Code]

Clear, Complete, Logical, Well-organized 1

Has problems with clarity, Has information 2
gaps, Not logical, Not Well-organized

Impartial, Well-sourced, Well-established 3

All essentially involved parties not covered, 4
Right of reply not given

Vague or generalized/sweeping attribution 5
Supporting evidence cited, Adequate data 6
used.

Supporting evidence not cited, Adequate 7
data not used.

Language easy and flowing 8
Language difficult (Jargons/ Long complex 9

sentences, Difficult words, Too many
Numbers, Lacks in style and flow)

Too short for assessment 10
Other (specify in comments) 11
General Comments (For all, excluding 12
Others)

B.JOURNALISTS

Choice needed: One or more than one

Reporter/s, editor/s, photographers, Cameraperson,
writer/s, Visual Storyteller, Script Reader credited
by name has to be coded for their role and gender.
Each person should take a separate row.



For visuals accompanying a story, code
photographer/cameraperson if credited by name. If
not, you don’t need to code credits for such visuals
separately. Standalone photographs/visuals/photo
stories may have more than one photos. If anyone is
credited by name for at least one photo, code the
story as a byline. If no one is credited by name,
simply credit the story accordingly.

13.What role in creating the story
(for byline credits only)? Code the role/s as given.
[Multiple Code]

Reporter 1

Photographer/Cameraperson

Graphic Designer/Artist

Editor/Rewriter

Video Editor

Voice/ Scriptreader

Other (Specify in Comment)

| N ol Bl WD

Not Applicable

14. Gender of Content-creators (for byline credits
only). Judge preliminarily by the name/s, and check
with the media house as and when needed.

[Single Code]

Female

Male

Non-binary Other

Unknown

a | | WO DN |

Not Applicable

Specify the story credit [Single Code]

Byline

Staff Reporter

Special Correspondent

Feature Writer
Desk Compilation/Report

gl | W N[ -
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District Correspondent 6

Foreign Correspondent 7

Visual Storyteller

Staff Photojournalist/Cameraperson/Artist 8
Wire services (News Agency)/ Other

i 9
Media
Press Release/Handouts 10
Other (Specify in a comment) 11

15.PEOPLE IN THE STORY
Choice needed: One or more than one

Each individual who is clearly a subject (even if not
quoted); and/or interviewed; directly or indirectly
quoted; significantly discussed in the story; and/or
clearly and relevantly visible in the photo as well as
mentioned in the caption (even if not by name);
and/or feature relevantly and clearly in a video, has
to be coded for her or his gender, age, occupation,
role in the story, and the way s/he is presented.
Code each person in a separate row and in order of
their appearance in the Story. Photo/Video-Only
should be placed last.

Do not code unnamed/unmentioned groups of
persons (for example a group of garment workers or
a group of people, even if named, in collaged
photos), unnamed or unmentioned people in
organizational/collective gatherings. Do not code
novel/movie/deceased historical characters/figures
if they are not the subjects of the story and only
mentioned or shown in passing reference or as
examples.

When people appear in a story only in an appended
list of names/designations as ‘other speakers
/participants/audience members/group members’,

code them separately as a group by gender(#21).
More than one person make a group.




16. Gender of Persons in the Story: Judge
preliminarily by the name/s and also by the

reference or pronouns (if in English).

[Single Code]

Female

Male

Non-binary Other

Unknown

Not Applicable

O | W | N[ -

17. Age of Persons in the Story:

If given, or as s/he looks in photo [Single Code]

0-12

13-18

19-34

35-49

50-64

65-79

80 +

Do not Know

o | N|jlo|la|a~| w| ]|~

Not Applicable

©

18. Occupation of Persons in the Story:

[Multiple Code]

Not stated

Royalty/ Monarch/ Deposed Monarch

Politician

Prime Minister

Minister, MP

Local Government Representative

ol O | WD

Government Official/ Public Servant/
Spokesperson

Business Person/ Business Owner/
Executive/ Manager/ Stock-broker

Business Forum Leader
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Other Private Sector Non-management

1

Employee 0
Cottage/SM Entrepreneur 11
Doctor/ Health Specialist 12
Nurse and Paramedic 13
Health and Family Planning Fieldworker 14
Social Worker, Childcare Worker, 15
Community Worker
Academician 16
Development/ Technical Expert 17
NGO/ CBO Organizer/Worker 18
Rights Activist/Trade Union/ Advocate in 19
Civil Society Organization
Judge/Lawyer/Magistrate/Other Legal 20
Professional
Media Professional / Journalist/ Reporters/
Photo Journalist/Visual Journalist/ Desk 21
people/ Anchor/ presenter /
Editors/ News or Content Manager/ Media

. 21
Owners/ Owner-editor
Entertainment Media Executive/
Professional 2
(Celebrity, Actor, Model and Other
Performing Artist)
Other Employee in News and 23
Entertainment Media
Science and Technological Professional 24
Police, Military, Security Personnel 25
Garment Worker 26
Other Factory Worker/ Trade Person 97
Acrtisan/ Labourer
Big and Medium Farmer (Agriculture, 08
Fisheries, Forestry)
Small and Landless Farmer (Agriculture, 29
Fisheries, Forestry)
Land and Agricultural Labourer (Including 30
Mining, Fishing/Fisheries, Forestry)
Teacher 31




Student 32
Sportperson/Athlete 33
Sex Worker 34
Religious figure 35
Homemaker; Works in Home* 36
Unemployed 37
Retiree/ Pensioner 38
Criminal/Suspect/Jailed/ * 39
Child, Young Person* 40
Others (Explain as a comment) 41
Not Applicable 42

*Only if no other occupation is given.

19. Role of Persons in the Story: [Multiple Codes]

Subject 1
Spokesperson 2
Expert or Commentator 3
Personal Experience 4
Eyewitness )
Local Resident, Neighbour, Villagers,
Townspeople, Slum-dweller—as informed 6
people

Popular Opinion 7
Minimally or Scarcely Mentioned, 3
Incidental Presence

In Image Only 9
In Video Only 10
Do not Know 11
Others 12
Not Applicable 13
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20. How Persons are clearly being presented in the
story? [Multiple Codes]

*If there is any element of glamour in the
presentation of person/people in the story, please
notedown ‘G.’ in the general comments.

Directly or indirectly Quoted 1
Photo—Portrait 2
Photo—Mid Shots 8
Photo—Full Body 4
Video Images 5
Portrayed as Knower 6
Portrayed as Victim 7
Portrayed as Survivor 8
Portrayed as Criminal 9
Portrayed as Caregiver 10
Portrayed as Mother 11
Portrayed as Vulnerable 12
Portrayed Sexually / as Sexual Object 13
Type of Clothing Mentioned (without 14
contextual relevance)
Age Clearly Highlighted or Explicitly
mentioned (when it is contextually 15
irrelevant)
Mentioned by Family Relation 16
Irrelevantly, Exclusively and Explicitly.
Portrayed as Leader / Achiever 17
Portrayed as Morally Negative, Negative 18
Role Model
Disclosure of Identity which might Clearly 19
Cause Social Stigma or Other Risks
Portrayed as Strong/Morally 20
Positive/Positive Role Model
Too Short for Assessment 21
No Notable Feature in Presentation 22
General Comments (For all, excluding

23
Others)
Not Applicable 24




21. People who Appear in the Text of a Story only
as an Appended list of Names/Designations as
‘other  speakers/participants/audience ~members/
group members’ by Gender.

More than one person make a group.

If the list bear same number of people for different
genders (cople or more), code as ‘Balanced Group’.
If very different persons are named together in a list
and any significant information is provided
individually, you may want to code them as
individuals. This should happen in very rare cases.

Code ‘Others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#21...)

Overwhelmingly Male

Overwhelmingly Female

Overwhelmingly Non-binary Others

Not Clear

Not Applicable

Balanced Group

~N | oo | W[ DN

Others

D. CONTENT MATTER, TONE:
GENDER INPLICATION

22. The Reach of the Story [Single Code] If one
woman/non-binary other person is the subject/focus
of the story, code the first indicator. If the
subject/focus of the story is a group of women/non-
binary others (where one woman/non-binary other
may feature as a member of the group) code the
second indicator. If the subject/focus of the story is
a man/men; or both man/men and women/non-
binary other (individuals or groups), code three.
Also code three if the reach of the story is general
(such as a story on cyclone warnings).

One Woman or non-binary other 1
Group of women or non-binary other 2
Men/Both/Generalised 3

23. Reference to gender equality or human rights
legislation/policy [Single Code]

Yes 1
No 2

24. Gender Equality, Stereotypes in Stories
[Multiple Code] (*If subtly doing any of these,
consider suggesting the story for further analysis—
#34)

Clearly Promoting Inequality

Clearly Strengthening Stereotypes

Clearly Promoting Equality

Clearly Challenging Stereotypes

Not clear

| 0o A W[N] P

Too Short for Assessment/lIrrelevant

General Comments (For all, excluding
Others)

25. Gender Equality, Stereotypes in Headlines
[Multiple Code] (Pronab and Miti as Coder)

Clearly Promoting Inequality 1

Clearly Strengthening Stereotypes

Clearly Promoting Equality

Clearly Challenging Stereotypes

gl B~ WD

Not clear/lIrrelevant

General Comments (For all, excluding
Others)

*If subtly doing any of these, check ‘not clear’ and you
may consider suggesting the story for further analysis—#
34.



26. Scanning the Language for Gender Sensitivity
[Multiple Code] *If too problematic or near perfect,
you may consider suggesting the story for further
analysis—#34.

Scan and code the following words and phrases if
found in the text (Story, Headline, Photo Caption).
Judge them in a gendered context. Some words
could be intrinsically problematic, irrespective of
their context. While context could add gender bias
to many common words and expressions. Note
down if you find new words as comments in
‘Others’. If you have any other comment, note that
down in ‘General Comments’.

A=1

(Story uses words or phrases with sexual
innuendos: Raped/Rape Victim; Eve Teasing;
Luscious; Glamorous; Buxom; Hot; Cleavage;
Blonde Beauty; Dark Beauty; Flirt; Extramarital
Affair; Having a Lover; «f¥er; sforgdel; (eia=ds €3e;
AT G5, TG «el, Aroeq oo, [ gy
@RTT €S, @IEA; ST AR (TSI
IR R eEeE; QReeET sfield F R
USRS EaCE A O I I G SIS (4T IS VR o
fES; ToEE; AR BNA; Wl Gl sAret;
oI TR SO/ CTACTHT; (AT FW; WG 34T
IR GET; (MIRF 4l SPTE I0G 6t A6 e
®F (T F€0; D =

B=2
Story uses 112 tigmatizing words or phrases:

Immoral Relationship; lllicit Relationship; Whore;
“Mother of three elopes with lover;” Prostitute
AP T/ OF T WA SO FIAFACA
Toe SRFE; SHEE; SPTel; seweRle; Ybiad/
L2 PR ) 1 PR v R 1 PR 11 PO o
RGBT AT BT TS5 A= (03 qrod Ay e
ool qMFel; WA fRkEn IwE/slE (@ 97 T
151 P 1 1| GO o G PR < Dl RS | I S S
frelfi/ereare/ ATfore!; Tes T JITM;
A QLA A3 CAeletl; FA=Arere
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C=3

Story uses words or
insults/mud slinging/hints:

phrases as gendered

Catty/Querulous/ Querulous Voice; Fiesty; Shrill;
Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar
Daddy; Sugar Baby/Girl; Lady Love; Swifesiar
ol THREE  WbAY WeRs/abeac; WIS/
SFACO/AFACE; T AFBAR AR
01 P | | PR L 1O PR [ B o S [ O
Fof/F0er; ale; IRl @ SR Ive
YR TME AYIG; (@MY AR SGabar, (AT
GIw; FOTETCR; FAfe 4l (AATOrgRr; faifder; st awe;
TS 47 TR TS egfer Wikem gdes Wik
ATSE (T TCF); SREAS TR e, W,
AR, i e

D=4

Story uses prejudicial, blaming, derogatory or
condescending words or phrases in a gendered
context: Lovely Wife; Little Lady; Better Half;
Homely; Career Woman; Careerist; Maid =f&eTi;
Rl SRR 19, geen; ke, (R A @R
-Reeng T Fe Nar Afesar il Gk
I w7, frems e fremiz @@ = i8iaoen;
PIFE; (P GEe; OPRE; (@IS WiRe;
TRITSTP; DIER;

E=5

Story uses words or phrases to uphold or promote
gender-defined roles: Matronly, Motherly; Mr and
Mrs Chowdhury; Old Maid type; Housewife &=1q g
@I SF; (T; =P Seed & B/ ey T
R QIR |

F=6

Story uses words/phrases denoting ‘female’/
‘women’/Hijra or ‘third gender’’ or adds
‘Lady/Woman’ or ‘Female’ to gender-neutral words
when it is contextually irrelevant. Example:
Business woman, police woman, delivery woman,
chairwoman, heroin, -Doctor, -Nurse, -voice artist, -



singer, -politician, -engineer, -scientist, -artist, -
architect, -leader, -activist, writer, -journalist, etc.
(e, fommifer, e, R Ry/ArE-
@3, -2Er, -var Tesiv)

G=7

Story uses words/phrases denoting ‘male’ or ‘men’
instead of gender-neutral words by default and
when the context does not warrant it.; Businessman;
Newsman; Policeman; Mailman; Chairman;
Delivery man; Mankind; Man/men; best man for
the job; Pronouns He/his; Hero; (Fi7ael, orifs,
T, werfs, R, feefs, 7501)

H=8

Story contains harmful, insensitive or negatively
provocative unnecessary detailed description of
events/crimes/people

1=9
Other words to be noted down as comments
J =10 Not Applicable

K = General Comments

E. PHOTOS/VISUALS

26a. Is there any photo/illustration/
graphics/footage?

Yes 1

No 2

* The codes to open up in the form only if ‘Yes’

Choice needed: One or more than one
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27. Photo, Illustration/Graphics and Video
Do not code Logos.

If more than one photo of the same nature/scene are
collaged or placed together as a group, it may be
treated as one photograph/illustration/graphics. If
photo of any person of the same group are placed
separately outside the collage, count it as a separate

photo.

Photographs

Ilustration/Graphics

Videos

A W NP

Not Applicable

28. If relevant people or figures are clearly visible,
as individuals or as groups, in the photo or
Illustrations/Graphics and Video, provide their
gender identification. Code each picture and
illustration and the video in a separate row. Take
help from Caption and Story. For Video, select the
predominant individual/s and group/s. [Single
Code]

More than one person make a group. When
thumbnails or portraits are collaged, and if they
belong to a same category (i.e. doctors died in
Covid; Garment Workers protesting job loss etc.)
the collage should be considered as one group. But
if collaged photographs of speakers in a rally or
roundtable or seminar are from different
sectors/represent different interest groups, then you
may treat each as a separate person. You need to
consider the presentation using your news sense and
consult. If it is not clear, better treat them as a
group. If photographs of some are placed
separately, not in a collage, treat those people or
photos as individuals.

If photographs or collages (where people are/can be
treated as a group) show same number of people
(two or more) for different genders, check if any of
a particular gender is specially focused (named in
caption, shown clearly etc). You may judge
dominance of a gender in this way, but only if it is



very clearly obvious. Or else simply judge by
number and code it as a ‘balanced group’.

If a group balanced by number has imbalanced
presentation, code it according to the dominance
and keep a note ‘in Remarks: Overall’ in this way:
#28 No. E. Also check coding guidelines for some
more details.

Code ‘others’, if only you can in no way code it
either as an individual or a group. In that case keep
a note ‘in Remarks: Overall’ along with the field
number (#28...)

Male

Female

Non-binary Other

Male-dominated Group

Female-dominated Group

Non-binary Other Dominated Group

Not Clear/No people

Not Applicable

© | o N | | W|DN| PP

Balanced Group

Others

[EEN
o

29. Overall/Predominant Contents and Tone of
pictures. Code each picture and illustration in a
separate row. [Multiple Codes]

*If there is any element of glamour in the
presentation of person/people/subjects in the visual,
please notedown ‘G.” in the general comments.

Violent/Traumatic Images; Dead Bodies; 1
Blood

Crying and Lamenting People 2
People as Victims/Helpless/Weak/In 3
Distress

People Shown as
Strong/Powerful/Sportive/Fighting 4
/ Resisting (Mention in General

Comments if PM)
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Ornamental, Dressed-up, Decorative, 5
Feel-good Images
People in Outdoor Activities/Sport 6
Images not Relevant to nor Mentioned in 7
the story
Exposed Body/Images of Physical 3
Intimacy/ Sexually Provocative Images
Portraits 9
Mid Shot 10
Full Body 11
Pictured as Criminals 12
Glorifying Crime/criminals 13
Clearly Promoting Inequality/ 14
Stereotypes
Promoting Gender Equality/Challenging 15
Stereotypes
Happy, Positive Images 16
Neutral Tone / No Notable Elements 17
Cannot Judge 18
Other (Specify in a comment) 19
General Comments (For all, excluding

20
Others)
Not Applicable 21

* If you check #7 and #8, add a brief description in
General Comments. If you check #14 and 15, you
may consider suggesting the story for further
analysis—# 34.

30. Gender Equality/Stereotypes in Photo Caption

Clearly Promoting Inequality/ 1
Stereotypes

Clearly Promoting Equality/Challenging )
Stereotypes

Not clear/Not Relevant 3
General Comments 4
Not Applicable 5

*If subtly doing any of these, check ‘not clear’ and
you may consider suggesting the story for further
analysis—# 34.



F. OTHER ISSUES

31. Absolute protection of identities of victims/
survivors in crimes covered by the Nari o Shishu
Nirjaton Domon Ain 2000. (Ethically binding in
cases of sexual violence and mandatory by the law).
If “No’, check the boxes ‘Photo’ and ‘Dead’ where
applicable. If novel/movie/ deceased historical
characters/ figures (for example, in 1971), mention
that in General Comments. [Multiple Code]

Yes
No
Photo
Dead

General Comments

ol Bl W|IDN|

Not Applicable

32. Absolute protection of identities of children in
conflict with the law. (Ethically binding and
mandatory by the law). If ‘No’, check the boxes
‘Photo’ and ‘Dead’ where applicable. [Multiple
Code]

Yes

No

Photo

Dead

General Comments

al ol b W0 N]| P

Not Applicable

33. Protection of identities of persons accused of
committing sexual violence. If ‘No’, check the
boxes ‘Photo’ and ‘Dead’ where applicable If
novel/movie/ deceased historical characters/figures
(for example, in 1971), mention that in General
Comments. [Multiple Code]

Yes 1

No 2
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Photo

Dead

General Comments

oo MW

Not Applicable

34. Does this story warrant further analysis? [Single
Code] If so, please mention the main reason in
General Comments.

Yes 1
No 2
General Comments 3

A story warrants further analysis if it:

o Clearly perpetuates or clearly challenges gender
stereotypes or inequality

e Depicts or focuses on inequality or equality
including women'’s rights

e Uses language and tone  derogatory,
condescending or discriminatory to any of the
genders

e Includes women’s opinions, experiences, voiCes
in a significant way

e In cases of sexual violence or other sensitive
issues, discloses identities of the victim/survivor
and or blames them

35. SAMPLE CRITERIA

Women/Non-binary gender clearly
stakeholders, but content does not 1
include that perspective, nor their voices.
—MISSED OPPORTUNITY

Created by women/non-binary gender
and/or they are the subject of the 2
story/have a clear presence or significant
mention in it.

36. Remarks: Overall Any explanation or point to
be noted.
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Annex 3
Tables for Newspaper Data

Section 3.1: Share and nature of the samples

Table 3.1.1: Print area and news hole in ¢/l; share of sample stories

Newspaper Total print Total area of Total news hole Total space occupied by | Share of sample stories in
area advertisement the sample stories the news hole (%)
Manabzamin 23,229 3,545 19,684 9,361 47.56
Prothom Alo 30,026 6,570 23,456 9,410 40.12
Dhaka Tribune 19,632 983 18,649 6,196 33.22
Naya Diganta 35,296 2,110 33,186 9,755 29.39
Sylheter Dak 15,452 1,668 13,784 3,628 26.32
Bangladesh Pratidin 28,664 7,710 20,954 4,665 22.26
Purbokone 20,466 2,145 18,321 3,466 18.92
Purbanchal 10,770 1,107 9,663 1,644 17.01
Sonali Sangbad 13,440 4,410 9,030 1,499 16.60
Grand Total 196,975 30,248 166,727 49,623 29.76

* Measures in column 2-4 are in column-inches.

Table 3.1.2: Total number of samples by newspaper

Newspaper Number of samples | Share of total samples (%)
Naya Diganta 731 19.57
Prothom Alo 687 18.39
Manabzamin 620 16.60
Purbokone 385 10.31
Bangladesh Pratidin 341 9.13
Sylheter Dak 302 8.08
Dhaka Tribune 280 7.49
Purbanchal 222 5.94
Sonali Sangbad 168 4.50
Total 3,736 100.00

* For Purbanchal, 20 newspapers could be collected instead of 21.

* The actual numbers of stories in Dhaka Tribune and Manabzamin are 281 and 621, respectively. These two desk-compiled stories have been coded under Purbokone mistakenly;
so actual number of stories in Purbokone would be 383. This error was noticed at the last stage of analysis. We did not correct it as this would not be significant for analysing
trends.
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Table 3.1.3: Sample criteria (multiple answers)

Sample criteria Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin
No. of |[Percent|No. of [Percent|No. of [Percent|No. of |Percent|No. of | Percent| No. of [Percent|No. of [Percent|No. of |Percent| No. of |Percent| No. of | Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Created by
women/non-binary
gender and/or they
are the subject of the 3,591 96.12 | 673 | 97.96 | 210 | 75.00 | 723 | 98.91 | 157 | 93.45 | 611 | 98.55 | 336 | 98.53 | 377 | 97.92 | 286 | 94.70 | 218 | 98.20
story/have a clear
presence or
significant mention
init.
Women/Non-binary
gender clearly
stakeholders, but
content does not 165 | 442 | 14 | 204 | 89 | 3179 | 8 1.09 | 11 | 655 | 10 | 1.61 5 1.47 8 2.08 | 16 | 5.30 4 1.80
include that
perspective, nor their
voices. —MISSED
OPPORTUNITY
gaoéﬂlgggt;?irezf 3,736 |100.00| 687 |100.00| 280 |100.00| 731 [100.00| 168 |100.00| 620 |100.00| 341 [100.00| 385 |100.00| 302 |100.00| 222 |100.00
* One story could fall into both criteria.
Table 3.1.4: Reach of the story
Reach of the story Total Prothom Dhaka Naya Sonali Manabzamin | Bangladesh Purbokone Sylheter Purbanchal
Alo Tribune Diganta Sangbad Pratidin Dak
No. of |Percent|No. of |Percent|No. of |Percent| No. of |Percent|No. of|Percent| No. of [Percent|No. of |Percent|No. of |Percent|No. of [Percent| No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
One Womanornon- | 715 | 1906 | 79 |11.50 | 44 |15.71| 112 |1532 | 3 | 1.79 | 189 |30.48 | 63 |18.48 | 125 |32.47 | 17 | 563 | 80 | 36.04
binary other
Group of womenor | 197 | 527 | 33 | 480 | 21 | 750 | 30 | 410 | 4 | 238 | 38 | 613 | 13 [ 381 | 30 | 7.79 | 9 | 298 | 19 | 856
non-binary other
Men/Both/Generalised| 2,827 | 75.67 | 575 | 83.70 | 215 | 76.79 | 589 | 80.57 | 161 | 95.83 | 393 | 63.39 | 265 | 77.71 | 230 | 59.74 | 276 | 91.39 | 123 | 55.41
Total 3,736 |100.00| 687 |100.00| 280 |100.00( 731 |100.00| 168 |100.00| 620 |100.00| 341 |100.00| 385 |[100.00| 302 [100.00| 222 |100.00
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Table 3.1.5: Reference to gender equality or human rights legislation/policy

Reference to Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Gender Equality Pratidin
%r. I-'|1uman No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of | Percent | No. of | Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of |Percent
L(Ia%iélsation / stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Policy
Yes 41 1.10 18 2.62 3 1.07 12 1.64 1 0.60 5 0.81 2 0.59 0 0.00 0 0.00 0 0.00
No 3,695 | 98.90 | 669 | 97.38 | 277 | 98.93 | 719 | 98.36 | 167 | 99.40 | 615 | 99.19 | 339 | 99.41 | 385 |100.00| 302 |100.00| 222 |100.00
Total 3,736 | 100.00| 687 [100.00| 280 |100.00| 731 |100.00| 168 |100.00| 620 |100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00
Section 3.2: Cateqories and topics of stories
Table 3.2.1: Prevalence of subject categories (multiple answers)
Subject category Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin
No. of [Percent| No. of [Percent|No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent|No. of |Percent|No. of |Percent| No. of |Percent|No. of | Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) |[stories| (%)
Politics and 709 | 18.98 | 104 | 15.14 | 32 | 11.43 | 218 |29.82 | 34 |20.24 | 110 |17.74 | 38 |11.14| 72 | 1870 | 66 |21.85| 35 | 15.77
Governance
Crime/ Violence/ 549 | 1469 | 86 |1252 | 35 | 1250 | 120 |16.42 | 29 |17.26 | 101 | 1629 | 40 |11.73| 51 | 1325 | 46 | 1523 | 41 | 18.47
Antisocial
Activites/Accidents
Celebrity, Sports, | 428 | 11.46 | 129 |18.78 | 27 | 964 | 70 | 958 | 11 | 655 | 64 [10.32 | 58 |17.01| 31 | 805 | 21 | 6.95 | 17 | 7.66
Lifestyle
Health 419 | 1122 | 109 | 1587 | 15 | 536 | 68 | 9.30 17 1012 | 82 |1323| 37 |10.85| 35 | 9.09 | 33 | 1093 | 23 | 10.36
Law and Justice 385 [ 1031 | 92 |1339| 9 321 | 143 | 1956 | 21 |1250| 49 | 790 | 26 | 762 | 12 | 312 | 26 | 861 7 3.15
Media and 362 | 9.69 | 82 |11.94| 30 |10.71 | 47 | 6.43 2 119 | 90 | 1452 | 48 | 1408 | 54 |14.03| 9 2.98 0 0.00
Information
Sexual Crimes 325 | 870 | 45 | 655 | 29 | 1036 | 45 | 6.16 13 | 7.74 | 55 | 887 | 47 | 1378 | 31 | 805 | 23 | 762 | 37 | 16.67
Development 307 | 822 | 80 |1164 | 7 250 | 51 | 6.98 16 | 952 | 36 | 581 | 11 | 323 | 30 | 779 | 32 | 1060 | 44 | 19.82
Education 203 | 543 | 27 | 3.93 5 179 | 64 | 8.76 6 357 | 28 | 452 6 176 | 34 | 883 | 27 | 8.94 6 2.70
Macro Economy 188 | 5.03 | 51 | 7.42 17 | 6.07 | 61 | 834 4 238 | 36 | 581 5 1.47 6 1.56 5 1.66 3 1.35
Vulnerabilitiesand | 154 | 412 | 52 | 7.57 8 286 | 30 | 4.10 7 4.17 14 | 226 | 16 | 469 | 11 | 2.86 10 | 3.31 6 2.70
Rights
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Economic 142 | 3.80 | 41 | 597 17 6.07 33 | 451 2 1.19 12 1.94 11 3.23 13 | 3.38 5 1.66 8 3.60
Activities
Se(éurity, Lawand | 140 | 3.75 | 39 | 5.68 13 | 464 | 26 | 3.56 1 060 | 21 3.39 4 1.17 18 | 4.68 9 2.98 9 4.05
Order
Confllicts within 134 | 359 | 12 | 1.75 | 4 | 143 | 19 | 260 | 11 | 655 | 32 | 516 | 19 | 557 | 14 | 364 | 13 | 430 | 10 | 450
Family
‘Genderbased 81 | 217 | 11 | 160 | 4 | 143 | 14 | 192 | 10 | 595 | 8 | 129 | 5 | 147 | 11 | 286 | 10 | 331 | 8 | 3.60
issues
Other 70 1.87 11 1.60 33 | 11.79 0.68 0.60 5 0.81 0.00 3 0.78 10 | 3.31 0.90
Science, 43 1.15 8 1.16 4 1.43 0.68 4 2.38 0.32 0.00 10 | 2.60 7 2.32 1.35
Achievements
Totallngmbe_r of 3,736 [ 100.00| 687 [100.00| 280 |100.00| 731 |100.00| 168 |100.00| 620 [100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00
sampled stories
* Stories could have been ranked up to three categories, if required. In most cases only one category (rank 1) was sufficient.
Table 3.2.2: Subject categories in rank 1
Subject category Total Prothom Alo [Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin
No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Politics and 590 | 1579 | 85 | 1237 | 31 | 11.07 | 168 | 2298 | 32 | 19.05| 90 | 1452 | 34 9.97 64 | 16.62 | 58 | 19.21 | 28 | 12.61
Governance
Crime/ Violence/ 468 | 1253 | 64 | 9.32 35 | 1250 | 92 | 1259 | 27 |16.07 | 91 |14.68 | 33 968 | 45 |11.69 | 42 |1391| 39 | 1757
Antisocial
Activites/Accidents
Celebrity, Sports, | 388 | 10.39 | 102 | 14.85| 27 | 964 | 62 | 848 | 11 | 655 | 62 |10.00| 58 |17.01| 30 | 7.79 | 20 | 6.62 | 16 | 7.21
Lifestyle
Health 383 | 1025 | 96 | 1397 | 15 536 | 57 7.80 16 9.52 77 | 1242 | 34 9.97 34 8.83 32 | 10.60 | 22 9.91
Media and 313 | 838 | 56 | 8.15 29 | 10.36 | 33 451 0 0.00 | 8 |13.71| 48 | 1408 | 54 | 14.03 8 2.65 0 0.00
Information
Sexual Crimes 274 | 7.33 | 37 | 5.39 27 9.64 | 40 5.47 5 2.98 46 742 | 38 |11.14 | 28 7.27 17 5.63 36 | 16.22
Development 254 | 6.80 | 63 | 9.17 7 250 | 42 5.75 14 | 8.33 29 | 4.68 11 3.23 24 6.23 25 8.28 39 | 17.57
Education 177 | 4.74 23 3.35 5 1.79 52 7.11 6 3.57 23 3.71 6 1.76 33 8.57 25 8.28 4 1.80
Macro Economy 162 | 4.34 41 5.97 16 571 50 6.84 4 2.38 34 5.48 5 1.47 5 1.30 4 1.32 3 1.35
Law and Justice 154 | 4.12 15 | 2.18 8 2.86 | 49 6.70 19 | 1131 | 11 1.77 23 6.74 7 1.82 20 6.62 2 0.90
Vulnerabilitiesand | 122 | 3.27 34 | 495 6 2.14 25 3.42 7 4.17 12 1.94 16 4.69 8 2.08 9 2.98 5 2.25
Rights
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Economic
Activities

120

3.21

34

4.95

17 6.07

25

3.42

1.19

1.45

11 3.23

13 | 3.38

0.99

2.70

Conflicts within
Family

108

2.89

7

1.02

4 1.43

16

2.19

5.36

25 | 4.03

17 4.99

11 2.86

11 3.64

3.60

Security, Law and

Order

74

1.98

13

1.89

12 4.29

10

1.37

0.60

15 242

0.59

10 | 2.60

2.32

1.80

Other

68

1.82

9

131

33 | 11.79

0.68

0.60

0.81

0.00

0.78

10 | 331

0.90

Genderbased issues

49

131

3

0.44

4 1.43

0.27

10 | 5.95

0.81

1.47

2.08

2.32

2.25

Science,
Achievements

32

0.86

5

0.73

4 1.43

0.41

2.38

0.16

0.00

2.08

1.32

1.35

Total

3,736

100.00

687

100.00

280 |100.00

731

100.00

168 |100.00

620 |100.00

341 |100.00

385 |100.00

302 |100.00

222 |100.00

Table 3.2.3: Top 10 most prevalent topics (multiple answers)

Topic

Total

Prothom Alo

Dhaka Tribune

Naya Diganta

Sonali Sangbad

Manabzamin

Bangladesh
Pratidin

Purbokone

Sylheter Dak

Purbanchal

No. of
stories

Percent

(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

National and Local
Politics, Elections,
Peace and
Conflict,
Negotiations,
Cooperation,
Partnerships

407

10.89

40

5.82

12 4.29

165

22.57

18 | 10.71

57 9.19

17 4.99

34 8.83

40 | 13.25

24 | 1081

Healthcare
System: Medicine,
Hygiene, Safety
(not related to
Reproductive
Health and
HIV/AIDS)

356

9.53

103

14.99

11 3.93

60

8.21

14 8.33

64 | 10.32

35 | 10.26

27 7.01

23 7.62

19 8.56

Entertainment,
Cinema, Theater,
Television;
Performing Arts
(Music, Dance,
Acting and others

320

8.57

69

10.04

24 8.57

36

4.92

0.00

85 | 13.71

48 | 14.08

52 | 1351

1.99

0.00

Celebrity News
(not Sports), Birth,
Death, Marriage,
Royalty, Scandals

255

6.83

82

11.94

10 3.57

41

5.61

2.38

37 5.97

38 | 11.14

16 4.16

12 3.97

15 6.76
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Law and Justice
System (Criminal
and Civil cases)

233

6.24

75

10.92

2.86

102

13.95

3.57

24

3.87

1.47

1.82

0.99

1.35

Physical violence
including murder
(outside the family
and not for dowry)
Note down in
General
Comments if the
violence is
dictated by fatwa

221

5.92

30

4.37

12

4.29

65

8.89

5.36

38

6.13

21

6.16

18

4.68

17

5.63

11

4.95

Rape/Gangrape
(Only)

201

5.38

35

5.09

21

7.50

32

4.38

0.60

32

5.16

23

6.74

24

6.23

2.32

26

11.71

International and
Regional Politics,
Peace and
Conflict,
Negotiations,
Treaties,
Cooperation,
Summit, UN-led
Processes, Global
Partnerships

179

4.79

25

3.64

15

5.36

41

5.61

2.98

29

4.68

12

3.52

25

6.49

17

5.63

10

4.50

Women’s Political
Role,
Participation,
Women
Candidates in
Elections

146

3.91

42

6.11

0.00

76

10.40

4.17

13

2.10

0.29

0.78

0.99

0.45

Poverty and
Alleviation
Measures:
Housing and Aid,
Social Protection,
Welfare, Special
Allowances and
Endowment

144

3.85

23

3.35

0.36

28

3.83

1.79

18

2.90

0.29

22

5.71

16

5.30

32

14.41

Total number of
sampled stories

3,736

100.00

687

100.00

280

100.00

731

100.00

168

100.00

620

100.00

341

100.00

385

100.00

302

100.00

222

100.00

* Stories could have been coded up to three topics.
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Table 3.2.4: Twelve least prevalent topics (multiple answers)

Topic

Total

Prothom Alo

Dhaka Tribune

Naya Diganta

Sonali
Sangbad

Manabzamin

Bangladesh
Pratidin

Purbokone

Sylheter Dak

Purbanchal

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of |Percent
stories| (%)

No. of
stories

Percent
(%)

No. of |Percent
stories| (%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of |Percent
stories| (%)

Psychological
Violence by
Family Members
Other Than
Partner; not related
to dowry

0.05

0.15

0.00

0.14

0 0.00

0.00

0 0.00

0.00

0.00

0 0.00

Maternal health
and Mortality

0.05

0.00

0.00

0.00

1 0.60

0.00

0 0.00

0.00

0.00

1 0.45

Micro and Mobile
Financing

0.05

0.29

0.00

0.00

0 0.00

0.00

0 0.00

0.00

0.00

0 0.00

Rights of Non-
binary Sexual
Minorities,
Controversies

0.05

0.00

0.71

0.00

0 0.00

0.00

0 0.00

0.00

0.00

0 0.00

Inequality in
Personal Laws,
Inheritance,
Marriage, Custody

0.05

0.00

0.00

0.00

1 0.60

0.00

1 0.29

0.00

0.00

0 0.00

Female Foeticide
and infanticide

0.05

0.00

0.00

0.14

1 0.60

0.00

0 0.00

0.00

0.00

0 0.00

HIV/AIDS:
Treatment,

Healthcare,
Response

0.03

0.15

0.00

0.00

0 0.00

0.00

0 0.00

0.00

0.00

0 0.00

Freedom of
Expression,
Freedom of
Assembly, Media
Freedom, Right to
Information

0.03

0.00

0.00

0.00

0 0.00

0.16

0 0.00

0.00

0.00

0 0.00

Fake News,

Misinformation,
Disinformation,
Mal-information

0.03

0.00

0.36

0.00

0 0.00

0.00

0 0.00

0.00

0.00

0 0.00
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Sex-workers and 1
Sex-work

0.03

0 0.00

0 0.00

0 0.00

0.00 1

0.16

0.00

0 0.00 0 0.00 0

0.00

Global, Especially
UN-led Processes
and Treaties for
Gender
Equality/Women's
Rights

0.03

0 0.00

0 0.00

0 0.00

0.00 0

0.00

0.00

0 0.00 0 0.00 1

0.45

Economic
Inequality between 1
Women and Men

0.03

1 0.15

0 0.00

0 0.00

0.00 0

0.00

0.00

0 0.00 0 0.00 0

0.00

Total number of 3,736 | 100.00

sampled stories

687 |100.00

280 |100.00

731 |100.00

168 |100.00| 620

100.00

341

100.00

385 |100.00| 302 |100.00| 222

100.00

* Stories could have been coded up to three topics.

* There is no story in the following five topics: Rape or Other Forms of Sexual Violence by Partner/Husband (Domestic Violence), Sex Trafficking/Missing, UN Peackeeping
force, Media Portrayal of Gender and Related Issues (Also as reflected in internet and social network), and Female-headed Households.

Table 3.2.5. Rank-1 category of stories and sample criteria (multiple answers)

Category Total Women/Non-binary gender clearly
stakeholders, but content does not include that Created by women/non-binary gender and/or
perspective, nor their voices. —MISSED they are the subject of the story/have a clear presence or
OPPORTUNITY significant mention in it.
No. of stories | Percent (%) | No. of stories Percent (%) No. of Percent (%)
stories

Politics and Governance 590 15.79 25 15.15 566 15.76
Crime/ Violence/ Antisocial
Activites/Accidents 468 12.53 12 7.27 459 12.78
Celebrity, Sports, Lifestyle 388 10.39 6 3.64 385 10.72
Health 383 10.25 25 15.15 360 10.03
Media and Information 313 8.38 7 4.24 309 8.6
Sexual Crimes 274 7.33 3 1.82 273 7.6
Development 254 6.8 20 12.12 234 6.52
Education 177 4.74 10 6.06 167 4.65
Macro Economy 162 4.34 12 7.27 151 4.2
Law and Justice 154 4.12 2 1.21 152 4.23
Vulnerabilities and Rights 122 3.27 6 3.64 116 3.23
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Economic Activities 120 3.21 13 7.88 108 3.01
Conflicts within Family 108 2.89 1 0.61 108 3.01
Security, Law and Order 74 1.98 8 4.85 67 1.87
Other 68 1.82 14 8.48 56 1.56
Genderbased issues 49 1.31 0 0 49 1.36
Science, Achievements 32 0.86 1 0.61 31 0.86
Total number of sampled stories 3,736 100.00 165 100.00 3,591 100.00
Table 3.2.6: Is the story related to Coronavirus?
Related to Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Coronavirus? Pratidin
No. of [Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%)
Yes 466| 12.47| 110/ 16.01 28| 10.00 93| 12.72 25| 14.88 70| 11.29 60| 17.60 43| 11.17 18| 5.96 19| 8.56
No 3,270/ 87.53| 577| 83.99| 252| 90.00| 638 87.28| 143| 85.12| 550| 88.71| 281| 82.40| 342| 88.83| 284| 94.04| 203| 91.44
Total 3,736| 100.00| 687| 100.00f 280| 100.00{ 731| 100.00{ 168| 100.00| 620 100.00| 341| 100.00| 385| 100.00{ 302| 100.00| 222| 100.00
Table 3.2.7. Rank-1 category of stories related to Coronavirus
Category No. of stories Percent (%)
Health 225 48.28
Development 48 10.3
Politics and Governance 39 8.37
Economic Activities 32 6.87
Celebrity, Sports, Lifestyle 30 6.44
Macro Economy 28 6.01
Media and Information 22 4.72
Other 11 2.36
Law and Justice 8 1.72
Education 7 15
Vulnerabilities and Rights 6 1.29
Crime/ Violence/ Antisocial Activites/Accidents 4 0.86
Conflicts within Family 3 0.64
Security, Law and Order 2 0.43
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Science, Achievements 1 0.21
Sexual Crimes 0 0
Genderbased issues 0 0
Total number of stories related to Coronavirus 466 100.00

Table 3.2.8. Top 10 topics of stories related to Coronavirus

Topic No. of stories Percent (%)
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and HIV/AIDS) 240 51.50
Poverty and Alleviation Measures: Housing and Aid, Social Protection, Welfare, Special Allowances and Endowment 44 9.44
Celebrity News (not Sports), Birth, Death, Marriage, Royalty, Scandals 25 5.36
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 21 451
Garment Industry: Wages, Working condition, Safety and Labour Issues Including Movement, Rights and Trade Unions 21 451
Entertainment, Cinema, Theater, Television; Performing Arts (Music, Dance, Acting and others 20 4.29
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, Summit, UN-led Processes, 17 3.65
Global Partnerships

Strikes, Lockdowns, Impediments to Economic Activities 16 3.43
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 11 2.36
Government's Development Policies, Strategies, Goals, Plans 11 2.36
Total number of stories related to Coronavirus 466 100.00

* Stories could have been coded up to three topics.
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Section 3.3: Importance given to the sampled stories

Table 3.3.1: Page-wise distribution of sample stories (Same type of pages combined)

Page Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin
No. of |Percent| No. of |Percent|No. of |Percent|No. of |Percent| No. of |Percent|{No. of |Percent|No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent
stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%)
News pages 1,213| 32.47| 326 47.45 55| 19.64| 292| 39.95 22| 13.10f 180 29.03 68| 19.94| 114| 29.61 96| 31.79 60| 27.03
Front Page 721 19.30 75| 10.92 59| 21.07| 112 15.32 79| 47.02 69| 11.13 68| 19.94 64| 16.62| 106/ 35.10 89| 40.09
Back Page 632 16.92 58| 8.44 31| 11.07| 114 15.60 66| 39.29 76| 12.26 54| 15.84 73| 18.96 88| 29.14 72| 32.43
Culture, 424| 11.35 95/ 13.83 46| 16.43 37| 5.06 0| 0.00f 105| 16.94 81| 23.75 54| 14.03 6| 1.99 0| 0.00
Entertainment/News
Pages
National pages 329| 8.81 0| 0.00 38| 13.57 83| 11.35 0| 0.00f 142| 22.90 29| 8.0 371 9.61 0| 0.00 0| 0.00
(District news)
Sports Page/News 154/ 4.12 38| 5.53 13| 4.64 29| 397 0| 0.00 34| 5.48 16| 4.69 18| 4.68 6| 1.99 0| 0.00
Pages
International 151 4.04 47| 6.84 16| 5.71 34| 4.65 0| 0.00 14| 2.26 19| 557 21| 5.45 0| 0.00 0| 0.00
page/News Pages
Business 771 2.06 43| 6.26 12| 4.29 22| 3.01 0| 0.00 0| 0.00 0| 0.00 0| 0.00 0| 0.00 0| 0.00
Page/News Pages
Editorial 35| 0.94 5 0.73 10 357 8| 1.09 1 0.6 0| 0.00 6| 1.76 4 1.04 0| 0.00 1| 045
Total 3,736/ 100.00{ 687| 100.00f 280| 100.00f 731| 100.00f 168| 100.00| 620| 100.00f 341| 100.00f 385| 100.00f 302| 100.00f 222| 100.00
* Editorials would by default be the lowest in number since most papers published at best two editorials per day
Table 3.3.2. Share of top 21 topics in different pages (multiple answers)
Topic Total Front page Back page | News pages National |Editorial page | International Culture, Business Sports Page/
pages (district page/ News |[Entertainment/| Page/ News | News Pages
news) Pages News Pages Pages
No. of |Percent|No. of|Percent|No. of|Percent|No. of |Percent|No. of |Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of |Percent|No. of |Percent
stories| (%) [stories| (%) [stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) |stories| (%)
National and Local
Politics, Elections, Peace | yq7 | 1089 | 114 1581 | 86 |13.61| 162 | 1336 | 23 | 6.99 | 3 | 857 | 17 |1126| 0 | 000 | 1 | 130 | 1 | 065
and Conflict, Negotiations,
Cooperation, Partnerships
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Healthcare System:
Medicine, Hygiene, Safety
(not related to
Reproductive Health and
HIV/AIDS)

356

9.53

111

15.40

61

9.65

123

10.14

16

4.86

11.43

29

19.21

1.42

1.30

3.25

Entertainment, Cinema,
Theater, Television;
Performing Arts (Music,
Dance, Acting and others

320

8.57

0.42

111

13

1.07

0.61

0.00

0.66

293

69.10

1.30

0.00

Celebrity News (not
Sports), Birth, Death,
Marriage, Royalty,
Scandals

255

6.83

11

1.53

24

3.80

46

3.79

1.22

0.00

3.31

159

37.50

1.30

3.25

Law and Justice System
(Criminal and Civil cases)

233

6.24

48

6.66

40

6.33

117

9.65

14

4.26

2.86

13

8.61

0.00

0.00

0.00

Physical violence
including murder (outside
the family and not for
dowry) Note down in
General Comments if the
violence is dictated by
fatwa

221

5.92

35

4.85

45

7.12

89

7.34

43

13.07

8.57

2.65

0.00

0.00

1.30

Rape/Gangrape (Only)

201

5.38

50

6.93

39

6.17

62

511

28

8.51

14.29

14

9.27

0.47

0.00

0.65

International and Regional
Politics, Peace and
Conflict, Negotiations,
Treaties, Cooperation,
Summit, UN-led
Processes, Global
Partnerships

179

4.79

66

9.15

22

3.48

42

3.46

0.30

571

44

29.14

0.00

2.60

0.00

Women’s Political Role,
Participation, Women
Candidates in Elections

146

3.91

39

541

19

3.01

60

4.95

1.82

571

17

11.26

0.24

1.30

0.65

Poverty and Alleviation
Measures: Housing and
Aid, Social Protection,
Welfare, Special
Allowances and
Endowment

144

3.85

12

1.66

25

3.96

75

6.18

22

6.69

2.86

0.66

0.47

5.19

1.30

Sports: Events, Players,
Facilities, Training,
Funding

140

3.75

0.83

1.42

10

0.82

0.00

0.00

0.00

0.00

0.00

115

74.68
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Death and Injury in
Accidents

139

3.72

28

3.88

27

4.27

54

4.45

26

7.90

2.86

1.99

0.00

0.00

0.00

Police and Judicial
Custody, Prison

125

3.35

34

4.72

28

4.43

42

3.46

18

5.47

0.00

0.66

0.24

0.00

0.65

Literacy/Primary and
Secondary Education

100

2.68

10

1.39

16

2.53

49

4.04

18

5.47

2.86

0.00

0.47

1.30

1.95

Tertiary and Higher
Education

90

2.41

12

1.66

23

3.64

44

3.63

0.91

0.00

0.00

0.24

9.09

0.00

Sexual Harassment/
'SHLILOTAHANI'/
#Metoo/ Bullying/
Exploitation/ Blackmailing

88

2.36

22

3.05

17

2.69

33

2.72

2.43

2.86

3.31

0.47

0.00

0.00

Economic Policy,
Strategies, Budget,
Modules, Taxes, and
similar issues related to the
state of the economy

78

2.09

26

3.61

1.42

31

2.56

0.00

8.57

0.66

0.24

9.09

0.00

Women's Movement,
Feminist Activism,
Demonstrations, Gender
Equality Campaigning,
Rights Associations/
Organisations

66

1.77

1.25

20

3.16

30

2.47

0.30

0.00

3.31

0.24

0.00

0.00

Police, Military, Para-
military, Ansar, VDP

59

1.58

16

2.22

1.42

27

2.23

0.30

2.86

3.31

0.00

0.00

0.00

Other Epidemic, Virus,
Contagions, Malaria,
Dengue, Tuberculosis (Not
COVId-19 or HIV/AIDS)

52

1.39

16

2.22

11

1.74

19

1.57

0.91

2.86

0.00

0.00

0.00

1.30

Urban Roads and
Infrastructure, Transports

52

1.39

8

1.11

1.42

28

2.31

1.22

571

0.66

0.00

0.00

0.00

Total number of sampled
stories

3,736

100.00

721

100.00

632

100.00

1,213

100.00

329

100.00

35

100.00

151

100.00

424

100.00

77

0.00

154

100.00

* Stories could have been coded up to three topics.
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Table 3.3.3: Span of headlines

Span of Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone Sylheter Dak | Purbanchal
headlines Pratidin

No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of | Percent

stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%)
Single-Column| 1,599 42.80| 252| 36.68 66| 23.57| 391| 53.49| 118 70.24| 140| 22.58| 146| 42.82| 202| 52.47| 141| 46.69| 143| 64.41
(S/C)
Double- 1,299| 34.77| 268 39.01 68| 24.29| 190| 25.99 46| 27.38| 271| 43.71] 128 37.54| 164| 42.60 99, 32.78 65| 29.28
Column (D/C)
3/IC 589| 15.77| 145] 21.11 73| 26.07| 108 14.77 3| 179 143| 23.06 35/ 10.26 18| 4.68 58| 19.21 6| 270
4/C 174 4.66 11| 1.60 49| 17.50 27| 3.69 1| 0.60 64| 10.32 13| 381 0| 0.00 3] 0.99 6| 270
5/C 40 1.07 4/  0.58 13| 4.64 14| 192 0 0.00 2| 032 3| 0.88 1 0.26 1] 033 2| 0.90
Above 5/C 9 024 0| 0.00 1] 0.36 1 014 0 0.00 0| 0.00 7  2.05 0| 0.00 0| 0.00 0| 0.00
Banner 26| 0.70 70 1.02 10| 3.57 0| 0.00 0| 0.00 0 0.00 9] 264 0| 0.00 0| 0.00 0| 0.00
Total 3,736/ 100.00{ 687| 100.00f 280| 100.00{ 731| 100.00| 168| 100.00{ 620| 100.00| 341| 100.00{ 385| 100.00| 302| 100.00{ 222( 100.00
Table 3.3.4. Share of top 29 topics getting big headlines (multiple answers)
Topic Total 4/C 5/C Above 5/C Banner

No. of | Percent |No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent
stories (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)

Celebrity News (not Sports), Birth, Death, Marriage, Royalty, Scandals 29 11.65 13 7.47 7 1750 | 4 | 4444 5 19.23
Entertainment, Cinema, Theater, Television; Performing Arts (Music, Dance, Acting and 27 10.84 13 7.47 8 20.00 | 2 2222 | 4 15.38
others
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, 25 10.04 19 | 10.92 4 1000| O 0.00 2 7.69
Partnerships
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and 23 9.24 16 9.20 6 1500 O 0.00 1 3.85
HIV/AIDS)
Sports: Events, Players, Facilities, Training, Funding 18 7.23 14 8.05 5.00 0.00 2 7.69
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, 16 6.43 12 6.90 3 7.50 0.00 1 3.85
Summit, UN-led Processes, Global Partnerships
Rape/Gangrape (Only) 11 4.42 10 5.75 1 2.50 0 0.00 0 0.00
Law and Justice System (Criminal and Civil cases) 10 4.02 7 4.02 3 7.50 0 0.00 0 0.00
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Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of 9 3.61 4 2.30 2 5.00 2 22.22 1 3.85
the economy

Poverty and Alleviation Measures: Housing and Aid, Social Protection, Welfare, Special 9 3.61 6 3.45 3 7.50 0 0.00 0 0.00
Allowances and Endowment

Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not COVI1d-19 or 8 3.21 5 2.87 2 5.00 0 0.00 1 3.85
HIV/AIDS)

Physical violence including murder (outside the family and not for dowry) Note down in 6 2.41 6 3.45 0 0.00 0 0.00 0 0.00
General Comments if the violence is dictated by fatwa

Death and Injury in Accidents 6 241 6 3.45 0 0.00 0 0.00 0 0.00
Literacy/Primary and Secondary Education 5 2.01 4 2.30 0 0.00 0 0.00 1 3.85
Women’s Political Role, Participation, Women Candidates in Elections 5 2.01 2 1.15 3 7.50 0 0.00 0 0.00
Police, Military, Para-military, Ansar, VDP 5 2.01 4 2.30 1 2.50 0 0.00 0 0.00
Garment Industry: Wages, Working condition, Safety and Labour Issues Including Movement, 4 1.61 4 2.30 0 0.00 0 0.00 0 0.00
Rights and Trade Unions

Natural Disaster, Climate Change and Displacement 4 1.61 4 2.30 0 0.00 0 0.00 0 0.00
Government's Development Policies, Strategies, Goals, Plans 4 1.61 2 1.15 1 2.50 0 0.00 1 3.85
Investments/Stock Markets/Banks 3 1.20 2 1.15 1 2.50 0 0.00 0 0.00
Employment 3 1.20 2 1.15 1 2.50 0 0.00 0 0.00
Entrepreneurs, Business Ventures, Start-ups, Innovation 3 1.20 2 1.15 0 0.00 0 0.00 1 3.85
Bad governance: Inefficiency and Negligence 3 1.20 3 1.72 0 0.00 0 0.00 0 0.00
Political Corruption, Abuse of Power, Inefficiency and Negligence 3 1.20 2 1.15 0 0.00 0 0.00 1 3.85
Extra-judicial Killing or Abduction, Disappearance, Impunity (Perpetrated by state bodies) 3 1.20 2 1.15 1 2.50 0 0.00 0 0.00
Creative Arts, Creative and other Writing; Books 3 1.20 3 1.72 0 0.00 0 0.00 0 0.00
Rural Roads and Infrastructure, Transport 3 1.20 3 1.72 0 0.00 0 0.00 0 0.00
Sports Celebrities: Birth, Death, Marriage, Royalty, Scandals 3 1.20 3 1.72 0 0.00 0 0.00 0 0.00
Science, Technology, Research, Innovation 3 1.20 2 1.15 0 0.00 0 0.00 1 3.85
Total number of stories with big headlines 249 | 100.00 | 174 |100.00| 40 |100.00{ 9 |100.00f 26 | 100.00

* Stories could have been coded up to three topics.
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Table 3.3.5. Topics getting above 5/C and Banner treatment in Prothom Alo (multiple answers)

Topic Total Above 5/C Banner
Sports: Events, Players, Facilities, Training, Funding 1 0 1
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and HIVV/AIDS) 1 0 1
Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not COVId-19 or HIV/AIDS) 1 0 1
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 1 0 1
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, Summit, UN-led 1 0 1
Processes, Global Partnerships

Government's Development Policies, Strategies, Goals, Plans 1 0 1
Science, Technology, Research, Innovation 1 0 1
Literacy/Primary and Secondary Education 1 0 1
Vocational Training 1 0 1
NGO/CBO Initiatives 1 0 1
Traveling/Tourism 1 0 1
* Stories could have been coded up to three topics.

* A total of 11 topics were coded for seven separate stories having Banner treatment.

Table 3.3.6. Topics getting above 5/C and Banner treatment in Dhaka Tribune (multiple answers)

Topic Total Above 5/C Banner
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 2 0 2
Others 2 0 2
Entrepreneurs, Business Ventures, Start-ups, Innovation 1 0 1
Riots, Demonstrations, Public Disorder 1 1 0
Celebrity News (not Sports), Birth, Death, Marriage, Royalty, Scandals 1 0 1
Petty/Non-violent Crimes 1 0 1
Reproductive Health and Healthcare System: Family Planning (birth control, fertility, sterilisation, termination) Adolescent 1 0 1
health)

Tertiary and Higher Education 1 0 1
Political Corruption, Abuse of Power, Inefficiency and Negligence 1 0 1
Leisure and Hobbies 1 0 1

* Stories could have been coded up to three topics.

* A total of 11 topics were coded for 10 separate stories having Banner treatment.
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Table 3.3.7. Topics getting above 5/C and Banner treatment in Bangladesh Pratidin (multiple answers)

Topic Total Above 5/C Banner
Celebrity News (not Sports), Birth, Death, Marriage, Royalty, Scandals 8 4 4
Entertainment, Cinema, Theater, Television; Performing Arts (Music, Dance, Acting and others 6 2 4
Sports: Events, Players, Facilities, Training, Funding 1 0 1
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 1 1 0
Leisure and Hobbies 1 0 1
* Stories could have been coded up to three topics.
* A total of 10 topics were coded for 9 separate stories having Banner treatment, while seven topics were coded for as many stories that got above 5/C treatment.
There is no above 5/C or Banner treatment in Naya Diganta, Sonali Sangbad, Manabzamin, Purbokone, Sylheter Dak, and Purbanchal.
Table 3.3.8: Special treatment of stories (multiple answers)
Treatment Total Prothom Alo Dhaka Naya Diganta Sonali Manabzamin | Bangladesh | Purbokone | Sylheter Dak | Purbanchal
Tribune Sangbad Pratidin

No. of |Percent|No. of|Percent|No. of|Percent|No. of |Percent|No. of |Percent|No. of [Percent|No. of |Percent|No. of|Percent|No. of |Percent|No. of |Percent

stories| (%) [stories| (%) [stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%)
Report with Photographs | 1,611 | 43.12 | 304 | 44.25 | 175 | 62.50 | 299 | 40.90 | 48 | 28.57 | 331 | 53.39 | 151 | 44.28 | 218 | 56.62 | 65 |21.52 | 20 | 9.01
Logo/Lebel 420 | 11.24 | 321 | 46.72 | 41 | 1464 | 45 | 6.16 1 0.60 8 1.29 4 1.17 0 0.00 0 0.00 0 0.00
Colored Heading 300 | 803 | 22 | 320 | 11 | 393 | 61 | 8.34 7 417 | 122 11968 | 74 | 2170 | 1 0.26 2 0.66 0 0.00
Boxed 266 | 712 | 27 | 393 | 13 | 464 | 41 | 561 2 1.19 | 148 | 2387 | 23 | 6.74 2 0.52 7 2.32 3 1.35
Deck/Summary 232 | 6.21 | 193 | 28.09 | 16 | 5.71 8 1.09 0 0.00 032 | 11 | 3.23 0.52 0 0.00 0 0.00
Insert/Highlights 177 | 474 | 67 | 975 | 22 | 7.86 | 37 | 5.06 5 2.98 129 | 17 | 499 | 10 | 2.60 4 1.32 7 3.15
Part of a Package 105 | 281 | 40 | 582 | 10 | 357 | 20 | 2.74 0 0.00 081 | 15 | 4.40 4 1.04 9 2.98 2 0.90
Report with 84 | 225 | 35 | 509 | 14 | 5.00 5 0.68 0 0.00 | 12 | 1.94 6 1.76 1.82 1 0.33 4 1.80
Infographics/Illustrations
Reversed Heading 46 | 1.23 0.15 1 0.36 0.00 060 | 15 | 242 | 28 | 8.21 0.00 0 0.00 0 0.00
Screen 30 | 0.80 0.00 | 30 |10.71 0.00 0.00 0.00 0.00 0.00 0 0.00 0 0.00
Report with QR Code 7 0.19 0.44 4 1.43 0.00 0.00 0.00 0.00 0.00 0.00 0.00
for Video
Others 2 0.05 2 0.29 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Series 1 0.03 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Italic Heading 0 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

143




Teaser/Listing* 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Multiple Special 694 | 1858 | 290 | 42.21 | 86 | 30.71 | 103 | 14.09 4 238 | 119 | 1919 | 75 | 21.99 6 1.56 9 2.98 2 0.90
Treatment

No Special Treatment 1579| 42.26 | 184 | 26.78 | 56 | 20.00 | 353 | 48.29 | 110 | 65.48 | 164 | 26.45 | 137 | 40.18 | 157 | 40.78 | 225 | 74.50 | 193 | 86.94

Total number of sampled| 3,736 | 100.00| 687 |100.00| 280 |100.00| 731 |[100.00| 168 [100.00| 620 |100.00| 341 |100.00( 385 |100.00| 302 |100.00| 222 |100.00
stories

* Teaser/Listings were not coded.

Table 3.3.9: Range of story length

Range Total Bangladesh [Dhaka Tribune| Manabzamin | Naya Diganta | Prothom Alo Purbanchal Purbokone | Sonali Sangbad | Sylheter Dak
(cli) Pratidin

No. of | Percent | No. of [Percent| No. of |Percent| No. of |Percent| No. of | Percent | No. of |Percent| No. of | Percent | No. of | Percent | No. of | Percent | No. of | Percent
stories | (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) | stories | (%) | stories | (%)
Upto10 | 2,029 | 5431 | 203 |59.53 | 59 |21.00| 265 |42.67 | 408 | 55.81 | 325 |47.31| 188 | 84.68 | 278 | 7258 | 122 | 72.62 | 181 | 59.93
11to20 | 1,055 | 2824 | 84 | 2463 | 97 |3452| 211 |3398| 196 | 26.81 | 233 |33.92| 26 11.71 84 | 21.93 40 23.81 84 27.81
21to30 | 413 | 11.05 | 23 | 6.74 | 67 |2384| 95 |1530| 87 | 1190 | 92 |1339| 4 1.80 15 3.92 5 2.98 25 8.28
31to40 | 132 3.53 10 | 293 | 30 |1068| 31 | 499 | 18 2.46 26 | 3.78 3 1.35 4 1.04 1 0.60 9 2.98
41to 50 42 112 4 117 | 15 | 534 9 1.45 7 0.96 5 0.73 0 0.00 0 0.00 0 0.00 2 0.66
51t0200| 65 1.74 17 | 499 | 13 | 463 | 10 | 161 | 15 2.05 6 0.87 1 0.45 2 0.52 0 0.00 1 0.33
Total 3,736 | 100.00 | 341 |100.00| 281 |100.00| 621 |100.00| 731 |100.00 | 687 |100.00| 222 | 100.00 | 383 |100.00 | 168 |100.00| 302 |100.00

* Highlighted cells point out an error in the main database for detailed coding other than measurement. Two stories, one each from Dhaka Tribune and Manabzamin, have been
coded under Purbokone mistakenly in that database. This error was noticed at the last stage of analysis. We did not correct it as this would not be significant for analysing trends.

Table 3.3.10: Is the story too short (less than 100 words)?

Is the story too Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone Sylheter Dak | Purbanchal
short? Pratidin

No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent
stories | (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%)

Yes 254 | 6.80 57 8.30 29 | 10.36 | 58 7.93 2 1.19 37 5.97 31 9.09 10 2.60 9 2.98 21 9.46
No 3,482 1 93.20 | 630 | 91.70 | 251 | 89.64 | 673 | 92.07 | 166 | 98.81 | 583 | 94.03 | 310 | 9091 | 375 | 97.40 | 293 | 97.02 | 201 | 90.54
Total 3,736 | 100.00 | 687 |100.00| 280 |100.00| 731 |100.00| 168 |100.00| 620 |100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00
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Table 3.3.11: Type of stories

Type Total Prothom Alo Dhaka Naya Diganta Sonali Manabzamin | Bangladesh | Purbokone | Sylheter Dak | Purbanchal
Tribune Sangbad Pratidin

No. of |Percent|No. of |Percent|No. of |Percent|No. of|Percent|No. of|Percent|No. of |Percent| No. of [Percent|No. of |Percent|No. of|Percent|No. of |Percent

stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Daily Events Report 2,657 | 71.12 | 421 | 61.28 | 215 | 76.79 | 553 | 75.65 | 151 | 89.88 | 358 | 57.74 | 277 | 81.23 | 288 | 74.81 | 224 | 74.17 | 170 | 76.58
Followup Report 460 | 1231 | 60 | 873 | 11 | 393 | 95 [ 1300 | 13 | 7.74 | 142 | 2290 | 30 | 880 | 53 |13.77| 25 | 8.28 | 31 | 13.96
Feature 174 | 466 | 53 | 7.71 | 25 | 893 | 15 | 2.05 179 | 43 | 6.94 | 13 | 381 | 14 | 3.64 1.99 0.90
Indepth Report 170 | 455 | 68 | 990 | 11 | 393 | 43 | 5.88 0.00 | 28 | 452 1.76 4 1.04 2.32 1.35
Standalone Photos/ 137 | 3.67 | 49 | 7.13 1 036 | 12 | 164 000 | 12 | 194 5 1.47 9 234 | 38 | 1258 | 11 | 4.95
Photo Stories
News /Feature 58 | 155 | 14 | 2.04 2 0.71 2 0.27 0 0.00 | 25 | 4.03 2 0.59 9 2.34 2 0.66 2 0.90
Interview
Editorial 37 | 0.99 0.87 | 10 | 357 1.09 0.60 0 0.00 1.76 1.04 0.00 2 0.90
Analysis/Opinion 34 | 091 1.31 3 1.07 0.41 0 0.00 | 12 | 194 0.59 1.04 0.00 0.45
Report
Standalone 6 0.16 6 0.87 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Infographics/Illustration
Others 3 0.08 1 0.15 2 0.71 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 3,736 |100.00| 687 |100.00| 280 |100.00| 731 |100.00| 168 |100.00| 620 |100.00| 341 |100.00| 385 [100.00| 302 |100.00| 222 |100.00
Table 3.3.12. Sample criteria of in-depth stories (multiple answers)
Sample criteria No. of in-depth Percent (%)

stories

Created by women/non-binary gender and/or they are the subject of the story/have a 154 90.59
clear presence or significant mention in it.
Women/Non-binary gender clearly stakeholders, but content does not include that 17 10.00
perspective, nor their voices. —MISSED OPPORTUNITY
Total number of in-depth stories 170 100.00
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Table 3.3.13. Primary four types of story against different pages

Page Daily Events Report | Followup Report Indepth Report Feature
No. of Percent No. of | Percent | No.of | Percent No. of Percent
stories (%) stories (%) stories (%) stories (%)
Front Page 504 18.97 121 26.3 59 34.71 7 4.02
Back Page 446 16.79 109 23.7 29 17.06 14 8.05
News Pages 923 34.74 143 31.09 38 22.35 30 17.24
National Pages (District News) 265 9.97 37 8.04 12 7.06 4.6
Editorial 0 0 0 0 0 0
International Pages/ News Pages 101 3.8 26 5.65 2.94 1.15
Culture, Entertainment/ News Pages 243 9.15 17 3.7 10 5.88 108 62.07
Business Pages/News Pages 51 1.92 1 0.22 13 7.65 0 0
Sports Pages/News Pages 124 4.67 6 1.3 4 2.35 5 2.87
Total 2,657 100.00 460 100.00 170 100.00 174 100.00
Table 3.3.14. Share of top 21 topics in different story-types (multiple answers)
Topic Total Daily Events| Followup Indepth Feature Editorial | Standalone | Standalone | Analysis/ News Others
Report Report Report Photos/ | Infographics| Opinion /Feature
Photo / Nlustration | Report Interview
Stories
No. | Perce | No. | Perce | No. |Perce | No. | Perce | No. | Perce | No. | Perce [ No. | Perce | No. | Perce | No. | Perce | No. | Perce | No. | Perce
of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)| of |nt(%)
storie storie storie storie storie storie storie storie storie storie storie

s S s s S S S S s S S
National and Local Politics, Elections, Peace and 407 | 10.89 | 328 | 12.34| 46 |10.00| 14 | 824 | O 000 | 3 8.11 9 6.57 0 0.00 5 (1471 2 3.45 0 0.00
Conflict, Negotiations, Cooperation, Partnerships
Healthcare System: Medicine, Hygiene, Safety (not 356 | 953 | 218 | 8.20 | 57 [1239| 36 |21.18| 19 |1092| 4 |(10.81| 13 | 949 1 |1667| 5 [1471] 3 5.17 0 0.00
related to Reproductive Health and HIV/AIDS)
Entertainment, Cinema, Theater, Television; Performing | 320 | 857 | 202 | 760 | 15 | 326 | 10 | 588 | 62 |3563| O 0.00 4 2.92 0 0.00 1 294 | 25 (4310 1 |[33.33
Arts (Music, Dance, Acting and others
Celebrity News (not Sports), Birth, Death, Marriage, 255 | 6.83 | 168 | 6.32 3 0.65 3 176 | 58 |3333| 1 2.70 7 511 0 0.00 0 000 | 15 [2586| O 0.00
Royalty, Scandals
Law and Justice System (Criminal and Civil cases) 233 | 6.24 | 101 | 380 | 118 2565 8 | 471 | O |000| 1 |270| 2 |146 | O |00O0| 3 (882 | 0 |000]| O | 0.00
Physical violence including murder (outside the family | 221 | 592 | 143 | 538 | 71 [1543| 3 | 176 | 0 |00O | 3 |811 | 1 (073| 0 | 000 | O |0O0O| O |0.00/| O | 000
and not for dowry) Note down in General Comments if
the violence is dictated by fatwa
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Rape/Gangrape (Only) 201 | 538 | 126 | 474 | 61 |13.26| 3 1.76 1.15 5 |[1351 1.46 0 0.00 2 5.88 0 0.00 0 0.00
International and Regional Politics, Peace and Conflict, | 179 | 479 | 138 | 519 | 21 | 457 5 2.94 4 2.30 2 5.41 4 2.92 0 0.00 4 1176 1 1.72 0 0.00
Negotiations, Treaties, Cooperation, Summit, UN-led

Processes, Global Partnerships

Women’s Political Role, Participation, Women 146 | 391 | 113 | 425 | 15 | 326 | 9 |529| 0 (000 | 2 |54 | 3 [219| 0 |000 | 3 | 882 1 |172| 0 | 000
Candidates in Elections

Poverty and Alleviation Measures: Housing and Aid, 144 | 385 | 111 | 418 | 4 | 087 | 3 176 | 3 1.72 2 | 541 | 20 |1460| 1 |1667| O | 0.00 0 | 000| O | 0.0
Social Protection, Welfare, Special Allowances and

Endowment

Sports: Events, Players, Facilities, Training, Funding 140 | 375 | 121 | 455 | 1 | 022 | 5 | 294 | 5 (287 | O [000| 7 |511 | O |000| O (000 | 1 |172| 0 | 0.0
Death and Injury in Accidents 139 | 3.72 | 115 | 433 | 18 | 391 3 1.76 1 0.57 1 2.70 1 0.73 0 0.00 0 0.00 0 0.00 0 0.00
Police and Judicial Custody, Prison 125 | 335 | 87 | 3.27 | 37 | 8.04 1 0.59 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Literacy/Primary and Secondary Education 100 | 268 | 76 | 2.86 3 0.65 | 10 | 5.88 5 2.87 1 2.70 4 2.92 1 |1667| O 0.00 0 0.00 0 0.00
Tertiary and Higher Education 90 | 241 | 67 | 252 | 8 |174| 5 | 294 | 2 |(115| O (000 | 6 |438 | 1 |1667| O (000 | 1 | 172 | 0 | 0.00
Sexual Harassment/ 88 | 236 | 56 | 211 | 24 | 5.22 2 1.18 0 0.00 1 2.70 1 0.73 0 0.00 3 8.82 1 1.72 0 0.00
'SHLILOTAHANI'/#Metoo/Bullying/Exploitation/Black

mailing

Economic Policy, Strategies, Budget, Modules, Taxes, 78 2.09 60 | 2.26 1 0.22 7 412 0 0.00 3 8.11 2 1.46 0 0.00 4 11.76 1 1.72 0 0.00
and similar issues related to the state of the economy

Women's Movement, Feminist Activism, 66 | 1.77 | 49 | 1.84 7 1.52 0 0.00 0 0.00 0 0.00 6 4.38 0 0.00 3 8.82 1 1.72 0 0.00
Demonstrations, Gender Equality Campaigning, Rights

Associations/Organisations

Police, Military, Para-military, Ansar, VDP 59 | 158 | 33 | 124 | 18 | 3.91 2 1.18 1 0.57 1 2.70 3 2.19 0 0.00 1 2.94 0 0.00 0 0.00
Other Epidemic, Virus, Contagions, Malaria, Dengue, 52 | 139 | 32 | 1.20 | 10 | 217 3 1.76 1 0.57 1 2.70 2 1.46 0 0.00 0 0.00 3 5.17 0 0.00
Tuberculosis (Not COVId-19 or HIV/AIDS)

Urban Roads and Infrastructure, Transports 52 | 139 | 30 (113 | 4 | 087 | 10 | 588 | O (000 | 2 |[541| 2 | 146 | 1 |1667| 2 |58 | 1 |172| 0 | 0.00
Total number of sampled stories 3,736|100.00{2,657 {100.00| 460 |100.00{ 170 |100.00{ 174 {100.00| 37 |100.00| 137 |100.00f 6 [100.00| 34 |100.00| 58 |100.00{ 3 {100.00

* Stories could have been coded up to three topics.

Table 3.3.15: Topics of in-depth stories

Topic No. of stories | Share in in-depth stories (%)
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and HIV/AIDS) 36 21.2
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 14 8.2
Literacy/Primary and Secondary Education 10 5.9
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Entertainment, Cinema, Theater, Television; Performing Arts (Music, Dance, Acting and others 10 59
Urban Roads and Infrastructure, Transports 10 5.9
Women’s Political Role, Participation, Women Candidates in Elections 9 5.3
Bad governance: Inefficiency and Negligence 9 5.3
Law and Justice System (Criminal and Civil cases) 8 4.7
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 7 4.1
Financial Corruption (In government, business, NGO sectors) and Bribery 7 4.1
Natural Disaster, Climate Change and Displacement 6 35
Tertiary and Higher Education 5 2.9
Garment Industry: Economic Situation, Market and Other Issues 5 2.9
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, Summit, UN-led Processes, 5 2.9
Global Partnerships

Political Corruption, Abuse of Power, Inefficiency and Negligence 5 2.9
Sports: Events, Players, Facilities, Training, Funding 5 2.9
Garment Industry: Wages, Working condition, Safety and Labour Issues Including Movement, Rights and Trade Unions 4 2.4
Rohingya Refugees 4 24
Environmental Pollution, Natural Resources and Sustainability, 4 2.4
Rape/Gangrape (Only) 3 1.8
Physical violence including murder (outside the family and not for dowry) Note down in General Comments if the violence is 3 1.8
dictated by fatwa

Death and Injury in Accidents 3 1.8
Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not COV1d-19 or HIVV/AIDS) 3 1.8
National and International Trade, Trade deals, Markets 3 1.8
Employment 3 1.8
Entrepreneurs, Business Ventures, Start-ups, Innovation 3 1.8
Other Industries and Factories: Wages, Working condition, Safety and Labour Issues Including Movement, Rights and Trade 3 1.8
Unions

Gypsies and Other Marginalised Ethnic and Religious Minority Groups 3 1.8
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Poverty and Alleviation Measures: Housing and Aid, Social Protection, Welfare, Special Allowances and Endowment 3 1.8
NGO/CBO Initiatives 3 1.8
Rural Roads and Infrastructure, Transport 3 1.8
Celebrity News (not Sports), Birth, Death, Marriage, Royalty, Scandals 3 1.8
Total number of in-depth stories 170 100.0

* Topics which were covered in-depth by two or one stories included Rape and Killing; Incest; Child Marriage; Sexual Harassment; Liberation War; Reproductive Health; and
Maternal and Child Nutrition.

Section-3.4: Gender sensitivity and journalistic quality

Table 3.4.1: Gender equality, stereotypes in stories (multiple answers)

Gender equality, Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
stereotypes in stories Sangbad Pratidin

No. of |Percent|No. of |Percent|No. of |Percent| No. of |Percent| No. of|Percent| No. of |Percent| No. of|Percent|No. of |Percent|No. of [Percent|No. of | Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) [stories| (%) |stories| (%) |stories| (%)

Clearly Promoting 108 | 2.89 7 1.02 | 32 |1143| 0 0.00 | 11 | 655 | 24 | 3.87 0 0.00 | 32 | 831 0 0.00 2 0.90
Equality

Clearly Challenging | 285 | 7.63 | 71 | 10.33 | 17 | 6.07 | 93 |[1272| 4 2.38 10 | 161 | 44 | 1290 | 13 | 3.38 | 30 | 9.93 3 1.35
Stereotypes

Clearly Promoting 13 | 0.35 2 0.29 2 0.71 0 0.00 0 0.00 1 0.16 0 0.00 7 1.82 1 0.33 0 0.00
Inequality

Clearly Strengthening| 118 | 3.16 | 24 | 3.49 2 071 | 18 | 246 8 4.76 4 065 | 11 | 323 | 14 | 364 | 28 | 9.27 9 4.05
Stereotypes

Not clear 229 | 6.13 59 8.59 2 0.71 80 | 10.94 0 0.00 0 0.00 41 | 12.02 2 0.52 45 | 14.90 0 0.00
Too Short for 3029 | 81.08 | 532 | 77.44 | 243 | 86.79 | 541 | 74.01 | 145 | 86.31 | 584 | 94.19 | 246 | 72.14 | 332 | 86.23 | 198 | 65.56 | 208 | 93.69
Assessment/Irrelevant

Total number of 3,736 |100.00| 687 |100.00| 280 [100.00| 731 |100.00| 168 |100.00| 620 [100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00

sampled stories
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Table 3.4.2: Gender equality, stereotypes in headlines (multiple answers)

Gender equality, Total Prothom Alo | Dhaka Tribune | Naya Diganta | Sonali Sangbad | Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
stereotypes in Pratidin
headlines No. of |Percent | No. of | Percent | No. of | Percent| No. of | Percent| No. of | Percent | No. of | Percent | No. of | Percent| No. of |Percent | No. of | Percent | No. of | Percent
stories | (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Clearly Promoting| 69 1.85 6 0.87 19 6.79 0 0.00 11 6.55 11 1.77 0 0.00 21 5.45 0 0.00 1 0.45
Equality
Clearly 133 | 3.56 31 451 9 3.21 39 5.34 4 2.38 2 0.32 25 7.33 7 1.82 13 4.30 3 1.35
Challenging
Stereotypes
Clearly Promoting 0.11 2 0.29 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 2 0.52 0 0.00 0 0.00
Inequality
Clearly 71 1.90 12 1.75 2 0.71 9 1.23 9 5.36 3 0.48 7 2.05 3 0.78 13 4.30 13 5.86
Strengthening
Stereotypes
Not 3475 | 93.01 | 640 | 93.16 | 256 | 91.43 | 683 | 93.43 | 144 | 85.71 | 604 | 97.42 | 309 | 90.62 | 358 | 92.99 | 276 | 91.39 | 205 | 92.34
clear/Irrelevant
Total number of | 3,736 [100.00| 687 |100.00| 280 |100.00| 731 [100.00| 168 |100.00| 620 |100.00| 341 [100.00| 385 |100.00| 302 |100.00| 222 | 100.00
sampled stories
Table 3.4.3. Gender equality, stereotypes in different type of stories (multiple answers)
Gender Equality, Total Daily Events | Followup Indepth Feature Editorial Standalone | Standalone | Analysis/ News Others
Stereotypes Report Report Report Photos/ Photo| Infographics/| Opinion [Feature
Stories Illustration Report Interview

No. of | Percent |No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent|No. of|Percent

stories (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Clearly Promoting 108 2.89 68 | 256 | 8 174 | 2 118 | 16 | 920 | 3 | 811 | 2 146 | O (000 | 6 [17.65| 3 |[517 | O 0.00
Equality
Clearly Challenging 285 763 | 226|851 | 14 | 304 | 9 | 529 | 20 |[1149| 1 270 | 9 6.57 | 0 | 0.00 1 294 | 5 [ 862 | O 0.00
Stereotypes
Clearly Promoting 13 0.35 9 | 034 | 0 |000| O |000] 3 172 | 0 [(000| O |000| O |0O0O0| O [000]| 1 172 | 0 0.00
Inequality
Clearly Strengthening | 118 3.16 75 | 282 | 9 196 | 4 | 235| 25 [1437| 1 270 | 3 219 | 0 | 000 | O | 000 | 1 172 | 0 0.00
Stereotypes
Not clear 229 6.13 [170 | 640 | 16 | 348 | 11 | 647 | 17 | 977 | 0 | 000 | 6 | 438 | 0O [000| 5 |[1471| 4 | 690 | O 0.00
Too Short for 3029 | 81.08 |2135(80.35| 416 |90.43 | 145 | 85.29 | 105 | 60.34 | 32 |86.49 | 118 | 86.13| 6 |100.00| 22 |64.71| 47 |81.03| 3 |100.00
Assessment/Irrelevant
Total number of 3,736 | 100.00 |2,657|100.00| 460 [100.00 170 (100.00| 174 (100.00| 37 |100.00| 137 |100.00| 6 |100.00| 34 |100.00| 58 |100.00| 3 |100.00
sampled stories

Note: In total 46 stories had repeat responses
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Table 3.4.4: Absolute protection of identities of victims/survivors in crimes covered by the Nari o Shishu Nirjaton Domon Ain 2000 (multiple answers)

Protection of Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
identity Sangbad Pratidin
No. of [Percent|No. of |[Percent| No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent|No. of [Percent| No. of [Percent| No. of |Percent
stories| (%) |[stories| (%) [stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%)
Yes 113 | 4346 | 25 | 8333 | 14 |66.67 | 10 |4348| 1 4.00 22 |3385| 15 |51.72| 16 |6400| 2 |66.67| 8 |2051
No 147 | 5654 | 5 |1667| 7 |[3333| 13 |5652| 24 |9600| 43 |66.15| 14 |4828| 9 |36.00| 1 |3333| 31 |79.49
Photo 5 1.92 0.00 0 0.00 0 0.00 0 0.00 4 6.15 3.45 0 0.00 0 0.00 0 0.00
Dead 9 3.46 1 3.33 5 |12381| O 0.00 0 0.00 2 3.08 1 3.45 0 0.00 0 0.00 0 0.00
Total number of 260 |100.00( 30 |[100.00| 21 |100.00f 23 |100.00| 25 |100.00| 65 |100.00| 29 (100.00| 25 |100.00f 3 |100.00| 39 |100.00
‘Yes’ and ‘No’
stories
Table 3.4.5: Absolute protection of identities of children in conflict with the law (multiple answers)
Protection of Total Prothom Alo [Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
identity Sangbad Pratidin
No. of [Percent| No. of |[Percent| No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
Yes 19 |50.00| 10 [9091| O 0.00 0 0.00 1 50.00| O 0.00 6 |5000| O 0.00 2 |40.00| O 0.00
No 19 (5000 1 9.09 0 0.00 6 |100.00| 1 50.00 1 ]100.00f 6 |5000| O 0.00 3 |60.00] 1 |{100.00
Photo 0 0.00 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Dead 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of 38 [100.00f 11 |100.00| O 0.00 6 |100.00f 2 |100.00f 1 |100.00| 12 |100.00| O 0.00 5 |100.00f 1 |100.00
“‘Yes’ and ‘No’
stories
Table 3.4.6: Protection of identities of persons accused of committing sexual violence (multiple answers)
Protection of Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
identity Sangbad Pratidin
No. of [Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of |Percent
stories| (%) |[stories| (%) [stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%)
Yes 36 |[1698| 5 |17.86| 5 |2632| 3 [1364| 1 1111 | 10 [1587| 3 |1034| 6 |2500| O 0.00 3 |18.75
No 176 | 83.02| 23 |8214| 14 |7368| 19 [86.36| 8 88.89 | 53 |84.13| 26 |89.66| 18 | 75.00| 2 |100.00| 13 |81.25
Photo 17 | 8.02 3 |1071| 3 |1579| O 0.00 0 0.00 6 9.52 0 0.00 5 |2083| 0 0.00 0 0.00
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Total 212 |100.00f 28 |[100.00f 19 |[100.00( 22 |100.00| 9 |100.00| 63 |100.00| 29 |100.00| 24 |100.00/ 2 |100.00| 16 |100.00
Total number of 212 |100.00f 28 |[100.00f 19 |[100.00( 22 |100.00| 9 |100.00| 63 |100.00| 29 |100.00| 24 |100.00/ 2 |100.00| 16 |100.00
“Yes’ and ‘No’
stories
Table 3.4.7: Scanning the language for gender sensitivity (multiple answers)
Language Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
segment Pratidin

No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent | No. of | Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent

stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) [stories| (%)
A=1 74 1.98 3 0.44 2 0.71 9 1.23 6 3.57 19 3.06 6 1.76 11 2.86 11 3.64 7 3.15
B=2 24 0.64 1 0.15 0 0.00 1 0.14 1 0.60 10 1.61 0 0.00 7 1.82 3 0.99 1 0.45
c=3 9 0.24 1 0.15 1 0.36 2 0.27 0 0.00 1 0.16 2 0.59 2 0.52 0 0.00 0 0.00
D=4 4 0.11 1 0.15 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 3 0.99 0 0.00
E=5 33 0.88 5 0.73 1 0.36 3 0.41 5 2.98 0 0.00 2 0.59 0 0.00 6 1.99 11 4,95
F=6 82 2.19 18 2.62 0 0.00 8 1.09 0 0.00 3 0.48 23 6.74 1 0.26 29 9.60 0 0.00
G=7 155 | 4.15 0 0.00 6 2.14 3 0.41 53 | 3155 | 29 4.68 1 0.29 4 1.04 0 0.00 59 | 26.58
H=8 17 0.46 1 0.15 0 0.00 1 0.14 4 2.38 4 0.65 1 0.29 1 0.26 0 0.00 5 2.25
I=9 102 | 2.73 4 0.58 2 0.71 9 1.23 10 5.95 27 4.35 9 2.64 18 4.68 1 0.33 22 9.91
Not Applicable | 3,301 | 88.36 | 661 | 96.22 | 269 | 96.07 | 702 | 96.03 | 96 | 57.14 | 539 | 86.94 | 301 | 88.27 | 355 | 92.21 | 251 | 83.11 | 127 | 57.21
Total number of| 3,736 | 100.00| 687 |100.00| 280 |100.00| 731 |100.00| 168 |100.00 | 620 |100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00
sampled stories

A =1 Story uses words or phrases with sexual innuendos: Raped/Rape Victim; Eve Teasing; Luscious; Glamorous; Buxom; Hot; Cleavage; Blonde Beauty; Dark Beauty; Flirt; Extramarital Affair;

Having a Lover.

B = 2 Story uses stigmatising words or phrases: Immoral Relationship; Illicit Relationship; Whore; "Mother of three elopes with lover;" Prostitute.
C = 3 Story uses words or phrases as gendered insults/mud slinging/hints: Catty/Querulous/ Querulous Voice; Fiesty; Shrill; Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar Daddy; Sugar Baby/Girl;

Lady Love.

D = 4 Story uses prejudicial, blaming, derogatory or condescending words or phrases in a gendered context: Lovely Wife; Little Lady; Better Half; Homely; Career Woman; Careerist.

E =5 Story uses words or phrases to uphold or promote gender-defined roles: Matronly, Motherly; Mr and Mrs Chowdhury; Old Maid type; Housewife.
F = 6 Story uses words/phrases denoting ‘female’/'women'/Hijra or 'third gender'/ or adds 'Lady/Woman' or 'Female' to gender-neutral words when it is contextually irrelevant. Example: Business
woman, police woman, delivery woman, chairwoman, heroin, -Doctor, -Nurse, -voice artist, -singer, -politician, -engineer, -scientist, -artist, -architect, -leader, -activist, writer, -journalist, etc.
G =7 Story uses words/phrases denoting ‘'male’ or 'men’ instead of gender-neutral words by default and when the context does not warrant it.: Businessman; Newsman; Policeman; Mailman; Chairman;
Delivery man; Mankind; Man/men; best man for the job; Pronouns He/his; Hero.
H = 8 Story contains harmful, insensitive or negatively provocative unnecessary detailed description of events/crimes/people.

| = 9 Other words noted down as comments.

* Not Applicable is coded for the stories where there is no significant gender sensitive/insensitive word.
* The 102 entries in ‘other’ (I = 9) are specified as the following (same words are listed once):
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Type of words

Words

Gender insensitive
words

(FTCH-CAT KT, B9 A0 AoeT 20302 A, SIeea i, o, SME is described as the "mother of industrialization™, The victim is described as "a mother
of three", =Y GI=TICIIT

T AT, SIS ST, @ I

TS (@E, @TSMIT JHT (08 (7S

fermf¥a, «f¥fer, Sr@ww Yg©, WD TF, weT @0y 4, FHF!, TS fofbe, Mqwm ¥, €¥F PR, MR «¥, TR-Torife, TS, 7Y (NAFFOI), TR,
BIFIR I AT .., (AT B AMST SR TR0l ., Tifiews f2ret, qoraret, TI@Rgere Sbaer’, Aerered @R Gal..., MRF #T SR, arsReet, T (Feifa,
R e e SR FKa FE0g, TAHTG, AR R, IfEE aas e, w6 foret, «fime Tl | e e 303, FeRIE, TR 27, IS IS
fore, s=afs @b (IR oY, IFRCU TR, SPIAEGTE FHFAC AT FCSACS. .. NoF I, IS Frew, (AEwe &<, arered @R & 3, 937 =)

fofes , €5, *RET ~HFreT BT IS (7, (&TT AT, (@0 (STaATe o+l KT $2w, T=_ei o1, Awy, TR &%, W, THAr SN, SSREANWS T ST,

i Feas (S5 iy, IR, S (@I NI 39 @ feT 1 27, S *[iw [ ey ot 2w o Aereris 6, Jwar (e, T 2f[re SR, (@R, (A B
S 2

@R [ DTS W@, sAfesiea Mo qrewn, smdn @i, @fe-ok, @mw 9oy 3@, 99 Al AFET 5T Arive Fivg, qEwy f$fes, Wi @t ée (ire
2T, (2T SIS (P, NS *, TPTS I07 #1171 S0, FABI, TS TN €& I, TP FRMIT Terer I foirew), g w03 ey, F907s, o
I, BIEsfs IR @FHE FANCE ({04 @0 TGS G4, [T IR oo, Sreeenaa <0eiq 9641, T 8 @ e A@em (e, GOD MOTHER, WifEar Ims I5<e1a,
TR TS TR, (2T el (SRS ), T (@0 G, T =g G300

T=IY, (ol (¥ M), «fFe T, 4o Ty, wifen foref (I o &) *<ratet e Stz 6, 523y, THE W TReT, T, s e, f2age (g
0a fedfent, TRages e, Terifey, =3y, ¥ g, «f¥s, J=a4@ Tgy, steamy live performances, *RERT @i\, SiifeFa S<g], *RERAT (S0, TSI TS ToI
4w, GERTIE, Over use of Nari Footballer in the story on them, T&teI, SiETets “fRA@ I 4" FAGT AT AILT I TRACE, {97 I 4F0, ST T
(T T Trgrd (713), S, [ =Sy

Gender sensitive
words

Table 3.4.8: How does the story score in terms of clarity, sourcing, fairness and readability? (multiple answers)

Story quality

Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin

No. of |Percent|No. of [Percent|No. of |Percent| No. of |Percent|No. of |Percent| No. of |Percent|No. of |Percent|No. of |Percent| No. of [Percent|No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%)

Clear, Complete,
Logical,
Wellorganized

2,146 | 57.44 | 459 | 66.81 | 134 | 47.86 | 413 | 56.50 | 88 | 52.38 | 458 | 73.87 | 240 | 70.38 | 103 | 26.75 | 95 | 31.46 | 156 | 70.27

Has problems with
clarity, Has
information gaps,
Not logical, Not
Wellorganized

934 | 2500 | 38 | 553 | 83 |29.64 | 178 | 2435 | 53 | 3155 | 110 |17.74| 62 | 18.18 | 221 | 57.40 | 129 | 4272 | 60 | 27.03
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Impartial,
Wellsourced,
Wellestablished

1,761

47.14

388

56.48

75

26.79

416

56.91

44

26.19

444

71.61

258

75.66

47

12.21

0.66

87

39.19

All essentially
involved parties not
covered, Right of
reply not given

1,046

28.00

100

14.56

146

52.14

173

23.67

93

55.36

115

18.55

40

11.73

259

67.27

21

6.95

99

44.59

Vague or
generalized/sweeping
attribution

127

3.40

10

1.46

3.21

24

3.28

2.98

0.97

1.47

25

6.49

33

10.93

10

4.50

Supporting evidence
cited, Adequate data
used.

2,200

58.89

461

67.10

110

39.29

562

76.88

53

31.55

520

83.87

289

84.75

77

20.00

0.99

125

56.31

Supporting evidence
not cited, Adequate
data not used.

612

16.38

28

4.08

143

51.07

26

3.56

62

36.90

48

7.74

10

2.93

242

62.86

10

3.31

43

19.37

Language easy and
flowing

2,609

69.83

472

68.70

257

91.79

428

58.55

114

67.86

554

89.35

278

81.52

311

80.78

1.32

191

86.04

Language difficult
(Jargons/ Long
complex sentences,
Difficult words, Too
many Numbers,
Lacks in style and
flow)

341

9.13

23

3.35

1.43

168

22.98

36

21.43

14

2.26

22

6.45

16

4.16

40

13.25

18

8.11

Too short for
assessment

535

14.32

176

25.62

16

5.71

135

18.47

3.57

52

8.39

39

11.44

56

14.55

39

12.91

16

7.21

Other

29

0.78

22

3.20

1

0.36

0.27

0.00

0.00

0.88

0.26

0.00

0.00

Total number of
sampled stories

3,736

100.00

687

100.00

280

100.00

731

100.00

168

100.00

620

100.00

341

100.00

385

100.00

302

100.00

222

100.00

*Generally, on a broad scale, and not from a gender perspective.
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Table 3.4.9: How does the story score in terms of clarity, sourcing, fairness and readability? (multiple answers) (negative indicators only)

Story quality

Total

Prothom Alo

Dhaka Tribune

Naya Diganta

Sonali
Sangbad

Manabzamin

Bangladesh
Pratidin

Purbokone

Sylheter Dak

Purbanchal

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

All essentially
involved parties not
covered, Right of
reply not given

1,046

28.00

100 | 14.56

146 | 52.14

173 | 23.67

93 | 55.36

115 | 18.55

40

11.73

259 | 67.27

21

6.95

99 | 44.59

Has problems with
clarity, Has
information gaps,
Not logical, Not
Wellorganized

934

25.00

38 | 5.53

83 | 29.64

178 | 24.35

53 | 3155

110 | 17.74

62

18.18

221 | 574

129

42.72

60 | 27.03

Supporting evidence
not cited, Adequate
data not used.

612

16.38

28 | 4.08

143 | 51.07

26 | 3.56

62 | 36.90

48 7.74

10

2.93

242 | 62.86

10

3.31

43 | 19.37

Language difficult
(Jargons/ Long
complex sentences,
Difficult words, Too
many Numbers,
Lacks in style and
flow)

341

9.13

23 | 3.35

1.43

168 | 22.98

36 | 21.43

14 | 2.26

22

6.45

16 | 4.16

40

13.25

18 8.11

Vague or
generalized/sweeping
attribution

127

3.40

10 1.46

3.21

24 | 3.28

2.98

0.97

1.47

25 | 6.49

33

10.93

10 4.50

Total number of
sampled stories

3,736

100.00

687 |100.00

280 |100.00

731 |100.00

168 |100.00

620 |100.00

341

100.00

385 |100.00

302

100.00

222 |100.00

155




Table 3.5.1: Gender of persons in the story

Section 3.5: People in the story

Gender of persons Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
in the story Pratidin
No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent
persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |[persons| (%) |persons| (%) |persons| (%)
Female 2,514 | 39.71 | 398 |29.61| 219 |3510| 357 |29.68| 115 |5425| 480 |44.61| 268 |57.02 | 282 |51.65| 198 |40.91 | 197 | 52.96
Male 3,800 | 60.02 | 946 |70.39 | 389 |6234| 845 | 7024 | 97 |4575| 596 |55.39| 202 | 4298 | 264 |48.35| 286 |59.09 | 175 | 47.04
Nonbinary Other 3 0.05 0 0.00 3 0.48 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Unknown 14 0.22 0 0.00 13 2.08 1 0.08 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 6,331 (100.00| 1,344 {100.00| 624 |100.00| 1,203 |100.00| 212 |100.00| 1,076 |100.00| 470 |100.00| 546 |100.00| 484 |100.00| 372 |100.00
*Even in the thematic samples, 60 percent of the people were men.
Table 3.5.2: Gender of persons in the story (at least one in a story)
Gender Among all Prothom Alo Dhaka Tribune Naya Diganta | Sonali Sangbad Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
newspapers Pratidin
No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent
stories | (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%)
gtn:zfeswne 2132| 69.83 322 | 60.07 167 | 68.44 292 | 52.80 109 | 74.66 403 | 77.50 236 | 78.93 260 | 81.76 181 | 73.28 162 | 85.26
At least one 2,183 71.50 423 | 78.92 192 | 78.69 451 | 8156 86 | 58.90 372 | 7154 156 | 52.17 194 | 61.01 184 | 74.49 125 | 65.79
male
At least one 2 0.07 0 0.00 2 0.82 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
non-binary
other
At least one 12 039 0 0.00 11 451 1 0.18 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
unknown
At least one 3,053 100.00 536 | 100.00 244 | 100.00 553 | 100.00 146 | 100.00 520 | 100.00 299 | 100.00 318 | 100.00 247 | 100.00 190 | 100.00
person in a
story

* Data in the table denote number of stories. The same story could have at least one female and one male person.
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Table 1.5.2b: Share of stories with people by gender

Gender Among all Prothom Alo Dhaka Tribune | Naya Diganta Sonali Sangbad | Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
newspapers Pratidin
No. of | Percent | No.of | Percent | No.of | Percent [ No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent
stories | (%) stories | (%) stories | (%) stories | (%) stories | (%) stories | (%) stories | (%) stories | (%) stories | (%) stories | (%)
At least 2,132 | 57.07 322 46.87 167 59.64 292 39.95 109 64.88 403 65.00 236 69.21 260 67.53 181 59.93 162 72.97
one
female
At least 2,183 | 58.43 423 61.57 192 68.57 451 61.70 86 51.19 372 60.00 156 45.75 194 50.39 184 60.93 125 56.31
one male
At least 2 0.05 0 0.00 2 0.71 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
one non-
binary
other
At least 12 0.32 0 0.00 11 3.93 1 0.14 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
one
unknown
Stories 683 18.28 151 21.98 36 12.86 178 24.35 22 13.10 100 16.13 42 12.32 67 17.40 55 18.21 32 1441
with no
persons
Number | 3,736 | 100.00 | 687 100.00 | 280 100.00 | 731 100.00 | 168 100.00 | 620 100.00 | 341 100.00 | 385 100.00 | 302 100.00 | 222 100.00
of all
stories
* Data in the table denote number of stories. The same story could have at least one female and one male person.
Table 3.5.3: Age of persons determined in the story
Age range Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
Pratidin
No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent
persons| (%) |persons| (%) |[persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |[persons| (%)
0-12 134 | 1363 | 24 | 14.72 7 10.00 | 29 | 1443 5 10.87 | 25 | 12.76 3 6.25 15 | 1648 | 12 |1519 | 14 | 1573
13-18 114 | 1160 | 21 | 12588 | 11 |1571| 16 7.96 6 13.04 | 27 | 13.78 5 10.42 9 9.89 8 10.13 | 11 | 12.36
19-34 348 | 3540 | 55 |3374| 30 |4286| 57 |2836| 22 |4783| 79 |4031| 18 |3750| 30 |3297| 25 |3165| 32 | 35.96
35-49 176 | 17.90 | 22 | 13.50 10.00 | 47 | 23.38 1739 | 31 |1582| 11 | 2292 | 18 |19.78 | 20 |2532| 12 | 13.48
50-64 107 | 10.89 | 19 | 11.66 4.29 29 | 14.43 6.52 22 | 11.22 8.33 9.89 11.39 10.11
65-79 68 6.92 12 7.36 10.00 | 16 7.96 4.35 7 3.57 10.42 5.49 6.33 10.11
80 + 36 3.66 10 6.13 5 7.14 7 3.48 0 0.00 5 2.55 4.17 5.49 0.00 2.25
Total 983 |100.00( 163 |100.00f 70 |[100.00| 201 |100.00| 46 |100.00| 196 |100.00f 48 |[100.00| 91 |100.00| 79 |100.00| 89 |100.00

* Age of other persons in the sample stories could not be determined.
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Table 3.5.4. Age of persons determined in the story by gender identity

Age range Total Female Male Unknown
No. of persons Percent (%) |No. of persons | Percent (%) No. of persons Percent (%) No. of persons Percent (%)
0-12 134 13.63 103 19.32 30 6.68 1 100.00
13-18 114 11.60 78 14.63 36 8.02 0 0.00
19-34 348 35.40 167 31.33 181 40.31 0 0.00
35-49 176 17.90 85 15.95 91 20.27 0 0.00
50-64 107 10.89 47 8.82 60 13.36 0 0.00
65-79 68 6.92 35 6.57 33 7.35 0 0.00
80 + 36 3.66 18 3.38 18 4.01 0 0.00
Total number of persons whose 983 100.00 533 100.00 449 100.00 1 100.00
age could be determined
* There was no person of ‘non-binary other’ identity whose age could be determined.
Table 3.5.5: Occupation of persons in the story (multiple answers)
Occupation Total Prothom Alo | Dhaka Tribune | Naya Diganta | Sonali Sangbad | Manabzamin Biaonglgéj_esh Purbokone Sylheter Dak Purbanchal
ratidin

No. of | Percent | No. of |Percent| No. of | Percent| No. of | Percent| No. of | Percent | No. of | Percent | No. of | Percent| No. of | Percent | No. of | Percent | No. of | Percent

persons| (%) |persons| (%) |persons| (%) |[persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) [persons| (%)
Not stated 990 |15.64| 161 |11.98| 64 |10.26| 190 |15.79| 13 | 6.13 | 252 (2342 | 25 | 532 | 84 |1538| 88 |18.18| 113 | 30.38
Politician 891 |14.07| 65 | 484 | 24 | 3.85 | 149 |1239| 33 |15.57| 156 |1450| 48 |10.21| 160 |29.30| 151 |31.20| 105 | 28.23
Entertainment Media 603 | 952 | 123 | 9.15 | 40 | 641 | 39 | 3.24 2 0.94 | 140 |13.01| 153 [3255| 90 |16.48| 14 | 2.89 2 0.54
Executive/ Professional
(Celebrity, Actor, Model and
Other Performing Artist)
Government Official/ Public 563 | 8.89 | 167 |12.43| 66 |10.58| 172 |14.30| 8 3.77 | 72 | 6.69 3 064 | 29 | 531 | 24 |49 | 22 | 591
Servant/ Spokesperson
Police, Military, Security 551 | 8.70 | 124 | 9.23 | 65 |10.42| 134 |11.14| 15 | 708 | 77 |7.16 | 23 | 489 | 32 | 586 | 43 | 888 | 38 |10.22
Personnel
Prime Minister 420 | 663 | 49 | 365 | 36 | 577 | 48 | 399 | 35 |1651| 41 | 381 | 30 |6.38 | 71 |13.00| 57 |11.78| 53 |14.25
Minister, MP 358 | 565 | 84 | 625 | 37 | 593 | 87 | 723 | 14 | 660 | 43 | 400 | 14 | 298| 28 | 513 | 33 | 682 | 18 | 4.84
Student 276 | 436 | 60 | 446 | 23 | 369 | 51 | 424 7 330 | 61 | 567 | 20 | 426 | 11 | 201 | 18 |372| 25 | 6.72
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Doctor/ Health Specialist 260 | 411 | 67 | 499 | 19 | 3.04 | 68 | 5.65 8 3.77 | 42 | 390 | 17 | 3.62 7 128 | 21 | 434 | 11 | 2.96
Criminal/Suspect/Jailed/ * 195 | 3.08 2 0.15 | 13 | 2.08 8 067 | 18 | 849 | 54 | 502 | 28 |59 | 35 | 641 | 22 | 455 | 15 | 4.03
Judge/Lawyer/Magistrate/Other| 170 | 2.69 | 47 | 350 | 14 | 224 | 63 | 5.24 1 047 | 19 | 177 | 13 | 2.77 4 0.73 8 1.65 1 0.27
Legal Professional

Business Person/ Business 164 | 259 | 54 | 402 | 25 | 401 | 23 | 191 0 0.00 | 32 | 297 9 191 | 11 | 2.01 6 1.24 4 1.08
Owner/ Executive/ Manager/

Stockbroker

Teacher 160 | 253 | 66 | 491 | 19 | 3.04 | 47 | 391 094 | 15 | 1.39 3 0.64 3 0.55 0.41 0.81
Sportsperson/Athlete 160 | 253 | 42 | 313 | 20 | 321 | 28 | 233 189 | 26 | 242 | 17 | 362 | 17 | 3.11 0.62 0.81
Child, Young Person* 157 | 248 | 33 | 246 | 4 064 | 35 | 291 | 11 | 519 | 29 | 270 191 | 11 | 201 | 15 | 310 | 10 | 2.69
Rights Activist/Trade Union/ 153 | 242 | 56 | 417 | 34 | 545 | 26 | 2.16 0 0.00 | 18 | 1.67 0.00 9 1.65 5 1.03 5 1.34
Advocate in Civil Society

Organization

Local Government 146 | 231 | 46 | 3.42 3 0.48 | 47 | 3.91 9 425 | 12 | 1.12 1 021 | 13 | 238 | 4 083 | 11 | 2.96
Representative

Homemaker; Works in Home* | 90 | 1.42 0.60 1 016 | 19 | 158 | 18 | 849 | 11 | 1.02| 25 | 5.32 2 0.37 6 1.24 0 0.00
Academician 88 | 1.39 0.67 | 13 | 2.08 3 0.25 2 094 | 17 | 158 5 1.06 | 20 | 366 | 14 | 2.89 5 1.34
NGO/ CBO Organizer/Worker | 80 | 1.26 | 22 | 164 | 13 | 208 | 32 | 2.66 3 1.42 1 0.09 0 0.00 1 0.18 8 1.65 0 0.00
Retiree/ Pensioner 79 | 125 | 38 | 2.83 0 0.00 | 37 | 3.08 0 0.00 3 0.28 0 0.00 1 0.18 0 0.00 0 0.00
Others 78 | 123 | 21 | 156 | 25 | 401 | 18 | 150 3 1.42 3 0.28 3 0.64 2 0.37 3 0.62 0 0.00
Other Factory Worker/ Trade 59 [ 093 | 25 | 1.86 4 064 | 15 | 1.25 0 0.00 5 0.46 1 0.21 1 0.18 5 1.03 3 0.81
Person Artisan/ Labourer

Business Forum Leader 53 | 084 | 20 | 149 | 24 | 3.85 5 0.42 1 0.47 1 0.09 0.43 0 0.00 0 0.00 0 0.00
Social Worker, Childcare 44 | 069 | 26 | 1.93 1 0.16 1 0.08 3 1.42 1 0.09 4 |0.85 0 0.00 8 1.65 0 0.00
Worker, Community Worker

Editors/ News or Content 42 | 0.66 8 0.60 7 1.12 7 0.58 0 0.00 | 12 | 1.12 2 0.43 2 0.37 2 0.41 2 0.54
Manager/ Media Owners/

Ownereditor

Development/ Technical Expert|] 36 | 0.57 | 11 | 0.82 | 24 | 3.85 0 0.00 1 0.47 0.00 0 0.00 0 0.00 0.00 0 0.00
Other Private Sector 33 | 052 | 11 | 082 | 11 | 1.76 0.08 1 0.47 0.28 2 0.43 0.18 0.41 0.27
Nonmanagement Employee

Science and Technological 31 | 049 | 21 | 156 1 0.16 6 0.50 0 0.00 1 0.09 0 0.00 2 0.37 0 0.00 0 0.00
Professional

Garment Worker 28 | 0.44 8 0.60 8 1.28 5 0.42 0 0.00 6 0.56 0 0.00 0 0.00 0 0.00 1 0.27

159




Religious figure 27 | 043 0.22 000 | 13 | 1.08| 0 | 0.00 0.19 0.43 055 | 3 | 062 0.27
Cottage/SM Entrepreneur 18 | 0.28 0.60 0.00 0.42 0.47 000 | 3 | 064 000 | 1 |021 0.00
Royalty/ Monarch/ Deposed 10 | 016 | 3 | 0.22 016 | 0O |000| O | 0.00 0.19 0.43 037 | 0 | 0.00 0.00
Monarch
Nurse and Paramedic 0.14 0.07 0.16 0.17 000 | 4 | 0.37 0.00 0.18 0.00 0.00
Small and Landless Farmer 014 | 4 |030| 0O | 0.00 0.33 0.00 0.09 000 | 0 | 0.00 0.00 0.00
(Agriculture, Fisheries,
Forestry)
Land and Agricultural 9 (014 1 (007 O [(O0OO| O [0OOO| O [OOO| 5 |04 | O |0OOO| O |00O0| 1 |021]| 2 0.54
Labourer (Including Mining,
Fishing/Fisheries, Forestry)
Big and Medium Farmer 8 |013| 1 |(007| O |0O0O0| 4 (033 O |0OO| 3 |028| O |000| O |0O00| O (0Q0OO| O | 0.00
(Agriculture, Fisheries,
Forestry)
Other Employee in News and 5 1008 | 3 | 022 1 /016| 1 (008| O (00O0| O (000| O (0O0O0O| O [O0OO| O |0O00| O |O0.00
Entertainment Media
Unemployed 5 1008 | 5 | 037 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Health and Family Planning 0.02 0.07 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Fieldworker
Total number of persons in the | 6,331 |100.00| 1,344 |100.00| 624 |100.00| 1,203 |{100.00| 212 |100.00|1,076|100.00| 470 |100.00| 546 |100.00| 484 [100.00| 372 |100.00
stories
* Some of the persons coded for gender of persons could have been coded ‘not applicable’ for occupation of persons.
Table 3.5.6. Occupation of persons in the story by gender identity (multiple answers) (percentage by row)
Occupation Total Female Male Nonbinary Other Unknown
No. of Percent No. of Percent No. of | Percent No. of Percent | No. of Percent
persons (%) persons (%) persons (%) persons (%) persons (%)
Not stated 990 100.00 537 54.24 451 45.56 0 0.00 2 0.20
Politician 888 100.00 390 43.92 498 56.08 0 0.00 0 0.00
Entertainment Media Executive/ Professional (Celebrity, 602 100.00 369 61.30 233 38.70 0 0.00 0 0.00
Actor, Model and Other Performing Artist)
Government Official/ Public Servant/ Spokesperson 563 100.00 125 22.20 436 77.44 0 0.00 2 0.36
Police, Military, Security Personnel 551 100.00 12 2.18 537 97.46 0 0.00 2 0.36
Prime Minister 418 100.00 363 86.84 55 13.16 0 0.00 0 0.00
Minister, MP 356 100.00 54 15.17 301 84.55 0 0.00 1 0.28
Student 276 100.00 200 72.46 76 27.54 0 0.00 0 0.00
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Doctor/ Health Specialist 260 100.00 67 25.77 193 74.23 0 0.00 0 0.00
Criminal/Suspect/Jailed/ * 194 100.00 39 20.10 155 79.90 0 0.00 0 0.00
Judge/Lawyer/Magistrate/Other Legal Professional 170 100.00 33 19.41 136 80.00 0 0.00 1 0.59
Business Person/ Business Owner/ Executive/ Manager/ 164 100.00 35 21.34 129 78.66 0 0.00 0 0.00
Stockbroker

Teacher 160 100.00 30 18.75 130 81.25 0 0.00 0 0.00
Sportsperson/Athlete 159 100.00 86 54.09 72 45.28 0 0.00 1 0.63
Child, Young Person* 157 100.00 107 68.15 49 31.21 0 0.00 1 0.64
Rights Activist/Trade Union/ Advocate in Civil Society 153 100.00 63 41.18 86 56.21 3 1.96 1 0.65
Organization

Local Government Representative 146 100.00 17 11.64 129 88.36 0 0.00 0 0.00
Homemaker; Works in Home* 89 100.00 89 100.00 0 0.00 0 0.00 0 0.00
Academician 87 100.00 19 21.84 68 78.16 0 0.00 0 0.00
NGO/ CBO Organizer/Worker 80 100.00 27 33.75 52 65.00 0 0.00 1 1.25
Retiree/ Pensioner 79 100.00 19 24.05 60 75.95 0 0.00 0 0.00
Others (Explain as a comment) 78 100.00 30 38.46 48 61.54 0 0.00 0 0.00
Other Factory Worker/ Trade Person Artisan/ Labourer 59 100.00 5 8.47 54 91.53 0 0.00 0 0.00
Business Forum Leader 52 100.00 12 23.08 40 76.92 0 0.00 0 0.00
Social Worker, Childcare Worker, Community Worker 44 100.00 9 20.45 35 79.55 0 0.00 0 0.00
Editors/ News or Content Manager/ Media Owners/ 42 100.00 10 23.81 32 76.19 0 0.00 0 0.00
Ownereditor

Development/ Technical Expert 36 100.00 8 22.22 27 75.00 0 0.00 1 2.78
Other Private Sector Nonmanagement Employee 33 100.00 6 18.18 26 78.79 1 3.03 0 0.00
Science and Technological Professional 31 100.00 3 9.68 28 90.32 0 0.00 0 0.00
Garment Worker 28 100.00 18 64.29 9 32.14 0 0.00 1 3.57
Religious figure 27 100.00 3 11.11 24 88.89 0 0.00 0 0.00
Cottage/SM Entrepreneur 18 100.00 4 22.22 14 77.78 0 0.00 0 0.00
Royalty/ Monarch/ Deposed Monarch 10 100.00 6 60.00 4 40.00 0 0.00 0 0.00
Land and Agricultural Labourer (Including Mining, 9 100.00 2 22.22 7 77.78 0 0.00 0 0.00
Fishing/Fisheries, Forestry)

Small and Landless Farmer (Agriculture, Fisheries, Forestry) 9 100.00 3 33.33 6 66.67 0 0.00 0 0.00
Nurse and Paramedic 9 100.00 7 77.78 2 22.22 0 0.00 0 0.00
Big and Medium Farmer (Agriculture, Fisheries, Forestry) 8 100.00 0 0.00 8 100.00 0 0.00 0 0.00
Other Employee in News and Entertainment Media 5 100.00 0 0.00 5 100.00 0 0.00 0 0.00
Unemployed 5 100.00 1 20.00 4 80.00 0 0.00 0 0.00
Health and Family Planning Fieldworker 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
Sex Worker 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 6,323 100.00 2,507 39.65 3,799 60.08 3 0.05 14 0.22
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Table 3.5.7: Role of persons in the story (multiple answers)

Role Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone Sylheter Dak Purbanchal
Pratidin
No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent
persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%)
Subject 3,527 | 55.71 | 488 |36.31 | 211 |33.81| 508 |42.23| 148 |69.81| 753 |69.98 | 358 | 76.17 | 446 |81.68 | 327 | 67.56 | 288 | 77.42
Spokesperson | 1,802 | 28.46 | 576 | 42.86 | 234 | 37.50 | 564 | 46.88 5 236 | 175 | 16.26 2 0.43 63 |1154 | 115 | 2376 | 68 | 18.28
Expert or 686 | 10.84 | 170 |12.65| 128 |20.51 | 66 5.49 56 |26.42| 59 548 | 116 |24.68 | 29 531 48 9.92 14 3.76
Commentator
Personal 582 | 9.19 | 265 | 19.72 | 56 8.97 | 117 | 9.73 0 0.00 98 9.11 0 0.00 14 2.56 14 2.89 18 4.84
Experience
Minimally or
Scarcely
Mentioned, 90 1.42 4 0.30 1 0.16 2 0.17 17 8.02 10 | 0.93 21 4.47 3 0.55 27 5.58 5 1.34
Incidental
Presence
Local
Resident,
Neighbour, 72 1.14 32 2.38 4 0.64 9 0.75 0 0.00 14 1.30 0 0.00 3 0.55 10 2.07 0 0.00
Villagers,
Townspeople,
Slum-
dweller—as
informed
people
Eyewitness 15 | 0.24 9 0.67 0 0.00 2 0.17 0 0.00 0 0.00 1 0.21 0 0.00 3 0.62 0 0.00
In Image 6 0.09 0 0.00 3 0.48 0 0.00 0 0.00 0 0.00 3 0.64 0 0.00 0 0.00 0 0.00
Only
Popular 3 0.05 0 0.00 3 0.48 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Opinion
Do not Know | 1 0.02 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 1 0.21 0 0.00 0 0.00 0 0.00
Others 1 0.02 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 1 0.21 0 0.00 0 0.00 0 0.00
Total number | 6,331 |100.00| 1,344 |100.00| 624 |100.00| 1,203 {100.00| 212 |100.00| 1,076 [100.00| 470 |100.00| 546 |100.00| 484 |100.00| 372 |100.00
of persons in
the stories

* Some of the persons coded for gender of persons could have been coded ‘not applicable’ for role of persons.
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Table 3.5.8. Role of persons in the story by gender (multiple answers)

Total Female Male Nonbinary Other Unknown
Role of persons in the story No. of Percent No. of Percent No. of Percent No. of Percent | No.of | Percent
persons (%) persons (%) persons (%) persons (%) persons (%)
Subject 3,519 55.58 1,959 77.92 1,558 41 0 0 2 14.29
Spokesperson 1,801 28.45 278 11.06 1,517 39.92 3 100 3 21.43
Expert or Commentator 684 10.8 160 6.36 516 13.58 0 0 8 57.14
Personal Experience 582 9.19 234 9.31 346 9.11 1 33.33 1 7.14
Minimally or Scarcely Mentioned, Incidental 90 142 55 219 35 0.92 0 0 0 0
Presence
Local Resident, Neighbour, Vlllagers, 79 114 14 0.56 58 153 0 0 0 0
Townspeople, Slum-dweller—as informed people
Eyewitness 15 0.24 4 0.16 11 0.29 0 0 0 0
In Image Only 6 0.09 6 0.24 0 0 0 0 0 0
Popular Opinion 3 0.05 2 0.08 1 0.03 0 0 0 0
Do not Know 1 0.02 1 0.04 0 0 0 0 0 0
Others 1 0.02 1 0.04 0 0 0 0 0 0
Total number of persons in the stories 6,331 100.00 2,514 100.00 3,800 100.00 3 100.00 14 100.00
Table 1.5.8b. Role of persons in the story by gender (multiple answers) (percentage by row)
Total Female Male Nonbinary Other Unknown
Role of persons in the story No. of Percent No. of Percent No. of Percent No. of Percent No. of Percent
persons (%) persons (%) persons (%) persons (%) persons (%)

Subject 3,519 100.00 1,959 55.67 1,558 44.27 0 0.00 2 0.06
Spokesperson 1,801 100.00 278 15.44 1,517 84.23 3 0.17 3 0.17
Expert or Commentator 684 100.00 160 23.39 516 75.44 0 0.00 8 1.17
Personal Experience 582 100.00 234 40.21 346 59.45 1 0.17 1 0.17
Minimally or Scarcely Mentioned, Incidental 90 100.00 55 61.11 35 38.89 0 0.00 0 0.00
Presence
Local Resident, Neighbour, Villagers, 72 100.00 14 19.44 58 80.56 0 0.00 0 0.00
Townspeople, Slum-dweller—as informed people
Eyewitness 15 100.00 4 26.67 11 73.33 0 0.00 0 0.00
In Image Only 6 100.00 6 100.00 0 0.00 0 0.00 0 0.00
Popular Opinion 3 100.00 2 66.67 1 33.33 0 0.00 0 0.00
Do not Know 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
Others 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 6,331 100.00 2,514 39.71 3,800 60.02 3 0.05 14 0.22




Table 3.5.9: How the persons are clearly being presented in the story? (Multiple answers)

How the persons Total Prothom Alo | Dhaka Tribune | Naya Diganta | Sonali Sangbad| Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal

are clearly being Pratidin

presented No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent
persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%) |persons| (%)

Directly or 4525 | 7147 | 1,342 | 99.85 | 466 | 74.68 | 1,203 {100.00| 97 | 45.75| 622 |57.81 | 236 |50.21 | 211 | 38.64 | 212 |43.80| 136 | 36.56

indirectly Quoted

Portrayed as 1,063 | 16.79 | 160 |11.90 | 57 913 | 248 | 2062 | 24 | 1132 | 261 |2426| 57 |1213| 81 |1484| 82 |[1694| 93 25.00

Victim

Portrayed as 559 | 8.83 78 5.80 35 5.61 80 6.65 16 7.55 98 9.11 24 511 | 101 | 1850 | 68 |14.05| 59 15.86

Leader /

Achiever

Portrayed as 541 | 8.55 65 4.84 32 5.13 | 100 | 8.31 19 8.96 | 120 |11.15| 44 9.36 52 9.52 52 |10.74| 57 15.32

Criminal

Photo—Mid Shot| 451 | 7.12 90 6.70 61 9.78 78 6.48 3.77 70 6.51 80 |17.02| 55 | 10.07 1.45 0.54

Photo—Portrait 247 | 3.90 88 6.55 14 2.24 64 5.32 2.83 11 1.02 60 | 12.77 0.00 4 0.83 0.00

Portrayed as 189 | 2.99 49 3.65 1 0.16 75 6.23 15 7.08 32 2.97 9 191 0.37 6 1.24 0.00

Vulnerable

No Notable 161 | 2.54 0 0.00 43 6.89 0 0.00 3 1.42 20 1.86 7 1.49 33 6.04 28 5.79 27 7.26

Feature in

Presentation

Portrayed as 151 | 2.39 7 0.52 9 1.44 9 0.75 32 | 15.09 9 0.84 37 7.87 6 1.10 31 6.40 11 2.96

Strong/Morally

Positive/Positive

Role Model

Portrayed as 145 | 2.29 30 2.23 0 0.00 57 4.74 9 4.25 35 3.25 10 2.13 1 0.18 2 0.41 1 0.27

Morally

Negative,

Negative Role

Model

Photo—Full 97 1.53 28 2.08 3 0.48 5 0.42 0 0.00 7 0.65 42 8.94 10 1.83 2 0.41 0 0.00

Body

Portrayed as 67 1.06 51 3.79 0 0.00 16 1.33 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Knower

Portrayed as 31 0.49 0 0.00 0 0.00 0 0.00 18 8.49 0 0.00 2 0.43 3 0.55 7 1.45 1 0.27

Caregiver

Portrayed as 29 0.46 9 0.67 1 0.16 16 1.33 0 0.00 0 0.00 2 0.43 1 0.18 0 0.00 0 0.00

Mother
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Too Short for 21 0.33 0 0.00 2 0.32 0 0.00 1 0.47 0 0.00 2 0.43 0 0.00 12 2.48 4 1.08
Assessment

Portrayed as 13 0.21 2 0.15 2 0.32 1 0.08 0 0.00 5 0.46 0 0.00 1 0.18 2 0.41 0 0.00
Survivor

Mentioned by 13 | 0.21 6 0.45 0 0.00 3 0.25 2 0.94 1 0.09 1 0.21 0 0.00 0 0.00 0 0.00
Family Relation
Irrelevantly,
Exclusively and
Explicitly.

Portrayed 6 0.09 0 0.00 3 0.48 0 0.00 0 0.00 1 0.09 2 0.43 0 0.00 0 0.00 0 0.00
Sexually / as
Sexual Object

Disclosure of 2 0.03 0 0.00 1 0.16 0 0.00 0 0.00 1 0.09 0 0.00 0 0.00 0 0.00 0 0.00
Identity which
might Clearly
Cause Social
Stigma or Other
Risks

Type of Clothing| 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Mentioned,
(without
contextual
relevance)

Age Clearly 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Highlighted or
Explicitly
mentioned (when
it is contextually
irrelevant)

Total number of | 6,331 {100.00| 1,344 |100.00| 624 |100.00| 1,203 |100.00| 212 |100.00| 1,076 |100.00| 470 {100.00| 546 |100.00| 484 [100.00| 372 |100.00
persons in the
stories

* Some of the persons coded for gender of persons could have been coded ‘not applicable’ for presentation.

* One coder continued to have misconception about the first indicator ‘directly or indirectly quoted’. She wrongly coded this indicator in 1089 stories of Prothom Alo and Naya
Diganta, in which at least one person is featured, This is less than one-third of the stories of this nature. To get a rough idea of the extent of the error, we checked about 55 (5%) of
the stories. Every twentieth such story was taken for a random check. And 6 out of 27 stories for Prothom Alo; and 6 out of 29 stories for Naya Diganta had errors.
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Table 3.5.10: How the persons are clearly being presented by gender (multiple answers) (percentage by row)

How the persons are clearly being presented? Total Female Male Nonbinary Other Unknown
No. of Percent No. of |Percent (%) | No.of | Percent No. of |Percent (%) | No.of | Percent
persons (%) persons persons (%) persons persons (%)
Directly or indirectly Quoted 4,520 100.00 1,430 31.64 3,074 68.01 3 0.07 13 0.29
Portrayed as Victim 1,062 100.00 688 64.78 373 35.12 0 0.00 1 0.09
Portrayed as Leader / Achiever 557 100.00 394 70.74 163 29.26 0 0.00 0 0.00
Portrayed as Criminal 535 100.00 116 21.68 419 78.32 0 0.00 0 0.00
Photo—Mid Shot 450 100.00 280 62.22 170 37.78 0 0.00 0 0.00
Photo—Portrait 247 100.00 137 55.47 110 44.53 0 0.00 0 0.00
Portrayed as Vulnerable 189 100.00 117 61.90 72 38.10 0 0.00 0 0.00
No Notable Feature in Presentation 160 100.00 92 57.50 67 41.88 0 0.00 1 0.63
Portrayed as Strong/Morally Positive/Positive 150 100.00 113 75.33 37 24.67 0 0.00 0 0.00
Role Model
Portrayed as Morally Negative, Negative Role 145 100.00 43 29.66 102 70.34 0 0.00 0 0.00
Model
Photo—Full Body 97 100.00 69 71.13 28 28.87 0 0.00 0 0.00
Portrayed as Knower 67 100.00 5 7.46 62 92.54 0 0.00 0 0.00
Portrayed as Caregiver 31 100.00 18 58.06 13 41.94 0 0.00 0 0.00
Portrayed as Mother 29 100.00 29 100.00 0 0.00 0 0.00 0 0.00
Too Short for Assessment 21 100.00 8 38.10 13 61.90 0 0.00 0 0.00
Portrayed as Survivor 13 100.00 11 84.62 15.38 0 0.00 0 0.00
Mentioned by Family Relation Irrelevantly, 13 100.00 6 46.15 53.85 0 0.00 0 0.00
Exclusively and Explicitly.
Portrayed Sexually / as Sexual Object 100.00 100.00 0.00 0 0.00 0 0.00
Disclosure of Identity which might Clearly 100.00 100.00 0.00 0 0.00 0 0.00
Cause Social Stigma or Other Risks
Type of Clothing Mentioned, (without 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
contextual relevance)
Age Clearly Highlighted or Explicitly 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
mentioned (when it is contextually irrelevant)
Total number of persons in the stories 6,331 100.00 2,514 39.71 3,800 60.02 3 0.05 14 0.22

* Persons directly or indirectly quoted could have been overly enumerated. See #Table 5.6.
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Table 3.5.11: People appeared only as an appended list of names/designations

Appended list of Total Prothom Alo [Dhaka Tribune| Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal

names / Pratidin

designations No. of |Percent|No. of | Percent| No. of |Percent|No. of |Percent|No. of | Percent | No. of | Percent|No. of |Percent |No. of | Percent| No. of | Percent|No. of |Percent

lists | (%) | lists | (%) | lists | (%) | lists | (%) | lists | (%) lists | (%) | lists | (%) | lists | (%) | lists | (%) | lists | (%)

Overwhelmingly 120 | 1162 | 26 | 1646 | 6 20.00 | 17 | 6.05 3 9.09 11 887 | 22 |3333| 16 | 1481 | 10 | 6.67 9 10.84

Female

Overwhelmingly 805 | 77.93 | 112 | 70.89 | 24 | 80.00 | 251 | 89.32 | 18 | 5455 | 97 | 7823 | 28 | 4242 | 82 | 7593 | 129 | 86.00 | 64 | 77.11

Male

Overwhelmingly 1 0.10 1 0.63 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Non-binary Other

Balanced group 105 | 10.16 | 19 | 12.03 0.00 11 | 391 | 12 | 3636 | 16 | 1290 | 16 |24.24 | 10 | 9.26 11 | 7.33 10 | 12.05

Not Clear 3 0.29 1 0.63 0.00 2 0.71 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Total 1,033 | 100.00 | 158 |100.00| 30 |100.00| 281 |100.00| 33 |100.00| 124 |100.00| 66 |100.00( 108 |100.00| 150 [100.00| 83 |100.00

Section-3.6: Byline journalists and story credits

Table 3.6.1: Gender of content creators (for byline credits only)

Gender of Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal

content Pratidin

R No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent
creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%)

Female 95 |1525| 21 |1469| 40 |2151 2 2.25 0 0.00 16 |19.28 | 14 | 20.00 1 5.88 0 0.00 1 8.33

Male 528 | 84.75| 122 |8531| 146 |7849| 87 |97.75 1 |100.00f 67 |80.72| 56 |80.00| 16 |94.12| 22 |100.00f 11 |91.67

Nonbinary 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Other

Unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Total 623 |100.00| 143 |100.00| 186 |100.00| 89 |100.00 100.00f 83 [100.00f 70 [100.00f 17 |100.00( 22 |100.00f 12 |100.00
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Table 3.6.2: Gender of content creators (at least one in a story)

Gender Among all Prothom Alo Dhaka Tribune Naya Diganta Sonali Sangbad Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
newspapers Pratidin
No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent No. of | Percent | No.of | Percent | No.of | Percent | No.of | Percent
stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%)
At least one 93 16.73 21 15.79 38 26.21 2 2.35 0 0.00 16 20.25 14 21.21 1 7.14 0 0.00 1 9.09
female
At leastone | 477 85.79 113 84.96 117 80.69 83 97.65 1 100.00 64 81.01 54 81.82 13 92.86 22 100.00 10 90.91
male
At least one 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
non-binary
other
At least one 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
unknown
Atleastone | 556 | 100.00 133 100.00 145 100.00 85 100.00 1 100.00 79 100.00 66 100.00 14 100.00 22 100.00 11 100.00
byline
creator in a
story
* Data in the table denote number of stories. The same story could have at least one female and one male content creator
Table 3.6.2b.: Share of stories by Gender of content creators
Gender AT el Prothom Alo Dhaka Tribune Naya Diganta Sonali Sangbad Manabzamin Banglgd_esh Purbokone Sylheter Dak Purbanchal
newspapers Pratidin
No. of | Percent | No.of | Percent | No. of Percent No. of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent
stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%) stories (%)
At least
one 93 249 21 3.06 38 13.57 2 0.27 0 0 16 2.58 14 411 1 0.26 0 0 1 0.45
female
At least
one male 477 12.77 113 16.45 117 41.79 83 11.35 1 0.60 64 | 10.32 54 | 15.84 13 3.38 22 7.28 10 4.50
At least
g:‘rfarr‘;” o| o0.00 o| o0.00 0 0.00 o| 0.0 0 0 o| 0.0 o| 0.0 o| 0.0 0 0 o| o0.00
other
At least
one 0 0.00 0 0.00 0 0.00 0 0.00 0 0 0 0.00 0 0.00 0 0.00 0 0 0 0.00
unknown
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Stories
with no 3180 85.12 554 80.64 135 48.21 646 88.37 167 99.40 541 87.26 275 80.65 371 96.36 280 92.72 211 95.05
byline
Number
of all 3,736 | 100.00 687 | 100.00 280 | 100.00 731 | 100.00 168 100 620 | 100.00 341 | 100.00 385 | 100.00 302 100 222 | 100.00
stories
* Data in the table denote number of stories. The same story could have at least one female and one male content creator
Table 3.6.3: What role in creating the story (for byline credits only) (multiple answers)
Role in creating Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
story Pratidin

No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent

creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) [creators| (%) |creators| (%)
Reporter and 536 |86.04 | 109 |76.22 | 151 |81.18| 82 |92.13 1 100 83 100 64 |91.43| 13 | 7647 | 21 |9545| 12 100
Writer
Photographer 74 |11.88| 34 |23.78| 29 |15.59 7 7.87 0 0.00 0 0.00 3 4.29 0 0.00 1 4.55 0 0.00
Contributor of 9 1.44 0 0.00 4 2.15 0 0.00 0 0.00 0 0.00 1 1.43 4 23.53 0 0.00 0 0.00
Information
Other 4 0.64 1 0.7 1 0.54 0 0.00 0 0.00 0 0.00 2 2.86 0 0.00 0 0.00 0 0.00
Graphic 1 0.16 0 0.00 1 0.54 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Designer/Artist
Editor/Rewriter 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of | 623 |100.00| 143 |100.00| 186 [100.00{ 89 |100.00f 1 |[100.00{ 83 |100.00f 70 |100.00{ 17 |100.00f 22 |100.00|f 12 |100.00
byline creators
Note: One person was in two roles
Table 3.6.4. Role of byline content creators by gender (multiple answers)
Role Total Female Male

No. of creators| Percent (%) |No. of creators| Percent (%) |No. of creators| Percent (%)

Reporter and Writer 536 86.04 90 94.74 446 84.47
Photographer 74 11.88 3 3.16 71 13.45
Contributor of Information 9 1.44 1 1.05 8 1.52
Other 4 0.64 1 1.05 3 0.57
Graphic Designer/Artist 1 0.16 0 0 1 0.19
Editor/Rewriter 0 0 0 0 0 0
Total number of byline content 623 100.00 95 100.00 528 100.00
creators

* There was no content creator of non-binary other or unknown gender identity. One content creator was given two byline credits.
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Table 3.6.4b: Role of byline content creators by gender (multiple answers) (percentage by row)

Role Total Female Male

No. of creators| Percent (%) |No. of creators| Percent (%) |No. of creators| Percent (%)
Reporter and Writer 536 100 90 16.79 446 83.21
Photographer 74 100 3 4.05 71 95.95
Contributor of Information 9 100 1 11.11 8 88.89
Other 4 100 1 25 3 75
Graphic Designer/Artist 1 100 0 0 1 100
Editor/Rewriter 0 0 0 0 0 0
Total number of byline content 623 100.00 95 15.25 528 84.75
creators

* There was no content creator of non-binary other or unknown gender identity. One content creator was given two byline credits.

Table 3.6.5: Scope of stories

Scope Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin
No. of |Percent|No. of |Percent|No. of [Percent|No. of |Percent| No. of |Percent|No. of |Percent| No. of |Percent|No. of |Percent|No. of |Percent|No. of |Percent
stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%)
National 2,312| 61.88] 433| 63.03| 178/ 63.57| 657| 89.88| 138| 82.14| 341 55.00f 232| 68.04| 133| 34.55| 131| 43.38 69| 31.08
Local (District) 890| 23.82 97| 14.12 42| 15.00 18| 2.46 26| 15.48| 185| 29.84 53| 15.54| 174| 45.19] 157| 51.99| 138 62.16
Regional/Subregional| 272 7.28 94| 13.68 10 3.57 32| 438 2l 119 44| 7.10 26| 7.62 44| 11.43 11| 3.64 9 4.05
International 262| 7.01 63 9.17 50| 17.86 24| 3.28 2l 119 50/ 8.06 30| 8.80 34| 8.83 3] 0.99 6| 270
Total 3,736| 100.00| 687| 100.00{ 280| 100.00| 731| 100.00{ 168| 100.00| 620| 100.00] 341| 100.00{ 385| 100.00| 302| 100.00| 222| 100.00
*Sonali Sangbad, although a regional newspaper, filled up its pages more with national stories.
Table 3.6.6: Gender of content creators and scope of stories
Scope of stories Total Female Male
No. of creators| Percent (%) |No. of creators| Percent (%) |No. of creators| Percent (%)
National 480 77.05 84 88.42 396 75.00
Local (District) 100 16.05 7 7.37 93 17.61
Regional/Subregional 24 3.85 2 211 22 4.17
International 19 3.05 2 211 17 3.22
Total number of byline content 623 100.00 95 100.00 528 100.00
creators

* There was no content creator of non-binary other or unknown gender identity.
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Table 3.6.7. Gender of content creators and scope of stories (percentage by row)

Scope of stories Total Female Male
No. of creators| Percent (%) |No. of creators| Percent (%) |[No. of creators| Percent (%)
National 480 100.00 84 17.50 396 82.50
Local (District) 100 100.00 7 7.00 93 93.00
Regional/Subregional 24 100.00 2 8.33 22 91.67
International 19 100.00 2 10.53 17 89.47
Total number of byline content 623 100.00 95 15.95 508 84.75
creators
* There was no content creator of non-binary other or unknown gender identity.
Table 3.6.8: Story credit (multiple answers)
Story credit Total Prothom Alo |Dhaka Tribune| Naya Diganta Sonali Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
Sangbad Pratidin

No. of [Percent| No. of |Percent|No. of |Percent| No. of [Percent|No. of |Percent|{No. of |Percent| No. of [Percent| No. of |Percent| No. of [Percent| No. of |Percent

credits| (%) |[credits| (%) |credits| (%) |credits| (%) |credits| (%) |credits| (%) |credits| (%) |credits| (%) |credits| (%) |credits| (%)
Staff Reporter 1,323 3335 | 252 | 3500| O 0.00 | 249 | 32.63 | 83 |49.40 | 292 |46.72 | 167 | 48.41 | 128 | 33.33 | 99 |33.00| 53 | 23.98
Byline 623 | 15.70 | 143 | 19.86 | 186 | 42.18 | 89 |1166| 1 .60 83 [1328 | 70 [2029| 17 | 443 | 22 | 733 | 12 | 543
Desk 608 | 1533 | 61 | 847 | 59 |1338| 44 | 577 | 53 |3155| 74 |11.84| 47 |13.62 | 124 |32.29 | 103 | 34.33 | 43 | 19.46
Compilation/Report
District 575 | 1449 | 92 | 1278 | O 0.00 | 226 | 2962 | O 00 | 139 | 2224 | 36 |1043 | 2 0.52 8 2.67 | 72 | 3258
Correspondent
Wire Services (News| 334 | 842 | 89 | 1236 | 101 2290 | 73 | 957 | 21 | 1250 | 4 064 | 14 | 4.06 | 31 | 8.07 0 0.00 1 0.45
Agencies)/ Other
Media
Press Release/ 277 | 698 | 21 | 2.92 1 023 | 62 | 8.13 8 476 | 24 | 384 1 029 | 73 |19.01| 60 |20.00| 27 |12.22
Handouts
Other 113 | 285 | 18 | 250 | 94 |2132| O 0.00 0 .00 1 0.16 0 0.00 0 0.00 0 0.00 0 0.00
Staff 44 | 111 | 12 | 1.67 0 0.00 5 0.66 0 .00 1 0.16 3 0.87 4 1.04 8 267 | 11 | 4.98
Photojournalist/Artist
Foreign 28 | 071 | 20 | 2.78 0 0.00 1 0.13 0 .00 7 1.12 0 0.00 0 0.00 0 0.00 0 0.00
Correspondent
Editorial Writer 27 | 0.68 5 0.69 0 0.00 8 1.05 1 .60 0 0.00 6 1.74 5 1.30 0 0.00 2 0.90
Special 13 | 0.33 5 0.69 0 0.00 6 0.79 1 .60 0 0.00 1 0.29 0 0.00 0 0.00 0 0.00
Correspondent
Feature Writer 2 0.05 2 0.28 0 0.00 0 0.00 0 .00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of 3,967 |100.00| 720 [100.00| 441 |100.00| 763 |100.00| 168 [100.00| 625 |100.00| 345 [100.00| 384 |100.00| 300 |100.00| 221 |100.00
story credits

* The number of editorial writers does not add up when compared to the number of editorials.
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Table 3.6.9: Gender of content creators and scope of stories by newspaper (part 1)

Scope of stories Prothom Alo Dhaka Tribune Naya Diganta
Total Female Male Total Female Male Total Female Male
No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent
creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%)
National 102 | 79.07 | 17 |[8947| 85 |7727| 100 |7246| 31 |8378| 69 |6832| 84 |98.82 2 100.00f 82 | 98.80
Local (District) 11 8.53 1 5.26 10 9.09 33 | 23.91 4 1081 | 29 | 28.71 0 0.00 0 0.00 0 0.00
Regional/Subregional 13 | 10.08 1 5.26 12 | 10.91 2 1.45 1 2.70 1 0.99 0 0.00 0 0.00 0 0.00
International 3 2.33 0 0.00 3 2.73 3 2.17 1 2.70 2 1.98 1 1.18 0 0.00 1 1.20
Total number of byline 129 |100.00| 19 (100.00| 110 |100.00( 138 |100.00f 37 |100.00| 101 |100.00| 85 |100.00f 2 100.00| 83 |100.00
content creators
* There was no content creator of non-binary other or unknown gender identity.
Table 3.6.10: Gender of content creators and scope of stories by newspaper (part 2)
Scope of stories Sonali Sangbad Manabzamin Bangladesh Pratidin
Total Female Male Total Female Male Total Female Male
No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of [Percent| No. of |Percent| No. of |Percent
creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%)
National 1 ]100.00f O 0.00 1 100.00| 57 |72.15| 15 |100.00f 42 |65.63| 53 |80.30| 12 |100.00f 41 | 75.93
Local (District) 0 0.00 0 0.00 0 0.00 15 18.99 0 0.00 15 | 23.44 4 6.06 0 0.00 4 7.41
Regional/Subregional 0 0.00 0 0.00 0 0.00 3 3.80 0 0.00 3 4.69 4 6.06 0 0.00 4 7.41
International 0 0.00 0 0.00 0 0.00 4 5.06 0 0.00 4 6.25 5 7.58 0 0.00 5 9.26
Total number of byline 1 |100.00f O 0.00 1 100.00| 79 |100.00f 15 |100.00| 64 [100.00| 66 |100.00f 12 |100.00| 54 |100.00
content creators
* There was no content creator of non-binary other or unknown gender identity.
Table 3.6.11: Gender of content creators and scope of stories by newspaper (part 3)
Scope of stories Purbokone Sylheter Dak Purbanchal
Total Female Male Total Female Male Total Female Male
No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent
creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%) |creators| (%)
National 8 61.54 1 [100.00| 7 58.33 | 11 | 50.00 0 0.00 11 | 50.00 4 36.36 1 100.00| 3 30.00
Local (District) 5 38.46 0 0.00 5 41.67 | 11 | 50.00 0 0.00 11 | 50.00 6 54.55 0 0.00 6 60.00
Regional/Subregional 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 1 9.09 0 0.00 1 10.00
International 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of byline 13 |100.00f 1 |100.00f 12 |100.00| 22 |100.00f O 0.00 22 |100.00| 11 |100.00| 1 100.00| 10 |100.00
content creators

* There was no content creator of non-binary other or unknown gender identity.

172




Table 3.6.12: Gender of content creators and rank-1 category of stories (percentage by row)

Category Total Female Male
No. of stories | Percent (%) |No. of creators| Percent (%) |No. of creators| Percent (%)

Health 89 100.00 23 25.84 66 74.16
Crime/ Violence/ Antisocial
Activites/Accidents 72 100.00 4 5.56 68 94.44
Celebrity, Sports, Lifestyle 68 100.00 7 10.29 61 89.71
Politics and Governance 62 100.00 11 17.74 51 82.26
Economic Activities 54 100.00 6 11.11 48 88.89
Media and Information 44 100.00 6 13.64 38 86.36
Development 44 100.00 7 15.91 37 84.09
Sexual Crimes 34 100.00 3 8.82 31 91.18
Macro Economy 33 100.00 3 9.09 30 90.91
Other 33 100.00 14 42.42 19 57.58
Education 23 100.00 1 4.35 22 95.65
Vulnerabilities and Rights 20 100.00 0 0.00 20 100.00
Law and Justice 15 100.00 1 6.67 14 93.33
Security, Law and Order 13 100.00 2 15.38 11 84.62
Conflicts within Family 8 100.00 2 25.00 6 75.00
Genderbased issues 7 100.00 4 57.14 3 42.86
Science, Achievements 4 100.00 1 25.00 3 75.00
Ir‘;;at'orr‘:mber of byline content 623 100.00 95 15.25 528 84.75
* There was no content creator of non-binary other or unknown gender identity.
Table 3.6.13: The top nine topics that women journalists covered
Topic Total Female Male

No. of Percent No. of Percent |No. of creators| Percent (%)

stories (%) creators (%)
elated 1o Reproductve Healthand AIVIAIDY | % | 1418 | 23 | 22 | e 1231
Celet_Jrity News (not Sports), Birth, Death, 48 770 5 596 43 8.14
Marriage, Royalty, Scandals
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Entertainment, Cinema, Theater, Television;
Performing Arts (Music, Dance, Acting and others 45 1.22 4 4.21 41 [
Law and Justice System (Criminal and Civil cases) 32 5.14 4 4.21 28 5.30
National and Local Politics, Elections, Peace and
Conflict, Negotiations, Codp_operation, 29 4.65 5 5.26 24 4.55
Partnerships
Rape/Gangrape (Only) 29 4.65 1 1.05 28 5.30
Physical violence including murder (outside the
family and not for dowry) Note down in General 24 3.85 2 211 22 4.17
Comments if the violence is dictated by fatwa
Sport_s: Events, Players, Facilities, Training, 23 369 1 105 29 417
Funding
Urban Roads and Infrastructure, Transports 20 3.21 4 4.21 16 3.03
Death and Injury in Accidents 20 3.21 1 1.05 19 3.60
Total number of byline content creators 623 100.00 95 100.00 528 100.00
* Stories could have been coded up to three topics.
* There was no content creator of non-binary other or unknown gender identity.
*The same story could be marked repeatedly because of response from both male and female..
Table 3.6.14: Gender equality, stereotypes by gender of content creators (multiple answers)
Total Female Male
Gender Equality, Stereotypes No. of No. of No. of
creators Percent (%) creators Percent (%) creators Percent (%)
Clearly Promoting Equality 32 5.14 14 14.74 18 341
Clearly Challenging Stereotypes 44 7.06 8 8.42 36 6.82
Clearly Promoting Inequality 1 .16 0 0.00 1 19
Clearly Strengthening 15 241 0 0.00 15 2.84
Stereotypes
Not clear 32 5.14 4 4.21 28 5.30
Too Short for 513 82.34 73 76.84 440 83.33
Assessment/Irrelevant
Total number of byline content 623 100.00 95 100.00 528 100.00
creators

Note: In total 14 stories had repeat responses from content creators, 4 repeats for female and 10 for male.
There was no story by named non-binary or unknown gender identification.
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Section 3.7: What visuals show

Table 3.7.1: Is there any photo/illustration/graphics/footage?

Is there any Total Prothom Alo |Dhaka Tribune | Naya Diganta [Sonali Sangbad| Manabzamin | Bangladesh Purbokone | Sylheter Dak | Purbanchal
photo/ Pratidin
lllus;r.atu/)n/ No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of | Percent | No. of |Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of |Percent
?c:z?ag;gs stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |stories| (%) |[stories| (%) |stories| (%) |stories| (%)
Yes 1,780 | 47.64 | 372 | 54.15 | 169 | 60.36 | 306 | 41.86 | 42 | 25.00 | 369 | 59.52 | 183 | 53.67 | 232 | 60.26 | 82 |27.15| 25 | 11.26
No 1,956 | 52.36 | 315 | 45.85 | 111 | 39.64 | 425 | 58.14 | 126 | 75.00 | 251 | 40.48 | 158 | 46.33 | 153 | 39.74 | 220 | 72.85 | 197 | 88.74
Total 3,736 | 100.00| 687 [100.00| 280 |100.00| 731 |100.00| 168 |100.00| 620 |100.00| 341 |100.00| 385 |100.00| 302 |100.00| 222 |100.00
Table 3.7.2: Number of photograph or Illustration/Graphics
Item Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad | Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
Pratidin
No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent
images| (%) |images| (%) |images| (%) |images| (%) |images| (%) |images| (%) [images| (%) [images| (%) |[images| (%) |images| (%)
Photographs 1,873 96.95| 390 |92.86 | 168 | 91.30 | 313 | 99.05| 42 |[100.00| 383 |98.97 | 205 | 9856 | 264 |99.25| 83 |98.81| 25 [100.00
[llustration/Graphics| 59 | 3.05 | 30 | 7.14 | 16 | 8.70 3 0.95 0 0.00 4 1.03 3 1.44 2 0.75 1 1.19 0 0.00
Total 1,932 |{100.00| 420 [100.00| 184 |100.00| 316 [100.00| 42 |100.00| 387 |100.00| 208 [100.00| 266 |100.00| 84 |100.00| 25 [100.00
Table 3.7.3: Gender of persons or groups in photo or Illustrations/Graphics
Gender of Total Prothom Alo |Dhaka Tribune | Naya Diganta |Sonali Sangbad| Manabzamin | Bangladesh Purbokone Sylheter Dak | Purbanchal
persons or Pratidin
groups No. of [Percent| No. of [Percent| No. of [Percent| No. of |Percent| No. of |Percent | No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent
images| (%) |images| (%) |images| (%) |images| (%) |images| (%) |images| (%) [|images| (%) |images| (%) |images| (%) |images| (%)
Female 598 | 3095 | 115 | 27.38 | 51 | 27.72 | 50 | 15.82 9 21.43 | 145 | 37.47 | 104 | 50.00 | 102 | 38.35 | 15 | 17.86 7 28.00
Male 219 (1134 | 48 | 1143 | 24 |13.04 | 34 | 10.76 3 7.14 62 |16.02 | 23 |11.06| 18 6.77 7 8.33 0 0.00
Non-binary 1 0.05 0 0.00 1 0.54 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Other
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Female- 243 | 12.58 63 15.00 27 14.67 40 12.66 6 14.29 42 10.85 23 11.06 28 10.53 9 10.71 5 20.00
dominated
Group
Male- 524 | 27.12 | 121 | 28.81 35 19.02 | 148 | 46.84 13 30.95 71 18.35 20 9.62 65 24.44 42 50.00 9 36.00
dominated
Group
Non-binary 1 0.05 0.00 1 0.54 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Other
Dominated
Group
Balanced 233 | 12.06 44 10.48 17 9.24 37 11.71 7 16.67 46 11.89 29 13.94 46 17.29 4 4,76 3 12.00
group
Not Clear/ No | 113 5.85 29 6.90 28 15.22 7 2.22 4 9.52 21 5.43 9 4.33 7 2.63 7 8.33 1 4.00
people
Total 1,932 |100.00| 420 |100.00| 184 |100.00| 316 |100.00| 42 |100.00| 387 |100.00| 208 |100.00| 266 |100.00| 84 |100.00( 25 |100.00
Table 3.7.4: Predominant contents and tone of pictures (multiple answers)
Predominant contents and tone of Total Prothom Alo | Dhaka Tribune | Naya Diganta |Sonali Sangbad | Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
pictures Pratidin
No. of | Percent| No. of |Percent| No. of | Percent| No. of |Percent| No. of | Percent | No. of | Percent | No. of | Percent| No. of | Percent | No. of | Percent| No. of | Percent
images| (%) |images| (%) |images| (%) |images| (%) |images| (%) |images| (%) |images| (%) [images| (%) |images| (%) [|images| (%)
Mid Shot 586 |30.33| 149 [ 3548 | 60 |32.61| 183 |5791| 11 |26.19| 84 |21.71| 44 |2115| 38 |1429| 12 |1429| 5 20.00
Neutral Tone / No Notable 435 | 2252 | 17 | 405 | 51 [27.72| 6 1.90 6 1429 | 128 (3307 | 16 | 7.69 | 152 |57.14| 43 |51.19| 16 | 64.00
Elements
People Shown as 328 [16.98 | 109 | 25.95| 23 |1250| 158 [50.00| O 0.00 | 35 | 9.04 2 0.96 1 0.38 0 0.00 0 0.00
Strong/Powerful/Sportive/Fighting/
Resisting (Mention in General
Comments if PM)
Full Body 269 (1392 | 124 | 2952 | 11 | 598 | 53 |16.77| 3 714 | 14 | 362 | 40 |[19.23| 11 | 414 | 11 |13.10 8.00
Happy, Positive Images 253 | 13.10| 36 | 857 | 38 |2065| 12 | 3.80 0 0.00 | 59 |1525| 46 |22.12| 58 |21.80| 3 3.57 4.00
Ornamental, Dressed-up, 249 11289 | 109 [ 2595 | 8 435 | 65 |2057| O 0.00 | 42 |1085| 3 144 | 20 | 7.52 2 2.38 0.00
Decorative, Feel-good Images
Portraits 231 [11.96| 86 [20.48| 6 326 | 70 |2215]| 6 1429 | 16 | 413 | 42 |2019| O 0.00 5 5.95 0 0.00
People as 123 | 6.37 | 47 [11.19| 8 435 | 26 | 8.23 1 238 | 29 | 7.49 5 2.40 6 2.26 1 1.19 0 0.00
Victims/Helpless/Weak/In Distress
People in Outdoor 110 | 569 | 59 [14.05| 6 3.26 | 17 | 5.38 2 476 | 19 | 491 4 1.92 2 0.75 1 1.19 0 0.00
Activities/Sports
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Promoting Gender 98 | 5.07 7 1.67 8 4.35 1 032 | 15 |3571| 3 078 | 55 |26.44| 1 0.38 7 8.33 1 4.00
Equality/Challenging Stereotypes
Pictured as Criminals 33 | 171 6 1.43 2 1.09 8 2.53 1 2.38 9 2.33 1 0.48 4 1.50 2 2.38 0 0.00
Cannot Judge 32 | 166 | 15 | 357 | 13 | 7.07 1 0.32 1 2.38 1 0.26 1 0.48 0 0.00 0 0.00 0 0.00
Crying and Lamenting People 31 |160| 9 | 214 O |00OO| 1 |032| O |000| 17 | 439 | O |000| 4 |[150| 0 |000]| O 0.00
Other 24 | 1.24 1 024 | 22 |1196| O 0.00 1 2.38 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Exposed Body/Images of Physical | 21 | 1.09 0 0.00 2 1.09 0 0.00 0 0.00 7 1.81 6 2.88 5 1.88 1 1.19 0 0.00
Intimacy/ Sexually Provocative
Images
Violent/Traumatic Images; Dead 20 | 1.04 3 0.71 3 1.63 2 0.63 0 0.00 8 2.07 1 0.48 1 0.38 2 2.38 0 0.00
Bodies; Blood
Clearly Promoting Inequality/ 10 | 0.52 0 0.00 0 0.00 0 000 | 4 9.52 0 0.00 4 1.92 0 0.00 2 2.38 0 0.00
Stereotypes
Images not Relevant to nor 3 0.16 0 0.00 2 1.09 0 0.00 0 0.00 0 0.00 1 0.48 0 0.00 0 0.00 0 0.00
Mentioned in the story
Glorifying Crime/criminals 2 0.10 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 1 0.48 0 0.00 1 1.19 0 0.00
Total number of images 1,932 (100.00| 420 (100.00| 184 |100.00| 316 |100.00{ 42 |100.00| 387 |100.00| 208 |100.00| 266 |100.00| 84 |100.00| 25 |100.00
Table 3.7.5. Predominant contents and tone of pictures against gender identification (multiple answers)
Gender Equality, Stereotypes Total Male Female Non-binary Male- Female- Non-binary | Not Clear/No | Balanced group
Other dominated dominated Other people
Group Group Dominated
Group

No. of | Percent | No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of [Percent| No. of |[Percent| No. of | Percent

images (%) |images| (%) |images| (%) |images| (%) [|images| (%) |images| (%) |images| (%) |images| (%) |images (%)
Mid Shot 586 30.33 | 56 |25.57| 191 |31.94| O 0 185 |3531| 71 |29.22| O 0 1 0.88 | 82 35.19
Neutral Tone / No Notable Elements 435 2252 | 41 |18.72| 96 |16.05| O 0 140 (26.72| 42 |17.28| O 0 73 | 64.6 | 43 18.45
People Shown as Strong/ Powerful/
Sportive/ Fighting/ Resisting (Mention | 328 16.98 | 18 | 8.22 | 55 9.2 0 0 168 [32.06| 54 |22.22| O 0 0 0 33 14.16
in General Comments if PM)
Full Body 269 1392 | 16 | 731 | 51 | 853 0 0 117 |22.33| 61 | 25.1 0 0 2 1.77 | 22 9.44
Happy, Positive Images 253 13.1 23 | 105 | 103 [17.22| 1 100 | 26 | 496 | 36 [1481| O 0 2 1.77 | 62 26.61
Ornamental, Dressed-up, Decorative, | 5/ | 1989 | 13 | 504 | 124 (2074 0 | 0 | 47 | 897 | 21 |864| 0 | o | 1 |088| 43 | 1845
Feel-good Images
Portraits 231 1196 | 72 |32.88| 112 [18.73| O 0 22 | 4.2 5 2.06 0 0 0 20 8.58
people as Victims/ HelplessiWeak/In | 13 | 637 | 8 |365| 30 |652| 0 | 0 |34 |649| 31 [1276) 0 | 0 | 3 |265| 8 | 343
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People in Outdoor Activities/ Sports 110 5.69 7 3.2 15 | 251 0 0 47 | 897 | 26 | 10.7 0 0 0 0 15 6.44
Promoting Gender Equality/ 98 | 507 | 0 | O |50 |83 | 0 | 0 | 2 |038| 24 |98 | 0 | 0 | 0 | 0 | 22| 944
Challenging Stereotypes

Pictured as Criminals 33 1.71 15 | 6.85 1 |017 0 0 12 | 2.29 2 | 082 0 0 1 ]0.88 2 0.86
Cannot Judge 32 1.66 3 1.37 5 1084 | 0 0 6 1.15 4 1.65 0 0 14 11239| 0 0
Crying and Lamenting People 31 1.6 1 | 046 | 11 | 184 | O 0 3 | 057 | 13 | 5.35 0 0 0 0 3 1.29
Other 24 1.24 3 1.37 2 | 033 0 0 1 |0.19 3 1.23 1 100 | 13 | 115 1 0.43
Exposed Body/Images of Physical 21 | 109 | o | o |17 284 0 | 0o | 0o | o | 1 ]o4a| 0| 0o | 0o 0| 3| 12
Intimacy/ Sexually Provocative Images

Violent/Traumatic Images; Dead 20 | 104 | 3 |137| 5 [084| 0o | 0 | 6 |115| 1 |o41| o | o | 5 |442]| o0 0
Bodies; Blood

Clearly Promoting Inequality/ 10 052 | 0| o |3 o5 oo |7 130|000 o|o|0o]| o
Stereotypes

!mages not Relevant to nor Mentioned 3 0.16 0 0 5 033 0 0 0 0 0 0 0 0 0 0 1 043

in the story

Glorifying Crime/criminals 2 0.1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 2 0.86
Total number of images 1,932 | 100.00 | 219 |100.00| 598 (100.00f 1 |100.00 524 |100.00| 243 |100.00/ 1 {100.00| 113 |100.00| 233 | 100.00
Table 3.7.6: Gender equality/ stereotypes in photo caption

Gender Total Prothom Alo | Dhaka Tribune | Naya Diganta | Sonali Sangbad | Manabzamin Bangladesh Purbokone Sylheter Dak Purbanchal
equality/ Pratidin

stereotypes in | No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of [Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent
photo caption |captions| (%) |captions| (%) |captions| (%) |captions| (%) [captions| (%) |captions| (%) |captions| (%) |captions| (%) |captions| (%) |captions| (%)
Clearly

Promoting 133 | 7.65 30 8.72 14 7.61 20 7.69 2 7.69 1 0.27 7 4.05 21 8.82 35 |29.91 3 14.29
Equality/

Challenging

Stereotypes

Clearly

Promoting 54 3.11 1 0.29 1 0.54 1 0.38 1 3.85 0 0.00 1 0.58 6 2.52 43 | 36.75 0 0.00
Inequality/

Stereotypes

Not clear/Not | 1,552 [ 89.25| 313 [90.99 | 169 |[91.85| 239 |9192| 23 |8846| 375 |99.73| 165 [9538| 211 [8866| 39 |3333| 18 |85.71
Relevant

Total 1,739 |100.00| 344 |100.00f 184 |100.00f 260 |100.00f 26 |100.00| 376 |100.00| 173 |100.00|] 238 |100.00| 117 |100.00f 21 [100.00

* Many photographs have been published without any caption.
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Annex 4

Tables for Television Data

Section 4.1: Share and nature of the samples

Table 4.1.1: Duration of bulletins (in minutes)

Television Total duration Average duration
Jamuna Television 877 41.76
Independent 845 40.24
Television

Somoy TV 815 38.81
Bangladesh 612 29.14
Television

Total 3,149 37.49

* Measures in column 2-3 are in minutes.

Table 4.1.3: Total duration of samples (in seconds)

Table 4.1.2: Total duration of bulletins and share of sample stories (in seconds)

Television Duration of sample | Duration of sample | Share of sample
bulletins stories stories in
bulletins
Bangladesh 36,720 12,094 32.94
Television
Independent 50,700 12,094 23.85
Television
Somoy TV 48,900 11,013 22.52
Jamuna Television 52,620 11,115 21.12
Total 188,940 46,316 24,51

Television Duration of Share of total
samples samples (%)
Bangladesh 12,094 26.11
Television
Independent 12,094 26.11
Television
Jamuna Television 11,115 24.00
Somoy TV 11,013 23.78
Total 46,316 100.00

Table 4.1.5: Sample criteria (multiple answers)

Table 4.1.4: Total number of sampled stories by television

Television Number of samples Share of total samples (%)
Somoy TV 102 26.98
Bangladesh Television 102 26.98
Independent Television 94 24.87
Jamuna Television 80 21.16
Total 378 100.00
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Total Somoy TV Bangladesh Television | Independent Television Jamuna Television
Sample criteria No. of Percent No. of Percent No. of Percent No. of Percent No. of Percent
stories (%) stories (%) stories (%) stories (%) stories (%)

Created by women/non-binary gender and/or they are
the subject of the story/have a clear presence or 372 98.41 100 98.04 99 97.06 93 98.94 80 100.00
significant mention in it.
Women/Non-binary gender clearly stakeholders, but
content does not include that perspective, nor their 6 1.59 2 1.96 3 2.94 1 1.06 0 0.00
voices. —MISSED OPPORTUNITY
Total number of sampled stories 378 100 102 26.98 102 26.98 94 24.87 80 21.16

* One story could fall into both criteria, but in fact every story was coded for only once.

Table 4.1.6: Reach of the story

Total Somoy TV Bangladesh Television | Independent Television Jamuna Television
Reach of the story No. of Percent No. of |Percent (%)| No.of |Percent(%)| No.of |Percent(%)| No.of |Percent (%)
stories (%) stories stories stories stories
One Woman or non-binary other 62 16.40 13 12.75 27 26.47 12 12.77 10 12.50
Group of women or non-binary other 15 3.97 3 2.94 10 9.80 2 2.13 0 0.00
Men/Both/ Generalised 301 79.63 86 84.31 65 63.73 80 85.11 70 87.50
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
Table 4.1.7: Reference to gender equality or human rights legislation/policy
Reference to Gender Equality or Human Rights Total Somoy TV Bangladesh Television | Independent Television Jamuna Television
Legislation/Policy No. of Percent No. of |Percent (%)| No.of |Percent (%) No. of |Percent (%)| No.of |Percent (%)
stories (%) stories stories stories stories
Yes 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
No 377 99.74 102 100.00 102 100.00 93 98.94 80 100.00
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
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Section 4.2: Categories and topics of stories

Table 4.2.1: Prevalence of subject categories (multiple answers)

Total Somoy TV Bangladesh Independent Jamuna
Subject category Television Television Television

No. of Percent No. of |Percent (%) | No. of Percent No. of Percent No. of Percent

stories (%) stories stories (%) stories (%) stories (%)
Politics and Governance 86 22.75 20 19.61 36 35.29 19 20.21 11 13.75
Health 80 21.16 16 15.69 15 14.71 25 26.6 24 30
Vulnerabilities and Rights 40 10.58 8 7.84 13 12.75 8 8.51 11 13.75
Crime/ Violence/ Antisocial Activites/ Accidents 36 9.52 15 14.71 0 0 10 10.64 11 13.75
Macro Economy 31 8.2 11 10.78 4 3.92 8 8.51 8 10
Sexual Crimes 28 7.41 10 9.8 2 1.96 5 5.32 11 13.75
Development 26 6.88 4 3.92 13 12.75 6 6.38 3 3.75
Law and Justice 24 6.35 9 8.82 1 0.98 8 8.51 6 7.5
Celebrity, Sports, Lifestyle 17 4.5 2 1.96 8 7.84 6 6.38 1 1.25
Education 11 291 5 4.9 3 2.94 3 3.19 0 0
Gender-based issues 11 2.91 5 4.9 3 2.94 1 1.06 2 2.5
Conflicts within Family 8 2.12 3 2.94 1 0.98 2 2.13 2 2.5
Economic Activities 6 1.59 3 2.94 0 0 0 0 3 3.75
Security, Law and Order 5 1.32 1 0.98 2 1.96 0 0 2 2.5
Media and Information 5 1.32 1 0.98 2 1.96 2 2.13 0 0
Science, Achievements 5 1.32 0 0 3 2.94 2 2.13 0 0
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
* Stories could have been ranked up to three categories, if required. In most cases only one category (rank 1) was sufficient.
Table 4.2.2: Subject categories in rank 1

Total Somoy TV Bangladesh Independent Jamuna
Subject category Television Television Television

No. of Percent No. of |Percent (%)| No. of Percent No. of Percent No. of Percent

stories (%) stories stories (%) stories (%) stories (%)
Politics and Governance 78 20.63 20 19.61 35 34.31 16 17.02 7 8.75
Health 75 19.84 16 15.69 13 12.75 23 24.47 23 28.75
Vulnerabilities and Rights 40 10.58 8 7.84 13 12.75 8 8.51 11 13.75
Crime/ Violence/ Antisocial Activites/Accidents 32 8.47 14 13.73 0 0 9 9.57 9 11.25
Macro Economy 29 7.67 9 8.82 4 3.92 8 8.51 8 10
Development 23 6.08 4 3.92 13 12.75 5 5.32 1 1.25
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Law and Justice 21 5.56 7 6.86 1 0.98 8 8.51 5 6.25
Celebrity, Sports, Lifestyle 17 4.5 2 1.96 8 7.84 6 6.38 1 1.25
Sexual Crimes 15 3.97 6 5.88 2 1.96 1 1.06 6 7.5
Education 11 291 5 4.9 3 2.94 3 3.19 0 0
Conflicts within Family 8 2.12 3 2.94 1 0.98 2 2.13 2 2.5
Genderbased issues 8 2.12 3 2.94 2 1.96 1 1.06 2 2.5
Economic Activities 6 1.59 3 2.94 0 0 0 0 3 3.75
Security, Law and Order 5 1.32 1 0.98 2 1.96 0 0 2 2.5
Media and Information 5 1.32 1 0.98 2 1.96 2 2.13 0 0
Science, Achievements 5 1.32 0 0 3 2.94 2 2.13 0 0
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
Table 4.2.3: Top 10 most prevalent topics (multiple answers)
Bangladesh Independent Jamuna
Topic Total Somoy TV Television Television Television
No. of | Percent | No.of | Percent | No.of | Percent No. of Percent No. of Percent
stories (%) stories (%) stories (%) stories (%) stories (%)
Healthcare System: Medicine, Hygiene, Safety (not related to 65 17.20 13 12.75 9 8.82 23 24.47 20 25.00
Reproductive Health and HIVV/AIDS)
National and Local Politics, Elections, Peace and Conflict, 59 15.61 11 10.78 33 32.35 11 11.70 4 5.00
Negotiations, Cooperation, Partnerships
Cultural Rights, Conflicts with Traditions, Controversies 24 6.35 7 6.86 11 10.78 3 3.19 3 3.75
Economic Policy, Strategies, Budget, Modules, Taxes, and 23 6.08 7 6.86 2 1.96 7 7.45 7 8.75
similar issues related to the state of the economy
International and Regional Politics, Peace and Conflict, 22 5.82 8 7.84 2 1.96 6 6.38 6 7.50
Negotiations, Treaties, Cooperation, Summit, UN-led Processes,
Global Partnerships
Physical violence including murder (outside the family and not 19 5.03 7 6.86 0 0.00 7 7.45 5 6.25
for dowry) Note down in General Comments if the violence is
dictated by fatwa
Police and Judicial Custody, Prison 18 4.76 6 5.88 1 0.98 7 7.45 4 5.00
Rape/ Gangrape (Only) 17 4.50 8 7.84 2 1.96 1 1.06 6 7.50
Other Epidemic, Virus, Contagions, Malaria, Dengue, 14 3.70 3 2.94 5 4.90 2 2.13 4 5.00
Tuberculosis (Not COVId-19 or HIV/AIDS)
Sports: Events, Players, Facilities, Training, Funding 11 291 1 0.98 4 3.92 5 5.32 1 1.25
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

* Stories could have been coded up to three topics.
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Table 4.2.4: Twenty-seven least prevalent topics (multiple answers)

Bangladesh
Topic Total Somoy TV Television Independent Television| Jamuna Television

No. of | Percent | No.of | Percent | No.of | Percent No. of Percent No. of Percent

stories (%) stories (%) stories (%) stories (%) stories (%)
Sexual Harassment/ 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
'SHLILOTAHANI'/#Metoo/Bullying/Exploitation/Blackmailing
Dowry Killing 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Physical Violence Including Killing; by Partner; for reasons not 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
related to dowry
Child Marriage/ Resistance to Child Marriage 1 0.26 0 0.00 1 0.98 0 0.00 0 0.00
Extramarital Relationships 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
Cyber crime 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
Abduction/Kidnapping 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
Maternal and Child Nutrition 1 0.26 0 0.00 1 0.98 0 0.00 0 0.00
Tertiary and Higher Education 1 0.26 0 0.00 1 0.98 0 0.00 0 0.00
Qawmi Madrasa 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
Economic Crisis, State bailout of companies, Company takeovers 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
or mergers, Incentives
Employment 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Entrepreneurs, Business Ventures, Start-ups, Innovation 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Informal Work/Irregular Workers and Trade (Street vending, 1 0.26 1 0.98 0 0.00 0 0.00 0.00
Day-labourer, and such)
Garment Industry: Wages, Working condition, Safety and Labour 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
Issues Including Movement, Rights and Trade Unions
Other Industries /Factories: Economic Situation, Market and 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Other Issues
Women'’s Political Role, Participation, Women Candidates in 1 0.26 0 0.00 1 0.98 0 0.00 0 0.00
Elections
Bad governance: Inefficiency and Negligence 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Financial Corruption (In government, business, NGO sectors) 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
and Bribery
International and Regional Security Issues 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
News Media and Media Workers 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
Fake News, Misinformation, Disinformation, Mal-information 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
Living on the Street 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Female Foeticide and infanticide 1 0.26 1 0.98 0 0.00 0 0.00 0 0.00
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Rural Roads and Infrastructure, Transport 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Creativity, Discovery and Innovation (Other than Science- 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
Technology and Business Enterprise)

Social Enterprise, Individual Social Contribution 1 0.26 0 0.00 1 0.98 0 0.00 0 0.00
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

* Stories could have been coded up to three topics.

* There is no story in any television in as many as 47 topics.

*Topics covered by only two stories included psychological violence by partner; accidents and impact; garment industry and economy; Rohingya refugees; human rights; and sports
celebrities.

Table Table 4.2.5: Rank-1 category of stories and sample criteria (multiple answers)

Women/Non-binary gender clearly
Total stakeholders, but content does not include that| Created by women/non-binary gender and/or
Category perspective, nor their voices. —MISSED they are the subject of the story/have a clear
OPPORTUNITY presence or significant mention in it.
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)

Politics and Governance 78 20.63 2 33.33 76 20.43
Health 75 19.84 0 0.00 75 20.16
Vulnerabilities and Rights 40 10.58 0 0.00 40 10.75
Crime/ Violence/ Antisocial 32 8.47 0 0.00 32 8.60
Activites/Accidents

Macro Economy 29 7.67 0 0.00 29 7.80
Development 23 6.08 2 33.33 21 5.65
Law and Justice 21 5.56 1 16.67 20 5.38
Celebrity, Sports, Lifestyle 17 4.50 0 0.00 17 4.57
Sexual Crimes 15 3.97 0 0.00 15 4.03
Education 11 2.91 0 0.00 11 2.96
Genderbased issues 8 2.12 0 0.00 8 2.15
Conflicts within Family 8 2.12 0 0.00 8 2.15
Economic Activities 6 1.59 0 0.00 6 1.61
Science, Achievements 5 1.32 0 0.00 5 1.34
Media and Information 5 1.32 1 16.67 4 1.08
Security, Law and Order 5 1.32 0 0.00 5 1.34
Other 0 0.00 0 0.00 0 0.00
Total number of sampled stories 378 100.00 6 100.00 372 100.00

* No coder has selected multiple answers for sample criteria.
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Table 4.2.6: Is the story related to Coronavirus?

Bangladesh Independent
Related to Total Somoy TV Television Television Jamuna Television
Coronavirus? No. of | Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent
stories (%) stories (%) stories (%) stories (%) stories (%)
Yes 87 23.02 18 17.65 13 12.75 32 34.04 24 30.00
No 291 76.98 84 82.35 89 87.25 62 65.96 56 70.00
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

Table 4.2.7. Rank 1 category of stories related to Coronavirus

Category of stories No. of stories | Percent (%)
Health 60 68.97
Macro Economy 5 5.75
Celebrity, Sports, Lifestyle 5 5.75
Politics and Governance 4 4.6
Education 3 3.45
Economic Activities 3 3.45
Media and Information 2 2.3
Development 2 2.3
Conflicts within Family 1 1.15
Vulnerabilities and Rights 1 1.15
Law and Justice 1 1.15
Sexual Crimes 0 0
Cri_m_e/ Viole_nce/ Antisocial 0 0
Activites/Accidents

Security, Law and Order 0 0
Genderbased issues 0 0
Science, Achievements 0 0
Other 0 0
Total number of stories related to 87 100.00
Coronavirus

Table 4.2.8. Top 10 topics of stories related to Coronavirus

Topic No. of stories | Percent (%)
Healthcare System: Medicine, Hygiene, Safety (not related to 63 72.41
Reproductive Health and HIVV/AIDS)

Economic Policy, Strategies, Budget, Modules, Taxes, and 4 4.60
similar issues related to the state of the economy

National and International Trade, Trade deals, Markets 4 4.60
National and Local Politics, Elections, Peace and Conflict, 4 4.60
Negotiations, Cooperation, Partnerships

Sports: Events, Players, Facilities, Training, Funding 4 4.60
Literacy/Primary and Secondary Education 3 3.45
Strikes, Lockdowns, Impediments to Economic Activities 2 2.30
International and Regional Politics, Peace and Conflict, 2 2.30
Negotiations, Treaties, Cooperation, Summit, UN-led

Processes, Global Partnerships

Government's Development Policies, Strategies, Goals, Plans 2 2.30
Poverty and Alleviation Measures: Housing and Aid, Social 2 2.30
Protection, Welfare, Special Allowances and Endowment

Total number of stories related to Coronavirus 87 100.00

* Stories could have been coded up to three topics.
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Section-4.3: Importance given in the sampled stories

Table 4.3.1: Placement of sampled stories in the bulletin

Part of bulletin Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) |No. of stories| Percent (%) |No. of stories| Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)
1st Part 162 42.86 47 46.08 43 42.16 40 42.55 32 40.00
2nd Part 103 27.25 38 37.25 26 25.49 20 21.28 19 23.75
3rd or Other Part 113 29.89 17 16.67 33 32.35 34 36.17 29 36.25
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
Table 4.3.2. Share of top 20 topics in different parts of a bulletin (multiple answers)
Total 1st Part 2nd Part 3rd or Other Part

No. of Percent No. of Percent No. of Percent No. of Percent

stories (%) stories (%) stories (%) stories (%)
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive 65 17.2 35 21.6 18 175 12 10.6
Health and HIV/AIDS)
National and Local Politics, Elections, Peace and Conflict, Negotiations, 59 15.6 37 22.8 16 155 6 5.3
Cooperation, Partnerships
Cultural Rights, Conflicts with Traditions, Controversies 24 6.3 5 3.1 11 10.7 8 7.1
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues 23 6.1 12 7.4 9 8.7 2 1.8
related to the state of the economy
International and Regional Politics, Peace and Conflict, Negotiations, 22 5.8 6 3.7 4 3.9 12 10.6
Treaties, Cooperation, Summit, UN-led Processes, Global Partnerships
Physical violence including murder (outside the family and not for dowry) 19 5.0 14 8.6 3 2.9 2 1.8
Note down in General Comments if the violence is dictated by fatwa
Police and Judicial Custody, Prison 18 4.8 11 6.8 3 2.9 4 35
Rape/Gangrape (Only) 17 4.5 9 5.6 2 1.9 6 5.3
Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not 14 3.7 12 7.4 0 0.0 2 1.8
COVId-19 or HIV/AIDS)
Sports: Events, Players, Facilities, Training, Funding 11 2.9 1 0.6 0 0.0 10 8.8
Literacy/Primary and Secondary Education 9 2.4 3 1.9 3 2.9 3 2.7
National and International Trade, Trade deals, Markets 9 2.4 2 1.2 5 4.9 2 1.8
Liberation War/Muktijoddha/War crimes 8 2.1 3 1.9 3 2.9 2 1.8
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Government's Development Policies, Strategies, Goals, Plans 8 2.1 3 1.9 2 1.9 3 2.7
Natural Disaster, Climate Change and Displacement 7 1.9 0 0.0 3 2.9 4 3.5
Women's Movement, Feminist Activism, Demonstrations, Gender Equality 7 1.9 6 3.7 0 0.0 1 0.9
Campaigning, Rights Associations/Organisations
Rape Attempt/Sexual Assault 6 1.6 5 31 1 1.0 0 0.0
Death and Injury in Accidents 6 1.6 0 0.0 5 4.9 1 0.9
Law and Justice System (Criminal and Civil cases) 6 1.6 5 3.1 1 1.0 0 0.0
Urban Roads and Infrastructure, Transports 5 1.3 0 0.0 2 1.9 3 2.7
Total number of sampled stories 378 100.0 162 42.9 103 27.2 113 29.9
* Stories could have been coded up to three topics.
Table 4.3.3: Treatment and special treatment of stories (multiple answers)
Total Somoy TV Bangladesh Television | Independent Television | Jamuna Television
Treatment and special treatment No. of | Percent No. of Percent No. of Percent No. of Percent No. of Percent
stories (%) stories (%) stories (%) stories (%) stories (%)
In Vision + Out of Vision (OOV—Footage /Pic+ SOT) 172 45.50 75 73.53 29 28.43 40 42.55 28 35.00
IV + Sync (SOT/Sync—Bite) 26 6.88 4 3.92 8 7.84 5 5.32 9 11.25
In Vision (1V) 15 3.97 1 0.98 7 6.86 2 2.13 5 6.25
IV + Out of Vision (OOV—Footage without SOT/Pic) 15 3.97 3 2.94 11 10.78 0 0.00 1 1.25
IV + Gfx 3 0.79 0 0.00 1 0.98 1 1.06 1 1.25
IV + Package (Graphics, Sync, Phono, VVox-pop) 165 43.65 23 22.55 47 46.08 45 47.87 50 62.50
(Special Treatment)
Headlines (Special Treatment) 81 21.43 32 31.37 21 20.59 12 12.77 16 20.00
Lead News (Special Treatment) 35 9.26 5 4.90 13 12.75 8 8.51 9 11.25
Series (Special Treatment) 20 5.29 5 4.90 8 7.84 1 1.06 6 7.50
IV+ OOV/Phono With Reporter or Involved People. 11 291 4 3.92 1 0.98 6 6.38 0 0.00
(Special Treatment)
Live (Special Treatment) 9 2.38 2 1.96 0 0.00 4 4.26 3 3.75
Studio Discussion (Special Treatment) 4 1.06 0 0.00 1 0.98 2 2.13 1 1.25
Teaser (Special Treatment) 3 0.79 0 0.00 1 0.98 2 2.13 0 0.00
Breaking News/ Scroll (Special Treatment) 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Special Sting (Special Treatment) 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Multiple Special Treatment 84 22.22 19 18.63 26 25.49 17 18.09 22 27.50
No Special Treatment 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

* ‘No Special Treatment’ is not coded for any story. This indicator should be omitted when we put the table in the report.
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Table 4.3.4: Duration of samples by range

Range of Total Somoy TV Bangladesh Television Independent Television Jamuna Television
duration (sec) No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)
0 to 30 Sec 16 4.23 7 6.86 4 3.92 2 2.13 3 3.75
31 sec to 1 Minute 53 14.02 14 13.73 25 24.51 4 4.26 10 12.50
1to 2 Min 109 28.84 40 39.22 24 23.53 29 30.85 16 20.00
2104 Min 191 50.53 39 38.24 44 43.14 58 61.70 50 62.50
4 to 8 Min 8 2.12 2 1.96 5 4.90 1 1.06 0 0.00
> 8 Minute 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
Table 2.3.5: Type of stories
Type Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories| Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)
Daily Events Report 281 74.34 72 70.59 89 87.25 68 72.34 52 65.00
Follow-up Report 38 10.05 18 17.65 0 0.00 9 9.57 11 13.75
In-depth Report 34 8.99 9 8.82 2 1.96 8 8.51 15 18.75
Feature 24 6.35 3 2.94 11 10.78 9 9.57 1 1.25
Others 1 0.26 0 0.00 0 0.00 0 0.00 1 1.25
Standalone Visuals/ 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Graphics/ Infographics/
Art
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
* The ‘other’ type of story in this case is specified as an interview.
Table 4.3.6: Sample criteria of in-depth stories (multiple answers)
Sample criteria No. of in-depth stories | Percent (%)
Created by women/non-binary gender and/or they are the subject of the story/have a clear presence or significant mention in it. 33 97.06
Women/Non-binary gender clearly stakeholders, but content does not include that perspective, nor their voices. —MISSED 1 2.94
OPPORTUNITY
Total number of in-depth stories 34 100.00

* No coder has selected multiple answers in this case.
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Table 4.3.7: Primary four types of story against their placement in different parts of the bulletin

Part Daily Events Report Followup Report Indepth Report Feature
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Ist Part 124 44.13 27 71.05 9 26.47 4.17
2nd Part 77 27.40 18.42 11 32.35 8 33.33
3rd or Other Part 80 28.47 4 10.53 14 41.18 15 62.50
Total 281 100.00 38 100.00 34 100.00 24 100.00

Topics which had no in-depth coverage included sexual violence and harassment, child marriage, reproductive health, maternal and child nutrition, maternal mortality,
employment, women’s political roles, migration and refugees, women’s movement, economic discrimination, tertiary and higher education, and human rights.

Table 4.3.8: Share of top 20 topics in different story-types (multiple answers)

Total Daily Events | Follow-up | In-depth Report Feature Standalone Others
Report Report Visuals/ Graphics/
Topic Infographics/ Art

No. of | Percent [No. of Percent|No. of| Percent | No. of |Percent| No. of | Percent| No.of | Percent | No. of | Percent

stories (%) |stories| (%) |stories| (%) | stories | (%) | stories | (%) | stories (%) | stories | (%)
Healthcare System: Medicine, Hygiene, Safety
(not related to Reproductive Health and 65 17.20 54 | 19.22 1 2.63 9 26.47 1 4.17 0 0.00 0 0.00
HIV/AIDS)
National and Local Politics, Elections, Peace
and Conflict, Negotiations, Cooperation, 59 15.61 48 | 17.08| 2 5.26 1 2.94 7 29.17 0 0.00 1 100.00
Partnerships
Cultural nghts, Conflicts with Traditions, 24 6.35 17 | 6.05 0 0.00 5 588 5 20.83 0 0.00 0 0.00
Controversies
Economic Policy, Strategies, Budget, Modules,
Taxes, and similar issues related to the state of 23 6.08 19 | 6.76 0 0.00 4 11.76 0 0.00 0 0.00 0 0.00
the economy
International and Regional Politics, Peace and
Conflict, Negotiations, Treaties, Cooperation, 22 5.82 21 | 7.47 0 0.00 0 0.00 1 4.17 0 0.00 0 0.00
Summit, UN-led Processes, Global Partnerships
Physical violence including murder (outside the
family and not for dowry) Note down in General 19 5.03 9 3.20 9 23.68 1 2.94 0 0.00 0 0.00 0 0.00
Comments if the violence is dictated by fatwa
Police and Judicial Custody, Prison 18 4.76 8 2.85 9 23.68 2.94 0.00 0.00 0.00
Rape/Gangrape (Only) 17 4.50 10 | 3.56 7 18.42 0 0.00 0.00 0.00 0.00
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Other Epidemic, Virus, Contagions, Malaria,
Dengue, Tuberculosis (Not COVId-19 or 14 3.70 13 | 4.63 0 0.00 0 0.00 0 0.00 0 0.00 1 100.00
HIV/AIDS)
Sports: Events, Players, Facilities, Training, 11 201 | 8 |285| 0 | 000 | 1 | 294 | 2 |83 | o0 | 000 | 0 | 000
Funding
Literacy/Primary and Secondary Education 9 2.38 7 2.49 0 0.00 1 2.94 1 4.17 0 0.00 0 0.00
National and International Trade, Trade deals, 9 238 4 142 1 263 4 11.76 0 0.00 0 0.00 0 0.00
Markets
Liberation War/Muktijoddha/War crimes 8 2.12 3 1.07 0 0.00 0 0.00 5 20.83 0 0.00 0 0.00
Government's Development Policies, Strategies, 8 212 8 285 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Goals, Plans
Natural Disaster, Climate Change and 7 185 | 5 | 178 | 0 | 000 | 1 | 294 | 1 | 417 | o 000 | o | 000
Displacement
Women's Movement, Feminist Activism,
Demonstrations, Gender Equality Campaigning, 7 1.85 2 0.71 5 13.16 0 0.00 0 0.00 0 0.00 0 0.00
Rights Associations/Organisations
Rape Attempt/Sexual Assault 6 1.59 2 0.71 4 10.53 0 0.00 0 0.00 0 0.00 0 0.00
Death and Injury in Accidents 6 1.59 3 1.07 3 7.89 0 0.00 0 0.00 0 0.00 0 0.00
'E:S";’S‘)i”d Justice System (Criminal and Civil 6 159 | 4 | 142 | 2 | 526 | 0 |000| 0 |000| O | 000 | 0 | 000
Urban Roads and Infrastructure, Transports 5 1.32 3 1.07 0 0.00 2 5.88 0 0.00 0 0.00 0 0.00
Total number of sampled stories 378 100.00 | 281 |100.00| 38 | 100.00 34 |100.00| 24 |100.00 0 0.00 1 100.00
* Stories could have been coded up to three topics.
Table 4.3.9: Topics covered in-depth
: Share in
Topics In-depth total no. of in-depth
Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and HIV/AIDS) 9 26.5
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 4 11.8
National and International Trade, Trade deals, Markets 4 11.8
Cultural Rights, Conflicts with Traditions, Controversies 2 5.9
Urban Roads and Infrastructure, Transports 2 5.9
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Physical Violence Including Killing; by Partner; for reasons not related to dowry 1 2.9
Psychological Violence by Partner; for reasons not related to dowry 1 2.9
Family Relations, Intergenerational Conflicts, Parents 1 2.9
Physical violence including murder (outside the family and not for dowry) Note down in General Comments if the violence is 1 2.9
dictated by fatwa

Petty/Non-violent Crimes 1 2.9
Literacy/Primary and Secondary Education 1 2.9
Strikes, Lockdowns, Impediments to Economic Activities 1 2.9
Informal Work/Irregular Workers and Trade (Street vending, Day-labourer, and such) 1 2.9
Other Industries /Factories: Economic Situation, Market and Other Issues 1 29
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 1 2.9
Police, Military, Para-military, Ansar, VDP 1 2.9
Living on the Street 1 2.9
Natural Disaster, Climate Change and Displacement 1 2.9
Disasters Caused by Human Activities Including Famine, Development disasters. Displacement 1 2.9
Government Policies/Strategies/Laws Related to Women/Non-binary Gender 1 2.9
Police and Judicial Custody, Prison 1 2.9
NGO/CBO Initiatives 1 29
Rural Roads and Infrastructure, Transport 1 2.9
Sports: Events, Players, Facilities, Training, Funding 1 2.9

Table 4.3.10: Rank 1 category of package stories

Category No. of Percent (%)
packages
Health 37 22.42
Vulnerabilities and Rights 29 17.58
Politics and Governance 24 14.55
Macro Economy 13 7.88
Crime/ Violence/ Antisocial 11 6.67
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Activites/Accidents

Celebrity, Sports, Lifestyle 11 6.67
Law and Justice 10 6.06
Development 8 4.85
Education 6 3.64
Genderbased issues 5 3.03
Sexual Crimes 4 2.42
Economic Activities 3 1.82
Conflicts within Family 2 1.21
Security, Law and Order 1 0.61
Media and Information 1 0.61
Science, Achievements 0 0
Total number of package stories 165 100.00

Table 4.3.11: Top 12 topics of package stories

Topic p;\(l:?(.ag]; i Percent (%)

Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health and HIV/AIDS) 33 20.00
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 19 11.52
Cultural Rights, Conflicts with Traditions, Controversies 18 10.91
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to the state of the economy 10 6.06
Police and Judicial Custody, Prison 9 5.45
Physical violence including murder (outside the family and not for dowry) Note down in General Comments if the violence is dictated by 8 4.85
fatwa

Sports: Events, Players, Facilities, Training, Funding 7 4.24
Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not COVI1d-19 or HIV/AIDS) 7 4.24
Rape/Gangrape (Only) 6 3.64
Literacy/Primary and Secondary Education 6 3.64
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, Summit, UN-led Processes, Global Partnerships 6 3.64
Liberation War/Muktijoddha/War crimes 6 3.64
Total number of package stories 165 100.00

* Stories could have been coded up to three topics.
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Table 4.4.1: Gender equality, stereotypes in stories (multiple answers)

Section 4.4: Gender sensitivity and journalistic quality

Gender equality, Total Somoy TV Bangladesh Television Independent Television Jamuna Television
stereotypes In stories g of stories| Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) [No. of stories| Percent (%) | No. of stories | Percent (%)
Clearly Promoting 5 1.32 0 0.00 0 0.00 5 5.32 0 0.00
Equality
Clearly Challenging 55 14.55 20 19.61 34 33.33 1 1.06 0 0.00
Stereotypes
Clearly Promoting 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Inequality
Clearly Strengthening 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Stereotypes
Not clear 45 11.90 21 20.59 23 22.55 0 0.00 1 1.25
Too Short for 274 72.49 61 59.80 45 4412 89 94.68 79 98.75
Assessment/Irrelevant
Total number of 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
sampled stories
Table 4.4.2: Gender equality, stereotypes in different type of stories (multiple answers)
Gender Equality, Stereotypes Total Daily Events Follow-up In-depth Report Standalone

Report Report Feature Visuals/ Graphics/ Others

Infographics/ Art
No. of | Percent | No.of | Percent |No. of | Percent | No. of | Percent | No.of | Percent | No.of | Percent | No. of | Percent
stories (%) stories (%) |stories| (%) | stories | (%) stories (%) stories (%) | stories | (%)

Clearly Promoting Equality 5 1.32 2 0.71 2 5.26 1 2.94 0 0.00 0 0.00 0 0.00
Clearly Challenging Stereotypes 55 14.55 51| 18.15 2 5.26 1 2.94 1 4.17 0 0.00 0 0.00
Clearly Promoting Inequality 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Clearly Strengthening Stereotypes 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Not clear 45 11.90 39| 13.88 4| 10.53 1 2.94 1 4.17 0 0.00 0 0.00
Too Short for Assessment/Irrelevant 274 72.49 189 67.26 31 81.58 31 91.18 22 91.67 0 0.00 1| 100.00
Total number of sampled stories 378/  100.00 281| 100.00 38| 100.00 34| 100.00 24| 100.00 0 0.00 1| 100.00
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Table 4.4.3: Absolute protection of identities of victims/survivors in crimes covered by the Nari o Shishu Nirjaton Domon Ain 2000 (multiple answers)

Protection of identity Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)
Yes 13 72.22 3 60.00 1 100.00 3 100.00 6 66.67
No 27.78 2 40.00 0 0.00 0 0.00 3 33.33
Photo 22.22 1 20.00 0 0.00 0 0.00 3 33.33
Dead 11.11 1 20.00 0 0.00 0 0.00 1 11.11
Total number of ‘Yes’ 18 100.00 5 100.00 1 100.00 3 100.00 9 100.00

and ‘No’ stories

Table 4.4.4: Absolute protection of identities of children in conflict with the law (multiple answers)

Protection of identity Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) [No. of stories| Percent (%)

Yes 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

No 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00

Photo 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Dead 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Total number of ‘Yes’ 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00

and ‘No’ stories

Table 4.4.5: Protection of identities of persons accused of committing sexual violence (multiple answers)

Protection of identity Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) [No. of stories| Percent (%)
Yes 6 33.33 2 28.57 1 100.00 1 33.33 2 28.57
No 12 66.67 5 71.43 0 0.00 2 66.67 5 71.43
Photo 33.33 0 0.00 0 0.00 2 66.67 4 57.14
Dead 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of ‘Yes’ 18 100.00 7 100.00 1 100.00 3 100.00 7 100.00

and ‘No’ stories
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Table 4.4.6: Scanning the language for gender sensitivity (multiple answers)

Language segment Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)

A=1 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
B=2 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
c=3 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
D=4 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
E=5 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
F=6 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
G=7 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
H=8 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
=9 1 0.26 0 0.00 0 0.00 1 1.06 0 0.00
Not Applicable 376 99.47 102 100.00 102 100.00 92 97.87 80 100.00
Total number of sampled 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
stories

A =1 (Story uses words or phrases with sexual innuendos: Raped/Rape Victim; Eve Teasing; Luscious; Glamorous; Buxom; Hot; Cleavage; Blonde Beauty; Dark Beauty; Flirt;
Extramarital Affair; Having a Lover.

B = 2 Story uses stigmatising words or phrases: Immoral Relationship; Illicit Relationship; Whore; "Mother of three elopes with lover;" Prostitute.

C = 3 Story uses words or phrases as gendered insults/mud slinging/hints: Catty/Querulous/ Querulous Voice; Fiesty; Shrill; Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar
Daddy; Sugar Baby/Girl; Lady Love.

D = 4 Story uses prejudicial, blaming, derogatory or condescending words or phrases in a gendered context: Lovely Wife; Little Lady; Better Half; Homely; Career Woman;
Careerist.

E = 5 Story uses words or phrases to uphold or promote gender-defined roles: Matronly, Motherly; Mr and Mrs Chowdhury; Old Maid type; Housewife.

F = 6 Story uses words/phrases denoting ‘female’/'women’/Hijra or 'third gender'/ or adds 'Lady/Woman' or 'Female' to gender-neutral words when it is contextually irrelevant.
Example: Business woman, police woman, delivery woman, chairwoman, heroin, -Doctor, -Nurse, -voice artist, -singer, -politician, -engineer, -scientist, -artist, -architect, -leader, -
activist, writer, -journalist, etc.

G =7 Story uses words/phrases denoting 'male’ or 'men' instead of gender-neutral words by default and when the context does not warrant it.: Businessman; Newsman; Policeman;
Mailman; Chairman; Delivery man; Mankind; Man/men; best man for the job; Pronouns He/his; Hero.

H = 8 Story contains harmful, insensitive or negatively provocative unnecessary detailed description of events/crimes/people.

| = 9 Other words noted down as comments.

* The only ‘other’ (I =9) is specified as ‘wee ; Kfi’ k}di cybtcybt e envi.
* Not Applicable is coded for the stories where there is no significant gender sensitive/insensitive word. ¢’
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Table 4.4.7: How does the story score in terms of clarity, sourcing, fairness and readability? (multiple answers)

Sy Total Somoy TV Bangladesh Television | Independent Television| Jamuna Television
No. of | Percent | No.of | Percent No. of Percent No. of Percent | No.of | Percent
stories (%) stories (%) stories (%) stories (%) stories (%)
Clear, Complete, Logical, Well-organized 283 74.87 100 98.04 91 89.22 47 50.00 45 56.25
Has problems with clarity, Has information gaps, Not logical, 81 21.43 2 1.96 10 9.80 40 42.55 29 36.25
Not Well-organized
Impartial, Well-sourced, Well-established 227 60.05 68 66.67 78 76.47 37 39.36 44 55.00
All essentially involved parties not covered, Right of reply not 142 37.57 34 33.33 23 22.55 54 57.45 31 38.75
given
Vague or generalized/ sweeping attribution 7 1.85 0 0.00 0 0.00 5 5.32 2 2.50
Supporting evidence cited, Adequate data used. 330 87.30 102 100.00 93 91.18 68 72.34 67 83.75
Supporting evidence not cited, Adequate data not used. 36 9.52 0 0.00 8 7.84 20 21.28 8 10.00
Language easy and flowing 361 95.50 99 97.06 101 99.02 89 94.68 72 90.00
Language difficult (Jargons/ Long complex sentences, Difficult 10 2.65 3 2.94 0 0.00 4 4.26 3 3.75
words, Too many Numbers, Lacks in style and flow)
Too short for assessment 7 1.85 0 0.00 1 0.98 1 1.06 5 6.25
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

Table 4.4.8: How does the story score in terms of clarity, sourcing, fairness and readability? (multiple answers) (negative indicators only)

) Total Somoy TV Bangladesh Television | Independent Television| Jamuna Television
Story quality No.of [ Percent | No.of | Percent | No.of | Percent | No.of | Percent | No.of | Percent
stories (%) stories (%) stories (%) stories (%) stories (%)

All essentially involved parties not covered, Right of reply not 142 37.57 34 33.33 23 22.55 54 57.45 31 38.75
given
Has problems with clarity, Has information gaps, Not logical, 81 21.43 2 1.96 10 9.80 40 42.55 29 36.25
Not Well-organized
Supporting evidence not cited, Adequate data not used. 36 9.52 0.00 7.84 20 21.28 10.00
Language difficult (Jargons/ Long complex sentences, Difficult 10 2.65 2.94 0.00 4 4.26 3 3.75
words, Too many Numbers, Lacks in style and flow)
Vague or generalized/sweeping attribution 7 1.85 0 0.00 0 0.00 5 5.32 2 2.50
Total number of sampled stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
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Table 4.5.1: Gender of persons in the story

Section 4.5: People in the story

Gender Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of persons | Percent (%) | No. of persons | Percent (%) | No. of persons | Percent (%) |No. of persons| Percent (%) |No. of persons | Percent (%)
Female 480 41.31 138 40.23 128 52.46 93 36.61 121 37.69
Male 682 58.69 205 59.77 116 47.54 161 63.39 200 62.31
Non-binary Other 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 1,162 100.00 343 100.00 244 100.00 254 100.00 321 100.00
Table 4.5.2: Gender of persons in the story (at least one in a story)
Gender Among all Televisions Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories| Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)
At least one female 306 84.30 85 85.00 84 88.42 64 72.73 73 91.25
At least one male 269 74.10 78 78.00 55 57.89 70 79.55 66 82.50
At least one non-binary 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
other
At least one unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
At least one person in a 363 100.00 100 100.00 95 100.00 88 100.00 80 100.00
story

* Data in the table denote number of stories. The same story could have at least one female and one male person.

Table 4.5.2b : Share of stories with people by gender

Gender Among all Televisions Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) |No. of stories| Percent (%)

At least one female 306 80.95 85 83.33 84 82.35 64 68.09 73 91.25
At least one male 269 71.16 78 76.47 55 53.92 70 74.47 66 82.5

#1 least one non-binary 0 0.00 0 0.00 0 0.00 0 0.00 0 0

At least one unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0
Stories with no persons 15 3.97 2 1.96 7 6.86 6 6.38 0 0
Number of all stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100

* Data in the table denote number of stories. The same story could have at least one female and one male person.

197




Table 4.5.3: Age of persons in the story judged by their appearance

Age range Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of persons |Percent (%) | No. of persons | Percent (%) | No. of persons | Percent (%) | No. of persons | Percent (%) |No. of persons| Percent (%)
0-12 36 3.22 8 2.41 20 8.40 4 1.67 4 1.30
13-18 49 4.39 15 452 9 3.78 11 4.60 14 4.55
19-34 199 17.82 68 20.48 27 11.34 41 17.15 63 20.45
35-49 291 26.05 85 25.60 38 15.97 61 25.52 107 34.74
50-64 379 33.93 102 30.72 83 34.87 94 39.33 100 32.47
65-79 162 14.50 54 16.27 60 25.21 28 11.72 20 6.49
80 + 1 0.09 0 0.00 1 0.42 0 0.00 0 0.00
Total 1,117 100.00 332 100.00 238 100.00 239 100.00 308 100.00
* Age of other persons in the sample stories could not be determined.
Table 4.5.4: Age of persons in the story by gender identity as judged by their appearance
Age range Total Female Male
No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
0-12 36 3.22 28 6.09 8 1.22
13-18 49 4.39 29 6.30 20 3.04
19-34 199 17.82 98 21.30 101 15.37
35-49 291 26.05 107 23.26 184 28.01
50-64 379 33.93 99 21.52 280 42.62
65-79 162 14.50 99 21.52 63 9.59
80 + 1 0.09 0 0.00 1 0.15
Total number of persons whose age 1,117 100.00 460 100.00 657 100.00
could be judged

* The table presents only the persons whose age could be determined.
* There was no person of non-binary other or unknown gender identity.
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Table 4.5.5: Occupation of persons in the story (multiple answers)

_ Total Somoy TV Bangladesh Television | Independent Television Jamuna Television
gyt No. of Percent | No. of Percent No. of Percent No. of Percent No. of Percent
persons (%) persons (%) persons (%) persons (%) persons (%)

Not stated 314 27.02 110 32.07 59 24.18 50 19.69 95 29.6
Politician 117 10.07 25 7.29 30 12.3 32 12.6 30 9.35
Prime Minister 82 7.06 17 4.96 36 14.75 17 6.69 12 3.74
Student 78 6.71 29 8.45 1 0.41 18 7.09 30 9.35
Government Official/ Public Servant/ Spokesperson 74 6.37 24 7 13 5.33 18 7.09 19 5.92
Minister, MP 63 5.42 14 4.08 24 9.84 14 5.51 11 3.43
Police, Military, Security Personnel 56 4.82 21 6.12 3 1.23 14 551 18 5.61
Academician 47 4.04 15 4.37 7 2.87 14 5.51 11 3.43
Child, Young Person* 42 3.61 5 1.46 24 9.84 4 1.57 9 2.8
Entertainment Media Executive/ Professional
(Celebrity, Actor, Model and Other Performing 38 3.27 5 1.46 27 11.07 3 1.18 3 0.93
Acrtist)
Doctor/ Health Specialist 34 2.93 7 2.04 6 2.46 3 1.18 18 5.61
Sportsperson/Athlete 30 2.58 4 1.17 2 0.82 18 7.09 6 1.87
Homemaker; Works in Home* 25 2.15 7 2.04 2 0.82 5 1.97 11 3.43
\S/\(/)g:iLYVorker, Childcare Worker, Community 23 198 8 233 0 0 8 315 7 218
Business Person/ Business Owner/ Executive/ 19 164 6 175 0 0 3 118 10 312
Manager/ Stock-broker
Judge/Lawyer/Magistrate/Other Legal Professional 16 1.38 7 2.04 0 0 6 2.36 3 0.93
Criminal/Suspect/Jailed/ * 16 1.38 8 2.33 0 0 3 1.18 5 1.56
Teacher 15 1.29 6 1.75 2 0.82 1 0.39 6 1.87
Cottage/SM Entrepreneur 10 0.86 7 2.04 0 0 1 0.39 2 0.62
Science and Technological Professional 10 0.86 0 0 5 2.05 5 1.97 0 0
Local Government Representative 8 0.69 3 0.87 1 0.41 0 0 4 1.25
Other Private Sector Non-management Employee 7 0.6 2 0.58 0 0 4 1.57 1 0.31
Nurse and Paramedic 6 0.52 2 0.58 2 0.82 0 0 2 0.62
NGO/ CBO Organizer/Worker 6 0.52 1 0.29 0 0 5 1.97 0 0
Business Forum Leader 5 0.43 5 1.46 0 0 0 0 0 0
(IE)(\in/;oerrs_/eZlﬁgvrs or Content Manager/ Media Owners/ 5 0.43 1 0.29 0 0 4 157 0 0
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(L);Egru Ir:;ctory Worker/ Trade Person Artisan/ 3 0.26 5 058 0 0 1 0.39 0 0
Fishing Fisheries, Foresryy | 3 |0z | 0 | o 0 0 0 0 3 033
Religious figure 3 0.26 2 0.58 1 0.41 0 0 0 0
Retiree/ Pensioner 3 0.26 0 0 0 0 2 0.79 1 0.31
Royalty/ Monarch/ Deposed Monarch 2 0.17 0 0 0 0 1 0.39 1 0.31
Other Employee in News and Entertainment Media 2 0.17 0 0 0 0 0 0 2 0.62
E(l)?eirgrdy)l\/ledlum Farmer (Agriculture, Fisheries, 2 017 0 0 0 0 0 0 2 0.62
Unemployed 2 0.17 0 0 0 0 0 0 2 0.62
Others 1 0.09 1 0.29 0 0 0 0 0 0
Health and Family Planning Fieldworker 0 0 0 0 0 0 0 0 0 0
Development/ Technical Expert 0 0 0 0 0 0 0 0 0 0
gcl)%?etfyAé:gg;':/Z'gtrﬁ;jne Union/ Advocate in Civil 0 0 0 0 0 0 0 0 0 0
Garment Worker 0 0 0 0 0 0 0 0 0 0
'Ecr?rilslt?)gd Landless Farmer (Agriculture, Fisheries, 0 0 0 0 0 0 0 0 0 0
Sex Worker 0 0 0 0 0 0 0 0 0 0
Total number of persons in the stories 1,162 100.00 343 100.00 244 100.00 254 100.00 321 100.00
Table 4.5.6. Occupation of persons in the story by gender identity (multiple answers) (percentage by row)

Occupation Total Female Male

No. of persons Percent (%) No. of persons Percent (%) | No. of persons | Percent (%)

Not stated 314 100.00 132 42.04 182 57.96
Politician 117 100.00 33 28.21 84 71.79
Prime Minister 82 100.00 82 100.00 0 0.00
Student 78 100.00 43 55.13 35 44.87
Government Official/ Public Servant/ Spokesperson 74 100.00 34 45.95 40 54.05
Minister, MP 63 100.00 9 14.29 54 85.71
Police, Military, Security Personnel 56 100.00 2 3.57 54 96.43
Academician 47 100.00 11 23.40 36 76.60
Child, Young Person* 42 100.00 27 64.29 15 35.71
Entertainment Media Executive/ Professional (Celebrity, Actor, 38 100.00 12 31.58 26 68.42
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Model and Other Performing Artist)

Doctor/ Health Specialist 34 100.00 7 20.59 27 79.41
Sportsperson/Athlete 30 100.00 16 53.33 14 46.67
Homemaker; Works in Home* 25 100.00 25 100.00 0 0.00
Social Worker, Childcare Worker, Community Worker 23 100.00 8 34.78 15 65.22
Business Person/ Business Owner/ Executive/ Manager/ Stock- 19 100.00 3 15.79 16 84.21
broker

Judge/Lawyer/Magistrate/Other Legal Professional 16 100.00 1 6.25 15 93.75
Criminal/Suspect/Jailed/ * 16 100.00 3 18.75 13 81.25
Teacher 15 100.00 8 53.33 7 46.67
Cottage/SM Entrepreneur 10 100.00 2 20.00 8 80.00
Science and Technological Professional 10 100.00 4 40.00 6 60.00
Local Government Representative 8 100.00 2 25.00 6 75.00
Other Private Sector Non-management Employee 7 100.00 4 57.14 3 42.86
Nurse and Paramedic 6 100.00 3 50.00 3 50.00
NGO/ CBO Organizer/Worker 6 100.00 2 33.33 4 66.67
Business Forum Leader 5 100.00 2 40.00 3 60.00
Editors/ News or Content Manager/ Media Owners/ Owner-editor 5 100.00 2 40.00 3 60.00
Other Factory Worker/ Trade Person Artisan/ Labourer 3 100.00 0 0.00 3 100.00
Land and Agricultural Labourer (Including Mining, 3 100.00 0 0.00 3 100.00
Fishing/Fisheries, Forestry)

Religious figure 3 100.00 0 0.00 3 100.00
Retiree/ Pensioner 3 100.00 0 0.00 3 100.00
Royalty/ Monarch/ Deposed Monarch 2 100.00 1 50.00 1 50.00
Other Employee in News and Entertainment Media 2 100.00 0 0.00 2 100.00
Big and Medium Farmer (Agriculture, Fisheries, Forestry) 2 100.00 0 0.00 2 100.00
Unemployed 2 100.00 1 50.00 1 50.00
Others (Explain as a comment) 1 100.00 1 100.00 0 0.00
Health and Family Planning Fieldworker 0 0.00 0 0.00 0 0.00
Development/ Technical Expert 0 0.00 0 0.00 0 0.00
Rights Activist/Trade Union/ Advocate in Civil Society 0 0.00 0 0.00 0 0.00
Organization

Garment Worker 0 0.00 0 0.00 0 0.00
Small and Landless Farmer (Agriculture, Fisheries, Forestry) 0 0.00 0 0.00 0 0.00
Sex Worker 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 1,162 100.00 480 41.31 682 58.69

* There was no person of non-binary other or unknown gender identity.




Table 4.5.7: Role of persons in the story (multiple answers)

Total Somoy TV Bangladesh Television | Independent Television | Jamuna Television
Role No. of | Percent No. of Percent No. of Percent No. of Percent No. of Percent
persons (%) persons (%) persons (%) persons (%) persons (%)
Personal Experience 438 37.69 135 39.36 88 36.07 67 26.38 148 46.11
Subject 260 22.38 72 20.99 70 28.69 65 25.59 53 16.51
Expert or Commentator 243 20.91 83 24.2 24 9.84 64 25.2 72 22.43
Spokesperson 131 11.27 38 11.08 23 9.43 36 14.17 34 10.59
Visual Presence Only 43 3.7 2 0.58 24 9.84 11 4.33 6 1.87
Minimally or Scarcely Mentioned; Incidental Presence 26 2.24 0 0 15 6.15 8 3.15 3 0.93
Eyewitness 20 1.72 14 4.08 0 0 1 0.39 5 1.56
Local Resident, Ne_lghbour, Villagers, Townspeople, 4 034 0 0 0 0 4 157 0 0
Slum-dweller—as informed people
Popular Opinion 0 0 0 0 0 0 0 0 0 0
Do not Know 0 0 0 0 0 0 0 0 0 0
Total number of persons in the stories 1,162 100.00 343 100.00 244 100.00 254 100.00 321 100.00
Table 4.5.8: Role of persons in the story by gender identity (multiple answers)
Role of persons in the story Total Female Male
No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
Personal Experience 438 37.69 187 38.96 251 36.80
Subject 260 22.38 172 35.83 88 12.90
Expert or Commentator 243 20.91 43 8.96 200 29.33
Spokesperson 131 11.27 39 8.13 92 13.49
Visual Presence Only 43 3.70 17 3.54 26 3.81
Minimally or Scarcely Mentioned; Incidental Presence 26 2.24 11 2.29 15 2.20
Eyewitness 20 1.72 10 2.08 10 1.47
Local Resident, Ne_lghbour, Villagers, Townspeople, 4 034 1 021 3 0.44
Slum-dweller—as informed people
Popular Opinion 0 0.00 0 0.00 0 0.00
Do not Know 0 0.00 0 0.00 0 0.00
Others 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 1,162 100.00 480 100.00 682 100.00

* There was no person of non-binary other or unknown gender identity.
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Table 4.5.8b: Role of persons in the story by gender identity (multiple answers) (percentage by row)

Role of persons in the story Total Female Male

No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
Personal Experience 438 100.00 187 42.69 251 57.31
Subject 260 100.00 172 66.15 88 33.85
Expert or Commentator 243 100.00 43 17.70 200 82.30
Spokesperson 131 100.00 39 29.77 92 70.23
Visual Presence Only 43 100.00 17 39.53 26 60.47
Minimally or Scarcely Mentioned; Incidental Presence 26 100.00 11 42.31 15 57.69
Eyewitness 20 100.00 10 50.00 10 50.00
Local Resident, Neighbour, Villagers, Townspeople, 4 100.00 1 25.00 3 75.00
Slum-dweller—as informed people
Popular Opinion 0 0.00 0 0.00 0 0.00
Do not Know 0 0.00 0 0.00 0 0.00
Others 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 1,162 100.00 480 41.31 682 58.69

Table 4.5.9: How the persons are clearly being presented in the story? (multiple answers)

Total Somoy TV Bangladesh Television |Independent Television| Jamuna Television
How the persons are clearly being presented No.of | Percent | No.of | Percent | No.of Percent No.of | Percent | No.of | Percent
persons (%) persons (%) persons (%) persons (%) persons (%)
Directly or indirectly Quoted 906 77.97 298 86.88 153 62.7 188 74.02 267 83.18
Portrayed as Leader / Achiever 125 10.76 22 6.41 61 25 25 9.84 17 5.3
Portrayed as Strong/Morally Positive/Positive Role Model 117 10.07 44 12.83 33 13.52 15 5.91 25 7.79
Portrayed as Vulnerable 61 5.25 8 2.33 0 0 12 4,72 41 12.77
Portrayed as Victim 48 4.13 16 4.66 1 0.41 11 4.33 20 6.23
Still Photo—Portrait 40 3.44 0 0 19 7.79 17 6.69 4 1.25
Portrayed as Caregiver 36 3.1 2 0.58 14 5.74 12 4,72 8 2.49
Portrayed as Criminal 24 2.07 11 3.21 0 0 5 197 8 2.49
Portrayed as Morally Negative, Negative Role Model 9 0.77 2 0.58 2 0.82 2 0.79 3 0.93
Too Short for Assessment 9 0.77 1 0.29 3 1.23 2 0.79 3 0.93
Still Photo—Mid Shots 8 0.69 0 0 4 1.64 3 1.18 1 0.31
No Notable Feature in Presentation 8 0.69 1 0.29 3 1.23 0 0 4 1.25
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Video Images 5 0.43 0 0 5 2.05 0 0 0 0
Portrayed as Survivor 3 0.26 0 0 0 0 2 0.79 1 0.31
Portrayed as Mother 2 0.17 1 0.29 0 0 0 0 1 0.31
Disclosure of Identity which might Clearly Cause Social 2 0.17 1 0.29 0 0 0 0 1 0.31
Stigma or Other Risks
Still Photo—Full Body 0 0 0 0 0 0 0 0 0 0
Portrayed as Knower 0 0 0 0 0 0 0 0 0 0
Portrayed Sexually / as Sexual Object 0 0 0 0 0 0 0 0 0 0
Type of Clothing Mentioned (without contextual relevance) 0 0 0 0 0 0 0 0 0 0
Age Clearly Highlighted or Explicitly mentioned (when it is 0 0 0 0 0 0 0 0 0 0
contextually irrelevant)
Mentioned by Family Relation Irrelevantly, Exclusively and 0 0 0 0 0 0 0 0 0 0
Explicitly.
Total number of persons in the stories 1,162 100.00 343 100.00 244 100.00 254 100.00 321 100.00
Table 4.5.10: How the persons are clearly being presented by gender identity (multiple answers) (percentage by row)
How the persons are clearly being presented? Total Female Male

No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
Directly or indirectly Quoted 906 100.00 336 37.09 570 62.91
Portrayed as Leader / Achiever 125 100.00 94 75.20 31 24.80
Portrayed as Strong/Morally Positive/Positive Role Model 117 100.00 91 77.78 26 22.22
Portrayed as Vulnerable 61 100.00 30 49.18 31 50.82
Portrayed as Victim 48 100.00 40 83.33 8 16.67
Still Photo—Portrait 40 100.00 12 30.00 28 70.00
Portrayed as Caregiver 36 100.00 26 72.22 10 27.78
Portrayed as Criminal 24 100.00 5 20.83 19 79.17
Portrayed as Morally Negative, Negative Role Model 9 100.00 4 44.44 5 55.56
Too Short for Assessment 9 100.00 3 33.33 6 66.67
Still Photo—Mid Shots 8 100.00 4 50.00 4 50.00
No Notable Feature in Presentation 8 100.00 5 62.50 3 37.50
Video Images 5 100.00 2 40.00 3 60.00
Portrayed as Survivor 3 100.00 2 66.67 1 33.33
Portrayed as Mother 2 100.00 2 100.00 0 0.00
Disclosure of Identity which might Clearly Cause Social 2 100.00 2 100.00 0 0.00
Stigma or Other Risks
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Still Photo—Full Body 0 0.00 0 0.00 0 0.00
Portrayed as Knower 0 0.00 0 0.00 0 0.00
Portrayed Sexually / as Sexual Object 0 0.00 0 0.00 0 0.00
Type of Clothing Mentioned (without contextual 0 0.00 0 0.00 0 0.00
relevance)
Age Clearly Highlighted or Explicitly mentioned (when it 0 0.00 0 0.00 0 0.00
is contextually irrelevant)
Mentioned by Family Relation Irrelevantly, Exclusively 0 0.00 0 0.00 0 0.00
and Explicitly.
Total number of persons in the stories 1,162 100.00 480 41.31 682 58.69
* There was no person of non-binary other or unknown gender identity.
Table 4.5.11: People appeared only as an appended list of names/designations

Appended list of names / Total Somoy TV Bangladesh Television Independent Television Jamuna Television

designations No. of lists | Percent (%) | No. of lists | Percent (%) | No. of lists | Percent (%) | No. of lists | Percent (%) |No. of lists | Percent (%)

Overwhelmingly Female 12 21.43 4 28.57 7 25.00 1 11.11 0 0.00
Overwhelmingly Male 30 53.57 6 42.86 14 50.00 5 55.56 5 100.00
Overwhelmingly Non-binary Others 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Balanced Group 14 25.00 4 28.57 7 25.00 3 33.33 0 0.00
Not Clear 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Others 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 56 100.00 14 100.00 28 100.00 9 100.00 5 100.00

Section-4.6: Byline journalists and story credits

Table 4.6.1: Gender of content creators (for byline credits only)

Gender Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of creators | Percent (%) | No. of creators | Percent (%) | No. of creators | Percent (%) |No. of creators| Percent (%) |No. of creators| Percent (%)
Female 119 34.29 31 31.63 18 21.95 48 53.33 22 28.57
Male 228 65.71 67 68.37 64 78.05 42 46.67 55 71.43
Non-binary Other 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 347 100.00 98 100.00 82 100.00 90 100.00 77 100.00
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Table 4.6.2: Gender of content creators (at least one in a story)

Gender Among all Televisions Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)

At least one female 119 36.50 31 32.98 18 25.35 48 54.55 22 30.14
At least one male 210 64.42 64 68.09 54 76.06 41 46.59 51 69.86
At least one non-binary 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
other
At least one unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
At least one byline 326 100.00 94 100.00 71 100.00 88 100.00 73 100.00
creator in a story

* Data in the table denote number of stories. The same story could have at least one female and one male content creator

Table 4.6.2b.: Share of stories by Gender of content creators

Among all Televisions Somoy TV Bangladesh Television Independent Television Jamuna Television
Gender No. of Percent No. of Percent No. of Percent No. of Percent No. of Percent
stories (%) stories (%) stories (%) stories (%) stories (%)
At least one female 119 31.48 31 30.39 18 17.65 48 51.06 22 27.50
At least one male 210 55.56 64 62.75 54 52.94 41 43.62 51 63.75
At least one non-binary other 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
At least one unknown 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Stories with no byline 52 13.76 8 7.84 31 30.39 6 6.38 7 8.75
Number of all stories 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

* Data in the table denote number of stories. The same story could have at least one female and one male content creator
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Table 4.6.3: What role in creating the story (for byline credits only) (multiple answers)

Total Somoy TV Bangladesh Television Independent Television Jamuna Television
Role No. of creators| Percent (%) |No. of creators| Percent (%) | No. of creators | Percent (%) |No. of creators| Percent (%) | No. of creators | Percent (%)
Reporter 328 94.52 94 95.92 73 89.02 88 97.78 73 94.81
Cameraperson 12 3.46 4 4.08 7 8.54 0 0.00 1 1.30
Anchor 3 0.86 0 0.00 2 2.44 0 0.00 1 1.30
Voice 3 0.86 0 0.00 0 0.00 2 2.22 1 1.30
Other 1 0.29 0 0.00 0 0.00 0 0.00 1 1.30
Graphic Designer / Artist 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Editor / Rewriter 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Video Editor 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of byline creators 347 100.00 98 100.00 82 100.00 90 100.00 77 100.00
Table 4.6.4: Role of byline content creators by gender (multiple answers)
Role Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Reporter 328 94.52 115 96.64 213 93.42
Cameraperson 12 3.46 0 0.00 12 5.26
Anchor 3 0.86 3 2.52 0 0.00
Voice 3 0.86 1 0.84 2 0.88
Other 1 0.29 0 0.00 1 0.44
Graphic Designer/Artist 0 0.00 0 0.00 0 0.00
Editor/Rewriter 0 0.00 0 0.00 0 0.00
Video Editor 0 0.00 0 0.00 0 0.00
Total number of byline content 347 100.00 119 100.00 228 100.00
creators
* There was no content creator of non-binary other or unknown gender identity.
Table 4.6.4b : Role of byline content creators by gender (multiple answers) (percentage by row)
Role Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Reporter 328 100.00 115 35.06 213 64.94
Cameraperson 12 100.00 0 0.00 12 100.00
Anchor 3 100.00 3 100.00 0 0.00
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Voice 3 100.00 1 33.33 2 66.67
Other 1 100.00 0 0.00 1 100.00
Graphic Designer/Artist 0 0.00 0 0.00 0 0.00
Editor/Rewriter 0 0.00 0 0.00 0 0.00
Video Editor 0 0.00 0 0.00 0 0.00
Total number of byline content 347 100.00 119 34.29 228 65.71
creators

* There was no content creator of non-binary other or unknown gender identity.

Table 4.6.5: Scope of stories

Scope Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of stories | Percent (%) | No. of stories | Percent (%) No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)
National 292 77.25 82 80.39 92 90.20 65 69.15 53 66.25
International 34 8.99 2 1.96 5 4.90 18 19.15 9 11.25
Local (District) 32 8.47 11 10.78 0.98 7.45 13 16.25
Regional/Sub- 20 5.29 7 6.86 4 3.92 4 4.26 5 6.25
regional
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00
Table 4.6.6: Gender of content creators and scope of stories
Scope of stories Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
National 275 79.25 84 70.59 191 83.77
International 30 8.65 26 21.85 4 1.75
Local (District) 28 8.07 6 5.04 22 9.65
Regional/Subregional 14 4.03 3 2.52 11 4.82
Total number of byline credits 347 100.00 119 100.00 228 100.00

* There was no content creator of non-binary other or unknown gender identity.
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Table 4.6.7: Gender of content creators and scope of stories (percentage by row)

Scope of stories Total Female Male

No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
National 275 100.0 84 30.5 191 69.5
International 30 100.0 26 86.7 4 13.3
Local (District) 28 100.0 6 21.4 22 78.6
Regional/Subregional 14 100.0 3 21.4 11 78.6
Total number of byline credits 347 100.0 119 34.3 228 65.7

* There was no content creator of non-binary other or unknown gender identity.

Table 4.6.8: Story credit (multiple answers)

3Story credit Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of credits | Percent (%) | No. of credits | Percent (%) | No. of credits | Percent (%) | No. of credits | Percent (%) | No. of credits | Percent (%)
Credited by Name 347 86.75 98 92.45 82 71.93 90 93.75 77 91.67
District Correspondent 49 12.25 4.72 32 28.07 6 6.25 6 7.14
Desk Compilation/Report 0.50 1.89 0 0.00 0 0.00 0 0.00
Foreign Correspondent 0.25 0.94 0 0.00 0 0.00 0.00
Other 0.25 0.00 0 0.00 0 0.00 1.19
Total number of story 400 100.00 106 100.00 114 100.00 96 100.00 84 100.00
credits
Table 4.6.9: Gender of content creators and scope of stories by television (part 1)
Scope of stories Somoy TV Bangladesh Television
Total Female Male Total Female Male

No. of |Percent (%)| No.of | Percent No. of Percent No. of Percent No. of Percent No. of Percent

creators creators (%) creators (%) creators (%) creators (%) creators (%)
National 80 100.0 28 35.0 52 65.0 77 100.0 18 234 59 76.6
International 2 100.0 1 50.0 1 50.0 1 100.0 0 0.0 1 100.0
Local (District) 11 100.0 18.2 81.8 100.0 0 0.0 2 100.0
Regional/Subregional 5 100.0 0 0.0 5 100.0 2 100.0 0 0.0 2 100.0
Total 98 100.0 31 31.6 67 68.4 82 100.0 18 22.0 64 78.0

* There was no content creator of non-binary other or unknown gender identity.
Table 4.6.10: Gender of content creators and scope of stories by television (part 2)
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) Independent Television Jamuna Television
Scope of stories Total Female Male Total Female Male
No. of Percent No. of | Percent No. of Percent No. of Percent No. of Percent No. of Percent
creators (%) creators (%) creators (%) creators (%) creators (%) creators (%)
National 63 100.0 28 44.4 35 55.6 55 100.0 10 18.2 45 81.8
International 18 100.0 17 94.4 1 5.6 9 100.0 8 88.9 1 11.1
Local (District) 6 100.0 3 50.0 50.0 9 100.0 1 11.1 8 88.9
Regional/Subregional 3 100.0 0 0.0 3 100.0 4 100.0 3 75.0 1 25.0
Total 90 100.0 48 53.3 42 46.7 77 100.0 22 28.6 55 714
* There was no content creator of non-binary other or unknown gender identity.
Table 4.6.11: Age of content creators judged by their appearance
Age range Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of creators | Percent (%) | No. of creators | Percent (%) | No. of creators | Percent (%) | No. of creators | Percent (%) |No. of creators| Percent (%)
0-12 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
13-18 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
19-34 39 50.65 6 35.29 8 33.33 7 58.33 18 75.00
35-49 38 49.35 11 64.71 16 66.67 5 41.67 25.00
50-64 0.00 0.00 0.00 0 0.00 0.00
65-79 0.00 0.00 0.00 0 0.00 0.00
80 + 0.00 0.00 0.00 0 0.00 0.00
Total 77 100.00 17 100.00 24 100.00 12 100.00 24 100.00
* Age of other content creators could not be determined.
Table 4.6.12: Age of content creators judged by their appearance
Age range Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
0-12 0 0.00 0 0.00 0 0.00
13-18 0 0.00 0 0.00 0 0.00
19-34 39 50.65 12 48.00 27 51.92
35-49 38 49.35 13 52.00 25 48.08
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50-64 0 0.00 0 0.00 0 0.00
65-79 0 0.00 0 0.00 0 0.00
80 + 0 0.00 0 0.00 0 0.00
Total number of content creators, 77 100.00 25 100.00 52 100.00
whose age could be judged
* The table presents only the content creators whose age could be determined.
* There was no content creators of non-binary other or unknown gender identity.
Table 4.6.13: Age of content creators by gender identity as judged by their appearance (percentage by row)
Age range Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
0-12 0 0.00 0 0.00 0 0.00
13-18 0 0.00 0 0.00 0 0.00
19-34 39 100.00 12 30.77 27 69.23
35-49 38 100.00 13 34.21 25 65.79
50-64 0.00 0.00 0.00
65-79 0.00 0.00 0.00
80 + 0.00 0.00 0.00
Total number of content creators, 77 100.00 25 32.47 52 67.53
whose age could be judged
* The table presents only the content creators whose age could be determined.
* There was no content creators of non-binary other or unknown gender identity.
Table 4.6.14: Gender of content creators and rank 1 category of stories (percentage by row)
Total Female Male
Category No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Health 76 100.00 31 40.79 45 59.21
Politics and Governance 61 100.00 20 32.79 41 67.21
Vulnerabilities and Rights 42 100.00 18 42.86 24 57.14
Crime/ Violence/ Antisocial Activites/Accidents 31 100.00 7 22.58 24 77.42
Macro Economy 30 100.00 12 40.00 18 60.00
Development 23 100.00 9 39.13 14 60.87
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Law and Justice 18 100.00 5 27.78 13 72.22
Sexual Crimes 17 100.00 8 47.06 9 52.94
Celebrity, Sports, Lifestyle 12 100.00 3 25.00 9 75.00
Education 11 100.00 2 18.18 9 81.82
Genderbased issues 7 100.00 1 14.29 6 85.71
Conflicts within Family 6 100.00 1 16.67 5 83.33
Economic Activities 6 100.00 1 16.67 5 83.33
Security, Law and Order 5 100.00 1 20.00 4 80.00
Science, Achievements 2 100.00 0 0.00 2 100.00
Media and Information 0 0.00 0 0.00 0 0.00
Other 0 0.00 0 0.00 0 0.00
Total number of byline content creators 347 100.00 119 34.29 228 65.71
* There was no content creator of non-binary other or unknown gender identity.
Table 4.6.15: 10 topics covered by women journalists
Total Female Male
Number of Percentage Number of Percentage Number of Percentage
creators (%) creators (%) creators (%)

Healthcare System: Medicine, Hygiene, Safety (not related to Reproductive Health 66 19.0 28 8.1 38 11.0
and HIV/AIDS)

National and Local Palitics, Elections, Peace and Conflict, Negotiations, 45 13.0 12 35 33 9.5
Cooperation, Partnerships

Cultural Rights, Conflicts with Traditions, Controversies 26 7.5 10 2.9 16 4.6
Economic Policy, Strategies, Budget, Modules, Taxes, and similar issues related to 24 6.9 9 2.6 15 4.3
the state of the economy

International and Regional Politics, Peace and Conflict, Negotiations, Treaties, 18 5.2 9 2.6 9 2.6
Cooperation, Summit, UN-led Processes, Global Partnerships

Physical violence including murder (outside the family and not for dowry) Note 20 5.8 7 2.0 13 3.7
down in General Comments if the violence is dictated by fatwa

Police and Judicial Custody, Prison 17 4.9 1.4 12 3.5
Rape/Gangrape (Only) 12 35 1.4 7 2.0
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Other Epidemic, Virus, Contagions, Malaria, Dengue, Tuberculosis (Not COVId-19 14 4.0 5 1.4 9 2.6
or HIV/AIDS)
Natural Disaster, Climate Change and Displacement 6 1.7 4 1.2 2 0.6
Total number of content creators 347 100.0 119 34.3 228 65.7
* Stories could have been coded up to three topics.
* There was no content creator of non-binary other or unknown gender identity.
*The same story could be marked repeatedly because of response from both male and female.
Table 4.6.16: Gender equality, stereotypes by gender of content creators (multiple answers)
Total Female Male
Gender Equality, Stereotypes No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Clearly Promoting Equality 7 2.0% 2 1.7% 5 2.2%
Clearly Challenging Stereotypes 45 13.0% 5 4.2% 40 17.5%
Clearly Promoting Inequality 0.0% 0 0.0% 0.0%
Clearly Strengthening Stereotypes 0.0% 0 0.0% 0.0%
Not clear 35 10.1% 9 7.6% 26 11.4%
Too Short for Assessment/Irrelevant 261 75.2% 103 86.6% 158 69.3%
Total number of byline content creators 347 100.0% 119 100.00 228 100.0%
*The same story could have repeated response for male and female
*There were no content creator of non-binary or unknown gender
Table 4.6.17: Number of anchors in a bulletin
Number of Total Bangladesh Television Independent Television Jamuna Television Somoy TV
anchors No. of bulletins | Percent (%) | No. of bulletins | Percent (%) | No. of bulletins | Percent (%) | No. of bulletins | Percent (%) | No. of bulletins | Percent (%)
One 29 34.52 8 38.10 6 28.57 7 33.33 8 38.10
Two 51 60.71 13 61.90 11 52.38 14 66.67 13 61.90
Three 4 4.76 0 0.00 4 19.05 0 0.00 0 0.00
Total 84 100.00 21 100.00 21 100.00 21 100.00 21 100.00
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Table 4.6.18: Gender of anchors

Number of Total Bangladesh Television Independent Television Jamuna Television Somoy TV
anchors No. of anchors | Percent (%) | No. of anchors | Percent (%) [No. of anchors| Percent (%) No. of anchors Percent (%) | No. of anchors | Percent (%)
Female 65 45.14 26 76.47 16 39.02 19 54.29 4 11.76
Male 79 54.86 8 23.53 25 60.98 16 45.71 30 88.24
Total 144 100.00 34 100.00 41 100.00 35 100.00 34 100.00
Table 4.6.19: Age of anchors judged by their appearance
Age of Total Bangladesh Television Independent Television Jamuna Television Somoy TV
anchors No. of anchors| Percent (%) | No. of anchors | Percent (%) |No. of anchors| Percent (%) No. of anchors Percent (%) | No. of anchors | Percent (%)
Young 92 63.9 8 235 27 65.9 30 85.7 27 79.4
Middle-Aged 52 36.1 26 76.5 14 34.1 5 14.3 7 20.6
Total 144 100.0 34 100.0 41 100.0 35 100.0 34 100.0
Table 4.6.20: Age of anchors by gender (percentage by column) Table 4.6.21: Age of anchors by gender (percentage by row)
Age of anchors Total Female Male Age of anchors Total Female Male
No. of | Percent | No.of | Percent | No.of | Percent No. of | Percent | No.of | Percent | No.of | Percent
anchors | (%) | anchors | (%) | anchors | (%) anchors | (%) |anchors | (%) |anchors | (%)
Young 92 63.89 44 67.69 48 60.76 Young 92 100.00 44 47.83 48 52.17
Middle-Aged 52 36.11 21 32.31 31 39.24 Middle-Aged 52 100.00 21 40.38 31 59.62
Total 144 100.00 65 100.00 79 100.00 Total 144 100.00 65 45.14 79 54.86
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Section-4.7: What visuals show

Table 4.7.1: Is there any photo/illustration/graphics/footage?

Is there any photo/ Total Somoy TV Bangladesh Television Independent Television Jamuna Television
IIIUStra?OOOnt/a ggaphlcs/ No. of stories | Percent (%) | No. of stories |Percent (%) | No. of stories | Percent (%) | No. of stories |Percent (%) |No. of stories| Percent (%)
Yes 377 99.74 102 100.00 101 99.02 94 100.00 80 100.00
No 1 .26 0 0.00 1 .98 0 0.00 0 0.00
Total 378 100.00 102 100.00 102 100.00 94 100.00 80 100.00

Table 4.7.2: Number of video, still photo, illustration and graphics in which people or figures can be clearly marked

Item Total Somoy TV Bangladesh Television Independent Television Jamuna Television
No. of visuals | Percent (%) | No. of visuals |Percent (%) | No. of visuals | Percent (%) | No. of visuals |Percent (%) | No. of visuals | Percent (%)
Video Images 363 96.03 102 99.03 91 90.10 92 97.87 78 97.50
Still Photos 14 3.70 1 0.97 9 8.91 2.13 2.50
Graphics 1 0.26 0 0.00 1 0.99 0 0.00 0 0.00
Total number of visuals 378 100.00 103 100.00 101 100.00 94 100.00 80 100.00

* In 377 stories, one was marked as having two visuals. This story highlighted photographs alongside the video image.

Table 4.7.3: Gender of persons or groups in video, still photo, illustration and graphics

Gender of persons or Total Somoy TV Bangladesh Television Independent Television Jamuna Television
groups No. of visuals | Percent (%) | No. of visuals |Percent (%) | No. of visuals | Percent (%) | No. of visuals | Percent (%) | No. of visuals | Percent (%)
Female 53 14.02 11 10.68 20 19.80 13 13.83 11.25
Male 14 3.70 0.00 4.95 6.38 3.75
Non-binary Other 0 0.00 0.00 0.00 0.00 0.00
Eig"j;)e'dom'”ate‘j 45 11.90 21 20.39 12 11.88 5 5.32 7 8.75
Male-dominated Group 155 41.01 43 41.75 34 33.66 32 34.04 46 57.50
gg”mlbr:;taeg’ gfgﬁ; 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
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Balanced Group 108 28.57 28 27.18 29 28.71 37 39.36 14 17.50
Not Clear/No people 1 0.26 0 0.00 1 0.99 0 0.00 0 0.00
?:gltecsrft')'cab'e 2 0.53 0 0.00 0 0.00 1 1.06 1 1.25
Others 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of visuals 378 100.00 103 100.00 101 100.00 04 100.00 80 100.00

* The gender marking for people in the visuals was done based on predominance in the overall visual of the story. That is why group identifications outnumbered individual male
and female.

Table 4.7.4: Predominant contents and tone of pictures (multiple answers)

Predominant contents and Total Somoy TV Bangladesh Television|Independent Television| Jamuna Television
tone of pictures No. of Percent No. of Percent No. of Percent No. of Percent No. of Percent
visuals (%) visuals (%) visuals (%) visuals (%) visuals (%)

Neutral Tone / No Notable Elements 218 57.67 51 49.51 66 65.35 65 69.15 36 45
Promoting Gender Equality/ Challenging Stereotypes 103 27.25 35 33.98 27 26.73 14 14.89 27 33.75
Crying and Lamenting People 11 291 7 6.8 0 0 3 3.19 1 1.25
Happy, Positive Images 11 291 5 4.85 2 1.98 2 2.13 2 2.5
People as Victims/ Helpless/ Weak/ In Distress 10 2.65 2 1.94 0 0 1 1.06 7 8.75
Clearly Promoting Inequality/ Stereotypes 9 2.38 3 291 2 1.98 4 4.26 0 0
People in Outdoor Activities/ Sports 8 2.12 2 1.94 2 1.98 2 2.13 2 2.5
Pictured as Criminals 7 1.85 2 1.94 1 0.99 1 1.06 3 3.75
Glorifying Crime/ criminals 2 0.53 0 0 0 0 1 1.06 1 1.25
Cannot Judge 2 0.53 0 0 1 0.99 1 1.06 0 0
Violent/ Traumatic Images; Dead Bodies; Blood 1 0.26 0 0 0 0 0 0 1 1.25
People Shown as Strong/ Powerful/ Sportive/ Fighting 1 0.26 1 0.97 0 0 0 0 0 0
Ornamental, Dressed-up, Decorative, Feel-good 0 0 0 0 0 0 0 0 0 0
Images
Images not Relevant to nor Mentioned in the story 0 0 0 0 0
Exposed Body/ Images of Physical Intimacy/ Sexually 0 0 0 0 0
Provocative Images
Total number of visuals 378 100.00 103 100.00 101 100.00 94 100.00 80 100.00
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Table 4.7.5: Predominant contents and tone of pictures against gender identification (multiple answers)

Gender Equality, Stereotypes Total Male Female Non-binary Male- Female- Non-binary | Not Clear/ No| Balanced Other
Other dominated dominated Other people group
Group Group Dominated
Group

No. of | Percent | No. of |[Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of |[Percent| No. of |Percent| No. of |Percent| No. of |Percent

visuals | (%) |visuals| (%) |visuals| (%) [visuals| (%) [visuals| (%) |visuals| (%) |visuals| (%) |visuals| (%) |visuals| (%) |visuals| (%)
Neutral Tone / No Notable Elements | 218 | 57.67 | 10 |71.43| 9 [16.98| 0 0 | 105 |67.74| 16 |3556| O 0 1 100 | 75 |69.44| O 0
Promoting Gender Equality/ 103 |2725| 0 | o | 43 |81.13] 0 | 0 | 23 |1484| 17 [37.78] 0 | 0 | 0 | o | 20 [1852| 0 | ©
Challenging Stereotypes
Happy, Positive Images 11 291 194 | 6 |[13.33 1.85
Crying and Lamenting People 11 291 3.23 4.44 4 3.7
People as Victims/Helpless/Weak/In | 44 | 565 | o | 0 | o | o | 0 | o | 6 |387] 1 |222] 0 | o | 0| o | 3 |278] 0 | o
Distress
Clearly Promoting Inequality/ 9 |23 | 0| 0|00 | o] o7 |452] 1222 0|0 0] 0| 1]093]0]o0
Stereotypes
People in Outdoor Activities/Sports 8 212 1 |714| 1 [189| O 0 1 (065] 1 |222]| O 0 0 0 4 3.7 0 0
Pictured as Criminals 7 1.85 1 |714] 1 1189 O 0 4 |258]| 0 0 0 0 0 1 093] O 0
Glorifying Crime/criminals 2 0.53 1 714 0 0 0 0 1 |{065| 0 0 0 0 0 0 0 0 0
Cannot Judge 2 0.53 1 |714( 0 0 0 0 0 0 0 0 0 0 0 1 (093] O 0
Violent/Traumatic Images; Dead 1 02| 0|o|o|lolo|olo|o|1]22l0|0o|0o|lo]|o|o]|o]o
Bodies; Blood
People Shown as
Strong/Powerful/Sportive/Fighting 1 0.26 0 0 0 0 0 0 0 0 1122210 0 0 0 0 0 0 0
Other (Specify in a comment) 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Ornamental, Dressed-up, Decorative, 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Feel-good Images
Images not Relevant to nor o| o |o|lo|lo|o|o|o|o|lo|lo|o|o|lo|o|]o|]o|o]|olo
Mentioned in the story
Exposed Body/Images of Physical
Intimacy/ Sexually Provocative 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Images
Total number of visuals 378 | 100.0 | 14 |100.0| 53 |100.0f O 0.0 | 155 {100.0| 45 |100.0f O 0.0 1 [100.0| 108 |{100.0| O 0.0

* Marking gender was not relevant for two of the visuals.
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Section-5.1: Share and nature of the samples

Annex 5.
Tables for Online data

Table 3.1.1: Total number of all stories and sampled stories in 34 slots Table 5.1.2: Average number of all stories per slot (34 slots)
Media Total number | Total number | Number Share of total Medi Al stori Slot Average number of all
of slots of stories of samples | samples (%) edia stories 0t stories per slot
jagonews24 16 1503 213 14.17 jagonews24 1503 16 93.94
bdnews24 18 1173 153 13.04 bdnews24 1173 18 65.17
total 34 2676 366 13.68 total 2676 34 78.71
*As html for 8 slots were missing, we calculated the number of all stories *As html for 8 slots were missing, we calculated the number of all stories from
from an average of these slots an average of these slots
Table 5.1.3: Comparison between total number of stories and i ,
sampled stories (21 days, 42 slots) Table 5.1.4: Total number of samples by online portals
Total Total number of Total Share of total Media Number of Share of total
Media Number of stories calculated number of samples (%) samples samples (%)
Slots from average samples P jagonews24 251 60.34
jagonews24 21 1972.69 251 12.72 bdnews24 165 39.66
bdnews24 21 1368.50 165 12.06 Total 416 100.00
Total 42 3341.1875 416 12.45
Note: The comparison had to be done by numbers of stories as word count for all
stories were not possible. In order to gauge the size of sampled stories, we counted their

words and put them by ranges only.
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Table 5.1.5: Sample criteria (multiple answers)

L Total bdnews24 jagonews24
Sample criteria
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)
Created by women/non-binary gender and/or they are the subject of the story/have 411 98.80 162 249 99.20
a clear presence or significant mention in it.
Women/Non-binary gender clearly stakeholders, but content does not include that 5 1.20 3 2 0.80
perspective, nor their voices. —MISSED OPPORTUNITY
Total number of sampled stories 416 100.00 165 251 100.00
* One story could fall into both criteria, but in fact every story was coded for only one criteria.
Table 5.1.6: Reach of the story
Reach of the story Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
One Woman or non-binary other 107 25.72 33 20.00 74 29.48
Group of women or non-binary other 46 11.06 26 15.76 20 7.97
Men/Both/Generalised 263 63.22 106 64.24 157 62.55
Total 416 100.00 165 100.00 251 100.00
Table 5.1.7: Reference to gender equality or human rights legislation/policy
Reference to Gender Equality or Human Rights Total bdnews24 jagonews24

No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 4 0.96 0 0.00 4 1.59
No 412 99.04 165 100.00 247 98.41
Total 416 100.00 165 100.00 251 100.00
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Section-5.2: Categories and topics of stories

Table 5.2.1: Prevalence of subject categories (multiple answers)

Subject category Total bdnews24 jagonews24
No. of stories | Percent (%) | No. of stories | Percent (%) No. of stories | Percent (%)
Politics and Governance 110 26.44 55 33.33 55 21.91
’igé?gér}t/slolence/ Antisocial Activites/ 68 16.35 36 21.82 32 12.75
Celebrity, Sports, Lifestyle 52 12.50 8 4.85 44 17.53
Media and Information 48 11.54 15 9.09 33 13.15
Sexual Crimes 36 8.65 18 10.91 18 7.17
Health 36 8.65 15 9.09 21 8.37
Education 26 6.25 10 6.06 16 6.37
Conflicts within Family 21 5.05 5 3.03 16 6.37
Law and Justice 19 4.57 10 6.06 9 3.59
Development 18 4.33 8 4.85 10 3.98
Macro Economy 17 4.09 5 3.03 12 4.78
Economic Activities 11 2.64 6 3.64 5 1.99
Security, Law and Order 10 2.4 5 3.03 5 1.99
Gender-based issues 9 2.16 4 2.42 5 1.99
Science, Achievements 5 1.2 1 0.61 4 1.59
Vulnerabilities and Rights 4 0.96 1 0.61 3 12
Other 2 0.48 0 0.00 2 0.8
Total number of sampled stories 416 100.00 165 100.00 251 100.00

* Stories could have been ranked up to three, if required. In most cases only one category (rank 1) was sufficient.
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Table 5.2.2: Subject categories in rank 1

. Total bdnews24 jagonews24
Subject category
No. of stories | Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)

Politics and Governance 92 22.12 44 26.67 48 19.12

Crime/ Violence/ Antisocial

Activites/Accidents 60 14.42 32 19.39 28 11.16

Celebrity, Sports, Lifestyle 49 11.78 7 4.24 42 16.73

Media and Information 47 11.3 15 9.09 32 12.75

Sexual Crimes 31 7.45 15 9.09 16 6.37

Health 29 6.97 11 6.67 18 7.17

Education 22 5.29 9 5.45 13 5.18

Conflicts within Family 19 4,57 4 242 15 5.98

Development 16 3.85 7 4.24 9 3.59

Macro Economy 14 3.37 5 3.03 9 3.59

Security, Law and Order 9 2.16 4 242 5 1.99

Economic Activities 7 1.68 3 1.82 4 1.59

Genderbased issues 7 1.68 4 2.42 3 1.2

Law and Justice 6 1.44 3 1.82 3 1.2

Science, Achievements 4 0.96 1 0.61 3 1.2

Vulnerabilities and Rights 3 0.72 1 0.61 2 0.8

Other 1 0.24 0 0 1 0.4

Total 416 100.00 165 100.00 251 100.00

Table 5.2.3: Top 10 most prevalent topics (multiple answers)
Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)

National and Local Politics, Elections, Peace and Conflict, 69 16.59 31 18.79 38 15.14
Negotiations, Cooperation, Partnerships

Entertainment, Cinema, Theater, Television; Performing Arts 46 11.06 15 9.09 31 12.35
(Music, Dance, Acting and others

Healthcare System: Medicine, Hygiene, Safety (not related to 32 7.69 13 788 19 757
Reproductive Health and HIV/AIDS)
Celebrity News (not Sports), Birth, Death, Marriage, Royalty, 28 6.73 3 1.82 25 9.96
Scandals
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Physical violence including murder (outside the family and not for 27 6.49 17 10.30 10 3.98
dowry) Note down in Remarks if the violence is dictated by fatwa
Sexual Harassment/ 'SHLILOTAHANI'/ #Metoo/ Bullying/ 23 553 13 7.88 10 3.98
Exploitation/ Blackmailing
Death and Injury in Accidents 20 4.81 15 9.09 5 1.99
International and Regional Politics, Peace and Conflict,
Negotiations, Treatigs, Cooperation, Summit, UN-led Processes, 18 4.33 1 6.67 ! 219
Global Partnerships
Tartiery and Higher Education 16 3.85 9 5.45 7 2.79
Law and Justice System (Criminal and Civil cases) 16 3.85 7 4.24 9 3.59
Total number of sampled stories 416 100.00 165 100.00 251 100.00
* Stories could have been coded up to three topics
Table 5.2.4: Nineteen least prevalent topics (multiple answers)
Topic Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Rape (Incest) 1 0.24 0 0.00 1 0.40
Rape Attempt/Sexual Assault 1 0.24 0 0.00 1 0.40
Rape and Other Forms of Sexual Violence (Children) 1 0.24 0 0.00 1 0.40
Dowry Killing 1 0.24 0 0.00 1 0.40
Dowry Physical and/or Psychological Violence 1 0.24 1 0.61 0 0.00
Child Marriage/ Resistance to Child Marriage 1 0.24 0 0.00 1 0.40
Other Epidemic, Virus, Contagions, Malaria, Dengue, 1 0.24 0 0.00 1 0.40
Tuberculosis (Not COVI1d-19 or HIV/AIDS)
Vocational Training 1 0.24 0 0.00 1 0.40
Garment Industry: Wages, Working condition, Safety and Labour 1 0.24 1 0.61 0 0.00
Issues Including Movement, Rights and Trade Unions; Economic
Situation, Market and Other Issues
Garment Industry: Economic Situation, Market and Other Issues 1 0.24 1 0.61 0 0.00
Migration and refugees 1 0.24 0 0.00 1 0.40
Human rights 1 0.24 0 0.00 1 0.40
Inequality in Personal Laws, Inheritance, Marriage, Custody 1 0.24 0 0.00 1 0.40
Media Portrayal of Gender and Related Issues (Also as reflected in 1 0.24 1 0.61 0 0.00
internet and social network)
Climate Change and Global Warming 1 0.24 0 0.00 1 0.40
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Government's Development Policies, Strategies, Goals, Plans 1 0.24 1 0.61 0 0.00
NGO/CBO Initiatives 1 0.24 0 0.00 1 0.40
Rural Roads and Infrastructure, Transport 1 0.24 0 0.00 1 0.40
Science, Technology, Research, Innovation 1 0.24 1 0.61 0 0.00
Total number of sampled stories 416 100.00 165 100.00 251 100.00

* Stories could have been coded up to three topics.
* There is no story in as many as fifty topics listed for coding.
Table for Nineteen least prevalent topics (multiple answers) (percentage by row) is not prepared as the total number of every row is 1.

Table 5.2.5: Rank 1 category of stories and sample criteria (multiple answers)

Category of stories _— gx?g])en% ':fgégisnﬁ?t/ %ecl’;ggg (;Le;”y stakeholders, | Created by women/non-binary gender
perspective, nor and/or they are the subject of the
their voices. —MISSED OPPORTUNITY story/have a clear presence or significant
mention in it.
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Politics and Governance 92 22.12 3 60.00 89 21.65
Crime/ Violence/ Antisocial
Activites/Accidents 60 14.42 1 20.00 59 14.36
Celebrity, Sports, Lifestyle 49 11.78 0 0.00 49 11.92
Media and Information 47 11.30 0 0.00 47 11.44
Sexual Crimes 31 7.45 0 0.00 31 7.54
Health 29 6.97 0 0.00 29 7.06
Education 22 5.29 0 0.00 22 5.35
Conflicts within Family 19 4.57 0 0.00 19 4.62
Development 16 3.85 0 0.00 16 3.89
Macro Economy 14 3.37 1 20.00 13 3.16
Security, Law and Order 9 2.16 0 0.00 9 2.19
Economic Activities 7 1.68 0 0.00 7 1.70
Genderbased issues 7 1.68 0 0.00 7 1.70
Law and Justice 6 1.44 0 0.00 6 1.46
Science, Achievements 4 0.96 0 0.00 4 0.97
Vulnerabilities and Rights 3 0.72 0 0.00 3 0.73
Total number of sampled stories 416 100.00 5 100.00 411 100.00
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Table 5.2.6: Is the story related to Coronavirus?

Related to Coronavirus? Total bdnews24 jagonews24

No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 26 6.25 13 7.88 13 5.18
No 390 93.75 152 92.12 238 94.82
Total 416 100.00 165 100.00 251 100.00

Table 5.2.7: Rank 1 category of stories related to Coronavirus

Table 5.2.8: Topic of stories related to Coronavirus

Topic No. of stories | Percent (%)
Healthcare System: Medicine, Hygiene, Safety (not related to 17 65.38
Reproductive Health and HIV/AIDS)
Tartiery and Higher Education 3 11.54
Literacy/Primary and Secondary Education 2 7.69
Sports: Events, Players, Facilities, Training, Funding 2 7.69
International and Regional Politics, Peace and Conflict, 1 3.85
Negotiations, Treaties, Cooperation, Summit, UN-led
Processes, Global Partnerships
Fashion, Beauty Contest, Models 1 3.85
National and International Trade, Trade deals, Markets 1 3.85
Economic Policy, Strategies, Budget, Modules, Taxes, and 1 3.85
similar issues related to the state of the economy
Human rights 1 3.85
Total number of stories related to Coronavirus 26 100.00

Category No. of stories| Percent (%)

Health 16 61.54
Education 4 15.38
Celebrity, Sports, Lifestyle 3 11.54
Macro Economy 2 7.69
Politics and Governance 1 3.85
Crime/ Violence/ Antisocial 0 0.00
Activites/Accidents

Media and Information 0 0.00
Sexual Crimes 0 0.00
Conflicts within Family 0 0.00
Development 0 0.00
Security, Law and Order 0 0.00
Genderbased issues 0 0.00
Economic Activities 0 0.00
Law and Justice 0 0.00
Science, Achievements 0 0.00
Vulnerabilities and Rights 0 0.00
Total number of stories related to 26 100.00
Coronavirus

* Stories could have been coded up to three topics.
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Table 5.3.1: Samples in different slots

Section-5.3: Importance given to the sampled stories

Slot Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Slot-1 (Morning) 231 55.53 89 53.94 142 56.57
Slot-2 (Late afternoon) 185 44.47 76 46.06 109 43.43
Total 416 100.00 165 100.00 251 100.00
Table 5.3.2: Samples in different layers (Eight slots missing)
Slot Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Layer 1 40 12.12 36 25.53 4 212
Layer 2 290 87.88 105 74.47 185 97.88
Total 330 100.00 141 100.00 189 100.00

Stories with teasers or texts on homepage was marked as Layer 1. Strictly speaking, no story begins on the homepage of an online poral. Stories with only headlines on homepage were marked as

Layer 2. Strictly speaking, both types of stories are one click away from homepages. This layering however allows an idea of importance given to stories.

Table 5.3.3: Tab-wise distribution of sample stories

Tab Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
National/Bangladesh 206 49.52 85 51.52 121 48.21
Culture, Entertainment 85 20.43 20 12.12 65 25.9
Politics 37 8.89 20 12.12 17 6.77
International 32 7.69 18 10.91 14 5.58
District/Country 20 4.81 10 6.06 10 3.98
Economy/Business 13 3.13 7 4.24 6 2.39
Sports 9 2.16 3 1.82 6 2.39
Others 8 1.92 0 0.00 8 3.19
Longreads/Specials 4 0.96 1 0.61 3 1.20
Environment 2 0.48 1 0.61 1 0.40
Total 416 100.00 165 100.00 251 100.00
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Table 5.3.4: Share of top 21 topics in different tabs (multiple answers)

Topic

Total

National/
Bangladesh

District/
Country

International

Economy/
Business

Politics

Sports

Culture,
Entertainment

Environment

Longreads/
Specials

others

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent (%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

No. of
stories

Percent
(%)

National and Local Politics,
Elections, Peace and Conflict,
Negotiations, Cooperation,
Partnerships

69 | 16.59

25 [ 1214

4 120.00

1 3.13

1 7.69

34 91.89

0

0.00

1 1.18

0 0.00

0 0.00

3 37.50

Entertainment, Cinema, Theater,
Television; Performing Arts
(Music, Dance, Acting and
others

46 | 11.06

3 1.46

0 0.00

0 0.00

0 0.00

11.11

42 49.41

0 0.00

0 0.00

0 0.00

Healthcare System: Medicine,
Hygiene, Safety (not related to
Reproductive Health and
HIV/AIDS)

32 | 7.69

19 | 9.22

1 5.00

5 |15.63

0 0.00

3 8.11

11.11

2 2.35

0 0.00

0 0.00

1 12.50

Celebrity News (not Sports),
Birth, Death, Marriage, Royalty,
Scandals

28 | 6.73

3 1.46

1 5.00

0 0.00

0 0.00

0.00

24 28.24

0 0.00

0 0.00

0 0.00

Physical violence including
murder (outside the family and
not for dowry) Note down in
Remarks if the violence is
dictated by fatwa

27 | 6.49

22 |10.68

1 5.00

0 0.00

1 2.70

0.00

1 1.18

0 0.00

0 0.00

0 0.00

Sexual Harassment/
'SHLILOTAHANI'/#Metoo/Bull
ying/Exploitation/Blackmailing

23 | 553

7 3.40

2 |10.00

0 0.00

8 21.62

0.00

3 3.53

0 0.00

0 0.00

1 12.50

Death and Injury in Accidents

20 481

16 | 7.77

3 | 15.00

0 0.00

0 0.00

0.00

0 0.00

0 0.00

0 0.00

0 0.00

International and Regional
Politics, Peace and Conflict,
Negotiations, Treaties,
Cooperation, Summit, UN-led
Processes, Global Partnerships

18 | 433

9 4.37

0 0.00

6 |18.75

0 0.00

0.00

2 2.35

0 0.00

0 0.00

0 0.00

Tartiery and Higher Education

16 | 3.85

13 | 6.31

0 0.00

1 3.13

0 0.00

0 0.00

0.00

1 1.18

0 0.00

0 0.00

1 12.50

Law and Justice System
(Criminal and Civil cases)

16 | 3.85

8 3.88

2 |10.00

1 3.13

0 0.00

1 2.70

0.00

1 1.18

0 0.00

0 0.00

3 37.50

Literacy/Primary and Secondary
Education

12 2.88

10 | 4.85

0 0.00

0 0.00

0 0.00

0.00

0 0.00

0 0.00

0 0.00

2 25.00

Women’s Political Role,
Participation, Women
Candidates in Elections

12 2.88

2 0.97

2 |10.00

0 0.00

3 8.11

0.00

1 1.18

0 0.00

0 0.00

3 37.50

Rape/Gangrape (Only)

11 2.64

8 3.88

1 5.00

0 0.00

0 0.00

1111

1 1.18

0 0.00

0 0.00

0 0.00
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Fashion, Beauty Contest, Models| 11 | 2.64 049 | 0 | 0.00 6.25 0.00 0 0.00 0.00 8 9.41 0 0.00 0.00 0.00
Sports: Events, Players, 10 | 2.40 146 | 0 | 0.00 0.00 0.00 0 0.00 77.78 0 0.00 0 0.00 0.00 0.00
Facilities, Training, Funding
Physical Violence Including
Killing; by Partner: for reasons 9 [ 216 | 9 |[437| 0 [000| O [000| O 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0.00 0.00
not related to dowry
Financial Corruption (In
government, business, NGO 9 [ 216 | 5 | 243| 0 [000| 1 |313]| 1 7.69 0 0.00 0 0.00 2 2.35 0 0.00 0.00 0.00
sectors) and Bribery
Liberation 8 [ 192 | 8 [38 | 0 [000| O [000]| O 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0.00 0.00
War/Muktijoddha/War crimes
Environmental Pollution, Natural| 8 | 192 | 2 | 097 | 2 |1000| 0 | 000 | 1 7.69 0 0.00 0 0.00 0 0.00 2 | 100.00 25.00 0.00
Resources and Sustainability,
National and International Trade,| 7 1.68 1 0.49 0 0.00 1 3.13 5 38.46 0 0.00 0 0.00 0 0.00 0 0.00 0.00 0.00
Trade deals, Markets
Bad governance: Inefficiency 7 | 168 | 6 [ 290| 0 [000| O |000]| 1 7.69 0 0.00 0 0.00 0 0.00 0 0.00 0.00 0.00
and Negligence
Total number of sampled stories | 416 | 100.00 | 206 {100.00| 20 |100.00| 32 [100.00| 13 |100.00| 37 | 10000 | 9 100.00 85 | 100.00 2 | 100.00 100.00 100.00
* Stories could have been coded up to three topics.
Table 5.3.5: Special treatment of stories (multiple answers)
Treatment Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories | Percent (%) | No. of stories | Percent (%)

Hero Image (large photo spanning the top) 368 88.46 151 91.52 217 86.45

Story with at least One Photograph 158 37.98 107 64.85 51 20.32

Hyperlinks Embedded 63 15.14 59 35.76 4 1.59

Video Embedded 21 5.05 5 3.03 16 6.37

Audio Embedded 13 3.13 2 121 11 4.38

Infographics/Illustrations Embedded 13 3.13 6 3.64 2.79

Interactive Elements 4 0.96 1.82 0.4

Multiple Special Treatment 53 12.74 21 12.73 32 12.75

No Special Treatment 5 1.20 3 1.82 2 0.80

Total number of sampled stories 416 100.00 165 100.00 251 100.00
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Table 5.3.6: Size of stories

Size of stories Total bdnews24 jagonews24
No. of stories Percent (%) | No. of stories | Percent (%) | No. of stories | Percent (%)
0-250 Words 227 54.57 63 38.18 164 65.34
251-450 Words 110 26.44 49 29.70 61 24.30
451-650 Words 33 7.93 23 13.94 10 3.98
651-850 Words 19 4.57 13 7.88 6 2.39
901-1200 Words 10 2.40 6 3.64 4 1.59
Other/ Longer 17 4.09 11 6.67 6 2.39
Total 416 100.00 165 100.00 251 100.00
Table 5.3.7: Type of stories
Type Total bdnews24 jagonews24
No. of stories Percent (%) | No. of stories | Percent (%) | No. of stories Percent (%)
Daily Events Report 212 50.96 77 46.67 135 53.78
Follow-up Report 130 31.25 64 38.79 66 26.29
Feature 32 7.69 6 3.64 26 10.36
Analysis/Opinion Report 16 3.85 7 4.24 9 3.59
News/Feature Interview 14 3.37 5 3.03 9 3.59
Standalone Photos/Visuals/VVideos 6 1.44 3 1.82 3 1.20
In-depth Report 5 1.20 3 1.82 2 0.80
Standalone Infographics 1 0.24 0 0.00 1 0.40
Total 416 100.00 165 100.00 251 100.00
Table 5.3.8: Sample criteria of in-depth stories (multiple answers)
Sample criteria No. of in-depth stories | Percent (%)
Created by women/non-binary gender and/or they are the subject of the story/have a clear presence or 5 100.00
significant mention in it.
Women/Non-binary gender clearly stakeholders, but content does not include that perspective, nor their 0 0.00
voices. —MISSED OPPORTUNITY
Total number of in-depth stories 5 100.00

* One story could fall into both criteria, but in fact every story was coded for only one criteria.
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Table 5.3.9: Primary four types of story against different tabs

Page Daily Events Report Followup Report Indepth Report Feature
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%) No. of stories | Percent (%)
National/ Bangladesh 111 52.36 72 55.38 3 60.00 3 9.38
Culture, Entertainment 32 15.09 22 16.92 0 0.00 27 84.38
Politics 21 9.91 13 10.00 0 0.00 0 0.00
International 15 7.08 10 7.69 1 20.00 1 3.13
District/ Country 11 5.19 6 4.62 0 0.00 0 0.00
Economy/ Business 9 4.25 1 0.77 1 20.00 0 0.00
Sports 7 3.30 2 1.54 0 0.00 0 0.00
Others 4 1.89 4 3.08 0 0.00 0 0.00
Longreads/ Specials 1 0.47 0 0.00 0 0.00 1 3.13
Environment 1 0.47 0 0.00 0 0.00 0 0.00
Total 212 100.00 130 100.00 5 100.00 32 100.00
Table 5.3.10: Share of top 21 topics in different story-types (multiple answers)
Standalone Analysis/
Total Daily Events | Follow-up | In-depth Report Feature Photos / Standalone Opinion News/ Feature
Tt Report Report Visuals/ Infographics Report Interview
pic ;
Videos
No. of | Percent |No. of|Percent| No. of |Percent| No. of |Percent| No. of |Percent|No. of|Percent| No. of |Percent|No. of |Percent| No. of | Percent
stories (%) |stories| (%) | stories| (%) | stories | (%) |stories| (%) |stories| (%) | stories| (%) [stories| (%) | stories | (%)
National and Local Politics, Elections,| 69 16.59 43 |120.28| 19 |14.62 1 20.00 0 0.00 1 |16.67 1 (100.00f 4 | 25.00 0 0.00
Peace and Conflict, Negotiations,
Cooperation, Partnerships
Entertainment, Cinema, Theater, 46 11.06 23 |10.85 7 5.38 0 0.00 13 [4063| O 0.00 0 0.00 1 6.25 2 14.29
Television; Performing Arts (Music,
Dance, Acting and others
Healthcare System: Medicine, 32 7.69 13 | 6.13 15 |11.54 0 0.00 1 3.13 0 0.00 0 0.00 2 | 1250 1 7.14
Hyagiene, Safety (not related to
Reproductive Health and HIV/AIDS)
Celebrity News (not Sports), Birth, 28 6.73 13 | 6.13 11 8.46 0 0.00 3 9.38 1 |16.67 0 0.00 0 0.00 0 0.00
Death, Marriage, Royalty, Scandals
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Physical violence including murder 27 6.49 14 | 6.60 13 | 10.00 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
(outside the family and not for dowry)

Note down in Remarks if the violence

is dictated by fatwa

Sexual Harassment/ 23 5.53 5 2.36 16 |12.31 0 0.00 0 0.00 0.00 0.00 2 |1250| O 0.00
'SHLILOTAHANI'/#Metoo/Bullying/

Exploitation/Blackmailing

Death and Injury in Accidents 20 4.81 13 | 6.13 6 4.62 0 0.00 0 0.00 0.00 0.00 0 0.00 1 7.14
International and Regional Politics, 18 4.33 13 | 6.13 4 3.08 1 20.00 0 0.00 0.00 0.00 0 0.00 0 0.00
Peace and Conflict, Negotiations,

Treaties, Cooperation, Summit, UN-

led Processes, Global Partnerships

Tartiery and Higher Education 16 3.85 11 | 5.19 3 2.31 0 0.00 0 0.00 0.00 0.00 0 0.00 2 14.29
Law and Justice System (Criminal and| 16 3.85 0 0.00 15 | 11.54 0 0.00 0 0.00 16.67 0.00 0 0.00 0 0.00
Civil cases)

Literacy/Primary and Secondary 12 2.88 5 2.36 4 3.08 0 0.00 0 0.00 0.00 0.00 2 1250 1 7.14
Education

Women'’s Political Role, Participation,| 12 2.88 9 4,25 3 2.31 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
Women Candidates in Elections

Rape/Gangrape (Only) 11 2.64 2 0.94 9 6.92 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
Fashion, Beauty Contest, Models 11 2.64 1 0.47 1 0.77 0 0.00 9 28.13 0.00 0.00 0 0.00 0 0.00
Sports: Events, Players, Facilities, 10 2.40 6 2.83 4 3.08 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
Training, Funding

Physical Violence Including Killing; 9 2.16 4 1.89 5 3.85 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
by Partner; for reasons not related to

dowry

Financial Corruption (In government, 9 2.16 2 0.94 7 5.38 0 0.00 0 0.00 0.00 0.00 0 0.00 0 0.00
business, NGO sectors) and Bribery

Liberation War/Muktijoddha/War 8 1.92 7 3.30 0 0.00 0 0.00 1 3.13 0.00 0.00 0 0.00 0 0.00
crimes

Environmental Pollution, Natural 8 1.92 3 1.42 1 0.77 0 0.00 1 3.13 0.00 0.00 0 0.00 3 21.43
Resources and Sustainability,

National and International Trade, 7 1.68 4 1.89 0 0.00 1 20.00 0 0.00 0.00 0.00 2 [12.50 0 0.00
Trade deals, Markets

Bad governance: Inefficiency and 7 1.68 2 0.94 3 2.31 1 20.00 0 0.00 16.67 0.00 0 0.00 0 0.00
Negligence

Total number of sampled stories 416 | 100.00 | 212 |100.00f 130 |100.00{ 5 100.00{ 32 |100.00 100.00 100.00f 16 |100.00| 14 |(100.00

* Stories could have been coded up to three topics.
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Table 5.3.11: Topics covered by the five in-depth stories

Topics Total Stories Percentage Stories In-depth Report
(%) Percentage (%)
National and Local Palitics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 69 16.6 1 20.0
International and Regional Politics, Peace and Conflict, Negotiations, Treaties, Cooperation, Summit, 18 4.3 1 20.0
UN-led Processes, Global Partnerships
National and International Trade, Trade deals, Markets 7 1.7 1 20.0
Bad governance: Inefficiency and Negligence 7 1.7 1 20.0
Entrepreneurs, Business Ventures, Start-ups, Innovation 3 g 1 20.0
Women's Participation in Economic Processes 2 5 1 20.0
Total 416 100.0 5 100.0
Section-5.4: Gender sensitivity and journalistic quality
Table 5.4.1: Gender equality, stereotypes in stories (multiple answers)
Gender equality, stereotypes in stories i ol AR
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Clearly Promoting Equality 3 0.72 3 1.82 0 0.00
Clearly Challenging Stereotypes 58 13.94 7 4.24 51 20.32
Clearly Promoting Inequality 1 0.24 1 0.61 0 0.00
Clearly Strengthening Stereotypes 25 6.01 5 3.03 20 7.97
Not clear 54 12.98 1 0.61 53 21.12
Too Short for Assessment/Irrelevant 277 66.59 150 90.91 127 50.60
Total number of sampled stories 416 100.00 165 100.00 251 100.00

231




Table 5.4.2: Gender equality, stereotypes in headlines (multiple answers)

Gender equality, stereotypes in headlines Ll Loe N
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)

Clearly Promoting Equality 3 0.72 3 1.82 0 0.00

Clearly Challenging Stereotypes 31 7.45 4 242 27 10.76

Clearly Promoting Inequality 1 0.24 1 0.61 0 0.00

Clearly Strengthening Stereotypes 18 4.33 5 3.03 13 5.18

Not clear/Irrelevant 365 87.74 154 93.33 211 84.06

Total number of sampled stories 416 100.00 165 100.00 251 100.00
Table 5.4.3: Gender equality, stereotypes in different type of stories (multiple answers)

Total Daily Events | Follow-up |In-depth Report Feature Standalone Photos / Standalone  |Analysis/ Opinion| News/ Feature Others
Gender Equality, Report Report Visuals / Videos Infographics Report Interview
Stereotypes No. of | Percent [No. of|Percent|No. of|Percent|No. of| Percent [No. of|Percent| No.of | Percent | No. of | Percent| No.of | Percent |No. of|Percent|No. of|Percent
stories (%) |[stories| (%) |stories| (%) |stories| (%) |[stories| (%) | stories (%) stories (%) | stories (%) |stories| (%) |stories| (%)

Clearly Promoting 3 0.72 2 1094 | 1 |077| O 0.00 0 | 0.00 0 0.00 0 0.00 0 0.00 0 0.00 | 0 | 0.00
Equality
Clearly Challenging 58 1394 | 39 |1840| 9 |692| 1 | 2000 | 3 |9.38 1 16.67 0 0.00 1 6.25 4 |12857| 0 | 0.00
Stereotypes
Clearly Promoting 1 0.24 0 [000| 12 |O77| O 0.00 0 | 0.00 0 0.00 0 0.00 0 0.00 0 0.00 | 0 | 0.00
Inequality
Clearly Strengthening| 25 6.01 11 | 519 | 7 | 538 O 0.00 7 (2188 0 0.00 0 0.00 0 0.00 0 0.00 | 0 | 0.00
Stereotypes
Not clear 54 1298 | 26 |12.26| 17 |13.08 0.00 5 115.63 33.33 0 0.00 4 25.00 0 0.00 0.00
Too Short for 277 | 66.59 | 136 [64.15| 95 |73.08 80.00 | 17 |53.13 3 50.00 100.00| 11 68.75 | 10 |71.43 0.00
Assessment/Irrelevant
Total number of 416 | 100.00 | 212 |100.00{ 130 |{100.00f 5 |100.000{ 32 |(100.00| 6 100.00 1 100.00| 16 | 100.00 | 14 |100.00f O | 0.00
sampled stories
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Table 5.4.4: Absolute protection of identities of victims/survivors in crimes covered by the Nari o Shishu Nirjaton Domon Ain 2000 (multiple answers)

. . Total bdnews24 jagonews24
Protection of identity - - -
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 14 40.00 8 36.36 6 46.15
No 21 60.00 14 63.64 7 53.85
Photo 2 571 0.00 2 15.38
Dead 2.86 0.00 1 7.69
Total number of ‘Yes’ and ‘No’ stories 35 100.00 22 100.00 13 100.00
Note: The two photos were one of a dead victim of rape and one a burka-clad woman
Table 5.4.5: Absolute protection of identities of children in conflict with the law (multiple answers)
. . Total bdnews24 jagonews24
Protection of identity - - -
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 2 50.00 0 0.00 2 66.67
No 2 50.00 1 100.00 1 33.33
Photo 0 0.00 0 0.00 0 0.00
Dead 0 0.00 0 0.00 0 0.00
Total number of ‘Yes’ and ‘No’ stories 4 100.00 1 100.00 3 100.00
Table 5.4.6: Protection of identities of persons accused of committing sexual violence (multiple answers)
Protection of identity Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 1 3.45 1 5.88 0 0.00
No 28 96.55 16 94.12 12 100.00
Photo 6.90 0.00 16.67
Dead 0.00 0.00 0 0.00
Total number of ‘Yes’ and ‘No’ stories 29 100.00 17 100.00 12 100.00
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Table 5.4.7: Scanning the Language for Gender Sensitivity (multiple answers)

Language segment Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
A=1 8 1.92 5 3.03 3 1.20
B=2 1 0.24 1 0.61 0 0.00
C=3 0 0.00 0 0.00 0 0.00
D=4 0 0.00 0 0.00 0 0.00
E=5 2 0.48 0 0.00 2 0.80
F=6 8 1.92 0 0.00 8 3.19
G=7 29 6.97 29 17.58 0 0.00
H=8 10 2.40 10 6.06 0 0.00
1=9 10 2.40 2 1.21 8 3.19
Not Applicable 352 84.62 119 72.12 233 92.83
Total number of sampled stories 416 100.00 165 100.00 251 100.00

A =1 (Story uses words or phrases with sexual innuendos: Raped/Rape Victim; Eve Teasing; Luscious; Glamorous; Buxom; Hot; Cleavage; Blonde Beauty; Dark Beauty; Flirt; Extramarital
Affair; Having a Lover.

B = 2 Story uses stigmatising words or phrases: Immoral Relationship; Illicit Relationship; Whore; "Mother of three elopes with lover;" Prostitute.

C = 3 Story uses words or phrases as gendered insults/mud slinging/hints: Catty/Querulous/ Querulous Voice; Fiesty; Shrill; Sharp Tongue; Bitch; Vamp; Gold-Digger; Sugar Daddy; Sugar
Baby/Girl; Lady Love.

D = 4 Story uses prejudicial, blaming, derogatory or condescending words or phrases in a gendered context: Lovely Wife; Little Lady; Better Half; Homely; Career Woman; Careerist.

E =5 Story uses words or phrases to uphold or promote gender-defined roles: Matronly, Motherly; Mr and Mrs Chowdhury; Old Maid type; Housewife.

F = 6 Story uses words/phrases denoting ‘female’/'women'/Hijra or 'third gender'/ or adds 'Lady/Woman' or 'Female' to gender-neutral words when it is contextually irrelevant. Example:
Business woman, police woman, delivery woman, chairwoman, heroin, -Doctor, -Nurse, -voice artist, -singer, -politician, -engineer, -scientist, -artist, -architect, -leader, -activist, writer, -
journalist, etc.

G = 7 Story uses words/phrases denoting 'male’ or 'men' instead of gender-neutral words by default and when the context does not warrant it.: Businessman; Newsman; Policeman; Mailman;
Chairman; Delivery man; Mankind; Man/men; best man for the job; Pronouns He/his; Hero.

H = 8 Story contains harmful, insensitive or negatively provocative unnecessary detailed description of events/crimes/people.

I = 9 Other words noted down as comments.

* Not Applicable is coded for the stories where there is no significant gender sensitive/insensitive word.

* The 10 entries in ‘other’ (I = 9) are specified as the following:

TRIY At

e BT AT CifeT
AT, TRST TR “Arge TR

S T, S N TR M IR
ST CTH FAIT
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Table 5.4.8: How does the story score in terms of clarity, sourcing, fairness and readability? (multiple answers)

. Total bdnews24 jagonews24
Story quality - : -
No. of stories Percent (%) No. of stories Percent (%) | No. of stories | Percent (%)
Clear, Complete, Logical, Well-organized 322 77.40 128 77.58 194 77.29
Has problems with clarity, Has information gaps, Not logical, Not Well- 86 20.67 37 22.42 49 19.52
organized
Impartial, Well-sourced, Well-established 261 62.74 55 33.33 206 82.07
All essentially involved parties not covered, Right of reply not given 124 29.81 88 53.33 36 14.34
Vague or generalized/ sweeping attribution 14 3.37 10 6.06 4 1.59
Supporting evidence cited, Adequate data used. 331 79.57 94 56.97 237 94.42
Supporting evidence not cited, Adequate data not used. 68 16.35 63 38.18 5 1.99
Language easy and flowing 354 85.10 147 89.09 207 82.47
Language difficult (Jargons/ Long complex sentences, Difficult words, Too 43 10.34 8 4.85 35 13.94
many Numbers, Lacks in style and flow)
Too short for assessment 12 2.88 4 2.42 8 3.19
Other 6 1.44 6 3.64 0 0.00
Total number of sampled stories 416 100.00 165 100.00 251 100.00
Table 5.4.9: How does the story score in terms of clarity, sourcing, fairness and readability?
(multiple answers) (negative indicators only)
Story quality Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories | Percent (%) | No. of stories | Percent (%)
All essentially involved parties not covered, Right of reply not given 124 29.81 88 53.33 36 14.34
Has problems with clarity, Has information gaps, Not logical, Not Well- 86 20.67 37 22.42 49 19.52
organized
Supporting evidence not cited, Adequate data not used. 68 16.35 63 38.18 5 1.99
Language difficult (Jargons/ Long complex sentences, Difficult words, Too 43 10.34 8 4.85 35 13.94
many Numbers, Lacks in style and flow)
Vague or generalized/sweeping attribution 14 3.37 10 6.06 4 1.59
Total number of sampled stories 416 100.00 165 100.00 251 100.00
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Table 5.4.10: How does the story score in terms of clarity, sourcing, fairness and readability?

(multiple answers) (negative indicators only) (percentage by row)

Story quality Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories | Percent (%) | No. of stories | Percent (%)
All essentially involved parties not covered, Right of reply not given 124 100.00 88 70.97 36 29.03
Has problems with clarity, Has information gaps, Not logical, Not Well- 86 100.00 37 43.02 49 56.98
organized
Supporting evidence not cited, Adequate data not used. 68 100.00 63 92.65 5 7.35
Language difficult (Jargons/ Long complex sentences, Difficult words, Too 43 100.00 8 18.60 35 81.40
many Numbers, Lacks in style and flow)
Vague or generalized/sweeping attribution 14 100.00 10 71.43 4 28.57
Total number of stories 416 100.00 165 39.66 251 60.34
Section-5.5: People in the story
Table 5.5.1: Gender of persons in the story
Gender of persons in the story Total bdnews24 jagonews24

No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
Female 361 44.40 153 40.91 208 47.38
Male 450 55.35 219 58.56 231 52.62
Non-binary Other 1 0.12 1 0.27 0 0.00
Unknown 1 0.12 1 0.27 0 0.00
Total number of persons in the stories 813 100.00 374 100.00 439 100.00
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Table 5.5.2: Gender of persons in the story (at least one in a story)

Gender Among all online media Bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
At least one female 287 78.85 117 80.69 170 77.63
At least one male 265 72.80 113 77.93 152 69.41
At least one non-binary other 1 0.27 1 0.69 0 0.00
At least one unknown 1 0.27 1 0.69 0 0.00
At least one person in a story 364 100.00 145 100.00 219 100.00
* Data in the table denote number of stories. The same story could have at least one female and one male content creator
Table 5.5.2b: Share of stories with people by gender
Gender Among all online media Bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
At least one female 287 68.99 117 70.91 170 77.63
At least one male 265 63.70 113 68.48 152 69.41
At least one non-binary other 1 0.24 1 0.61 0 0.00
At least one unknown 1 0.24 1 0.61 0 0.00
Stories with no person 52 12.50 20 12.12 32 14.61
Number of all stories 416 100.00 165 100.00 251 100.00

* Data in the table denote number of stories.

The same story could have at least one female and one male person
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Table 5.5.3: Age of persons determined in the story

Age range Total bdnews24 jagonews24
No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)

0-12 31 27.2 16 24.2 15 313

13-18 6 5.3 2 3.0 4 8.3

19-34 41 36.0 24 36.4 17 35.4

35-49 19 16.7 13 19.7 6 12.5

50-64 10 8.8 8 12.1 2 4.2

65-79 5 4.4 2 3.0 3 6.3

80 + 2 1.8 1 15 1 2.1

Total 114 100.0 66 100.0 48 100.0
* Age of other persons in the sample stories could not be determined.
Table 5.5.4: Age of persons determined in the story by gender identity

Age range Total Female Male
No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)

0-12 31 27.19 20 31.75 11 21.57
13-18 6 5.26 5 7.94 1 1.96
19-34 41 35.96 25 39.68 16 31.37
35-49 19 16.67 4 6.35 15 29.41
50-64 10 8.77 4 6.35 11.76
65-79 5 4.39 3 4.76 3.92
80 + 2 1.75 2 3.17 0.00
Total number of persons whose age could be 114 100.00 63 100.00 51 100.00
determined

* There was no person of ‘non-binary other’ or unknown gender identity whose age could be determined.

238




Table 5.5.5: Occupation of persons in the story (multiple answers)

. Total bdnews24 jagonews24
Occupation
No. of persons Percent (%) No. of persons Percent (%) No. of persons | Percent (%)
Politician 170 20.91 86 22.99 84 19.13
Entertainment Media Executive/ Professional /(Celebrity, Actor,
Model and Other Performing Artist) 154 18.94 45 12.03 109 24.83
Not stated 130 15.99 71 18.98 59 13.44
Minister, MP 55 6.77 35 9.36 20 4.56
Police, Military, Security Personnel 50 6.15 23 6.15 27 6.15
Government Official/ Public Servant/ Spokesperson 37 4.55 17 4.55 20 4.56
Judge/Lawyer/Magistrate/Other Legal Professional 36 4.43 15 4.01 21 4.78
Child, Young Person* 36 4.43 21 5.61 15 3.42
Prime Minister 34 4.18 15 4.01 19 4.33
Criminal/Suspect/Jailed/ * 34 4.18 14 3.74 20 4.56
Student 29 3.57 14 3.74 15 3.42
Academician 27 3.32 19 5.08 8 1.82
Er%sllgfss Person/ Business Owner/ Executive/ Manager/ Stock- 26 32 14 374 12 273
Doctor/ Health Specialist 11 1.35 6 1.6 5 1.14
Local Government Representative 9 1.11 3 0.8 6 1.37
Sportsperson/Athlete 9 1.11 3 0.8 6 1.37
nghts_Ac_tlwst/Trade Union/ Advocate in Civil Society 6 0.74 1 0.7 5 114
Organization
Media Professional / Journalist/ Reporters/ Photo Journalist/Visual
Journalist/ Desk people/ Anchor/ presenter / 6 0.74 3 0.8 3 0.68
Garment Worker 6 0.74 6 1.6 0 0
Other Factory Worker/ Trade Person Artisan/ Labourer 6 0.74 4 1.07 2 0.46
Teacher 6 0.74 2 0.53 4 0.91
Business Forum Leader 5 0.62 2 0.53 3 0.68
Homemaker; Works in Home* 5 0.62 2 0.53 3 0.68
NGO/ CBO Organizer/Worker 4 0.49 0 0 4 0.91
Other Private Sector Non-management Employee 3 0.37 2 0.53 1 0.23
Retiree/ Pensioner 3 0.37 1 0.27 2 0.46
Small and Landless Farmer (Agriculture, Fisheries, Forestry) 2 0.25 0 0 2 0.46
Cottage/SM Entrepreneur 1 0.12 0 0 1 0.23
Editors/ News or Content Manager/ Media Owners/ Owner-editor 1 0.12 0 0 1 0.23
Big and Medium Farmer (Agriculture, Fisheries, Forestry) 1 0.12 0 0 1 0.23
Others 1 0.12 1 0.27 0 0
Total number of persons in the stories 813 100.00 374 100.00 439 100.00
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Table 5.5.6: Occupation of persons in the story by gender identity (multiple answers) (percentage by row)

Total Female Male Nonbinary Other Unknown
Occupation No. of | Percent | No. of Percent No. of Percent No. of Percent No. of Percent

persons (%) persons (%) persons (%) persons (%) persons (%)
Politician 170 100.00 78 45.88 92 54.12 0 0.00 0 0.00
Entertainment Media Executive/ Professional /(Celebrity, 154 100.00 94 61.04 60 38.96 0 0.00 0 0.00
Actor, Model and Other Performing Artist)
Not stated 130 100.00 79 60.77 51 39.23 0 0.00 0 0.00
Minister, MP 55 100.00 8 14.55 47 85.45 0 0.00 0 0.00
Police, Military, Security Personnel 50 100.00 2 4.00 48 96.00 0 0.00 0 0.00
Government Official/ Public Servant/ Spokesperson 37 100.00 6 16.22 30 81.08 0 0.00 1 2.70
Judge/Lawyer/Magistrate/Other Legal Professional 36 100.00 14 38.89 22 61.11 0 0.00 0 0.00
Child, Young Person* 36 100.00 21 58.33 15 41.67 0 0.00 0 0.00
Prime Minister 34 100.00 33 97.06 1 2.94 0 0.00 0 0.00
Criminal/Suspect/Jailed/ * 34 100.00 4 11.76 30 88.24 0 0.00 0 0.00
Student 29 100.00 24 82.76 5 17.24 0 0.00 0 0.00
Academician 27 100.00 5 18.52 22 81.48 0 0.00 0 0.00
Business Person/ Business Owner/ Executive/ Manager/ 26 100.00 1 3.85 25 96.15 0 0.00 0 0.00
Stock-broker
Doctor/ Health Specialist 11 100.00 3 27.27 8 72.73 0 0.00 0 0.00
Sportsperson/Athlete 9 100.00 5 55.56 4 44.44 0 0.00 0 0.00
Local Government Representative 9 100.00 3 33.33 5 55.56 1 11.11 0 0.00
Rights Activist/Trade Union/ Advocate in Civil Society 6 100.00 3 50.00 3 50.00 0 0.00 0 0.00
Organization
Media Professional / Journalist/ Reporters/ Photo 6 100.00 2 33.33 4 66.67 0 0.00 0 0.00
Journalist/Visual Journalist/ Desk people/ Anchor/ presenter
Garment Worker 6 100.00 2 33.33 4 66.67 0 0.00 0 0.00
Other Factory Worker/ Trade Person Artisan/ Labourer 6 100.00 2 33.33 4 66.67 0 0.00 0 0.00
Teacher 6 100.00 3 50.00 3 50.00 0 0.00 0 0.00
Homemaker; Works in Home* 5 100.00 4 80.00 1 20.00 0 0.00 0 0.00
Business Forum Leader 5 100.00 1 20.00 4 80.00 0 0.00 0 0.00
NGO/ CBO Organizer/Worker 4 100.00 2 50.00 2 50.00 0 0.00 0 0.00
Other Private Sector Non-management Employee 3 100.00 2 66.67 1 33.33 0 0.00 0 0.00
Retiree/ Pensioner 3 100.00 2 66.67 1 33.33 0 0.00 0 0.00
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Small and Landless Farmer (Agriculture, Fisheries, Forestry) 2 100.00 0 0.00 2 100.00 0 0.00 0 0.00
Cottage/SM Entrepreneur 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
Editors/ News or Content Manager/ Media Owners/ Owner- 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
editor
Big and Medium Farmer (Agriculture, Fisheries, Forestry) 1 100.00 0 0.00 1 100.00 0 0.00 0 0.00
Others (Explain as a comment) 1 100.00 0 0.00 1 100.00 0 0.00 0 0.00
Nurse and Paramedic 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Health and Family Planning Fieldworker 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Social Worker, Childcare Worker, Community Worker 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Development/ Technical Expert 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Royalty/ Monarch/ Deposed Monarch 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Other Employee in News and Entertainment Media 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Science and Technological Professional 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Land and Agricultural Labourer (Including Mining, 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Fishing/Fisheries, Forestry)
Sex Worker 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Religious figure 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Unemployed 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 813 100.00 361 44.40 450 55.35 1 0.12 1 0.12
Table 5.5.7: Role of persons in the story (multiple answers)
Role Total bdnews24 jagonews24
No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)

Subject 593 72.94 267 71.39 326 74.26

Spokesperson 123 15.13 55 14.71 68 15.49

Expert or Commentator 57 7.01 33 8.82 24 5.47

Personal Experience 41 5.04 18 4.81 23 5.24

Local Resident, Neighbour, Villagers, Townspeople, 7 0.86 6 1.6 1 0.23

Slum-dweller—as informed people

Eyewitness 1 0.12 0 0 1 0.23

Total number of persons in the stories 813 100.00 374 100.00 439 100.00
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Table 5.5.8: Role of persons in the story by gender (multiple answers)

Total Female Male Nonbinary Other Unknown
Role of persons in the story No. of | Percent (%) | No.of | Percent(%) | No.of | Percent(%) | No.of |[Percent(%)| No.of |Percent (%)
persons persons persons persons persons
Subject 593 72.94 312 86.43 280 62.22 1 100.00 0 0.00
Spokesperson 123 15.13 13 3.60 109 24.22 0 0.00 1 100.00
Expert or Commentator 57 7.01 17 471 40 8.89 0 0.00 0 0.00
Personal Experience 41 5.04 21 5.82 20 4.44 0 0.00 0 0.00
Local Resident, Neighbour, Villagers,
Townspeople, Slum-dweller—as informed 7 0.86 0 0.00 7 1.56 0 0.00 0 0.00
people
Eyewitness 1 0.12 0 0.00 1 0.22 0 0.00 0 0.00
In Video Only 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Do not Know 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Popular Opinion 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Fl\)/::ar;:arzglely or Scarcely Mentioned, Incidental 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
In Image Only 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 813 100.00 361 100.00 450 100.00 1 100.00 1 100.00
Table 5.5.8b. Role of persons in the story by gender (multiple answers) (percentage by row)
Total Female Male Nonbinary Other Unknown
Role of persons in the story No.of | Percent (%) | No.of | Percent(%) | No.of | Percent(%) | No.of |[Percent(%)| No.of |Percent (%)
persons persons persons persons persons
Subject 593 100.00 312 52.61 280 47.22 1 0.17 0 0.00
Spokesperson 123 100.00 13 10.57 109 88.62 0 0.00 1 0.81
Expert or Commentator 57 100.00 17 29.82 40 70.18 0 0.00 0 0.00
Personal Experience 41 100.00 21 51.22 20 48.78 0 0.00 0 0.00
Local Resident, Neighbour, Villagers, 7 100.00 0 0.00 7 100.00 0 0.00 0 0.00
Townspeople, Slum-dweller—as informed
people
Eyewitness 1 100.00 0 0.00 1 100.00 0 0.00 0 0.00
In Video Only 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
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Do not Know 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Popular Opinion 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Fl\)/::ar:er:]lztlaly or Scarcely Mentioned, Incidental 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
In Image Only 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 813 100.00 361 44.40 450 55.35 1 0.12 1 0.12
Table 5.5.9: How the persons are clearly being presented in the story? (Multiple answers)
How the persons are clearly Total bdnews24 jagonews24
being presented No. of persons Percent (%) No. of persons Percent (%) No. of persons Percent (%)
Directly or indirectly Quoted 408 50.18 171 45.72 237 53.99
Portrayed as Victim 151 18.57 97 25.94 54 12.3
Portrayed as Criminal 112 13.78 53 14.17 59 13.44
Photo—Muid Shots 98 12.05 14 3.74 84 19.13
Portrayed as Leader / Achiever 62 7.63 28 7.49 34 7.74
Portrayed as Vulnerable 25 3.08 7 1.87 18 4.1
E&gggﬁfiemure in 11 1.35 9 2.41 2 0.46
Photo—Portrait 7 0.86 0 0 7 1.59
Photo—Full Body 7 0.86 4 1.07 3 0.68
Portrayed as Strong/Morall
Positi\ye/Positive Rgole Mod)él 5 0.62 2 0.53 3 0.68
Portrayed as Morally Negative,
Negati)</e Role Modg’l ’ 4 0.49 0 0 4 0.91
Too Short for Assessment 4 0.49 0 0 4 0.91
Portrayed as Survivor 2 0.25 1 0.27 1 0.23
Portrayed as Knower 1 0.12 0 0 1 0.23
Portrayed as Mother 1 0.12 0 0 1 0.23
Total number of persons in the 813 100.00 374 100.00 439 100.00
stories
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Table 5.5.10: How the persons are clearly being presented by gender (multiple answers) (percentage by row)

How the persons are Total Female Male Nonbinary Other Unknown
clearly being presented? No. of | Percent | No.of |[Percent(%)| No.of | Percent(%) | No.of | Percent(%) | No.of | Percent (%)
persons (%) persons persons persons persons
Directly or indirectly Quoted 408 100.00 138 33.82 269 65.93 0 0.00 1 0.25
Portrayed as Victim 151 100.00 106 70.20 45 29.80 0 0.00 0 0.00
Portrayed as Criminal 112 100.00 32 28.57 80 71.43 0 0.00 0 0.00
Photo—Mid Shots 98 100.00 58 59.18 40 40.82 0 0.00 0 0.00
Portrayed as Leader / Achiever 62 100.00 42 67.74 19 30.65 1 1.61 0 0.00
Portrayed as Vulnerable 25 100.00 23 92.00 2 8.00 0 0.00 0 0.00
No Notable Feature in Presentation 11 100.00 5 45.45 6 54.55 0 0.00 0 0.00
Photo—Portrait 7 100.00 4 57.14 3 42.86 0 0.00 0 0.00
Photo—Full Body 7 100.00 4 57.14 3 42.86 0 0.00 0 0.00
,F\’Aoggr;yed as Strong/Morally Positive/Positive Role 5 100.00 3 60.00 2 40.00 0 0.00 0 0.00
,F\’Aoggr;yed as Morally Negative, Negative Role 4 100.00 1 25,00 3 75.00 0 0.00 0 0.00
Too Short for Assessment 4 100.00 2 50.00 2 50.00 0 0.00 0 0.00
Portrayed as Survivor 2 100.00 1 50.00 1 50.00 0 0.00 0 0.00
Portrayed as Knower 1 100.00 0 0.00 1 100.00 0 0.00 0 0.00
Portrayed as Mother 1 100.00 1 100.00 0 0.00 0 0.00 0 0.00
Video Images 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Portrayed as Caregiver 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Portrayed Sexually / as Sexual Object 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Type of Clothing Mentioned (without contextual 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
relevance)
Age Cl_ea_rly nghllghted_ or Explicitly mentioned 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
(when it is contextually irrelevant)
Mentlo_ned by Famlly_ Relatlon Irrelevantly, 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Exclusively and Explicitly.
Disclosure of Identity which might Clearly Cause
Social Stigma or Other Risks 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of persons in the stories 813 100.00 361 44.40 450 55.35 1 0.12 1 0.12
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Table 5.5.11: People appeared only as an appended list of names/designations

Appended list of names / designations

Total bdnews24 jagonews24
No. of lists Percent (%) No. of lists Percent (%) No. of lists Percent (%)
Overwhelmingly Female 0 0.00 0 0.00 0 0.00
Overwhelmingly Male 1 100.00 0 0.00 1 100.00
Overwhelmingly Non-binary Other 0 0.00 0 0.00 0 0.00
Balanced group 0 0.00 0 0.00 0 0.00
Not Clear 0 0.00 0 0.00 0 0.00
Total 1 100.00 0 0.00 1 100.00
Section-5.6: Byline journalists and story credits
Table 5.6.1: Gender of content creators (for byline credits only)
Gender of content creators Total bdnews24 jagonews24
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Female 3 6.82 3 13.64 0 0.00
Male 41 93.18 19 86.36 22 100.00
Non-binary Other 0.00 0.00 0.00
Unknown 0.00 0.00 0.00
Total 44 100.00 22 100.00 22 100.00
Table 5.6.2: Gender of content creators (at least one in a story)
Gender Among all online media Bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
At least one female 3 7.14 3 15.00 0 0.00
At least one male 39 92.86 17 85.00 22 100.00

245




At least one non-binary other 0.00 0.00 0.00
At least one unknown 0.00 0.00 0.00
At least one byline creator in a story 42 100.00 20 100.00 22 100.00
* Data in the table denote number of stories. The same story could have at least one female and one male content creator
Table 5.6.2b: Share of stories by Gender of content creators
Gend Among all online media Bdnews24 jagonews24
ender
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
At least one female 3 0.72 3 1.818 0 0
At least one male 39 9.38 17 10.30 22 8.76
At least one non-binary other 0 0.00 0 0.00 0 0
At least one unknown 0 0.00 0 0.00 0 0
Stories with no byline 374 89.90 145 87.88 229 91.24
Number of all stories 416 100.00 165 100.000 251 100
* Data in the table denote number of stories. The same story could have at least one female and one male content creator
Table 5.6.3: What role in creating the story (for byline credits only) (multiple answers)
Role in creating story Total bdnews24 jagonews24
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Reporter 41 93.18 22 100.00 19 86.36
Photographer/Cameraperson 3 6.82 0 0.00 3 13.64
Total number of byline creators 44 100.00 22 100.00 22 100.00
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Table 5.6.4: Role of byline content creators by gender (multiple answers)

Role Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Reporter 41 93.18 3 100.00 38 92.68
Photographer/ Cameraperson 3 6.82 0 0.00 3 7.32
Graphic Designer/ Artist 0 0.00 0 0.00 0 0.00
Editor/ Rewriter 0 0.00 0 0.00 0 0.00
Video Editor 0 0.00 0 0.00 0 0.00
Voice/ Scriptreader 0 0.00 0 0.00 0 0.00
Total number of byline creators 44 100.00 3 100.00 41 100.00
* There was no content creator of non-binary other or unknown gender identity.
Table / Req 3.6.4b. Role of byline content creators by gender (multiple answers) (percentage by row)
Role Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Reporter 41 100.00 3 7.32 38 92.68
Photographer/ Cameraperson 3 100.00 0 0.00 3 100.00
Graphic Designer/ Artist 0 0.00 0 0.00 0 0.00
Editor/ Rewriter 0 0.00 0 0.00 0 0.00
Video Editor 0 0.00 0 0.00 0 0.00
Voice/ Scriptreader 0 0.00 0 0.00 0 0.00
Total 44 100.00 3 6.82 41 93.18
* There was no content creator of non-binary other or unknown gender identity.
Table 5.6.5: Scope of stories
Scope Total bdnews24 jagonews24
No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
National 263 63.22 103 62.42 160 63.75
Local 72 17.31 32 19.39 40 15.94
Regional/Sub-regional 46 11.06 15 9.09 31 12.35
International 35 8.41 15 9.09 20 7.97
Total 416 100.00 165 100.00 251 100.00
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Table 5.6.6: Gender of byline content creators and scope of stories

Scope of stories Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Local 5 11.36 1 33.33 4 9.76
National 38 86.36 2 66.67 36 87.80
Regional/Sub-regional 0.00 0 0.00 0 0.00
International 1 2.27 0 0.00 1 244
Total number of byline creators 44 100.00 3 100.00 41 100.00
* There was no content creator of non-binary other or unknown gender identity.
Table 5.6.7: Gender of byline content creators and scope of stories
Scope of stories Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Local 5 100.00 1 20.00 4 80.00
National 38 100.00 2 5.26 36 94.74
Regional/Sub-regional 0.00 0 0.00 0 0.00
International 1 100.00 0 0.00 1 100.00
Total number of byline creators 44 100.00 3 6.82 41 93.18
* There was no content creator of non-binary other or unknown gender identity.
Table 5.6.8: Story credit (multiple answers)
Story credit Total bdnews24 jagonews24
No. of credits Percent (%) No. of credits Percent (%) No. of credits Percent (%)
Staff Reporter 186 43.97 74 44.31 112 43.75
District Correspondent 88 20.8 37 22.16 51 19.92
Desk Compilation/ Report 75 17.73 24 14.37 51 19.92
Byline 44 10.4 22 13.17 22 8.59
Special Correspondent 12 2.84 0 0 12 4.69
Staff Photojournalist/ Cameraperson/ Artist 11 2.6 7 4.19 4 1.56
Wire services (News Agency)/ Other Media 6 1.42 3 1.8 3 1.17
Other 1 0.24 0 0 1 0.39
Total number of story credits 423 100.00 167 100.00 256 100.00
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Table 5.6.9: Gender of byline content creators and scope of stories by online media

bdnews24 jagonews24
Scope of Total Female Male Total Female Male
stories No.of | Percent No. of Percent No. of Percent No. of Percent | No.of | Percent | No.of | Percent
creators (%) creators (%) creators (%) creators (%) creators (%) creators (%)

National 19 86.36 2 66.67 17 89.47 19 86.36 0 0.00 19 86.36
Local (District) 3 13.64 1 33.33 2 10.53 2 9.09 0 0.00 2 9.09
International 0 0.00 0 0.00 0 0.00 1 4.55 0 0.00 1 4.55
Regional/Subregional 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total number of byline 22 100.00 3 100.00 19 100.00 22 100.00 0 0.00 22 100.00
credits

* There was no content creator of non-binary other or unknown gender identity.

Table 5.6.10: Gender of byline content creators and rank 1 category of stories (percentage by row)

Category Total Female Male
No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Politics and Governance 15 100.00 1 6.67 14 93.33
Sexual Crimes 9 100.00 0 0.00 9 100.00
Crime/ Violence/ Antisocial Activites/Accidents 5 100.00 0 0.00 5 100.00
Development 4 100.00 0 0.00 4 100.00
Conflicts within Family 2 100.00 0 0.00 2 100.00
Law and Justice 2 100.00 0 0.00 2 100.00
Economic Activities 2 100.00 0 0.00 2 100.00
Celebrity, Sports, Lifestyle 1 100.00 0 0.00 1 100.00
Health 1 100.00 1 100.00 0 0.00
Education 1 100.00 1 100.00 0 0.00
Macro Economy 1 100.00 0 0.00 1 100.00
Genderbased issues 1 100.00 0 0.00 1 100.00
Security, Law and Order 0 0.00 0 0.00 0 0.00
Science, Achievements 0 0.00 0 0.00 0 0.00
Vulnerabilities and Rights 0 0.00 0 0.00 0 0.00
Media and Information 0 0.00 0 0.00 0 0.00
Total number of byline creators 44 100.00 3 6.82 41 93.18

* There was no content creator of non-binary other or unknown gender identity.
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Table 5.6.11: Top 11 topic of stories and gender of byline content creators (multiple answers)

Total Female Male
Topic of stories No. of Percent No. of Percent No. of Percent
creators (%) creators (%) creators (%)
National and Local Politics, Elections, Peace and Conflict, Negotiations, Cooperation, Partnerships 11 25.00 0 0.00 11 26.83
Entertainment, Cinema, Theater, Television; Performing Arts (Music, Dance, Acting and others 6 13.64 0 0.00 6 14.63
Sexual Harassment/ 'SHLILOTAHANI'/#Metoo/Bullying/Exploitation/Blackmailing 4 9.09 0 0.00 4 9.76
mﬁsel(\:/?:);gr?linizedli?;f;gdlnbgyT;t\r/s:r (outside the family and not for dowry) Note down in Remarks 3 6.82 0 0.00 3 739
Environmental Pollution, Natural Resources and Sustainability, 3 6.82 0 0.00 3 7.32
Drug Abuse/Related Problems 3 6.82 0 0.00 3 7.32
Death and Injury in Accidents 2 4,55 0 0.00 2 4.88
Financial Corruption (In government, business, NGO sectors) and Bribery 2 4,55 1 33.33 1 2.44
Liberation War/Muktijoddha/War crimes 2 4.55 0 0.00 2 4.88
Bad governance: Inefficiency and Negligence 2 4,55 0 0.00 2 4.88
Juvenile Justice and Courts 2 4.55 0 0.00 2 4.88
Total number of byline creators 44 100.00 3 100.00 41 100.00
* Stories could have been coded up to three topics.
* The other two topic covered by women are tertiary and higher education, and reproductive health and healthcare system.
* There was no content creator of non-binary other or unknown gender identity.
*The same story could be marked repeatedly because of response from both male and female
Table 5.6.12: Gender equality, stereotypes by gender of byline content creators (multiple answers)
Gender Equality, Total Female Male
Stereotypes No. of creators Percent (%) No. of creators Percent (%) No. of creators Percent (%)
Clearly Promoting Equality 0 0.0% 0 0.0% 0 0.0%
Clearly Challenging Stereotypes 8 18.2% 0 0.0% 8 19.5%
Clearly Promoting Inequality 0 0.0% 0 0.0% 0 0.0%
Clearly Strengthening Stereotypes 2 4.5% 0 0.0% 2 4.9%
Not clear 6 13.6% 0 0.0% 6 14.6%
Too Short for Assessment/Irrelevant 28 63.6% 3 100.0% 25 61.0%
Total number of byline creators 44 100.0% 3 100.0% 41 100.0%
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Section-5.7: What visuals show

Table 3.7.1: Is there any photo/illustration/graphics/footage?

Is there any photo/ illustration/ graphics/ Total bdnews24 jagonews24
footage No. of stories Percent (%) No. of stories Percent (%) No. of stories Percent (%)
Yes 412 99.04 163 98.79 249 99.20
No 4 0.96 2 1.21 2 0.80
Total 416 100.00 165 100.00 251 100.00
Table 5.7.2: Number of photograph or Illustration/Graphics
Item Total bdnews24 jagonews24
No. of visuals Percent (%) No. of visuals Percent (%) No. of visuals Percent (%)
Photographs 562 93.82 245 94.96 317 92.96
Ilustration/Graphics 13 2.17 5 1.94 8 2.35
Videos 24 4.01 8 3.10 16 4.69
Total 599 100.00 258 100.00 341 100.00
Table 5.7.3: Gender of persons or groups in photo or Illustrations/Graphics
Gender of persons or groups Total bdnews24 jagonews24
No. of visuals Percent (%) No. of visuals Percent (%) No. of visuals Percent (%)
Female 73 12.19 38 14.73 35 10.26
Male 185 30.88 66 25.58 119 34.90
Non-binary Other 1 0.17 1 0.39 0 0.00
Female-dominated Group 121 20.20 67 25.97 54 15.84
Male-dominated Group 101 16.86 42 16.28 59 17.30
Non-binary Other Dominated Group 0 0.00 0 0.00 0 0.00
Balanced Group 58 9.68 27 10.47 31 9.09
Not Clear/No people 60 10.02 17 6.59 43 12.61
Total 599 100.00 258 100.00 341 100.00
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Table 5.7.4: Predominant contents and tone of pictures (multiple answers)

Total bdnews24 jagonews24
Predominant contents and tone of pictures No. of Percent No. of Percent No. of Percent
visuals (%) visuals (%) visuals (%)
Neutral Tone / No Notable Elements 193 32.22 92 35.66 101 29.62
Mid Shot 82 13.69 23 8.91 59 17.3
Ornamental, Dressed-up, Decorative, Feel-good Images 73 12.19 20 7.75 53 15.54
People in Outdoor Activities/ Sports 66 11.02 42 16.28 24 7.04
Happy, Positive Images 59 9.85 22 8.53 37 10.85
gee?lglrzlsggvr;r;naesmsst:?r;?\//l)Powerful/ Sportive/ Fighting/ Resisting (Mention in 47 785 6 233 a1 12.02
People as Victims/ Helpless/ Weak/ In Distress 46 7.68 17 6.59 29 8.5
Pictured as Criminals 27 451 15 5.81 12 3.52
Violent/ Traumatic Images; Dead Bodies; Blood 23 3.84 14 5.43 9 2.64
Exposed Body/ Images of Physical Intimacy/ Sexually Provocative Images 16 2.67 0 0 16 4.69
Crying and Lamenting People 12 2 8 3.1 4 1.17
Full Body 10 1.67 4 1.55 6 1.76
Portraits 5 0.83 0 0 5 1.47
Promoting Gender Equality/ Challenging Stereotypes 2 0.33 0 0 2 0.59
Clearly Promoting Inequality/ Stereotypes 1 0.17 1 0.39 0 0
Total number of visuals 599 100.00 258 100.00 341 100.00
Table 5.7.5: Predominant contents and tone of pictures against gender identification (multiple answers)
Male- Female- Non-binary
Gender Equality, Total Male Female Non-binary | dominated dominated Other Not Clear/No | Balanced group
Stereotypes Other Group Group Dominated people
Group
No. of | Percent |No. of |Percent|No. of |Percent| No. of [Percent| No. of | Percent| No. of |Percent| No. of |Percent| No. of |Percent| No. of | Percent
visuals (%) |visuals| (%) |visuals| (%) [visuals| (%) [visuals| (%) [visuals| (%) |visuals| (%) [visuals| (%) [visuals| (%)
Neutral Tone / No Notable Elements 193 | 3222 | 24 |3288| 25 |1351| O | 0.00 | 47 |38.84| 29 |2871| O | 0.00| 47 |81.03| 21 | 35.00
Mid Shot 82 1369 | 19 [26.03| 33 (1784 O | 000 | 12 | 992 | 10 |99 | O |000| O | 000 | 8 13.33
Ornamental, Dressed-up, Decorative, 73 12.19 2 274 | 56 |30.27| 0 | 0.00 1 |08 | 5 |49 0 (000| O |000]| 9 15.00
Feel-good Images
People in Outdoor Activities/Sports 66 11.02 7 | 959 | 4 |216| 0O | 000 | 26 (2149| 29 |(2871| O |00O0O| O |[000| O 0.00
Happy, Positive Images 59 9.85 6 | 822 | 26 |14.05| 1 |100.00f 4 | 331 | 6 594 | 0 |000| 1 172 | 15 | 25.00
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People Shown as 47 7.85 3 | 411 | 12 | 649 | 0 | 000 | 17 |1405| 11 |1089| O |0.00| O | 000 | 4 6.67
Strong/Powerful/Sportive/Fighting/
Resisting (Mention in General Comments
if PM)
People as Victims/Helpless/Weak/In 46 7.68 6 |822| 19 |1027| O |000| 7 |579| 12 |1188| O |000| O | 0.00 | 2 3.33
Distress
Pictured as Criminals 27 451 9 |1233| 3 |162| 0O | 000 | 12 | 992 | 2 |(198| 0 |000| O |000| 1 1.67
Violent/Traumatic Images; Dead Bodies; 23 3.84 0 0.00 4 2.16 0 0.00 6 4,96 3 2.97 0 0.00 | 10 |17.24 0.00
Blood
Exposed Body/Images of Physical 16 2.67 0 |000| 20 {541} O |0OOO| O |[0O0OO| O [(0O0OO| O |(OOO| O |O0.00/| 6 10.00
Intimacy/ Sexually Provocative Images
Crying and Lamenting People 12 2.00 0 [000]| 5 270 0 |00O0O| O |000 ]| 7 693 | 0 |000| O [000| O 0.00
Full Body 10 1.67 3 |411| 2 |108| O |00OO| 2 |2165| 2 |[198| 0 |(000| O |000| 1 1.67
Portraits 5 0.83 1 |137| 2 |108| O [(000| 1 |08 )| O [000| O |(00O0| O |000| 1 1.67
Promoting Gender Equality/Challenging 2 0.33 0 | 0.00 1 054| 0 |000| O |00OO| O |0OOO| O [(000| O |000| 1 1.67
Stereotypes
Clearly Promoting Inequality/ Stereotypes| 1 0.17 0 0.00 0 0.00 0 0.00| O 0.00 1 0.99 0 000| O 000| O 0.00
Images not Relevant to nor Mentioned in 0 0.00 0 |00OO| O |0OOO| O |OOO| O |0O0OO| O [(0O0OO| O (OOO| O |000| O 0.00
the story
Glorifying Crime/criminals 0 0.00 0O |[000O| O |0OO| O |OOO| O |0O00| O |OOO| O |(0O00| O |000| O 0.00
Cannot Judge 0 0.00 0 |000| 0 | o0.00 000| O |0OO| O |0OOO| O |000| O |0OQOO| O 0.00
Total number of visuals 599 | 100.00 | 73 [100.00| 185 (100.00f 1 |100.00| 121 |100.00{ 101 |100.00f O | 0.00 | 58 |100.00| 60 | 100.00
Table 5.7.6: Gender equality/ stereotypes in photo caption

Gender equality/ stereotypes in photo caption Total bdnews24 jagonews24

No. of captions Percent (%) No. of captions Percent (%) No. of captions | Percent (%)
Clearly Promoting Equality/ Challenging Stereotypes 20 13.70 14 12.50 6 17.65
Clearly Promoting Inequality/ Stereotypes 17 11.64 14 12.50 3 8.82
Not clear/Not Relevant 109 74.66 84 75.00 25 73.53
Total 146 100.00 112 100.00 34 100.00

* Many photographs have been published without any caption.
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Annex 6

Table: In-house policies with gender-related
components (Media survey for GMR)

Sl Organizational Written Organizational Content-related Complaints redress
and content both documents policies guidelines in committee on sexual
practice on harassment and abuse
gender issues as per the High Court’s
2009 Guidelines

1. Prothom Alo Prothom Alo Prothom Alo Prothom Alo

2. Dhaka Tribune Dhaka Tribune Dhaka Tribune Dhaka Tribune Dhaka Tribune

3. New Age New Age New Age New Age New Age

4, Bangladesh Bangladesh Bangladesh Bangladesh Bangladesh
Television Television Television Television Television

5. ATN news ATN news ATN news

6. Maasranga Maasranga Maasranga

7. News 24 News 24 News 24

8. Bangla Tribune Bangla Tribune Bangla Tribune Bangla Tribune

(informal)

9. Dhaka FM Dhaka FM Dhaka FM

10. Ekattor Ekattor

11. Independent Independent

12. Samakal

13. Ittefaq

14. Purbokone

15. Gramer Kagoj

16. Kaler Kantho

17. Channel 24*

18. ABC Radio**

* Channel 24 has policies for maternity leave, no gender bias in assigning jobs, and transportation services for women
working on night shifts. It said it has editorial policy, ethical codes and other such policies but did not mention if these have
gender-related clauses.

** ABC Radio has maternity leave policies. It did not mention having any other policies or content-related guidelines, but
said followed the guidelines of its sister concern Prothom Alo.
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